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Duane Jones Pays 
Reported $10,000 
in Contract Suit 


New York, March 25—Sued for 
$13,762 by a former account exec- 
utive, Duane Jones today reached 
an out-of-court settlement under 
which he agreed to pay an un- 
specified amount to Irving Rill. 
The settlement, reportedly $10,000, 
came after two days of argument 
before a state supreme court jury. 

Mr. Jones had an oral contract 


with Rill in which the latter was to} 


get a percentage of commissions on 
accounts he brought into the Jones 
agency. Biggest of the accounts 
was Vitamin Corp. of America, 
since absorbed by Rexall. Mr. Rill 
later moved on to Kastor, Farrell, 
Chesley & Clifford, and currently 
is working as a consultant. 


a Soon after the trial resumed 
yesterday, Thomas F. Boyle, at- 
torney for Jones, asked a recess 
in which he reportedly made a 
settlement offer of $6,500 to Rill’s 
attorney, Milton A. Bass. This was 
rejected and the trial resumed. 
Jones spent most of today on the 
stand explaining his arrangement 
with Rill and how an advertising 
agency operates. 

Mr. Rill contended that he corral- 
led a number of accounts—he cited 
Vitamin Corp. of America, Farm 
Bureau Insurance, Kordol Corp. 
and Reddi Distributors—which 
billed $1,099,083 for the Jones 
agency. He charged that Mr. Jones 
reneged when it came time to split 
all the commissions with the ac- 
count man. 

Mr. Jones’ rebuttal was that 
Rill collected about $49,000 in 
commissions as a result of the ar- 
rangement. Jones said he wasn’t 

(Continued on Page 75) 


THE NATIONAL NEWSPAPER OF MARKETING _ 


The American Medical Association voluntarily 
conducted in their own laboratory a series of 
independent tests of filters and filter cigarettes. 
As reported in the Journal of the American 
Medical Association, these tests proved that of 
all the filter cigarettes tested, one type was the 
most effective for removing tars and nicotine. 


This type filter is used by Kent...and only Keutd 


fae 


For the greatest protection of any filter cigarette 


KENT 


with exclusive MICRONITE Bites <arcsee 


MEDICAL TIE-IN—This is the page P. Loril- 
lard ran in 80 newspapers in 42 markets 
to take advantage of a favorable-to-Kents 
filter-cigaret study by the American Medical 
Assn. Young & Rubicam is the agency. 


Kent Quotes Study by 
AMA to Promote Its 


Filter in New Drive 


New York, March 25—A study 
of filter cigarets published nearly 
seven months ago by the Amer- 
ican Medical Assn. became the 
take-off for a new campaign this 
week by P. Lorillard Co. 

In a campaign for Kent cigarets, 
Lorillard boasted that only Kents 
used the type of filter judged by 
the AMA’s laboratory as “most ef- 
fective for removing tars and nico- 
tine.” 

At the same time, L&H Stern 
Inc. broke a campaign in eastern 
newspapers in which it used an 
AMA study of filter-type cigaret 
holders to boost its Zeus holders 
(AA, Feb. 22). 

In breaking its drive, Lorillard 
used pages in about 80 newspapers 
in 42 markets. A similar story was 

(Continued on Page 4) 


Government May Crack Down on Beer 
Ads Stressing Low Calorie Content 


New York, March 25—It looked 
this week as if you might need 
calipers and a calorie calculator 
before you could really settle 
down to a glass of your favorite 
brew. 

‘It also looked as if the fact-con- 
scious federal government might 
curtail the claims of brewers who 
have been wooing a fat-conscious 
public. 

And finally R. J. Schaefer & Co., 
the brewer who broke the dry run 
of New York beers by discovering 
character in its brew, was grumb- 
ling aloud that all beer had pretty 
much the same amount of sugar 
and calories. 

For a couple of years the eastern 
brewers have been flirting loving- 
ly with the thought of brushing 
away the notions in the custom- 
ers’ fuzzy minds that beer and 
blowsiness were remotely associ- 
ated. 


s Beers suddenly developed “less 
non-fermented sugar” (Piel’s), 
“protein rest” (Krueger), “defi- 
nitely less filling’ (Ruppert), and 


an eye on “your belt-line”’ (Bal- 
lantine). 

The development closely fol- 
lowed the success of low-calorie 
beverages in the soft drink field, 
where Lo-Cal, for example, has 
made enough progress to trigger 
a switch from magazines to news- 
papers by Coca-Cola, the doyen 
of the soft drink business (AA, 
March 22). 

Schaefer, which launched its at- 
tack on the calorie-conscious with 
a cartoon-and-doggerel sketch, 
also broke with tradition by quot- 
ing the chief of the alcohol and 
tobacco tax division, Dwight E. 
Avis. Here’s the quote: 

“Analyses of beer samples have 
shown that the sugar content var- 
ied so little, amounting in no in- 
stance to more than a negligible 
trace, as to have no appreciable 
effect on the caloric content.” 


s This is a _ precedent-shattering 
step in the beer business, which 
iraditionally has elected to ignore 
competitive claims (even while 
(Continued on Page 68) 


CBS Makes Room 
for $10,000,000 
in P&G Programs 


NEw  YorK, 
Television today was busy shak- 
ing up its daytime lineup to make 


room for three more Procter & | 


Gamble shows. 


Two of the shows in question— | | 
“On H 


“Welcome Travelers’ and 
Your Account”—are switchovers 
from NBC-TV, where they are cur- 
rently aired five times a week. The 


to be selected. 

Altogether the P&G windfall 
will mean an estimated $10,000,000 
in additional billings for Colum- 
bia. The switch from NBC is ef- 
fective July 5. This new business 
puts CBS-TV near the sell-out 
point for daytime periods. Just 
how near is not clear at this point 
because of the complicated shifts 
involved in clearing two half- 

(Continued on Page 71) 
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March 26—CBS|§ 


third is a new 15-minute strip still | 


FILE iti pace of 
Aunt Jemima Pancake Mix 


(VOR REMINDER OLANK BELOW 


50 youl deme that matchless 
4-FLOUR 
FLAVOR ! 


5 And you wonderful old fashioned | 
|_- BUTTERMILK PANCAKES =) 


FAIR ENOUGH-—If you’re willing to try 
buttermilk pancakes made with Aunt Je- 
mima mix, Quaker Oats Co., Chicago, is 
willing to pay for the flour. You send in 
the coupon, a mix boxtop and a butter- 
milk bottle top or carton; Aunt Jemima 
sends you the cash. The offer is a one-shot 
deal, being made in selected markets in 
the Midwest and West. J. Walter Thompson 
Co., Chicago, is the agency. 


Old Charges Warmed Over... 


Fashion Academy 


New York, March 25—The 
tangled and confused trail of the 
Fashion Academy and its awards 
took a new twist today, as the 


academy was charged with mis- 
|representation in a Federal Trade 
|Commission complaint. 
| The academy—a trade school for 
designers—dates back to 1917. Its 
awards date back to 1927. But the 
notoriety surrounding the Fashion 
Academy awards dates back only 
to 1949, when Ford Motor Co. 
plastered the outdoor posters of 
the nation with the news that its 
new model had won the Fashion 
Academy award. 

From that point on, there were 


lots of products carrying the 
award—watches and hats, girdles 
and suspenders. The National 


Better Business Bureau became in- 
terested in the foundation. In 


Award Is Back on 


Griddle as FTC Fans New Legal Fire 


February, 1950, it released a sharp 
critique of the awards, pointing out 
that: 

1. The academy is a trade school, 
not an organization representing 
the entire field of fashion. 

2. Not all products in a given 
field are reviewed, nor are side-by- 
side evaluations made, and recip- 
ients should not claim their prod- 
uct had won an award when there 
was really no contest. 


es A year later, the bureau re- 
turned to the attack, naming no 
names, but representing the bu- 
/reau as “appalled” at the “cynicism 


/with which honor awards are 
‘currently used in advertising... 
‘awards which, although _ re- 


/stricted one to a field, are not 
‘fairly won in open competition. .. 
(Continued on Page 74) 


Last Minute News Flashes 
G. M. Basford Wins Sun Chemical Account 


New York, March 26—Coordinating its promotional activities in a 


centralized agency-client arrangement for the first time in its 25-year 
history, Sun Chemical Corp. has named G. M. Basford Co., New York, 
to handle advertising, marketing and public relations activities of its 
32 divisions. The company has 29 manufacturing plants and sales of- 
fices in 60 cities in the U.S., Canada and Mexico, and manufactures 
and markets industrial and consumer products. 


Cornelius to Retire from BBDO at Year End 


MINNEAPOLIs, March 26—J. C. Cornelius, exec v.p. of Batten, Barton, 
Durstine & Osborn in charge of the agency’s western offices (Minne- 
apolis, Chicago, Los Angeles and San Francisco), will officially re- 
tire at the end of the year, but plans to continue as a consultant 
to the agency. 


Monsanto Chemical Names Farrell, Forrestal 


St. Louris, March 26—William R. Farrell, 1st v.p. and a member of 
the executive committee of Ward Wheelock Co., Philadelphia, has been 
named advertising manager of Monsanto Chemical Co. Dan J. For- 
restal, assistant director of the advertising and public relations depart- 
ment, has been promoted to manager of public relations, a new post. 


(Additional News Flashes on Page 75) 


Y&R, B&B Regain 
Bulk of General 
Foods Accounts 


Foote, Cone to Retain 
Only Kool-Aid; Date of 
Switch Not Set Yet 


New York, March 25—While 
most of its advertising and promo- 
tion people were getting set for 
General Foods’ 25th anniversary 
show Sunday night, the giant food 
company reshuffled its agency set- 
up—with the principal result that 
Foote, Cone & Belding was nearly 
stripped of any General Foods 
billing. 

“From about $4,000,000 in billing 
on several cereals, Calumet bak- 
ing powder, Satina and other 
products, FC&B will be cut to Per- 
kins Products (Kool-Aid), which 
General Foods recently acquired. 

The decision has the effect of 
concentrating virtually all Gener- 
al Foods’ domestic billing in two 
agencies—Young & Rubicam and 
Benton & Bowles. 


= Here's the new lineup, to be put 
into effect ‘as soon as practica- 
ble”: 

Benton & Bowles will handle all 
Post cereals, Maxwell House, in- 
stant Maxwell House, Yuban and 
Bliss coffees and Gaines dog foods. 

Foote, Cone & Belding will serv- 
ice Kool-Aid beverages only. 

Young & Rubicam will have all 
Jell-O products, all Minute Rice 
tapioca and related products, Cal- 
umet baking powder, Certo and 
Sure-Jel, D-Zerta, Birds Eye frost- 
ed foods, Walter Baker chocolate 
and cocoa products, Baker’s coco- 
nut, Log Cabin syrup, Swans 
Down mixes and cake flours. In- 
stant Postum, Sanka and instant 
Sanka, Bireley’s soft drinks, Kern- 
al-Fresh salted nuts, La France 
bluing, and a few other small 


(Continued on Page 71) 


RCA Offers Plan 
to Get Color TV 
Off the Ground 


NEw York, March 26—Radio 
Corp. of America this week began 
a double-pronged program aimed 
at getting color television off the 
ground. 

Phase One will see RCA moving 
ahead of schedule on color set and 
tube production. Phase Two, which 
is timed for fall, will find National 
Broadcasting Co. offering periodi- 
cally such sensational colorcasts 
that people will want to go out 
and buy a set. At least this is what 
the programming blueprint calls 
for. 

The company outlined its man- 
ufacturing and NBC’s program- 
ming plans today for reporters and 
RCA licensees during an inspec- 
tion of the color tv production line 
at the RCA plant in Bloomington, 
Ind. 


ping color sets on a quota basis to 
35 cities from New York to Los 


(Continued on Page 8) 


Next week RCA will begin ship- 
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New Philip Morris 
Pack ‘Snaps Open’ 
in Four Test Markets 


Cuicaco, March 23—“Zip! Snap! 
Close!” 

This isn’t a new cereal slogan; 
it’s the way Philip Morris & Co. is 
describing its new “snap-open” 


pack, billed as the most important) J 


innovation in the cigaret business 
since the switch from cardboard 
boxes to foil and paper packaging 

The new technical marvel was 


previewed here this week in anti-| 


cipation of the National Assn. 
of Tobacco Distributors meeting 
which opens March 28. 

With the familiar (Zip!) motion, 
the Philip Morris smoker still rips 
off the red tape from the top of his 
cigaret package, but instead of 
matching his fingernails against 
the tenacious corner of foil, he can 
simply pull off a hinged oblong of 
cellophane and the foil wrapping 
(Snap!) pops open. Thereafter, the 
open foil can (Close!) be folded 
down again, or, Philip Morris adds 
in a note for the unadaptable, “it 
can be ripped off entirely.” 


® Besides the convenience of the 
snap-open feature, the new pack 
will “maintain freshness and keep 
grains of tobacco from filtering 
into purse or pocket.” 

The new look in cigaret pack- 
aging is already intriguing smokers 
in four test markets—Scranton, 
Greenville, S. C., Roanoke and 
Springfield, Mass. National distri- 
bution is just getting under way. 

Philip Morris salesmen have 
been armed with sales promotion 
and point of sale materials, in- 
cluding a_ four-color poster of 
“Johnny” unsnapping a king-size 
package. Also—again for the non- 
technical—there’s a three-panel il- 
lustration of the pack-opening 
sequence, just in case you can’t tell 
the zips from the snaps. 

Biow Co., New York, 
agency. 


PHILIP MORRIS OPENS 
AUSTRALIAN SUBSIDIARY 

MELBOURNE, March 24—Along 
with the announcement of its new 
cigaret package, Philip Morris & 
Co. has revealed that it is forming 
a subsidiary to make and market 
Philip Morris cigarets in Australia. 

Philip Morris (Australia) Ltd. is 
the first Australian company to be 
set up by an American cigaret 
company and will be capitalized on 
the Australian market at between 
$3,500,000 and $4,000,000. Except 
for a few American technicians 
and officers, the company will be 
staffed with Australian citizens. 

According to O. Parker Mc- 
Comas, president of the parent 
company, Australian tobacco con- 
sumption is approximately 45,000,- 
000 lbs. per year. Imports from 
dollar areas, he pointed out, have 
been severely restricted since the 
war. 

It is hoped that Philip Morrises, 
popular among Australians during 
the war, will find a good market 
“down under” and also be avail- 
able for export to other countries. 

Building has started on the man- 
ufacturing plant and offices in a 
Melbourne suburb. 


is the 


‘Journal’ Promotes Olsen, Neill 


John K. Olsen, regional field 
sales manager for the Pacific Coast 
edition of the Wall Street Journal, 


San Francisco, has been named re- | 


gional field sales manager of the 
eastern edition with headquarters 
in New York. John F. Neill, on the 


field staff since 1949, succeeds Mr. 


Olsen at San Francisco. 


Lew Sanders Agency Bows 
Lew Sanders, formerly account 
executive and director of radio and 
television for Jones Frankel Co., 
Chicago, has formed his own agen- 
cy with offices at 6 E. Monroe St., 
Chicago. 
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Amteicas FINEST cioanerre 
ametercas NEWEST packs 


ZIP, SNAP—Cereal-like crispness features 

copy for this poster now plugging Philip 

Morris’ new “Snap-Open” package. Biow 
Co. is the agency. 


Name Tag Sales 
Top 100,000 as 
Kids Adopt Fad 


PHILADELPHIA, March 24—The 
personalized name tag fad that 
made its appearance on the front 
of automobiles in one-license- 
plate states has reached the tri- 
cycle set. 

Junior and Suzie, in fact, appear 
to be taking it over. The under- 
size plates, which sell for $1 each, 
are appearing on toy autos, bikes, 
wagons, scooters and doll houses. 

B. Cantor Co., which both man- 
ufactures and markets the tags, 
claims a monopoly in the field. 
Since the plates were tested last 
July, more than 100,000 have been 
sold. 


® Solis S. Cantor, president of the 
Philadelphia agency bearing his 
name, handles the account. As co- 
owner of the manufacturing com- 
pany, he also is his own client. 

Mr. Cantor, who asserts “the 
surface hasn’t even been scratched 
yet,” predicts that total volume 
could “easily reach 50,000,000.” 

Attempting to move closer to 
that goal, B. Cantor Co. is increas- 
ing advertising and expanding dis- 
tribution. To date, the bulk of the 
sales have been made via direct 
mail and ads in 10 magazines and 
in Sunday newspaper supplements. 

The tags now are carried in toy 
departments of about 40 major de- 
partment stores. Lists of direct 
mail purchasers also are kept for 
repeat business each year as states 
change the colors of their auto li- 
cense plates. 


® An additional market is the pre- 
mium field. Mr. Cantor said nego- 
tiations in progress with one food 
manufacturer could bring sales of 
3,000,000 tags. 

The plates first came to Mr. 
Cantor’s attention last July when 


| 
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CHARLES CHAPPELL has joined Maxon Inc. 

as creative director of the New York office. 

Mr. Chappell formerly was exec. v.p. and 

creative head of Owen & Chappell prior to 

its merger with Kenyon & Eckhardt, where 

he served as consultant ond vice-chairman 
of the review board. 


‘ads. It also markets the detergent 


fair trade minimums. 


|One Every 15 Minutes... 


600 Moving Vans Take General Foods 


a tag manufacturer asked for ad-. 
vertising advice, but had no funds 
for advertising. Mr. Cantor ad-| 
vised testing the tags for two to! 
three months. 

The test was conducted on more 
than 30 radio stations around the 
country on a_ per-inquiry basis. 
Even though sales did not increase 
sufficiently to put production on a 
profitable basis, Mr. Cantor was 
convinced the item could be sold. 
He bought out the manufacturer. 


@ “Here was a natural,” he said. 
“It offered youngsters something 
personalized; it helped educate 
them by teaching them how to 
spell their names; it gave kiddies 
a feeling of possessing something 
of their own, and it helped protect 
such expensive toys as bicycles.” 

Last September he cut out all 
radio, took space in the New York 
Times Magazine and put tags into 
Macy’s in New York. Within three 
weeks, Macy’s ordered 3,000 tags, 
and the reaction to the Times ad 
was “nothing less than phenome- 
nal,” according to Mr. Cantor. 

He then took space in Life and 
The Saturday Evening Post, later 
added Better Living, Boys’ Life, 
Esquire, House & Garden, Outdoor 
Life and Parents’ Magazine. Join- 
ing the schedule now are Redbook 
and This Week Magazine. 


Monsanto Discloses 
$5,000,000 Spent to 
Push ‘All’ Detergent 


Kansas City, Mo., March 23— 
Monsanto Chemical Co. spent $5,- 
000,000 last year to promote All, 
its home laundry detergent. 

Daniel M. Sheehan, v.p. and 
comptroller of Monsanto, told the 
Kansas City Society of Financial 
Analysts yesterday that the $5,- 
000,000 brought sales of $23,000,- 
000. He predicted an increase in 
sales this year. 

Ever since it bought Detergents 
Inc. last spring, Monsanto has re- 
fused to disclose the size of its ad 
budget or details of the campaign. 
The reluctance reportedly stems 
from a desire to avoid antagoniz- 
ing the “big three” soap and deter- 
gent makers. They reportedly are 
not pleased by the entry of Mon- 
santo, a prime supplier of chemi- 
cals to the industry, into the con- 
sumer market. 

Under Detergents Inc. owner- 
ship, All wedged its way into the 
national market through a cooper- 
ative deal with manufacturers of 
automatic washing machines. The 
manufacturers’ distributed free 
packages of All to washing ma- 
chine buyers. All promoted wash- 
ers in its copy about the low-suds 
detergent recommended by ma- 
chine manufacturers. 

Monsanto is currently promoting 
All in 10 lb. packages, available in 
supermarkets, with an extensive 
schedule of full-page newspaper 


through hardware and department 
stores in 25 and 100 lb. drums. 


Colgate Wins Restraints 
Colgate-Palmolive Co., Jersey 
City, N. J., has secured temporary 
restraining orders, prohibiting the 
sale of its toilet goods below fair 
trade minimums, against E. J. Kor- 
vette Co., New York, and its affili- 
ates, P&R Cut Rate Inc. and Court 
Cut Rate, both of Brooklyn. The 
company obtained a permanent in- 
junction this week restraining 
Rothstein & Sons, Brooklyn, from 
selling Colgate products below the 


|e It 


from Park Ave. to White Plains, N. Y. 


New York, March 23—By the 
end of this week, General Foods 
Corp. will have moved out of New 
York, lock, stock and barrel, and 
will be in business at its new quar- 
ters in White Plains, N. Y. This is 
just 25 miles from mid-Manhattan 
and 35 minutes by train from 
Grand Central Terminal. 

This mass exodus, involving) 
about 1,200 employes, is being) 
made in three stages. 


March 13, the second over the) 
weekend of March 20, and the 
final stage will take place March 
ai. 

The physical moving of 18,000 
pieces of office equipment—said 
to be the largest move of its kind 
in the history of the city—is being 
done by Neptune Storage Inc. It 
involves 600 van loads, and calls 
for a loaded van to get under way 
every 15 minutes during each of 
the three weekends. 


@ Several reasons are given by 
GF for this move. Practically every 
department is overcrowded. Of- 
fices have been spread over 15 
floors in three buildings. Manage- 
ment was anxious to concentrate 
all offices under one roof, and to 
have enough room for future ex- 
pansion. GF officials do not feel 
that a mid-Manhattan location is 
necessary to the success of the 
company. 

White Plains was chosen because 
the GF management was convinced 
it could administer the company’s 
business effectively there. It offers 
a variety of pleasant living condi- 
tions, plus an attractive working 
environment. In addition, White 
Plains is a No. 1 telephone city. 
Long distance calls go directly to 
destination rather than being re- 
routed through New York. It is 
zoned against heavy industry, is 
the business and political hub of 
Westchester County, and has good 
transportation facilities. 


# To compensate for the incon- 


venience the move to White Plains 
(Continued on Page 72) 
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The first | gegumeas: © 
was made over the weekend of| ; 


SNACK POOL—Four producers of “snack’’ 
food items have banded together in the 
Snackmaster’s Guild, pooling their ad funds 
for more promotional impact. Ads like this, 
offering a snack tray premium, are being 
used in New York through Ross Roy Inc., 
newly named agency for the guild. Par- 
ticipating companies are Lummis & Co., 
Philadelphia; Pretz-L Products Corp., Read- 
ing, Pa.; Adams Corp., Beloit, Wis., and 
King Kone Corp., New York. 


RCA Sets Campaign 
for Its Low-Price 


Camden Recordings 


NEw York, March 24—National 
advertising for Camden Records, 
RCA’s new low-price record line, 
will include copy in Look, The 
Saturday Evening Post and the 
Saturday Review. 

The label, which offers 45-rpm 
extended play discs at 69¢ and 12” 
LPs at $1.89, has also been publi- 
cized on “Your Show of Shows” 
(NBC-TV) and the Phil Harris- 
Alice Faye program (NBC-radio). 
The line includes original masters 
from the RCA Victor vaults. These 
have been modernized to take out 
early recording mechanical faults 
—if any—and to take advantage 
of improvements in fidelity, RCA 
says. 

Advertising for the Camden 
line is being handled by Ross Roy 
Inc. 

Camden this week signed its 
100th dealer, Liberty Music Shops 
in New York, and plans to add 
about 25 more dealers. 


Agency Credits TV for Saran Wrap’s Shift 
irom a Slow Seller to a Fast Moving Item 


MIDLAND, MicuH., March 24—This 
is the story of how advertising 
took a “dead item” off the grocery 
shelves and in four months made 
it one of the hottest selling items 
in its field. 

The story concerns Saran Wrap, 
a plastic film developed in 1945 
by Dow Chemical Co. here. 

After the war a group was 
formed to distribute the wrap in 
competition with wax paper and 
aluminum foil. 

For three years’ customers 
passed up the item on the grocery 
shelves and Dow was ready to 
withdraw it—and did make ar- 
rangements to cancel the market- 
ing agreement. 

Then Dow did a complete about 
face, a revolutionary reversal in 


'its basic merchandising. 


called in its advertising 
agency, MacManus, John & Ad- 
ams, of Bloomfield Hills, Mich., 
and asked advice on what to do 
about this plastic film which it 
developed during the war to pack- 
age instruments, guns, etc., for 
shipment to all war theaters. 

Dow had never entered the con- 
sumer market, except on a very 
modest scale. 

But at the advice of Ernest 
Jones, v.p. and account executive 


of all Dow accounts, the company 


made a plunge. 

Mr. Jones looked over the prod- 
uct and ran a test in four Ohio 
cities—Toledo, Cincinnati, Colum- 
bus and Dayton. 

In each of three cities only one 
medium was used, television, ra- 
dio, or newspaper, and in the 
fourth all were used. 


ae Mr. Jones said the test indi- 
cated television was the medium 
and suggested that Dow set up a 
$1,200,000 budget for a 26-week 
program. 

Dow was so sure of Saran 
Wrap’s ultimate success that it 
was ready to break a 55-year pre- 
cedent and merchandise the prod- 
uct itself. 

“Dow agreed with us that tele- 
vision was the medium to demon- 
strate the many uses and advan- 
tages of Saran Wrap,” said Mr. 
Jones. 

Time was bought on Dave Gar- 
roway, Kate Smith and “The 
Show of Shows” (all on NBC) 
which touched 67 cities and an es- 
timated 57,000,000 viewers every 
two weeks. 

Then the distribution was pin- 
pointed to the area exposed to the 
television demonstrations. 

When the program began in No- 
vember, 20,000 cases of Saran 

(Continued on Page 6) 
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Makeup Next? 

Boxers Dress Up © 
for NBC's First 
Color TV Fight 


New York, March 24—Never | 
has a prizefight been so carefully | 
costumed as the Gillette bout com-_| 
ing up Friday night on NBC-TV. 

The presence of a color tv cam- 
era accounts for this extra special 
attention to non-pugilistic details. 
It is Gillette’s turn to participate 
in NBC-TV’s round robin of col- 
oreasts for all the regular shows 
on the network. 

For the first commercial fight 
telecast in color Gustav Scholz, a 
23-year-old Berliner, will be wear- 
ing blue trunks with a gold stripe. 
His opponent, Al Andrews, a 23- 
year-old Wisconsin middleweight, 
will be sporting gold trunks with a 
blue stripe—or maybe vice-versa; 
the NBC press release is not clear 
on that point. 


e At any rate, the fighters will 
not show up in their usual black 
and white trunks, these not being 
considered sufficiently colorful for 
» color tv. 

The usual white mat in Madison 
Square Garden will be replaced by 
a gray canvas. White will also be 
out as a part of the ensemble of 
the fighters’ seconds, the referee, 
and ring announcer; this, too, will 
be replaced by gray. 

Presumably the natural color of 
blood will be acceptable. 


Ad Fame Nominations Open 

Nominations are again open for 
the Advertising Hall of Fame, 
sponsored by the Advertising Fed- 
eration of America. Nominations 
may be made by anyone in the 
U. S., and entry blanks are obtain- 
able from the AFA at 330 W. 42nd 
St., New York 36. Candidates must 
have been deceased at least two 
years before the annual AFA con- 
vention (June 20-23) and will be 
elected on the basis of “special 
achievement and service in the up- 
building and advancement of the 
social and economic value of ad- 
vertising.”” Deadline for nomina- 
tions is April 25. 


Kroger Promotes Sherry 
Joseph R. Sherry, merchandise 
manager, has been promoted to 


director of the manufactured prod- 
ucts merchandising division of the | 
Kroger Co., Cincinnati. Charles R. | 
Kelley has been named merchan- 
dise manager. 


“ABS YORK tite 
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‘MOST SATISFACTORY’—New York Life Insurance Co. considers its series of voca- 
tional public relations ads “most satisfactory’ and is planning to continue them 
“indefinitely.” Compton Advertising, New York, is the New York Life agency. 


New York Life Plans an ‘Indefinite’ Run 
for Its Vocational Guidance PR Ad Series 


New York, March 19—Possibly 
the “most satisfactory” public re- 
lations advertising that New York 
Life Insurance Co. ever did is its 
current series intended “to help 
guide America’s children to a bet- 
ter future.” 

The series, prepared by Compton 
Advertising, started about a year 
ago. Each insertion is a b&w spread 
in Collier’s, Ladies’ Home Journal 
and The Saturday Evening Post. 
The most recent copy, written by 
George C. Biggers, president of the 
American Newspaper Publishers 
Assn., with Morton Sontheimer, 
author of “Newspaperman,” was 
headlined “Should Your Child Be 
a Newspaperman?” 

A. H. Thiemann, director of ad- 
vertising and public relations for 
the insurance company, said the 


broadly, to help in vocational guid- 
ance.” 


= “We have been getting as many 
as 100 letters a day from these 
ads,” said Mr. Thiemann. “People 
wrote in to comment and to ask 
additional information.” He said 
that more than 1,000,000 reprints 
of the ads have been distributed to 
interested organizations to date. 
So far, the series has covered 
such occupations as medicine, law, 
engineering, public service, farm- 
ing, teaching, and journalism. The 
next profession to be treated will 
be architecture, Mr. Thiemann said. 
The series, which runs concur- 
rently with other New York Life 
ad drives, will continue indefinite- 
ly, he said. However, there will be 
no expansion of the magazine list. 


campaign is aimed at stressing “the | ‘‘We are happy with the coverage 
obvious need for life insurance for|of the three magazines we are us- 


educational purposes, 


and more'ing,”’ said Mr. Thiemann. 


General Mills Cuts 
Cake Mix Price 2¢: 
Others Follow Suit 


MINNEAPOLIS, March 24—The 
price of cake mix is going down, 
and some of the promotional hoop- 
la which has marked this highly 
competitive business may there- 
fore be on the way out. 

Genera! Mills started the parade 
with a sudden announcement last 
week that the price of Betty 
Crocker mixes was being cut 48¢ 
a case—2¢ a package. In quick 
succession, Duncan Hines, Pills- 
bury and Swansdown met the price 
cut. 

As a result, the retail price of 
the mixes, which has_ hovered 
around 37¢, is expected to be cut 


PIE TIE-IN—Evidently gleeful over a tie-in campaign between Pillsbury Mills and 
Realemon-Puritan Co., featuring the Pillsbury Bakeoff prize-winning recipe for lemon 


cheese pie, are (left to right) Bill White, 
Kirkeeide, regional manager for Pillsbury; 


Pillsbury a.e. at Leo Burnett Co.; A. W. 
Art Lundell, ad for Real 


Jim Cann, v.p., Realemon, and Chuck Lilienfeld, v.p., Rutledge & Lilienfeld, the 

Realemon agency. The recipe will be backed by spreads in Better Homes & Gardens 

end McCall’s, plus insertions in Better Living, Everywoman’s, Family Circle and 
Woman's Day. Radio and television also will be used. 


| to 35¢. Consumers will notice com- 
| parativ ely little difference, howev- 
er, since there has been a consid- 
erable volume of grocer special- 
ing of the mixes at three packages 
for $1, or three for 99¢. 


s One result the trade anticipates 
is that, with some of the fat cut 
out of producer prices, the exten- 
sive couponing and dealing which 
has marked the field will quiet 
down. Swansdown just finished a 
big couponing deal in February, 
and the trade is still talking about 
the biggest of all—the distribution 
last fall of some 77,000,000 cou- 
pons by Pillsbury. There won’t be 
enough profit margin to permit too | 
much of this in the future, the 
trade predicts. 

But they may just be kidding 
themselves. Yesterday Duncan 
Hines hit hard in this home city 
of General Mills and Pillsbury | 
with a big newspaper campaign | 
offering a two-for-one sale on its 
mixes. 


Curad Buys CBS Program 

Bauer & Black, Chicago, 
Curad bandages, has bought a 
quarter hour segment of Art Link- 


letter’s “House Party” over CBS) 


Radio and Television, effective 
April 30. The company will pre- 
sent different 15-minute periods on 
radio and tv on Fridays. Leo Bur- 
nett Co., Chicago, is the agency. 


Chesebrough Adds TV Spots 
Chesebrough Mfg. Co. New 
York, has started a spot campaign 
for Vaseline hair tonic and cream 
hair tonic in 16 major tv markets. 


|One-minute and 20-second spots 


are being used. McCann-Erickson, 
New York, is the agency. 


Clayton Names John Walsh 


John Walsh, formerly with the 


Chicago Tribune, has joined the 


copy staff of Sidney Clayton & 
Associates, Chicago. 


for | 


St. Louts, March ideas Bolas purchased the St. 
the “get big or get out” challenge Louis Cardinals. Affected by the 
of the beer business, Griesedieck purchase was Harry Carey, who as 


Bros. Brewery Co. 
weapons out of a $2,000,000 war 
chest. 

The brewery fired its first salvo 
last Sunday with a spread for its 
new beer in the St. Louis Post- 
Dispatch and Globe Democrat. 
Pulling the lanyard was Griese- 
dieck’s new agency, Krupnick & 
_ Associates. 

The campaign will use surveys 
and endorsements as its principal 
|}ammunition. The strategy behind 
|this, according to the agency, is 
that testimonials and survey fig- 
ures enable Krupnick “to tell facts 
about GB beer, and its competitors, 
with a high degree of believabil- 
ity—something the brewery itself 
/ could not do.” 


® The “battle of the brews” began 
to shape up last spring when An- 


is hauling its} 


announcer of Cardinal games 
under Griesedieck Bros. sponsor- 
ship, had become closely associ- 
ated with the beer. 

While Carey was not one of the 
chattels included in the purchase, it 
was incongruous that a competing 
beer continue sponsoring broad- 
casts of the Anheuser-Busch team. 
Top level conferences at the 
Griesedieck brewery brought this 
decision: With Carey lost, a new, 
intensive merchandising approach 
was indicated. This meant a new 
agency, and Krupnick was invited 
to make a pitch. 

The agency formed its task force 
and began with the bland assump- 
tion that no one at K&A knew any- 
thing factual about beer. The team 
went out to learn at first hand 
and asked Ed Griesedieck Sr., 

(Continued on Page 73) 


San Francisco, March 25— 
Arthur H. Samish, free on $10,000 
bail pending appeal of his $40,000 
fine and three-year jail term for 
income tax evasion, this week 
faced the possibility of compulsory 
retirement as principal lobbyist for 
California’s brewery industry. 

James G. Hamilton, president of 
the California State Brewers In- 
stitute, said discussions on retiring 
Mr. Samish with a “pension” when 
his contract expires July 1 have 
started. A spokesman for Samish 
immediately denied that there 
would be any appreciable change 
in relations between Samish and 
the brewing industry. 

The portly lobbyist was con- 


victed last December after a 
lengthy trial that rocked the na- 
tion’s advertising circles with 


charges and counter-charges in- 
volving the Milton Biow agency 
and its handling of the huge 
Schenley account (AA, Dec. 14). 


s A top Samish associate, although 
unwilling to be directly quoted, 
told ADVERTISING AGE that “Mr. 
Samish has not engaged in any 
direct lobbying activities for the 
last four or five years. The only 
change contemplated is his own 
desire to remove the legislative re- 
= from his contract. 

“We have every expectation that 
| the contract with the brewers will 
continue to give Mr. Samish and 
the organization responsibility for 
the institute’s public relations 
program,” he said. 

The institute’s lobbyist of record 


| 


| 
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MEET FRIDAY—This ad in a dozen suburban 
weeklies launches Frank (Red) McDonald’s 
|new magazine subscription sales service for 
everything “from Advertising Age to Zane 
Grey's Western.” Mr. McDonald is working 
in the peace and quiet of Deerfield, Ill., 
after a busy career as a space salesman 
for Time Inc.’s Architectural Forum. 


California Brewers Open Talks Aimed 
at Dumping Samish as Their Lobbyist 


has been Emil Hoerchner, a San 
Francisco attorney and Samish 
aide who has handled direct 
lobbying for the past five years, 
with Mr. Samish close at hand as 
an adviser. 


# Mr. Hamilton indicated that the 
institute will “graduate” Mr. Sam- 
ish to a position as “consultant to 
the industry” with an appreciable 
reduction in the $30,000 a year fee 
now paid. 

“In effect,” Mr. Hamilton said, 
“we want to show Mr. Samish our 
gratitude for his 19 years of serv- 
ice to us and our new arrangement 
will be similar to the retirement 
program arranged for many people 
in the institute and in individual 
breweries.” 

The program Mr. Hamilton re- 
ferred to usually means payment 
of 40% to 50% of the salary of a 
retired official. However, it was 
not indicated whether this per- 
centage would be based solely on 
Samish’s $30,000 fee or would also 
include the institute’s $150,000 a 
year educational fund over which 
Mr. Samish has had complete con- 
trol. 


s Mr. Hamilton told AA, “We feel 
that Samish. has been loyal to the 
industry and we still feel loyal to 
him as an individual. He served 
us well for many years. Although 
we do not approve of everything 
he did, we feel he did a good job 
for us. He protected us from many 
flank attacks and some of the 
trouble he has gotten into has been 
in our behalf. 

“As a practical matter, his ef- 
fectiveness is gone. But we want to 
repay him for his steadfast loyal- 
ty.” 

Mr. Samish, now 55, became a 
lobbyist at 23 as representative for 
a group of bus lines. In the process, 
he started on his road to wealth by 
securing for himself some unused 
bus franchises which he later sold 
for $1,000,000. 


® He became lobbyist for the 
Brewers’ Institute in 1935 and 
later obtained additional clients. 
His present difficulties came from 
one of these new accounts when he 
was accused of income tax evasion 
based on failure to pay taxes on 
money obtained from the Biow 
agency for assistance in helping it 
obtain the Schenley account. 

His “compulsory” retirement 
would end an era in California 
politics that at one time saw 
Mr. Samish publicly given the title 
of “secret governor” of the state. 
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Lorillard Uses American Medical Assn.'s 


Nicotine Tests in Drive for Kent Filters 


Ina later study (AA, Feb. 18) of Time Inc.'s ‘53 Profit Tops 
told on Lorillard’s tv offering, filter-type holders, the association ‘52; ‘Life’ Has Biggest Year 


(Continued from Page 1) 


“The Web” (CBS-TV). Magazines found an even smaller reduction of | 


'also check the filtering powers of 
king size vs. regular cigarets, he 


| added. 
| 


Time Inc.’s net profit in 1953. 


matter not related to the cele- 


brated piracy trial, settles con- | 


tract suit filed by Rill ..Page 1) 


Advertising Age, March 29, 1954 


Highlights of the Week’s News 


Duane Jones, back in court on a! 


New Winston filter tip cigaret will 
be introduced by R. J. Reynolds 
in New England with newspa- 
pers, tv and radio Page 32 


and additional newspaper inser- nicotine. This was the test referred | was $8,144,000, compared with $7,- General Foods moves about $4,- ‘Social Scientist’ is the head man 


tions will be used later, according 
to Young & Rubicam, which is 
handling the operation. 


s The particular test referred to 
by Lorillard was one of three con- 
ducted so far by the AMA to de- 
termine the effectiveness of filters, 
holders and just plain cigarets in 
trapping nicotines and tars. The 
first study, which dealt with filter 
cigarets, was reviewed by ADVER- 
TISING AGE in its Aug. 3, 1953, 
issue. 

It found that a filter not named 
but of the same type as Kent’s 
Micronite was the only one which 
achieved any “significant” reduc- 
tion in nicotine inhaled. The AMA 


to in the Zeus ads. 
| 

'@ In Chicago, Dr. Ernest 
'AMA, commented: “I don’t like 
this use of our name, of course, 
‘coming at this time, with the 
‘tobacco cancer’ controversy still 
| raging.” 

| However, both he and Dr. 
' Walter Woolman, head of the AMA 
‘chemical laboratory, said that 
'Kent’s statement is truthful as re- 
| gards the tests to date—“at that 
‘time and with those filters.” 

| Dr. Woolman pointed out that 
‘his laboratory is now at work on 
‘another test of a couple of filters 
| which had not been on the market 


, 750,000 in 1952. Revenues from | 
totaled $170,449,C00, | 
B. highest in the company’s history. | 
| Howard, assistant secretary of the Revenue in 1952 was $156,786,000. | 
| Life had the biggest year in its | 


| operations 


| history in terms of advertising dol- 
lars, approximately $9,700,000 over 
1952. Time’s ’53 ad revenue was up 
more than $2,000,000 over 1952. 
Fortune ad revenue was up 12%. 
House & Home’s net revenue rose 
(50% over ’52 and Architectural 
Forum’s revenue stayed substan- 
tially unchanged from 1952. Ad 
revenue for Time _ International 
| was up more than 20%. 


MacCrystall Joins KOA-TV 
William F. MacCrystall, former- 


report added that “in all cases the|at the time of the earlier study. ly with KNBH, Hollywood, has 
fraction of nicotine removed...is| This test—scheduled for comple- been appointed sales manager of 


small.” 


ition in a couple of months—-will 


'KOA-TV, Denver. 


1,310,000 


IOWA PEOPLE 


read THE 


DES MOINES SUNDAY 


REGISTER 
(more than 500,000 copies) 


and they buy — buy — buy! 


93% own a washing machine—94% have a mechanical 
refrigerator —99% boast a modern range — 


70% own their homes 


980,000 read NO OTHER Sunday Newspaper. 


. » . as reported by the Advertising Research Foundation in its first 
statewide audience study of 14 Sunday newspapers circulating in Iowa. 


For complete facts on where these people live, what 
they earn, what they own, see “A Study of The 
Des Moines Sunday Register Audience in Iowa.” For 
details on how to get your copy, write Advertising 
Research Foundation, Inc., 11 West 42nd Street, 
New York 36, New York. 


THE DES MOINES SUNDAY REGISTER 


... an "A" Schedule Newspaper in an "A-1" Market 
GARDNER COWLES, President 


000,000 in billings from Foote, 
Cone & Belding to Young 
& Rubicam and Benton & 
Bowles 
Dead item is revived and becomes 
the hottest in its field when Sa- 
ran Wrap gets a bigtime adver- 
tising campaign 
New cigaret pack that zips and 
snaps open is tested by Philip 
Morris with national distribu- 
tion on the way 
Beer battle opens in St. Louis as 
Griesedieck uncorks a big cam- 
paign with a new agency and a 
$2,000,000 budget 
Best public relations ads yet, New 
York Life says of its career ad- 
vice series, and plans to run it 
indefinitely 


ee 


eee eee ee 


eo¢¢6448 


Summer slump is attacked by 
Gimbel Bros. and BofA before it 
starts in the belief that it is 
mostly psychological ...Page 10 

Mediocrity must be the measure of 
all things, even ads, AA says, 
but asserts laziness is the cause 
of boring copy Page 12 


Flour miller latches on to coffee 
prices to boost sales by offering 
discount coupons with each 
sack Page 16 

Grocers are selling more cosmet- 
ics, at least in Washington, the 
Star’s annual consumer analysis 
shows Page 28 

Honest copy sells odds and ends 
for a Hempstead, N. Y., haber- 
dasher who discovers soft-sell 
attracts customers ....Page 29 


TV set trouble diagnosis chart 
saves televiewers “millions,” | 
Raytheon tells its servicemen in| 
overhaul clinic Page 30. 


Advertising Market Place ... .66 
Coming Conventions ........ 70 
Creative Man’s Corner ...... 48 
Editorials ........ 3 .12 
Eye and Ear Dept. ............52 
Getting Personal ............ 30 
Looking at Retail Ads ....... 52 
Magazine Linage ............ 55 


at Weiss & Geller, the agency 
that after five years still thumps 
for human research ....Page 33 
Lewyt ads were judged “corny,” 
but still won a prize for the way 
they helped former door-to-door 
seller line up dealers ..Page 42 
Independent druggists are mobi- 
lized by Cleveland agency to 
fight chain competition with 
multiple-sponsor ads ..Page 46 
‘Revolutionary’ claims for print- 
ing processes are not borne out 
in practice, Kenneth Butler as- 


ORE di ced dkeedene tase Page 47 
Suburban agency life is peaceful, 
but not necessarily cheaper, 


MacManus, John & Adams re- 
ports after moving ....Page 50 
Talk of cutting commissions for 
high-cost tv shows is foolish, 
says Eye & Ear, adding you get 
what you pay for Page 52 
Myopia and deafness are what AA 
has, claims a reader who rushes 
to the defense of home type tv 
shows Page 58 


Prepacked crackers for restaurant 
use serve as sampling operation 
to move Nabisco products into 
homes Page 62 


Poster ‘artists’ are thwarted in 
new Toronto subway because 
panels are placed between rows 
of tracks Page 63 


Semantics argument erupts. as 
FTC debates over how good is a 
barber’s recommendation on 
hair tonic Page 65 


Home laundry equipment gets a 
big boost in newspaper linage, 
with automatic washers leading 


eee eee 


en 0440464659465 


REGULAR FEATURES 


the ’53 increase ........ Page 67 
ee er 68, 74 
Photographic Review ........ 60 
po rr 47 
oo! UR ere rer ere 12 


Salesense in Advertising ......47 
This Week in Washington ... .22 
Voice of the Advertiser ...... 58 
What They’re Saying ........ 12 


( AFTER ALL LOGAN--- » 
IT’S ONLY A REVISE 
Y¢ OF THE FIFTH REVISE. 
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MATS « PLASTIC PLATES © ELECTROTYPES 


WaAbash 2-1204 * 517 SOUTH JEFFERSON ST., CHICAGO 7, ILL. 


MATRIX COMPANY 
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Consumer buying habits 
and brand preference in 1994 


31ST ANNUAL REPORT 


aé 


. 
ry 
ome 


H..... the up-to-date picture of consumer buying 


habits in a metropolitan market of 277,000 households— 


what, when and where they buy; brand preference 
ratings; product usage; ownership of cars, appliances, 
homes and buying plans. This information, all gathered 
since January 1, 1954, again shows the competitive 
positions in many lines, shifts in brand preference, the 
trend of preference by types of stores and service, dealer 
distribution by brands and comparisons with past years. 
Write for a copy and get the close-up details on local 
marketing and buying factors which influence your 
1954 sales in the Milwaukee market. 


THE MILWAUKEE JOURNAL 


Nation's Leading Newspaper if Total Advertising 
and in ROP Color Advertising 


National Representatives, O’Mara & Ormsbee, Inc. 
New York Chicago Detroit Los Angeles 


San Francisco 


FOOD PRODUCTS — 


All-purpose shortening, baby foods, 
bacon, baking mixes, baked beans, bread, 
cold breakfast foods, butter, catsup, 
canned chicken, branded Chinese foods, 
coffee, cookies, cooking or salad oil, 
canned corn, corned beef hash, graham 
and soda crackers, dog food, flour, frozen 
foods, canned fruit and vegetable juices, 
fruit cocktail, ice cream, liver sausage, 
canned luncheon meats, margarine, milk, 
peanut butter, canned peas, canned pine- 
apple, potato chips, rice, salmon, dry soup 
mixes, tea bags or tea balls, tuna fish, 
wieners, candy, cranberry sauce, frozen 
custard, canned green string beans, 
canned peaches, oysters, mayonnaise, in- 
stant pudding, sardines, sugar. 


SOAPS, ALLIED PRODUCTS — 


Powdered bleach, bleaching fluid, dry or 
flake bluing, laundry starch, scouring 
cleansers, soaps and cleaning agents for 
dishes, fine fabrics, hardwood floors, 
household laundry, linoleum or tile floors, 
painted walls and woodwork, toilet bowl 
cleaners, floor wax, scouring pads, win- 
dow cleaning products. 


DRUGS, TOILETRIES — 


Deodorant, facial cream, facia] tissues, 
hair tonic or dressing, hand cream, hand 
lotion, headache remedies, lipstick, nail 
polish, home permanent waves, safety 
razor blades, shampoo, electric shavers, 
os cream, tooth paste and tooth pow- 
er. 


BEVERAGES — 


Cordials, gin, grape brandy, rum, scotch, 
vermouth, whiskey, wine, beer, soft 
drinks, prepared cocktails, 


HOMES, APPLIANCES — 
Clock-radios, clothes dryers, cooking 


ranges, home food freezers, garbage dis- - 


posers, home heating, owners and renters 
of homes, lawn seed and fertilizer, power 
lawn mowers, room and outside painting, 
refrigerators, television sets, washing ma- 
chines, water heaters, room air condition- 
ers, carpets and rugs, wallpapering, de- 
humidifiers, furniture replacement, incin- 
erators, steam irons, mattresses, 


AUTOMOTIVE — 


Antifreeze, make and. model car owned, 
gasoline, motor oil, tires, spark plugs, 
ownership and make of second car in 
family. il 


GENERAL — 


Cigarets, cigars, composition of families, 
foundation garments, nylon hosiery, in- 
stallment buying, pipes and pipe tobacco, 
paper towels, alumnium foil, paper nap- 
kins, toilet tissue, wax paper, vacations, 
family income, employment, magazines, 
life insurance, recreation, business travel, 
wrist watches, 
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Agency Credits TV for Saran Wrap’s Shift 


|an Wrap will cut into the wrapper 
'market,” said Mr. Jones, “but I 


from a Slow Seller to a Fast Moving Item do know it will expand the mar- 


(Continued from Page 2) 
Wrap were being sold each month. 
With television support, the sale 
jumped to 110,000 cases in Janu- 
ary and to 169,000 cases in Feb- 
ruary. This added up to 4,000,000 
rolls a month. 


In January, the 


(Sh han nA 
Publicity Releases 
Not Used? 


Over 4000 daily and weekly papers 
have sent us signed requests for 
matted editorial material. 
Originators of the complete package 
distribution service to newspapers 
and radio stations since 1941. 
Write or phone for complete infor- 
mation — no obligation. 


Special Correspondents, Inc. 
230 E. Ohio St. DElaware 7-1065 
Chicago 11, Illinois 


advertising | 


| ket because the various wrappers 
|push was aided by a half-page|are different in usage in many 
four-color insertion in This Week | respects.” 
Magazine, hitting 39 papers, and) Mr. Jones noted that the foil 
in February 1,000-line newspaper manufacturers haven’t taken the 
ads in major cities. |Saran Wrap blitz without a fight 

The newspaper space was tied and have started cutting prices to 
|in with a point of sale piece which | stimulate sales, particularly mul- 
showed a refrigerator with many tiple sales. 

‘items wrapped in Saran Wrap,| By fall, Dow expects to expand 
/ such as butter and onions side by ‘the distribution of the wrapper to 
| side. /all parts of the country. 

This was to gain immediate ac-| Mr. Jones says there is definite- 
'ceptance at the dealer level, Mr.|ly room in the home for all three 
| Jones said. “And,” he added, “we wrapping products. 
| succeeded.” 


| So phenomenal was the success 
‘of Saran Wrap with advertising 
/support that Dow has doubled the 
‘budget for the second half of the 
| year. 


. Before the Saran Wrap sales 
story began, waxed paper held 
80% of the wrapper market and 
aluminum foil 20%. 


@ The odor and moisture proof 
qualities of Saran Wrap, as well 
as its multiple uses all the way 
from wrapping shoes for packing 
to preserving cooked food for 
months with freshness, have given 
the product a tremendous boost, 
said Mr. Jones. 

“There have been no important 
kickbacks from our claims for 


“I don’t know how deeply Sar-| Saran Wrap,” said Mr. Jones. “In 


WHEN PURCHA 


! NDUSTRY FOR 
‘THE COMPLETE 
‘PICTURE OF ALL AVAI 
“ABLE SUPPLY SOURCES 


Proof of this 


SEIS FIR: 


Thus, Product informative advertis- 
ing in Thomas Register is often the 
only advertising seen at the buying 
moment. It— 


1. Influences product selection 
directly! 


2. Revives impressions from 


ADVANCE 
ue other advertising. 


3. Provides returns far beyond 
the small annual cost. 


statement lies in the fact that 


10,801 ADVERTISERS 


More advertisers than advertise in all other industrial 
publications combined, are using a total of 


40,406 


ADVERTISEMENTS 


In the single Annual Thomas Register Edition! 
Ask a T.R. Representative to give you all the fabulous facts, NOW. 
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:@ THOMAS @ 
REGISTER 


96% PAID CIRCULATION 


Thomas Publishing Company 
461 Eighth Avenue, New York 1! 


Advertising Age, March 29, 1954 


Wanted: Current, Up-to-Date 
Market Data for AA Readers 


The seventh annual Market Data Section of ADVERTISING AGE 
will appear in the May 3 issue. The idea is to bring together, 
in one place, all possible market data issued by advertising 
media, trade associations and others. 

The data will be described briefly, and classified by type of 
market or geographic area, thus providing a comprehensive in- 
dex of all available market data in all fields. 

Last year, 1,370 separate pieces of market data were listed in 
the section, and readers of ADVERTISING AGE sent in requests for 
nearly 38,500 individual pieces. 

Advertising media, associations, trade groups and others are 
invited to submit market studies or compilations for inclusion 
in this master list. There is no charge for such listings, but the 
material must measure up to the following standards: 

1. It must be current. Nothing published prior to June, 1953, 
will be accepted. 

2. It must contain market facts. Booklets or brochures which 
contain media data only will not be listed. 

3. It must be available for distribution to advertisers and agen- 
cies, preferably without charge. If there is a charge, or other 
conditions are attached to its distribution, this should be clearly 
stated. 

4. It must be received before April 8, 1954. 

Market data material scheduled for publication before Sept. 
1, 1954, will be listed in a “not yet published” tabulation, pro- 
vided that a 50-word description of each such item reaches 
ADVERTISING AGE before April 8. The description must include 
probable date of publication and any conditions attached to dis- 
tribution. 

Actual copies of all other material to be listed should be ad- 
dressed to the Market Data Editor, ApverTISING AGE, 200 E. 
Illinois St., Chicago 11, with any necessary explanatory notes. 


fact, every day we are hearing | FCC Approves Merger 
from persons who are finding new The Federal Communications 


uses for it. /Commission has approved the mer- 

“We find Saran Wrap os be | ser of Chicago radio stations WLS 
re-used indefinitely and this has'4nq WENR (AA, Feb. 15). The 
been a strong talking point in its | station will broadcast under the 
price structure.” call letter WLS and will be an 

Mr. Jones said wives have been /ABC affiliate. 
high in their praise of the product | 
and that he expects sales to hit a) 
60,000,000 roll a year peak, based 
on the average of two rolls a year 
per family. 


DIRECT MAIL 
| IN CANADA 


Our knowledge of Canadian 
markets is enabling us to serve 
many U. S. Direct Mail ad- 
vertising users efficiently and 
economically in the production 
of Mailing Lists — Printing — 


Appoints Sheldon Widmer 
Sheldon Widmer, formerly man- 
ager of national accounts for 
Brown & Bigelow, St. Paul, has 
been named assistant to A. F. Med- 


ing, president of Edwards & Letters — Addressing — Mail- 
Deutsch Lithographing Co., Chi- ing — Shipping. Write or tele- 
cago. phone our New York Office — 


HERBERT A. WATTS LIMITED 
421 Hudson St. (8th Fl), 
New York 14, New York 

Telephone: ORegon 5-0220 
or our Head Office 
177 King St., West, Toronto, 
Canada 


Telephone: EMpire 6-1108 


Gil Kahn Joins Grey 

Gil Kahn, formerly men’s wear | 
promotion manager of Look, has, 
been appointed to the account ex- 
ecutive division of Grey Advertis- 
ing, New York. effective Apr-] 12. 


CARRIED MORE 
LOCAL GROCERY 


LINAGE .. . 
THAN ANY OTHER 


IOWA DAILY 


ERLOO DAILY 


| WAT 


| 


| 


JUNE 1 THRU DECEMBER 31, 1952 WE CARRIED A TOTAL 
OF 167,944 LINES OF NATIONALLY ADVERTISED PRODUCT 
TIE-INS IN 6195 INSERTIONS . . . proof our grocers ore 
cooperative. You moy heve a copy of our tie-in report FREE 
on request to see how your products rated in our loco! gro- 
cery odvertisements. 5 tn hen - 
Here is TT thet this is one o t, m 
naabke TEST iekers in the Mid-west ... A Market 
covered only by the Waterloo Daily and Sunday Courier. 
Let our advertising and merchondising deportment show you 
whet con be done with your product. Write. 


Waterloo Daily € 


ies? | WkiN, 
WATERLOO, IOWA 
j Representatives 


Nor 


ke & Bi n'ey Adverts 


“3 


aS Vite loanee NRE oP Ee Sag AMG CaS cM cae Bg ee ae = al Mee Maye Sian Nya, Neate te ec ok Brie hie WBE er ite 2 = he Wa es ESE Re Ars ONL Ma Mee A oe eo es RYE Ra) SSMS A Vinca cae eee a Ae? “sine tt Be eae SARS Ric Os Bhp lige NS de Sine CFP ly pW OY nick SE Re ae att de 
~ oo : eae 3 See aay pepe Fe RS Payee RS. ag a fee Stipes £33 i, = Nitta ane tea re gh ue haa Pye Cpa I ee Tae ae ed thee eRe, Sar) op at cae oY tsetse Peas PEASE ATS ia eh NO ae en ag Pt Vieiieh os eee hee i oy ame = 
oe gegen Me is S wos a sees or -! ot Ad ag eh ss pe be tae st a ee ees eS =) 1 ai Sets je ‘ =o MN SLO Se aa ae as gM ek RS Veitch = - BS ie ae ee ee et & peu eet Tae stig aS ta Wy tioers eee ee ie air SE ip sae PLAN a See ott 
his ss ah ae ea POs = eet ee Bes as pee a 53 Re OH ee Pe ¢ Pes i aS :! a ee or hae Weis ae aN 2 temo tae es es NES oe hg ay See Sie See Peak rays faeeat oe Suge Pete ae pista aac eaters: eS ro Ve os athe: mh a or bean en oom era Beas Rey a ie 
ik see ER RM al oad Balin ele a i 2% PA ES Se UE, | ec eS SEDER Sten ae NG a Rae Se a tener ee nS x he Mera Oh 7 oy oe de Sb he EE Bea 7 Sa, ae nie Seb ieee BR gfe Mydbc th See, GANT IS n) @ EMMOUON UN Tig one Cae Ma ay Ge Baten he ean aU pe ae on Sacra me 
ise wie fa eT Case BA pings TP een Se Boe ab ie ya Tae semen. faa Sas to oe eae SPN My, 3 Re at 4 ere, . PSR Team hole ets yt Oo ee pclae, By St ee ea SS nas Rae tA a See ee MIME a he ee a ee aed Mea ah en ee . igre aoe ' : Bie Bitte x ke ae 
BAe cack eta ON ne Rete ‘ paieaia, gh ees bets 8" 80 ce SS aay ee ee ee. Ree hye PRR AA ore RO, OR ae ee ae EN eae Meemeenchis Coa oa ee ai st gE ee oe iaatrntica cg ee, Con tae Ee 9 Pe ata 
Rite “Sah ee Grae BP oa RN eG RSS SIE a Same ae <a eieed s  me a a  aeemien ~00y a mee ee 2 | aR ce ea, ta ok cS AAI pe ra arr 
A aeala ie ie le i ea et ea ee pe ei ee Re ree ta eo ee 
eA ‘ _ Saas (as eae 
i aoe 5 Aes 
6 ee 
* 
i | 
ae : 
2 | ' 
| “ 
7 a | 
| 
| } 
. 
7 
Es 
s 
fe 
; 
f 
ie 
ae 
f “ eine 
' LAA 
teen 
ca nay tee 
i ‘ Sebo 
ee 
Sar RE 
: ree 
ae | aes, 
: eee... pe 
ee Side 
atk me ¥ 
i ere zs oe 
s aad 
2 ie 
‘tae Secret 
i 3.3% 
: es 
pial lass alah ae oI ee : = : ree os re 
e AT THE VITAL ; - 
5 SORE Me ERE RE a nu ame 5 
erent ; a RT es ; j 
ae , i a Foy ee? 
Brandy . es Tote 
Bec 2h ST ij 
ea ~% ee cea teen «Rap amgn eee hs - a Sa eee tress SET a Be. f 3 
oe ahs nga re Seg eR i Oe 38 bishie: 
CONTEMPLATED, T. R. 1S __ : 
te “ey : aes = zs = eerie Tem ss = he 4 ee e f a 
=  HABITUALL ONSULTED | iiss 
? _ _ ; a | a 2 
9 oe 4 i E eed ay ton 
= a os : eat | ee 
<a ae ge 
es : ee } eae 
Lae | ; ‘ieee 
Bsr. 
3 oe <b 
a0 ee ¥ ; Po ae 
gee ape Beh d 
Baeet ‘ Fas ee taan 
SoS —— : : a i aes 
, } pas eaten’ 
ee ae » o St: 
ae | aa ? 
Sai | ey 
qageeaalias , 
ah pe ee | | 
ake | 
; * mate Sarl 
res } GT! 
oe | ee 
oe ies | fen 
ee | — 
a ae | SE wee 
nae oS eiioa 
eens ra 
ee | Qnd pe oe 
| H E ‘ ; 2 
: } i ee ; 
c : A =i 
wae | anes ’ 
ia —- 
ae eae i 
A ee +e 
a . a w 
¢ Ds 
* Vin % Aa, or 
ae ee re 5 
pect a . | Rea ae SS * sag ne 
9 ea oo . ; : - Path a se ” Ps 3 Bie 
4 Riss, . MRE Bivss r | feces gays : ae jr 
- 40m “ 7 | ae ~ , eee i / Rt: see , ASR oS me 
= as~ = HOMAS AS’ si | eit awe ER IRO LT BESS . y oy eft CM Die LO LN PR I A is RA oo ire 
H ets yee of . Ss ps } Sean i ie Oi ae oe a Sete te VAM EO oe IN ee eye Gas PE PMR ee ie ee va 
set TER fF MCiSTER i! REGISTER e=" As’ I OES BRE He a ieee eee Bo sh sts ae 
; TH <a. TH bas TH tee Ga THOM ow | Js 
| REG*Z pEGrP peg AF pp giSTet | | 
R = RES R=, REG! : 
i y aan : 
awenic aw wii NOY. yuan eee: 
" - er me Pay B au ao , ih 
4 age oe oe a i 
a — _, Ww le ‘ ' 
} a! oF a Poi 
j |, el . 
. ~ ’ - Z ‘ 
Ser < i ifs we , 
: ~ 3 J : 
ae 
| 8 AS > Ba 
a: ee “ae - i - 
<~ oe . y ena ‘a i : 
: & 2 eS eG eee 
; ~~ x “=. Y oe > A 
=< ; te, & 
F a . 2 9 bad : : 
# ~ os : . 
a. as 
; j. : ag . . i 
ee a &j — | bd rae 
aie . : < (Si % 7 
: | Siney: t 
r 7 - 
- > 
+ vs ¢ , , ms : 1 e es 2 : die og anc ‘. . rE a 


: Ins & outs. Getting a product into 


stores was the big objective in the sell- 


ers’ market. It’s just the opposite now. 


| Advertisers are concentrating on mov- 


ing products out of stores. This is the job 


of selling people. And this is a job best & 
§ done by the magazine that gets the big- 


gest vote of confidence and the most 


ours of reading from its millions of 


families fifty-two issues jam 


TEEN-AGE 
CRIMINALS : 
ARE MY JOB / | 

By Marjorie Rittwagen. MD : 


a year: The Saturday 


— 


: Evening Post. It gets to 


the heart of America. 


A CURTIS MAGAZINE 
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advertise more 
in NEWSPAPERS in 54 


hecause... 


1. The American population of 1954 is tremendous—161 mil- 
lion—and its growth in recent years confounded even the 
experts, who estimated the 1940-1950 growth would be 8,000,- 
000. It actually was 19,000,000. 

2. To fully capitalize on your 1954 sales opportunities, you 
must reach the great American mass market effectively, which 
can be done better through newspapers than through any other 


medium. 
Published ip the interest of all newspapers by 
Moloney, Regan & Schmitt 
Newspaper Representatives since 1900 
SS << 
— a _ a 
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to inerease sales... and ani ae y RCA Offers Plan 


to Get Color TV 
Off the Ground 


| (Continued from Page 1) 
Angeles. These 35 cities are major 
| markets where at least one tv sta- 
'tion is already equipped to trans- 
‘mit network color signals. The 
first commercial model RCA set is 
an open-face console with a 15” 
‘tube and a_ suggested price of 
| $1,000. 


@ E. C. Anderson, v.p. in charge 
of the commercial department, 
said RCA plans to make 5,000 
| 15” sets this year and the same 
|/number of 19” receivers—or about 
/10% of the expected industry col- 
,or output for the year. 

| The company will make only 
/enough 15” tubes to meet its own 
‘requirements and “firm orders 


NATION AL 
Highway Advertising 


trading area! 


reaches 90% of the 


NATIONAL Highway Advertising exposes your brand name and dealer's name to 90% of your 
prospects each month. This high coverage is obtained in trading centers of 100,000 and less, 
which represent 70.6% of U.S. population. Surveys by National Quality Interviewers, Princeton, 


N.J., prove you get this extensive trading area coverage when you use NATIONAL maintained signs 
with SCOTCHLITE ® brand reflective sheeting. Write NATIONAL Advertising Company today! 


NM 4a‘F I? MO & B. 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Mii ta Mining and Manufacturing Company 


19 Sales and Service branches serving the entire nation. 


Copyright 1954, National Advertising Company 


NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


Advertising Age, March 29, 1954 


placed” by other manufacturers. 
Commercial production on the 19” 
tube is schedule to start in July. 

On the patent situation, Mr. 
Anderson has this to say to the li- 
censees: 

“The fact that we furnish blue- 
prints and other technical infor- 
mation is not to be construed as 
an inducement to act in disregard 
of such patent rights as others 
may have on apparatus, processes 
or materials described or men- 
tioned in such information. In con- 
nection with your use of the infor- 
mation supplied by RCA, I do 
want to point out that RCA cannot 
assume responsibility in the event 
patent conflicts arise between you 
and other parties. 

“You who hold RCA receiving 
set licenses can produce color re- 
ceivers with complete freedom un- 
der applicable patent rights of 
RCA and under any future RCA 
inventions during the life of your 
license agreement.” 


s T. A. Smith, v.p. in charge of 
the engineering products division, 
told the tv manufacturers some- 
thing of how soon they can expect 
the station in their marketing area 
to have the equipment and facili- 
ties required to broadcast color- 
casts. 

In addition to the 35 stations al- 
ready equipped to broadcast color 
signals, 35 others have part of the 
necessary equipment. Intercon- 
necting facilities which can carry 
color signals are either available 
or soon will be to most of these 
cities. 

Mr. Smith said stations can tele- 
cast a color picture picked up 
from the network with a minimum 
expenditure of about $22,000 for 
terminal and test apparatus. Live 
color cameras for local television 
shows will be shipped to several 


| Stations within the next 30 days. 


The v.p. pointed out that RCA 


/recently developed a “simplified 


film camera which can be used 
with present modified tv film pro- 
jectors for color film transmis- 
sion.” This sells for about $60,000 
and RCA expects to sell about 25 
this year. 


a NBC’s plans for stimulating in- 
terest in color tv by producing 
revolutionary shows were dis- 
cussed by Barry Wood, color co- 
ordinator for NBC-TV. 

Starting in October the network 
will present a series of ‘‘spectacu- 
lars in color, 90-minute programs 
that run the whole gamut of show 
business. Musical comedies, oper- 
eitas, contemporary drama and 
adaptations of the greatest clas- 
sics, as well as the circus, aqua- 
cades and ice shows,” he said. 

Mr. Wood did not go into detail 
on the network’s plans for these 
spectaculars, but this is how the 
top brass at NBC envisages the 
| project: Two nights a month—or 
‘every other week—one of these 
color extravaganzas will be staged. 


| 


“@ This would fit roughly into the 
inetwork’s three (“Show of 
/Shows”) and one (‘Martha Raye 
Show”) continuity pattern at least 
‘on some nights of the week. The 
‘first evenings to get the spectacu- 
\lars probably would be Saturday, 
'where Max Liebman is putting 
‘together a new “Show of Shows” 
‘type program for the fall, and 
/Monday, where the lineup also is 
‘being revised for fall. The latter 
‘night will see the old “Show of 
| Shows” star, Sid Caesar, in a new 
hour package followed by a new 
‘Tony Miner production entitled, 
“The Medic.” These shows will be 
on three weeks in a row and va- 
'cation the fourth. 

| NBC-TV has not decided how 
‘these spectaculars will be sold. 
They may be offered first to the 
regular advertisers carrying b&w 
shows in time periods preempted 
by them. Or the spectacular peri- 
‘ods may be blocked off for sale 
' separately to advertisers. 


lie 
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DR. GERALD WENDT, 
narrator of JUNIOR SCIENCE, 
is Chief of Science Education for 
UNESCO. He was formerly 
Science Editor of TIME AND 
SCIENCE ILLUSTRATED, 
head of the N. Y. World’s Fair 
science exhibits and Dean of 
Penn State’s Chemistry and 
Physics College, as well as a 
noted military and industrial 
consultant. 


You’ve got to see and hear JUNIOR SCIENCE to truly 
appreciate its scope and wonder! Ready for immediate 
airing... with 39 fifteen-minute, custom made films! 
JUNIOR SCIENCE is a public relations “natural” that is 
bound to get enthusiastic parent, school and community 
approval! And it has a potent merchandising potential 
via self-liquidating premiums! 


655 Suttons aiealin y. 21, N. i ft 


For audition, sales 
plan, and price— 
write, wire or phone: 


HERB JAFFE 
655 Madison Ave. 
New York 21, N. Y. 
TEmpleton 8-2000 


FRANK O’DRISCOLL 
2211 Woodward Ave. 
Detroit 1, Michigan 
WOodward 1-2560 


JACK McGUIRE 
155 E. Ohio St. 
Chicago 11, Illinois 
Whitehall 3-2600 


MAURIE GRESHAM 
9100 Sunset Bivd. 
Los Angeles 46, Calif. 
CRestview 1-6101 
GORDON WIGGIN 
216 Tremont Street 
Boston 16, Mass. 
HAncock 6-0897 

ALEX METCALFE 
MPTV (Canada) Ltd. 
277 Victoria Street 
Toronto, Canada 
EMpire 8-8621 

ED HEWITT 

625 Market Street 

San Francisco 5, Calif. 
DOuglas 2-1387 
BRUCE COLLIER 
3109 Routh Street 
Daas 4, texas 
PRospect 4158 


JEFF DAVIS 

Mortgage Guaranty Bldg. 
Carnegie Way & Ellis St. 
Atlanta, Ga. 

ALpine-0912 


These MPTV shows are 

available now: 

e DUFFY’S TAVERN 

e DREW PEARSON'S i ein 
WASHINGTON : 
MERRY-GO-ROUND 

e FLASH GORDON 

e JANET DEAN, 
REGISTERED NURSE 

e JUNIOR SCIENCE 

e more to come 
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Advertising Age, March 29, 1954 


Gimbel, Bureau of Advertising Open Drive came money Oller 
to Stamp Out ‘Summer Slump’ Psychology __ housewives ° 3 


New York, March 23—Depart-; decline may be traceable in a great | PR ESTCOLD 

ment store head Bernard F. Gim-|degree to the caution of business | sivteites tannmedinens 
bel and the Bureau of Advertising |men—retailers and manufacturers : 

have combined to launch a war/alike—more than to any basic 
against the “summer slump psy- weakness in the economic struc- 
chology.” ture of this country,’”’ Mr. Gimbel 


Mfr. Oversight Gets Left Behind 
in the Largest City of the South 


Commenting that “we business said. 

men are talking too much about) 

recession, and doing too little to = “What happens to our econo-| 

prevent it,” the chairman of Gim-| my will be influenced directly by | [= 

bel Bros. Inc. stated that his com-|what retailers throughout the | Hi 

pany is increasing its buying and| country accomplish this year, and | gps} 

advertising for the summer| what they accomplish will depend, | 

months. At the same time, the pro-|in large part, on how actively they 

motion arm of the American|go after summer business—the| 

Newspaper Publishers Assn. an-|most iieglected, the most under- | 7 

nounced an all-out program “to/| promoted area in our whole mer-| 

combat the summer slump state of chandising system. We're going EDUCATION AT WORK—Only five out of 

mind,” in cooperation with its after it...We’re going after sum-_ 100 British households have a refrigerator. 

_member newspapers. mer business because we feel that | Pressed Prag Co. Ltd., i rege like 

“In my opinion this talk of a there are too many valleys be-| re Ah te eign lige Foge 
_ copy explains: ‘You save money by keep- 
_ing good food good. Any temperature over 
_ 50°F is bad for food. Get a Prestcold ther- 
mometer and test your kitchen. Then . . . 
get a Prestcold, Britain’s greatest refrig- 
erator value.’’ Auld & Tilbury Ltd. is the 
| agency. 


tween the peaks that have no rea- 
son to be there. 

“Our organization is prepared 
for one of the biggest Easter sea- 
sons in its history,” he continued. 
“But we know too, that this year, 
with so much talk of recession, the 
business we and other business or- 
ganizations do in the summer will 
have a crucial place in the year’s 
economic picture and can have an 
important bearing on future years 
as well. 

“Knowing this, we already have 
plans under way for a series of 
powerful summer promotions, 
with three primary aims—first 
to confound the ‘prophets of 
gloom’; secondly to wipe out the 
idea that business takes a slump 
during the summer. 

“Finally, we have the very prac- 
tical aim of capitalizing on the 
fact that business in summer is 
good. Very good.” 


# “Business men persist in having 
a ‘summer slump’ psychology, an 
economic principle that’s old hat,” 
Mr. Gimbel said. “Our lazy sum- 
mer minds have failed to recog- 
nize that times have changed, that 
consumers need and will buy as 
much of our merchandise in the 
summer months as they do in any 
other season, if we make the goods 
available and go after that busi- 
ness with strong promotion and 
selling.” 

Mr. Gimbel would not give any 
figures but said that the summer 
advertising schedule for the entire 
Gimbel operation is being in- 
creased over last year and that 
Gimbel buyers are also buying 
more than last year. Sales volume 
for Gimbel Bros. Inc., which in- 


cludes the Saks Stores, totaled 
He's Not Using, The Houston Post around $300,000,000 for 1953, he 


He didn’t know that Houston is now the 
largest city in the South; that it has risen 
from third in 1930 to first today; that it’s 
now the nation’s 13th city. Mr. Oversight 
is sticking to Model-T space-buying practices 
in this high-powered market. While his com- 
petitors are passing him rapidly with com- 
plete and streamlined selling programs, Mr. 


The Houston Market Today is Sold on... Sold By 


THE HousTon Post = ¢ 


said. 

The Bureau of Advertising cam- 
paign begins shortly with a mail- 
Oversight is falling farther and farther ing to advertisers, agencies and its 
behind — reaching far less than half this more than 1,000 member newspa- 
dynamic market, because he’s not using the pers, suggesting ni egy 
pace-setting Houston Post. Get all the facts and advertising ideas. he — 
from your nearest Moloney, Regan .and mailing pieces point out that a 
anew pie sadhana 04% of the nation’s families are ai 

i /0 
ya bape _ regularly. Details avail saane “aah Seaeians” helen, ely ae 
. August accounted for more than 
/25% of the year’s total retail vol- 
ume in 1953, they declare. 

Lines such as furniture, men’s 
furnishings, food, hardware, build- 
ing supplies and auto accessories 
show better than average perform- 
ances in these months, the B of A 
| pieces point out. 


tt Tokes THE HOUSTON POST 
to Sell the Houston Market! 


Viking Pool Appoints Watt 
Viking Pool & Equipment Inc., 


+ * Sita Gemten, Ghee Narberth, Pa., distributor ~~ 
More than 187,000 Daily=201 ,000 Sunday ey ety Paddock Pool Equipment Co. o 


Robert Barron, Manager of 


General Advertising California, has appointed W. H. 
...and still growing! *ABC Publisher's Statement, 


Watt Advertising Agency, Radnor, 
September 30, 1953 Pa., to handle its advertising. 


_—_— 
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ALL TIME 
CIRCULATION HIGH 


for 34-year-old 


SGREENLAND and 
SILVER SCREEN 


in the first year of new ownership by 

Pines Publications, Inc.—an average of 1,107,124 
for the second half of 1958—up 25.6% over the 
same period 1952—almost five times greater gain than 
the three other leading movie magazines combined. 


(eee he 


68% CIRCULATION BONUS 


achieved for the first three issues — the last quarter 
of 1953. True Life Stories delivered 421,334 
average for this period — 100% newsstand sale. 
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New York: James C. Greenwood, John 
P. Candia, Harry J. Hoole, David J. 
Cleary Jr., Louis DeMarco 

Chicago: E. $. Mansfield, Arthur E. 
Mertz, Rod H. Minchin, David J. Bailey 
Los Angeles (17): ane wy | Ltd., 
1709 W. Eighth St., Walter S. Reilly, 
Pacific Coast Manager, Gene A. Fruh- 
ling, George F. Kelley. 

San Francisco (3): Simpson-Reilly Ltd., 
703 Market St., Richard McCarty, Mgr. 


EDITORIAL 
Editor, S. R. Bernstein 
Executive Editor, John Crichton 
Managing Editor, Jarlath J. Graham 
Assistant Managing Editor, Marjorie S. 
Nelson 
Washington Editor, Stanley E. Cohen 
Feature Editor, Emily C. Hall 
Associates: New York: Maurine Brooks 
Christopher, Charles Downes, James V. 
O'Gara, Lawrence Bernard. Chicago: 
Murray E. Crain, Al Stephanides, Lam- 
bert S. Botts, Wilbur L. Burkhart 
Editorial Production, F. J. Fanning 
Librarian, Elizabeth G. Carlson | 
Correspondents in All Principal Cities. | 


15 cents a copy, $3 a year, $5 two years, $6 three years in U. S., Canada and Pan 
America. Foreign $4 a year extra. Four weeks’ notice required for change of address. 
Myron A. Hartenfeld, circulation director. 


Advertising and Boredom 


David Ogilvy, president of Hewitt, Ogilvy, Benson & Mather, last 
week told the Assn. of National Advertisers that the worst sin of ad- 
vertising is not its offenses against good taste, but that too much ad- 
vertising—most advertising, as he put it—is boring. 

“IT believe,” he said, “that dullness and mediocrity have become 
far worse threats to advertising than dishonesty or bad taste. 

“Every year we are bombarding the consumer with more and more 
tonnage of dull advertising—in print and broadcast. 

“Next time you o.k. an ad, ask yourself whether there is any reason 
on God’s earth why anyone would ever want to read it. Are you offer- 
ing the reader anything in return for her time and attention? Any 
real promise of benefit? Any real news? Any real service? 

“Perhaps you are. But the vast majority of advertising still belongs 
in the old-fashioned ‘claim-and-boast’ school. The consumer gets a 
steady diet of it, day in and day out, all day and half the night. (What 
Dr. Robinson calls ‘the old massage.’)” 

Mr. Ogilvy is, of course, completely right. A very considerable per- 
centage of advertising is dull as dish water. It gets nowhere and says 
nothing. 

But this is—we think fortunately—true of all other fields of human 
endeavor also. The majority of books are boring or worse; the ma- 
jority of plays are not worth devoting an evening to, and the majority 
of paintings are not worth looking at. Mediocrity must, indeed, be the 
measure of all things. If it were not, there would not be that small 
segment of above-average writing, or acting, or painting which stands 
out from the general run. And under such conditions, most of us 
would be in a sorry state indeed. 

Not everyone, even in advertising, can exhibit the characteristics 
of genius. Not all advertising can soar into the clouds. Not every 
commercial or every outdoor poster can win a prize. 

And yet Mr. Ogilvy’s criticism is sound. None of it need be dull 
to the point of boredom, but too much of it is, either because someone 
is too stuffy to be human, or because someone is too lazy to really try. 

Much of the copy that bores readers and listeners and viewers, we 
believe, comes from a lack of understanding of the inherent interest 
of people in things, and an equally painful lack of interest in really 
trying to make a prosaic product or service interesting. And much of 
the least interesting, least exciting copy is not the fault of a creative 
man in an agency, but of a client who stubbornly refuses to try a 
new approach, or let a breath of fresh air into his sales approach. 


There’s Always Some One Pushing 


Want another demonstration of the fact that this is a fast-moving 
marketing world? Then take a look at the soft drink field. 

Despite a good many problems here and there, caused in most in- 
stances by cost squeezes, this market has been going merrily along on 
an expanded curve of sales for many years. It has looked so attractive, 
in fact, that it has developed two kinds of new competition. The first 
is the low-calorie kind, which is based on the use of a synthetic in 
place of the conventional sugar. The other is from the container peo- 
ple, who have been trying to convince sellers and buyers both that 
soft drinks can be put in cans and marketed more successfully and 
perhaps cheaper than in bottles. 

Latest entrants into the canned beverage field are Pabst’s Hoffman 
Beverage division and a newly formed division of Van Merritt Brew- 
ing. And you can bet that if these prove successful, other brewers will 
be giving a close eye to the soft drink market, too. 

Time was, of course, when beer and soft drinks were quite differ- 

t animals, packed and sold differently, and in different outlets. But 
now they are very similar marketing animals. 


“So many heads are rolling, they’re thinking of turning the agency into a bowling 
alley.” ; 


What They're Saying 


Behind the Times 
Charm magazine is fed up with 
this “travel light” craze. 


ness. In the automobile business, 
just to cite one in which we are 
told orders would not be unwel- 


“How are you going to move the | Come, salesmen are so busy watch-_ 


stuff off the shelves with that kind 


of talk?,” asks the editor of Charm. 


So, we hear from spies in the 
big city, Charm magazine is pro- 
moting a “Two Weeks with Pay” 
plan to persuade working women 
to pack plenty when they go on 


| vacations... 


Charm had best watch out. Im- 


-agine what the working women 


will have to say about the maga- 


zine when they land here panting 


like pack horses with their loads 
of swim suits, shorts, shirts, skirts, 
dungarees, etcetera, and then stroll 
the length of Main street store 
/ windows! 

Imagine what the girls will say 
who arrive here with bulging bags 
only to find Charm has sold them 
what is style in Bar Harbor or 
_Asbury Park and passe in Fal- 
mouth-by-the-Sea! 

True as steel is the slogan smart 
Falmouth merchants thought up 
‘long ago and had better revive, 
“Don’t pack it, why lug it?, we 
have it here!” 

That slogan goes for electric re- 
'frigerators, station wagons, porch 
‘furniture, slacks, dresses, shorts, 
socks and shoes. It goes especially 
'for vacation clothes. 

Where was Charm magazine 
/when Falmouth merchants began 
to learn about vacation clothes? 
| Kindest thing Charm can do for 
‘its myriad of innocent big city 
| readers is to softly whisper: 

“Load up the pocketbooks, girls! 
Travel light! When you see the 
stuff in the stores of Falmouth on 
Cape Cod there is going to be a 
mighty urge to move it off the 
shelves.” 

No doubt this goes for other 
summer resorts, too. Charm maga- 
zine is behind the times. 


—Editorial in the Enterprise, 
mouth, Mass. 


Fal- 


Over the Transom 

One good thing about the trend 
'to air-conditioning is that the of- 
fices won’t have any transoms, and 


should. 


ling the transoms that they don’t 


see the prospects when they come. 
in the door. | 

That’s the trouble with orders. 
that come over the transom; you 
don’t see thé customer, and there- | 
fore you don’t know how he came. 
to buy the*thing. Another trouble | 
is that if you get too many of them. 
you are likely to deceive yourself | 
into thinking that whatever you're | 


| 


selling is so darn good that it sells 


| 
| 


itself. 
—R. O. Eastman, Eastman Research 
Organization, New York. 


Pace Setter? 

The leader who lifts and keeps" 
his head above the throng is the. 
one who uses his intellectual re- 


sources in determining the best 


course of action, keeping his eye, 
at the same time, on competitive. 
practice. The “also ran” is the in- 
dividual who waits and watches 
what his competitor is doing and, if 
it is successful, tries to copy it. 

In business enterprises, as in) 
life itself, there are those who are 
the leade:S and pace-setters and 
those who follow. Sometimes, of 
course, the leader is lulled into 
complacency by his success, while 
the follower develops mental re- 
sources which put him well ahead 
of his former rival. It is important, 
therefore, that any management 
continually examine how it is us- 
ing its brain power and ingenuity 
to determine a new course of ac- 
tion—to originate rather than imi- 


tate. 
—Lawrence A. Appley, president, 
American Management Assn.,_ in 


“Management News.” 


Seeking Scapegoats 

Publishers who are losing circu- 
lation are likely to tell you that 
tv is doing them in. It isn’t true. 
They are doing themselves in, and, 
if they weren’t so egocentric, they 
would recognize that they are only 
indulging themselves in the scape- 
goat business. I don’t believe their 


it won’t expect any orders to be 
thrown over them, and will go out | 
after the orders the way they) 


Orders over the transom were 
never a good thing for any busi- 


‘alibi is valid. In our territory, 


|there are more tv sets per capita 
|than in any other similar area in 
' the country and our circulation... 
is doing very well indeed. 


—Alicia Patterson, editor and pub- 
lisher of Newsday, Mineola, N. Y., at 
convention of North Carolina Press 


Advertising Age, March 29, 1954 


Rough Proofs 


Consumers are able to buy, but 
in no rush to spend, the Federal 
Reserve Board reports. 

This year you can count on a full 
quota of 1¢ sales. 


Magazine direct mail men have 
been exchanging subscriber secrets, 
the story says, but it’s no new era 
until they begin exchanging their 
subscriber lists. 


Former Times-Herald readers 
have been appeased by the Wash- 
ington Post, which is continuing to 
keep comic strip addicts informed 
of the doings of Dick Tracy and 
Moon Mullins. 


Bottlers say that when brewers 
invading the soft drink field start 
putting the carbonated product in 
cans, the pressure is really on. 


Ken Laird thinks two and a half 
million is enough to make a dent 
in even the competitive dentifrice 
market, but if you have two and a 
half million, why worry about 
toothpaste? 


An advertiser looking for a good 
copywriter suggests that he be able 
to turn out stuff that’s right the 
first time. 

It all depends on who’s doing 
the editing. 


The agency business must be 
pretty good. An advertiser with a 
modest appropriation had to resort 


‘to a blind ad in AA to attract the 


attention of companies willing to 
service the account. 


The Brooklyn Dodgers have been 
having a lot of fun with the New 
York Yankees during the spring 
training season, but they realize 
that October is a long way off. 


“Ours is mostly a shuffle-board 
winter resort,” explains a central 
Florida publisher, proud of his 
market. 

Tourists are always welcome, 
even if they just shuffle along. 


More people attend horse racing 
than professional baseball, reports 
the Daily Racing Form, which isn’t 
of course prepared to measure the 
size of the national knothole gang. 


A courageous premium company 
is bucking the trend toward space 
helmets and jet planes with an 
offer of Shetland ponies for use by 
advertisers. 


Arthur Godfrey is proving that 
Teterboro incident was all a mis- 
take by helping Kleenex distribute 
safety materials made of Scotchlite 
for automobile bumpers and arm 
bands. 


Tip for advertisers: It wasn’t so 
many years ago that the name Joe 
McCarthy referred exclusively to a 
fellow who won pennants and 
World’s Series for a big league 
baseball club. 


Women. 


Copy Cvs. 
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Seats of Learning’ on the 8:22 - 


Getting all the facts about the state of business 
is a daily must with business executives. THE 
INQUIRER carries more news of finance, busi- 
ness, industry than any other Philadelphia 
newspaper; is the only Philadelphia news- 
paper publishing closing market quotations 
in every edition. So, advertisers choose THE 
INQUIRER to reach leaders of business 


and industry in Delaware Valley, U.S.A. Just 
as advertisers prefer THE INQUIRER to tap 
the total $7,000,000,000 buying power of 
this great area. 

That’s why THE INQUIRER is FIRST in finan- 
cial advertising, as well as national advertising, 


retail advertising, classified advertising and 
total advertising. 


Che Philadelphia Mngquiver 


The Voice of Delaware Valley, U.S.A. 


Industry is diversified in 
DELAWARE VALLEY, U.S.A. 


Representation in 85% of all industrial clas- 
sifications stabilizes Delaware Valley econ- 
omy and maintains a consistent high level of 
business factors. 


Exclusive Advertising Representatives: ‘West Coast Representatives: 


it 
WW NEW YORK 


CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK & CHAMBERLIN FITZPATRICK & CHAMBERLIN 
ss 342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 1127 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 3-7260 Garfield 1-7946 Michigan 0259 
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Can’t Miss 


<5 Re 


@ LOOK OVER THE PROGRAM OF ANY TOP SHOW 
and you’ll note these certain elements, indispensable to greatness: 


A brilliant playwright, an imaginative producer, a sensitive and 
insistent director, a brilliantly creative stage designer, a cast of 
consummate skill. 


Theatre Just One Example 


Put together a play, a business, a research project—and there’s need 
for many specialized talents . . . This is far too complex a world for 
jack-of-all-trades genius. 


—And certainly it is a world requiring many specialized 
experts to make its news make sense. For daily deadlines 
allow news reporting to present the facts alone—unde- 
fined by analysis of their background, and consequently, 
without estimate of their likely outcome. 


Takes Teamwork 


Isolating the significance of the news . . . revealing not alone what 
has happened, but why, and what’s most likely to happen next. . . 
takes the teamwork of many specialists in many news fields. 


The Editors of Newsweek are such a team. For with years of experience 
in the profession of news interpretation, they are able to spell out for 
the reader not only what has happened, but the background forces and 
personalities, and the probable course ahead. 


The tremendous value of their skill is attested by the size and qual- 
ity of Newsweek’s circulation, for the people who read Newsweek 
are men and women of stature in business, industry, the professions 
and government. Their number is greater than ever before, currently 
accounting for a million copies per issue. 


Out Ahead of the Trend 


NEWSWEEK’s outstanding capacity for attracting people of affluence 
and influence is indicated by this: 


While the nation’s community of management personnel has in- 
creased 34.6% during the past six years, NEWSWEEK’s coverage of 
it has increased 55%! 


The Magazine of News Significance 


Rehearsing ‘‘The Solid Gold Cadillac’’—Josephine Hull, Loring Smith 
and members of cast. Inset—Howard Teichmann co-author, and George ' 
S. Kaufman, co-author and director. Max Gordon is the producer. x 
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COFFEE BREAK—This ad is one of two 
scheduled to push International Milling Co.'s 
coffee coupon offer in 400 newspapers. 


H. W. Kastor & Sons, Chicago, is the 


agency. 


Robin Hood Flour 
Coupon Offer Hits 
High Coffee Prices 


MINNEAPOLIS, March 23—The 
Twin Cities area seems to be tak- 
ing some kind of national lead in 
putting the tough coffee situation 
to promotional use. 


Three weeks ago (AA, March 8). 
Nash Coffee Co., St. Paul, started. 


a newspaper series on “the truth 
about the real cost of instant coffee 


vs. regular.” The truth, it turned | 
out, was that Nash’s regular—as_ 


distinct from the “ordinary” kinds 

is more economical than instant. 

This week, and for five more to 
come, International Milling Co., 
Minneapolis, offers something 
more tangible: Its Robin Hood 
flour is being campaigned on a 
platform of cutting the cost of cof- 
fee “up to one third.” 


as Between now and the end of 


April, Robin Hood is offering “cof-_ 


fee discount’? coupons with each 
bag of its flour. These range in 
value from 10¢ on the 5-lb. bag on 
up to 40¢ on the 50-lb. bag. The 
coupons are good toward the pur- 
chase of any kind or brand of cof- 
fee, regular or instant, the com- 
pany says. 

The promotion will be supported 
by two 600-line b&w ads in 400 
newspapers, two-color farm pub- 
lication ads, and spot announce- 


ments on tv and radio. There will | 
also be an elaborate point of sale’ 


operation, with material made 


available to coffee firms for fur- 


ther tie-in. 


# Explaining why his company is. 


making the offer, Charles Ritz, 
president of International Milling, 
referred to the ingrained American 
habit of the “coffee break,’ and 
added: 

“As millers of flour, we are well 
aware that drinking coffee goes 
hand in hand with the enjoyment 
of good foods baked from flour.” 

Another reason was’ Robin 
Hood’s success last year with a 
similar promotion on another high- 
cost item—butter (AA, Sept. 7, 
53). In that promotion—handled, 
like the current one, by H. W. Kas- 
tor & Sons, Chicago—each flour 
buyer was offered first 15¢, later 
25¢, toward the purchase of a 
pound of butter. 


Three Appoint Cleveland 
Chester W. Cleveland & Associ- 
ates, Culver, Ind., and Chicago, has 
been named to handle public re- 
lations and publicity for Olson 
Travel Organization, Olson’s Cam- 
pus Tours Inc. and Harved Pub- 
lishing Co., all of Chicago. The 


Olson companies since 1929 have! 


been specialists in European travel, 
and Harved recently published 
Harvey S. Olson’s “Aboard and 


Abroad,” a 730-page guide to 
Europe. 
D-F-S Appoints Dunham A. E. 


Lawrence D. Dunham has joined | 
San. 


Dancer-Fitzgerald-Sample, 
Francisco, as an account executive. 
Mr. Dunham was formerly adver- 
tising and sales promotion manager 


for the Wine Growers Guild, Lodi, 


Cal. 


Two Name Carson, Roberts 

Koret of California and Towne 
& King, both of San Francisco, 
have named Carson, Roberts Inc., 
Los Angeles, to handle their ad- 
vertising. Koret manufactures 
women’s sportswear; Town & King 
manufactures sweaters and knit 
goods for men. 


Boosts Cat Food on Coast 

The Coast Fisheries division of 
/Quaker Oats Co. has signed to 
‘sponsor the Monday, Wednesday 


and Friday programs of “Phil Nor- 
man Takes Ten,” on 24 stations of 
the Columbia Pacific radio net- 
work, beginning April 5. Puss ’n’ 
Boots cat food will be promoted on 
the 10-minute program. Lynn Bak- 
er Inc., New York, is the agency. 


Martha Bigelow Leaves KFOX 


Martha Gaston Bigelow has re- 
signed as account executive for 
KFOX, Long Beach, Cal. She has 
been with the station’s Los Ange- 
les office for the past 16 years. 


Steele Named to B&B Board 


L. T. Steele, v.p. in charge of the 
tv department of Benton & Bowles, 
New York, has been named a 
member of the board of directors 
of the agency. With the company 
since 1937, Mr. Steele was head of 
the Hollywood office from 1948 to 
1950. 


Ronar: to Ketchum, MacLeod 
William W. Ronan has been ap- 

pointed to the new position of 

manager of consumer marketing 
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research for Ketchum, MacLeod 
and Grove, Pittsburgh. He was for- 
merly project director for the 
American Institute for Research 
and a member of the University of 
Massachusetts faculty. 


Yakobian Names Perry 


Charles J. Perry has been named 
v.p. and production manager of the 
direct mail division of George 
Yakobian Associates, Toledo. He 
formerly was with Electric Auto- 
Lite Co. 


The twelve Chilton publications are a dynamic 
power penetrating deep into the fields they 
serve to influence those who do the buying.. . 
dynamic power guided by the reins of editorial 


am 


that moves goods and 


excellence and quality circulation. 


To assure editorial excellence and sustain 


reader interest, Chilton editors set stern stand- 
ards that guarantee Chilton readers news, facts 
and figures both authentic and timely. And to 
make the most of editorial excellence, Chilton 


insists on quality control of circulation. Chilton 
readers are selected under the most rigid regu- 


lations to make certain the advertiser’s mes- 


Ee Mee BE Sas Pig oh cit eg te gt 0 ANNES SO cur Ra MEST BE WEN Te ater oy Cok CONS ae ee Wi con tsne eee oS ae ick ig Woo a emer Me gy A Phas Be aa Sat! Be ete pecs eet aoa Png e ta Anan. othe eae ee 0s oR Ey mn ees Sota a oy Annis ee lgee, Sal nn ay 
are Bae fe Sao 9 oe : ae oo ar Rite Br ck. ea ae Meanie i eae Vitae cli an 7 Wiceiearees ce eu pt Sag Chk eS Be rat PE res Nee ge ae vies ORTH heer mn see ces ed Sac Pamala 9 SUS Sp. Sem eR pr erm tire Ac Giteie Ss 
t oo Se ee a eee ee ENG Wena te eh ara re ae oe Re sees. Si Rr aaa Pees coe tt eX amie cm bose ogF Gea Bbc > gets NT atari as Pe. ek alee ee eee rath he Biipitha eet Bice aie ee ie Seal 
ee 338 melas eke ee Aah | A ERNE 3 rk ELI a oT eae Aes Saat a aeeers, << eRe. amen ee LE ed Midgt Sd i She Me p27 SE te ne Bea. i. Suc ac eames Shr gt ie Veg Gee Net gr Mies ta ek 
2 sacs ital SEN ES ge ao : : poet ey . ; Ba 4 on are Oe a a H - ee ee kates adie nat 7 ES ys : ai a Se ar € 0 “a3 5 ae ; 
Bee rrr rrr es a eee nerene a . , fe Tce 8 “e . 
ey Es ge 
gee 
pease: 
; 16 
wer | Ce (etsti‘;SSCSséta 
see i 3 
Pe i on AMY KIND —- : 
‘ae 
" — COFFEE con 
ee ; S a ' 
A ‘ WITH COUPON FROM 
a 6 Robin fi — 
i in ‘ - 
a? oe ap 
aS FLOUR om! |i ti‘ _iéOOOCH 
a rb jo i] 
ak COUPON woRTH ¢ its. J 5 
ae wasnt (team 
ie 2) Om 75 se Bae ae | 
(es if 
; a : 
SS $$. SSS 
} 
P| H 
a" 
Py 
oy 3 ; 
se sit 
we | 2 Yee 
Rte a ba 
: re. | | . 3 {| MOC 
7 i Px if \t ; en f Z 7 =] 7 ee 
ee = a See alll ai dy. ‘ ¥, i 
See “wy . ee ~-. ae \ y . ) eee 
—- aS is} -< age 
cy nee \ . te ° ’ 4 ete ee 
aD , >. <7 tee. ar ~ f » ag oe 
hes ; i See te ; , , pice 
or re ree ’ , , mao “ Fe 
me Br Pig. RRS, f / .. Te — Eo Lo een een ae 
=a i phe » ~ S \ . : a - . \ : y ere 
_ 4 , ‘e f , “. es - , ¢ 4 * P e ; = y Boh 
“re “ —s r. ms Ss , . ' ‘ . | Sa 
as ory. b 4 >. wee di). 4 od 
es . P i "be i 3 : Biman ’ : £4 ee 
wy ' a Mie? oi) rhe F ee a * 5 ea = ait a. - i 4 rte at aos 
< % + - ?, > ae ot hee a fr -. a = 2 oie : sy 
+‘. “Se | . ba . . Ly ees hid | f : 
= ew a. sae ss i 5 & ee ae ee 
: an BAe: - ei tt= eo of ty (ia fae vhals i 4 ; x ss 
oP alee ey, oe rr = 4 Nats , 
: a : - ¥ a ¥ ’ ; iin ~ aes 4 / , y} mee : 
G Jf r * ey .: SF, J RS “ a £ ‘ , tie { i: ; 
so Se : } Fie ’ : Ss Te Be , 5 Pp non cade mY, ol IP > ti i® — : ay 'e 5 , 
- ie aay ff : Wis, ; . & os oe 4 “ Me on 5 ee | = pe y ty Fp: ie ’ a ae 
: : ( / dS as “ des i Ege L gh we on te ae is ‘ 9 Yt Beis 
" A ee: ey Wee oe ae ed og : a es $y “ie a a ae 
iS no hs y AS Ves iis p a At _ i 
s we. <e a f Ae Ps a Ns trian 5 : 
ea \~\ mee se Fay ae ot oe Li ee 
eles "= : sy cf ‘zs "haa? ce red ee COS _% YOGI tome ‘ty as ; Meo 
Bie se! _: 7 > wa i f : Sa ; t ie it na dees : {| 
: he! : , , & & |) ae x 0 Sr. ae i$ Ei eX : 3 
eee El a. Ae, £e a Wir ae tk 6 are pee! 
‘ P ,' . : , of 4/3 is “A . : fi Pra is 4 es 7 ae os : 
, A " Af re a aes) ii ee 
ve pO ie a .., | a _, ‘. ot ie rs ve ei rie 
a tage ‘ , ‘e M n ». és rie ¢ i ‘ { - . a 4 - Pep ‘ ae a, a 
oa e Me Oe lt a a en oe oe Ae - a 
7 a Ae. CS gee He. ~ Mf BN iY |i 
se ¥ A al ¢ ., 4 hee Ke’ , fe P ¥ % | "ed ay oe ; P : Ae s i é h| Z nlenet ‘ 
me al \ : P is ) ae elt > 8 ee . . OR haa a | + . pre? ay it oo ae 
eet ae 6 / G. ee ae nee. = | 4 4 - Pi _ -cgumel” dfx F if ee 
(ere f ¢; of a \ s 3 a #, bby! oe Sys é iy . atte. ‘ eh os : a : ie i ar | 
oe an - ; . se od « ~" = oF ne Bee ee E sar ‘“..{ Wy “ie Pes . , ite aoe hal " 4, ee 4 
ant de << a ’ ~~ ia Sy; % SPA 36 | ae J ing a aoe 
Me oe ’ / ; 2, i / Bee th ph ‘ & ~ ’ tT ‘ Le ‘ 4 bf» 2 i’ ie a“ i K ee ; 
a i F | ps ° , & £% f ‘4 ita by 325 os 4 ere i 
ae & ie ’ ee 4 > ¥ 7 had i ‘- ra " a , > cee 
A ; a ae ad «{@ en a “ s 3 e* x fe % ers 
e eae ie a: A v . A ; s ae aS i * z , vie: 4 
ce tei ki ; es ¥ “Ww i { ES icek 
id $ ries } ‘ x q ‘ ( iV Bode) ve ¥ 
CS eee - » : a3 . f ies 
ee ; : : Ss - ss ‘ | gn 
2 Bie aa 
‘i . + . ; $3) i } 
is ae Nis a 
ag eee a 
— ‘ ee | — oo oe 
Ses a | Lew ma lCUS 
Sees ieee! 
oe ae 
ae ee | = § 
a a. 
we Pe 
eS oes 
en 1A cue 
oe, Coan 
=e F ce } 
ee “3 
iH ee ee ; | 
coo an 
mae a 
ite Eee | es: ] 
< a 
sa te } ey se 
4 aati BS 
ne: fi : - | . j pea | 
me. . . eee 
be : . . \ * aes igs ee 5 } i ee eat a 
ee : 4 : 5 sone ant et rT | j Otis f 
Be a 3 Buses. : eco! : { ae? a 
hie a gan S . ———* fe ; li i 
ie: ate cH - er : ra od we , sg — = } cri 
‘ % a . » eee @e- Ls : 
fee a gwaRe sR, >| ie 
eee RMEN Se _ ar Jewelers Circular : 
: eo ee ones + hey £3 TT . i 
Fee ore) ae ae " ¥ he : rag ep ooo 2 ot = = 
2S go 9 eS “sg Ee cee PT a, Saati sedge 7 nee 
eit’ > Ae : eset — Bs GE Bh i a | geet ; : : 
— : \ i \ ae < id ff 
ata a eee Bache Fr ne $ “et ae : ‘ - -e ne es a : ‘ iF 
xf : er iW . - ee ee, “ea \ (iis ee 3 ae * ak x 3 4 ‘4 re 
. ae + ie... eos a ae >. Ae . ae : “ < oS a | i 
a 3 ik eet 8 wi ae: ge Jaiesees 22 Fs oe (ies, Se oe: oto Bs oe eS ae : 8 oe & eee ii} ‘3 : 4 
| \ ? 
sae | if 
; | Bes NM 
| € 
| a 
| — | 
a ‘ : 3 ee 


Advertising Age, March 29, 1954 


Automotive Linage 
in Newspapers Up 
6% for February 


New York, March 23—Despite a 
general slump in newspaper ad- 
vertising, automotive linage in 
February was up 6%, compared 
with the corresponding month in 
1953, according to the Media Re- 
cords summary of linage in 52 
cities. 


Automotive advertising in news- 
papers totaled 9,240,357 lines in 
February, compared with 8,720,194 
lines in the corresponding month | 
of 1953. Total automotive adver-| 
tising in newspapers in January 
and February was 8.9% ahead of 
the same months in 1953. 

Total newspaper advertising in 
February was 180,731,702 lines, 
compared with 186,114,916 lines in 
February, 1953—a drop of 2.9%. 
Newspaper advertising for the 


first two months of the year 


trailed 1953 figures for the cor- Freewax Names Day, Harris 


responding months by 1.4%. | Freewax Corp., Tallahassee, Fla.,| 

Classified advertising was off ;.. appointed Day Harris, Mower 
10.1% in February, compared with » weinstein. Atlanta, Ga.. to han- 
the same month of 1953. Financial ge advertising for Freewax floon 


advertising during the month was) wax. Ruthrauff & Ry 
, yan, New York, 
ahead of 1953 by 3.3%. is the previous agency. 


Appoints Hirshon-Gartield ‘Spreckels Names Schuepbach 
Hirshon-Garfield, New York,| Spreckels Sugar Co., San Fran- 
has been named to handle adver- cisco, has named C. J. Schuepbach, 
tising for John Alexander of New formerly an executive with Long 
Haven, manufacturer of sports Advertising, San Francisco, adver- 
jackets and suits. tising and merchandising manager. 


decisions. 


sells services 


sage reaches those who make the buying 


It’s this combination of editorial excellence and 
quality circulation that make Chilton publica- 
tions a dynamic power that moves goods and 
sells services in the fields Chilton covers. 


Chestnut and 56th Streets, Philadelphia 39, Pa. 


x CITY- ZONE 


POPULATION 


Only the Journal & Sentinel 
serves this busy, prosperous 
city which is the hub of a 
9-county trading area... 


CHILTON | 
COMPANY 


((iInconporareo) 


with 


$298, 626,182* 
Retail Sales 


*N. C. Dept. of Revenue, 


100 E. 42nd Street, New York 17, N. Y. 


Fiscal Year Ending June 30, 1953 


(Not an Estimate) 


You can't cover 
North Carclina 
uttheut the 


WINSTON-SALEM = = = ~~ TWIN CITY 


JOURNAL and SENTINEL 
MORNING SUNDAY EVENING 
National Representatiwe — KELLY. SMITH CO 
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on the wall... 


Who is buyingest 


of them all? 


If you sell cosmetics and toiletries, the 2% million women who buy and 
read the Fawcett Women’s Group magazines can mean as much to you as an 
extra % percent net at the end of the year... regardless of what media you 


are using now, or how much of it. 


How do we figure? Well—who is your best customer? Is she under 36, in 
the young, big spending years? 7 out of 10 of our readers are there as against 


less than five out of ten for the service books—even fewer for other media. 


Money? Do our girls have money to buy and keep on buying what you 
sell? These gals are mostly from wage-earner families, so listen to the 
Bureau of Labor statistics. Wage-earner incomes have more than doubled 


since 1939—gone up faster than the cost of living. 
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What about the magazines themselves? Are they editorially with you? The 
Fawcett Women’s Group carries twice as much beauty service editorial as 
any other group, pre-sells twice as hard and works at it regularly.* There 
are no feast and famine issues. You get a full beauty section every month. 
Circulation? TRUE CONFESSIONS sells more than any other Romance 
magazine on the newsstands. MOTION PICTURE is among the top 


three screen magazines. 


Research cooperation? The Fawcett Beauty Reader Forum is now in its 
14th year, a pioneering project in its field. Here, a continuous, over-all pic- 
ture of the trend in beauty habits of young women. Advertisers and agencies 


sing its praises. Ever seen it? Ever used it? No? We'll be glad to send it. 


Advertiser acceptance? What other leaders in your field have looked at the 
Fawcett Women’s Group, asked questions, and then invested good hard 
cash? Tangee, Pond’s, Kotex, Revlon, Cutex, Jergens, Procter & Gamble, 
Lever Brothers, Bristol-Myers, Personal Products, Nestle Le Mur, Col- 


gate-Palmolive, etc., etc., etc. 


Cost? Can’t ignore these budget-squeezing days. $2.03 per page per thou- 


sand. Compare. Much lower than the weeklies or service magazines. 


If you like them young and eager, this is your market. They'll spend what- 
ever it takes to be the prettiest girl on the block. If you’re looking for new 


volume, new net profits... right here is where you'll find them. 


“(Average per magazine, Lloyd H. Tall 1953 


TRUE CONFESSIONS « MOTION PICTURE 
Guaranteed Circulation — 2,400,000 


one of the Fawcett family ... serving millions of America’s families 


NEW YORK + CHICAGO + LOS ANGELES + SAN FRANCISCO + DETROIT 
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Workers: Is Your 
Plant Moving South? 
—Then Advertise! 


New York, March 23—One way 
of letting the hat-buying public 
know when you’re on strike is to 
advertise. 

That’s what the United Hatters, 
Cap & Millinery Workers Interna- 
tional Union, AFL, is doing—using 
daily newspapers here and in other 
major cities to supplement picket 
lines. The ads, placed by Dobbs Co. 
(not the hatter), are 5142” by one 
column. 

Copy says: “The skilled crafts- 


Let us fit you in... 
_§__ INTO OUR PICTURE 


the decision is all yours after you 

see our ‘‘before-and-after"’ booklet. 
... it's free, yet it may be worth the 
JAY P. value of your time in writing for it. 


WAL K advertising typography 


Telephone MO 4-6134 @ 11 E. Hubbard, Chicago11 


men of the Hat Corp. are on strike. 
These craftsmen make 


cooperate.” 

The strike was called, union of- 
‘ficials said, when the Hat Corp. of 
‘America, South Norwalk, Conn., 


announced it was moving its oper-| 


ations of Winchester, Tenn., and| 
Nevada, Mo. One union official | 
| said this was a move “from a $3-! 
an-hour area to a 75¢-an-hour 
area.” 

Ads first appeared in newspapers 
here, bringing about 40 phone calls | 
a day for three weeks from the} 
| general public, the union said. The 
current schedule calls for regular 
insertions in New York dailies and 
about 12 other large city newspa-| 
|pers each week. The number of | 
|insertions “will be stepped up” be-| 
fore Easter. 


} 


Usen to Ingalls-Miniter 

Usen Canning Co., Boston, has | 
appointed Ingalls-Miniter Co., Bos- | 
ton, to handle advertising for| 
Tabby cat food. 


Knox, | 
Dobbs, Cavanaugh, Dunlap. Please | 


; 


HIGH STYLE—Women’s fashion magazines 
| are carrying a series of 12 pages like this lin, Mo., will affiliate with the CBS 


for Seamprufe Inc. lingerie. On the 
schedule are Charm, Glamour, Harper’s 
Bazaar, Mademoiselle, Seventeen and 
Vogue. Rockmore Co., New York, is the 


agency. 


Westinghouse Promotes Two 
Charles G. Duy has been pro- 
moted to advertising manager of 
/portable appliances for the appli- 
| ance division of Westinghouse 
Electric Corp., Mansfield, O. Ed- 
|ward W. Rosenberger has been 
named-assistant advertising man- 
ager. Westinghouse has established 


for portable appliances. Mr. Duy 
was a Sales director with Pennsyl- 
vania Power & Light Co., prior to 
joining Westinghouse in 1936. Mr. 
Rosenberger was assistant to the 
general advertising manager of the 
company’s Better Homes depart- 
|ment, Pittsburgh. 


CBS-TV Signs 2 Stations 

| Effective July 15 and Aug. 15, 
|respectively, WCHS-TV, Charles- 
ton, W. Va., and KSWM-TV, Jop- 


Television network. KSWM-TV 
| will replace KOAM-TV, Pittsburg, 
|Kan., as the CBS station in that 
| area. 
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now ... THE LEADER In RFD SUBSCRIBERS 


in both Oklahoma and Texas! 


a separate advertising department | 


The Farmer-Stockman’s leadership in 
readership is confirmed again, this 
time by the ABC reports just re- 
leased for Dec. 31, 1953. RFD cir- 
culation figures at right spotlight the 
Farmer-Stockman as your best on- 
the-farm salesman for the Southwest! 


PUBLICATION 


RFD IN TEXAS 


RFD IN OKLAHOMA 


THE FARMER-STOCKMAN/|155,906 (67.8%) 


82,887 (70.2%) 


FARM PUBLICATION ‘'B” 


149,057 (52.7%) 


52,418 (65.4%) 


FARM PUBLICATION “'C" 


118,822 (49.9%) 


23,682 (59.1 %) 


Yes, the BEST of the South is the Southwest... and 


the BEST inthe Southwest isthe Farmer-Stockman! 


2 SUBSCRIBER FAMILIES 


406,08 

Texas aa we eg 
Oklahoma . pscseese 8 VOOOD 
ae 24,431 
Arkansas wave WOO 


New Mexico .... 4,478 
Missouri : 4,420 
Other States . . §,560 

TOTAL 406,082 


Serving the Rural Southwest for 43 Years. 


EG 


OKLAHOMA @ DALLAS, 


ie or 
2 


TEXAS 


Owned ond Opercted by The Oklahoma Publishing Company — The Daily Oklahoman, Oklahoma City Times — WKY ond WKY-TY 


Represented by THE KATZ AGENCY, INC. 


Advertising Age, March 29, 1954 


Jacob Evans Will 
Handle All National 
Advertising for NBC 


New York, March 23—The Na- 
tional Broadcasting Co. has con- 
solidated its national advertising 
activities under Jacob A. Evans as 
director of national advertising and 
promotion. 

In recent 
months, since the 
last realignment 
in the promotion 
department, Mr. 
Evans has been 
directing adver- 
tising and promo- 
tion for the tv 
network; this 
brings the radio 
network back un- 
der his jurisdic- 
tion. In addition to having respon- 
sibility for all national advertising, 
he will be in charge of all national 
direct mail promotion for the vari- 
ous operating divisions of the 
company, NBC institutional adver- 
tising, and network audience pro- 
motion. 


Jacob A. Evans 


® Operating divisions of NBC will 
continue to handle sales presenta- 
tions, sales information material, 
program availability data and pro- 
motional material for sales devel- 
opment within their individual 
fields. The owned-and-operated 
stations will direct their own on- 
the-air promotion, but it will be 
coordinated with the national pro- 
gram. 

Other personnel announcements 
made by Robert W. Sarnoff, exec. 
v.p. to whom Mr. Evans reports, 
are: 
| Ridgway Hughes, formerly di- 
‘rector of advertising and promo- 
tion for the radio network, was 
named radio network sales pres- 
/entation manager; Harold Shepard, 
who has been sales development, 
advertising and promotion manag- 
er for national spot sales, was ap- 
pointed manager of new business 
and promotion for the spot sales 
, department. 


‘Ayer Adds 3, Boosts Bowman 

Raymond L. Pierobon, formerly 
with the Florida Citrus Commis- 
sion, has joined the Chicago service 
staff of N. W. Ayer & Son. Robert 
F. Nelson, formerly with William 
Hart Adler Inc. in Chicago, has 
joined Ayer’s Chicago office as a 
copywriter. Patrick F. Hudson, free 
lance commercial artist on the 
West Coast, has joined the Phila- 
| delphia art department. Jane Bow- 
/man has been promoted from pro- 
duction to business manager of the 
art bureau in Philadelphia. 


Winius-Brandon Adds Four 

Winius-Brandon Co., St. Louis, 
has added four accounts. They are 
the Chevrolet Dealers Assn. of 
Greater St. Louis; Moog Industries 
Inc., St. Louis automotive parts 
manufacturer; Meeker Co., Joplin, 
Mo., leather billfold and handbag 
manufacturer, and Prim Hosiery 
Co., Chester, Ill., which returned 
| to the agency from Glee R. Stocker 
& Associates, St. Louis. 


‘Millen to Lee Broadcasting 


Paul E. Millen, formerly with 
radio station KWBG, Boone, Ia., 
|has been appointed national sales 
director for Lee Broadcasting Inc., 
| Quincy, Ill. The company operates 
| stations KHWA-TV at Quincy and 
KGLO-TV at Mason City, Ia. Mr. 
|Millen will be headquartered at 


|| Quincy. 


‘Dudley to Clifford Gill 

Dudley Steel Corp., South Gate, 
Cal., industrial builder, has named 
Clifford Gill Advertising Agency, 
frenegy/ Hills, to handle its adver- 
tising, direct mail and public re- 
lations. Business publications and 
newspapers will be used. 
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Illustration 
Approximately 
% Actual Size 


Address All Replies to: 


METER-AD 


Corporation of America 


55 West 42 Street, New York 36, N. Y,. 


DVERTISING MEN! 


A once-in-a-lifetime opportunity... 


iS METER-AD is a patented device (U.S. Patent No. 161715) 


The men we're looking for are interested in a business of 
their own, requiring some investment capital and offering 
a potential annual income of from $6,000 to $15,000 

in an average town of 10,000 to 20,000 population; 
$25,000 to $40,000 in cities of 50,000; and $60,000 to 
$125,000 in cities ranging up to to 500,000—where 
parking meters are now installed. 


The men we're looking for—in small towns or big cities— 
are successful advertising men of sound reputation and 
integrity. They may be advertising managers, agency client 
contact men, outdoor plant operators, media salesmen, or 
principals in an already active advertising agency. 

The men we're looking for have already proven themselves 
above average ability. They have lots of vision and the 
courage to accept a challenge. 


We are now establishing a coast-to-coast network of 
METER-AD advertising operators in the more than 3,000 
communities in the U. S. and Canada where parking 
meters are now installed. 


METER-ADS are the most powerful advertising medium 
since the invention of television. They are “miniature 
billboards” inserted in specially designed metal frames 
permanently attached to parking meters—as illustrated— 
right in the heart of the community . . . at eye-level .. . 

in the concentrated shopping area. 


METER-ADS are a sound advertising medium—for both 
national and local advertisers—offering IMPACT... 
COVERAGE... REPETITION ... LOW COST. 
METER-ADS are truly the /ast word in advertising... 

the final message before the customer buys. Already an 
established fact in a number of communities—METER-ADS 
are here to stay... right on Main Street—in every 
progressive community where parking meters «re installed. 


If you are a company doing business in some form of 
advertising, or an individual with the “know how” and 
financial ability to set up a sales and service organization, 
we'd like to hear from you. Please give full particulars on 
yourself and your organizational facilities to assist us in 
determining whether you are right for this opportunity. 
All information in your reply will, of course, be 

kept in strictest confidence. 


We shall send the complete story on METER-ADS to those 
who appear best qualified. Exclusive contracts will be 
awarded to selected applicants after careful investigation of 
experience, background, and community standing. 


Important Memo For 
National Advertisers and Agencies 


METER-AD coverage is now available in the 
shopping districts of many cities now under 
contract. 

Send for details on how you can have exclu- 
sive product representation in these markets 
and in other communities now being fran- 
chised throughout the U. S. and Canada, in 
this mew, strategic advertising medium. 


and all foreign rights are protected. 
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This Week in Washington... 


7 unny Thing About Business Men’ 


By Stanley E. Cohen 


ena - Editor 
WASHINGTON, March 25—Funny 


thing about some business men. 
They are against government reg- 
ulation—until it serves their own) 
ends. 

Take some of the members 
the Federal Home Loan Bank sys- 


ly in selling glasses and are not 
particularly concerned with pro- 
fessional dignity. 

The measure is also opposed by 
the National Editorial Assn. on the 
grounds that it provides further 


|people and corporations of the 
right to advertise lawful commod- 
ities and services. William L. Da- 
ley, spokesman for NEA (which 
represents several thousand pub- 
lishers of small daily and weekly 
newspapers), contends that the 
FTC and other government agen- 
cies already have ample authority 
to deal with opticians who abuse | 
the right to advertise. 
* * © 


| 


comfort to those who believe it is. 
proper for government to deprive | 


Experienced individuals who 
felt they had pretty well worked 


out the function of government in- 
formation officers continue to be 
startled by the innovations in the 
field of public relations that Post- 
master General Arthur Summer- 
field introduces at the Post Office 
Department. 

Over the years, members of 
Congress have frequently ex- 
pressed fear that government in- 


|formation offices will be used as 


instruments of propaganda, to per- 
petuate the party in power, or to 


“lobby” with the public in an ef-| 


Advertising Age, March 29, 1954 


fort to develop pressure on Con- 
gress for administration programs. 
Therefore Congress has declared 
it illegal to use federal funds for 
lobbying purposes, and it is ac- 
cepted practice that federal in- 
formation officers confine them- 
selves to the release of information 


about agency actions and deci- 
sions. 
At the Post Office, however, 


where Postmaster General Sum- 
merfield is heavily engrossed in a 
struggle for a general rate in- 


tem, for instance. They have been 
involved in a hot competitive 
search for new depositors. In this | 
competition, many of the member | 
institutions have used large-scale | 
newspaper ads offering attractive 
interest rates and merchandise | 
premiums to individuals who open | 
new accounts. 
This form of competition was | 
apparently a bit too much for! 
some of the bankers. In any event, | 
they have run to Washington and 
convinced the directors of the Fed- 
eral Home Loan Bank system that) 
this advertising for business is an 
undignified form of activity for 
bankers. 

As a result, the Federal Home 
Loan Bank board has issued a pro- 
posed regulation which, among 
other things, puts a nice comfort- 
able ceiling of $2.50 on the value 
of merchandise premiums which 
member banks can offer new de- 
positors. Moreover, the member 
institutions would be required to 
confine their ads to an area with- 
in 50 miles of the home office. 

The hearing on this “soft com- 
petition” regulation is to be held 
here April 19. It will be interest- 
ing to discover whether any rug- 
ged individuals appear to defend 
their right to compete. 

. . ® 

Congress is being urged to ex- 
press its misgivings about adver- 
tising by passing a special law 
(S.2660) specifically prohibiting 
opticians in the District of Colum- 
bia from mentioning price in ads 
which they use in the press or on 
the air. 

This particular item of legisla- 
tion is sponsored by a group of 
opticians who have advanced edu- 
cational training, and would prefer 
to conduct their businesses on a 
level more comparable with the 
ethics of other branches of the 
medical profession. The regulation 
is opposed by other less learned 
opticians, who are interested sole- 
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Daylight 

Fluorescent —' 


Screen Color 
Printing Inks 
Bronzing Powder 
Coated Paper 
Gummed 
Pressure Sensitive 
Boards 
Blotting 
Flock 
Banner Satin 
Water Colors 
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Spray Paint 


SWITZER BROS., INC. 


FIRST NAME IN: FLUORESCENT COLORS 
4732 St. Clair Ave. +Cleveland 3,Ohio 
IN CANADA. STANDARD SALES COMPANY 
4097 Madison Aveque, Montreal 28, Quebec 


WHAT MAKES A NETWORK SHOW? 


People, facilities and production; and it takes a top combination of all 
to provide network programs such as the recent coast-to-coast telecast 
of New Orleans’ traditional Mardi Gras. Just a year ago, WDSU-TV 
originated the first network telecast of a typical Mardi Gras parade. 
This year the Ford Motor Company sponsored several NBC telecasts 
throughout Carnival Day highlighting every phase of the ageenen 
Network originations are but another example of how Louisiana's 
first television station continues to serve New Orleans and the nation. 
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crease, the information office is 
often used as a propaganda ma- 
chine. A few weeks ago, for ex- 
ample, it distributed a release pub- 
licizing the fact that the depart- 
ment had discovered, through a 
federally financed opinion poll, 
that the public supports its drive 
for a general rate hike. 

Last week it jssued a release 
telling Americans that Canada has 
a much better system of financing 
its post office department than we 
do. This two-page document 


started out by reporting that Ca- 
nada’s postal service is continuing 
on a pay-as-you-go basis, “with 
the actual users of the mails pay- 
ing the costs.” The figures, “re- 
leased without comment by Post- 
master General Arthur E. Sum- 
merfield,” showed that Canada’s 
service had a $16,600,000 surplus 
during the past five years, while 
the U. S. service had a $3,120,000,- 
000 deficit. Canadians, the release 
pointed out, will soon be paying 
5¢ for the first ounce of a letter 


and 4¢ for postcards. 
— i” e 

The Federal Trade Commission 
will have a hard time believing 
this one. There’s a business man 
who contends he welcomes the fact 
that the commission has issued a 
complaint against his advertising. 

This business man is Jess M. 
Ritchie, an amiable gent from 
Oakland, Cal., who set this town 
on its heels last year by inducing 
‘two members of the President’s 
cabinet and one-third of the U. S. 


| 


Senate to intervene in his behalf 
in a dispute over the merits of 
battery additive AD-X2, which 
had been termed worthless by the 


| scientists of the National Bureau 


of Standards. 

You may recall that he suc- 
ceeded in clearing himself of a 
fraud order which had been issued 
by the Post Office Department, 
and he even got Commerce Secre- 
tary Sinclair Weeks to fire the 
head of the National Bureau of 
Standards—for a while. Later, 


however, the town came to its 
senses. A committee of distinguish- 
ed scientists reported that the bu- 
reau’s testing of AD-X2 appeared 
to be in order, and Secretary 
Weeks ate crow and restored the 
displaced director to his job. 


s A year has passed, and now the 
Federal Trade Commission, acting 
on the same complaints that were 
in its files when all this was hap- 
pening, has issued a complaint 
stating that it thinks AD-X2 is 
worthless. Mr.-. Ritchie—who is 
still full of fight—says he is glad 
the complaint has been issued, “so 
the true facts” will be brought to 
the attention of the public. 

His release says, incidentally, 
that he is currently campaigning 
for a seat in Congress from Cali- 
fornia’s Eighth Congressional Dis- 
trict. That seat has been occupied 
for the past 10 years by another 
amiable gentleman, Rep. George 
P. Miller, Democrat. Look out, 
George. 


Engravers Okay ‘Package’ 

Members of Local 6, Interna- 
tional Typographical Union (AFL), 
who are employed by New York 
daily newspapers, have voted to 
accept the $3.75 “package” increase 
recommended by a_ fact-finding 
committee. The increase is retro- 
active to Dec. 8, 1953. 
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to Military Buyers 


The Military Market, a trade paper 
for all U.S. Armed Forces buyers 
is your “‘direct line’’ to the pro- 
curement officers you must sell 
first in order to get your product 
before the 3!5 million con- 
sumers in the Armed Forces. 


The Military Market reaches more 
military buyers, including PX 


and Commissary officers, than 
any other publication in its 
field. Circulation guarantee is 
15,000 per month. 


The Military Market is edited by a 
staff of experienced military 
_trade paper experts. News and 
_ editorials of world-wide military 
merchandising insure thorough 
readership. 

Don't miss this chance to tell your 
story and present your product to the 
men who make the buying decisions 


for this market with its spendable 
yearly income of 8 billion dollars. 


Get advertising rates and “How to Sell’’ in- 
formation from our nearest representative. 


The Military Market 


The Monthly Magazime for Military Buyers Everywhere 


ARMY TIMES PUBLISHING CO. 
3132 M St.N.W, Washington 7, D.C. 


Publishers of: 
ARMY TIMES, NAVY TIMES, AIR FORCE TIMES, 
AIR FORCE DAILY—the American Daily in Europe 


New York - Chicago - San Francisco 
Philadelphia - Boston - Los Angeles 
London - Frankfurt - Rome - Tokyo 
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1950 


1951 


NEWSSTAND SALES 2nd 6 Months Averages 


1952 


1953 


Ladies’ Home Journal 
2,021,361 


Ist 


Ladies’ Home Journal 
1,855,873 


Ladies’ Home Journal 
2,049,155 


Ladies’ Home Journal 
1,875,720 


2nd Life 
1,809,574 


True Confessions 
1,681,105 


True Confessions 
1,612,666 


McCall's 
1,584,803 


Saturday Evening Post 
1,606,580 


3rd 


Life 
1,588,263 


Saturday Evening Post 
1,566, 517 


Saturday Evening Post 
1,571,668 


True Confessions 
1,575,630 


4th 


Saturday Evening Post 
1,568,256 


Better Homes & Gardens 
1,563,969 


Better Homes & Gardens 
1,543,045 


Better Homes & Gardens 
1,467,693 


5th 


McCall's 
1,520,015 


Woman’s Home Companion 
1,411,907 


6th 


Better Homes & Gardens 
1,482,314 


7th McCall’s 


1,407,611 


Coronet 
1,264,078 


8th 


9th True 


1,200,925 


TRUE STORY 
* 9,193,103 _ 


THE CHART AT THE RIGHT 
shows True Story’s newsstand 
progress in another way... 


In 1950, True Story’s news- 
stand circulation was 828,000 
behind that of the leading pub- 
lication. 


In 1953, True Story had 


climbed to a point only 373,000 
from the leader. 


Woman’s Home Companion 
1,381,177 


True 
1,268,457 


McCall's 
1,541,604 


True Confessions 
1,533,304 


Woman's Home Companion 
1,432,834 


TRUE STORY 


Woman’s Home Companion 
1,462,089 


Life 
1,431,023 


Life 
1,260,589 


True 
1,176,942 


Look 
1,090,570 


Look 
1,218,449 


Look 
1,174,037 


True 
1,057,988 


Source: Publishers Statement to ABC 


1950 
1951 
“1,447,607 
1992 LHJ 2,049,155 | 
1953 
LHJ 1,875,720 | 
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Freach 2nd place. 


i Ps.in rate of sat” a 


NEWSSTAND GAINS AND LOSSES 2nd 6 Months Averages 


1951 vs 1950 


1952 vs 1951 


1953 vs 1952 NET GAIN OR LOSS 


Ist | TRUE STORY +145,642 


+108,862 + 55,330 


+309,834 


2nd | McCall's +112,404 


21,589 + 43,199 +177,192 


3rd | Better Homes & Gardens + 14,621 


81,655 — 20,924 + 75,352 


4th | Woman's Home Companion — 30,730 


51,657 29,255 + 50,182 


5th | Saturday Evening Post — 38,324 


1,739 5,151 34,912 


6th | True Confessions +105,475 


68,439 79,362 42,326 


7th | Look + 28,354 


44,412 — 83,467 — 99,525 


8th True + 67,532 


91,515 —118,954 — 142,937 


9th | Ladies’ Home Journal —165,488 


+193,282 


—173,435 —145,641 


10th | Life —221,311 


—157,240 


— 170,434 —548,985 


| sales are voluntary sales... a true measure 
of a magazine’s vitality and reader loyalty. When news- 
stand sales steadily increase as True Story’s have done so 
spectacularly year after year, you know you’re buying 
genuine interest, not just circulation. 

Yes, the trend is to True Story, because it supplies the 
kind of help with behavior problems which millions of 
women want—and can’t find in the editorial formula of 
any other magazines. In fact, True Story and other 


Behavior Magazines are the only way to reach this huge 
market effectively. For instance, only one out of ten of 
these women also reads the leading national weekly.* 
Full information about these millions of women and 
why they don’t respond to other types of magazines is 
contained in the fascinating new book, ‘‘The Woman 
That Taxes Made.” It is free to interested advertisers and 
agencies who request it on their letterhead. Address True 
Story Women’s Group, 205 East 42nd Street, New York. 


*Starch, January, 1954 
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KCMO Splits Radio, TV 
KCMO Broadcasting, 


City, Mo., has separated its radio 


and television 


operati 


on. Sid 


ADVERTISERS — AGENCY MEN: 


Are you getting 


YOUR share of 
the national 
market? 


Read... 


SELLING 


ZONOL ONITTIS « § 


s 


OR 


CES 


.,. the hard-hitting guidebook by 
DONALD M. HOBART and J. P. WOOD 


-~ both of The Curtis Publishing Company | 


$5 at your bookstore 
or direct from: 


THE RONALD PRESS COMPANY 
15 East 26th Street 


e New 


York 10 


, Tremble, former program director, | 
Kansas has 


been appointed commercial 
manager, and Ken Heady has been 


named to the new position of pro-| 
KCMO-TV. | 


gram director for 
George Stump, formerly of KCKN, 


Mr. Heady formerly was produc- 
tion director of both KCMO radio 
and television. 


Buy Piedmont Broadcasting 
The FCC has approved the sale 
of Piedmont Broadcasting Corp., 
Salisbury, N. C., operator of WSTP 
and WSTP-FM, to Holt Mc- 
|Pherson, editor of the Enterprise, 
High Point, N. C., and Robert M. 
| Wallace. The company was sold by 
Bryce P. Beard and J. F. Hurley 
\Jr., both of Salisbury, for $14,000. 


Bernard Wilson Joins KSTM 

| Bernard T. Wilson, formerly 
| president and general manager of 
|WTVI, Belleville, Ill, has been 


| 


|named sales manager of KSTM- | 


|TV, St. Louis ABC affiliate. 


has been appointed program direc- | 
tor for KCMO, the radio operation. | 


JULIAN L. WATKINS, author of ‘The 100 
Greatest Advertisements,” will join Camp- 
| bell-Ewald Co., Detroit, April 15 as v.p. and 
supervisor of all copy. Mr. Watkins formerly 
was v.p. and chairman of the creative board 
of review of Maxon Inc., Detroit. Loren T. 
Robinson, director of copy since 1947, has 
| been transferred to the management staff 
of the agency. 


| 
‘Join Feigenbaum & Wermen 

' Feigenbaum & Wermen, Phila- 
delphia, has named Charles Romm, 


formerly of WCAU-TV, Phila- 
delphia, producer-director in the 
radio and television department, 
and Samuel Ciccone, previously 
with the Buckley Organization, 


| Philadelphia, to the art department 
| Staff. Doris White has been pro- 
|moted to head space buyer of all 
| print media. 


Develops ROP Overlay 


The Lake Shore Electrotype di- 
vision of Electrographic Corp., 
Chicago, has developed a Bista 
hand-cut overlay to be used with 
the Bista pre-madeready mat used 
in r.o.p. color printing by newspa- 
pers. The overlay prevents the 
shaver from pushing the treated 
areas of the press plate to the 
printing surface, Lake Shore as- 
serts. 


Horton Joins Mears as V. P. 

A. Harris Horton, formerly v.p. 
of Hiiton & Riggio, New York, has 
joined Mears Advertising, New 
York, as v.p. and account exec- 
utive. 


your prospects ore 


best in the GROWING WEST! 


ww THiS ONE 
big unitie 
market 


Salt Lake Intermountain Market with 
a total in sales of $1,600,000,000 | 


To pitch your product in the prosperous Salt Lake Intermountain Market of 1% 


million people, rely on the complete coverage of The Salt Lake Tribune and the 


Deseret News & Telegram. Only these two metropolitan newspapers serve and sell 


this one big market that has a buying income of 27.4 percentage points above the U. S. 


Average. With one schedule at one low rate, you'll throw a ringer over the entire market. 


Che Salt Lake Tribune 


(MORNING & SUNDAY) 


Aco, 


APe '° 


“iwgo* 


DESERET NEWS w0 
Salt Lake Telegram (eveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


> 
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Advertising Age, March 29, 1954 


Newspaper Rates Up 
24.9% Since 1939, 
SRDS Survey Finds 


EVANSTON, ILL., March 24— 
Newspaper line rates, on a cost- 
per-thousand basis, have increased 
an average of 24.9% since Jan- 
uary, 1939, according to a study is- 
sued by Standard Rate & Data 
Service. 

Line rates per-thousand for 
morning newspapers are up 34.7%; 
for evening papers they are up 
23.2%, and for all-day papers, 
24.7% in this period. During the 
same period, the cost of living in- 
dex of the Bureau of Labor sta- 
tistics rose from 100.2 to 192.6. 

The study was carried out by 
SRDS’ research department with 
Dr. Frederick Ekeblad, associate 
professor of business statistics at 
Northwestern University, acting as 
statistical consultant. 


= The sample used included 24 
morning newspapers, 72 evening 
papers and 43 all-day papers. 
These papers represent 70.5% of 
the circulation of all morning dai- 
lies, 30.4% of evening dailies, 
51.9% of the all-day papers, and 
52.2% of the circulation of all pa- 
pers in the country. 

The index of rate changes will 
be brought up to date in July and 
January as a regular research 
project to be reported by SRDS. In 
|the following table, the index of 
/newspaper rate trends from Jan- 
-uary, 1939, to January, 1954, in 
terms of open or line rate per 
/1,000, is shown: 


Jan. Morning Evening All-Day 
1939 100.0 100.0 100.0 
1940 96.6 97.7 99.4 
1941 92.2 94.0 96.1 
1942 92.8 94.5 95.0 
1943 92.8 91.6 93.7 
1944 97.6 91.6 92.6 
1945 94.6 92.9 92.6 
1946 88.6 88.1 91.5 
1947 91.4 94.0 92.6 
1948 93.5 96.8 98.6 
1949 101.4 99.9 106.6 
1950 107.0 101.5 106.6 
1951 113.9 102.7 113.4 
1952 122.7 111.4 117.6 
1953 139.5 120.7 1242 
1954 134.7 123.2 124.7 


Mr. Frosty to Ad Associates 

Chesapeake Bay Frosted Foods 
Corp., Newport News, Va., packer 
of Mr. Frosty frozen sea food 
specialties, has named Advertising 
Associates, Richmond, to handle its 
advertising. Institutional newspa- 
per campaigns coordinated with 
point of sale material will follow a 
current Lenten promotion in 
Virginia, North Carolina, South 
|Carolina, Georgia, Tennessee and 
| Florida. 


Boland Agency Incorporates 

Walther-Boland Associates, San 
Francisco, organized as a partner- 
ship in 1947, has incorporated as 
Boland Associates. Officers are 
Barry W._ Boland, president; 
Walter M. Boland, exec. v.p., and 
John Ebner, secretary-treasurer. 
The incorporation and change of 
name follows the withdrawal from 
the partnership of co-founder Gene 
Walther, who has returned to 
Switzerland. 


ESB Names Quinn-Lowe 

ESB International Corp., New 
York, has named Quinn-Lowe, 
New York, to handle international 
|media and foreign local newspaper 
advertising for its Exide and Wil- 
lard batteries. The account was last 
\with Irwin Vladimir & Co., New 
York. 


Agency Adds Architect 

Howard R. Lane, an architect, 
has joined the staff of Tilds & 
Cantz, Los Angeles, and will serve 
in an advisory capacity to all cli- 
ents whose products are marketed 
to the building and construction 
industry. 
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CHEER THE ENTIRE TEAM... 


Zz ‘‘No one man can ever take all the 
: credit for a successful building. At all 
4 times sound building is the result of 
ij the mutual confidence which each 
member of the building team has in his 
associates. The architect, the engineer, 
the builder and the client — individually 
and collectively — apply their special 
abilities to each other’s problems and re- 
quirements. For instance, the builder’s 
knowledge of products, purchasing and 
building techniques complements the 
functions of the other team members. 
And today, teamwork in building is the 
rule not the exception. The pages of 
Architectural FORUM are replete with 
example after example of how close 
team cooperation builds better build- 
ings. This is one of the main reasons 
practically everybody I work with — 
including my clients — reads the maga- 
zine. We use FORUM as an advanced 
guide to the most successful building 
procedures.” 


Paul Tishman, President 


Paul Tishman, General Contractor, Inc. 


ARCHITECTURAL 


Oru im 
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is first with the men-of-decision 
in the big business of big building 


PAUL TISHMAN is one of New 


addition to the Students Art Center 


Mr. Tishman has been responsible 


York City’s most recent elevator 
apartment buildings. 


York’s most progressive builders. In 


at Sarah Lawrence College and other 
well-known non-residential buildings, 


for the construction of many of New 
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Washington Grocers 
Sell More Cosmetics, 
‘Star’ Study Shows 


WASHINGTON, March 23—A sharp 
upswing in the number of families 
purchasing toilet articles and cos- 
metics at grocery stores is one of 
the hundreds of facts about the 
Washington area market pointed 
up in the 1954 consumer analysis 
study released this week by the 
Washington Star. 

The report shows that 52.6% of 
the area’s families buy toilet arti- 
cles and cosmetics in food stores. 
Last year, 45.4% answered “yes” 
to this question, and in 1952 40.9%. 
The report showed a slight in- 
crease in Thursday and Friday 
food shopping and a slight decline 
for Saturday. 

In the automotive field, 18.8% 
of the potential car buyers indi- 
cated interest in Ford, compared 
with 13.9% last year. Chevrolet 
and Plymouth were down slightly. 

The report contains dozens of 
brand success stories, among them 
the remarkable progress of Pills- 
bury in the cake mix and hot roll 
mix fields, where it has pulled far 
in front of competitors. 

The Star is one member of a 
group of 19 newspapers conducting 
similar reports for their own mar- 
kets. The Star studies have been 
made for four consecutive years, 
and this year’s report covers 210 
questions, including brand prefer- 
ences for scores of food, drug, and 
durables items. 


Shift Two to "Women’s Wear’ 
Jason K. Lewis and Herbert 
Silverman have been shifted to 
the advertising sales staff of Wom- 
en’s Wear Daily, a Fairchild pub- 
lication. Mr. Lewis joined Fair- 
child in 1937 as a member of the 
ad department of Women’s Wear. 
For the past eight years he has 
been on the advertising sales staff 
of Men’s Wear. Mr. Silverman 
joined the editorial department of 
Women’s Wear six years ago. 


Quinn-Lowe Gets Account 

Underwood Corp., New York, 
has switched its overseas advertis- 
ing account from Irwin Vladimir & 
Co., New York, to Quinn-Lowe, 
New York, for its line of type- 
writers and Sundstrand calcula- 
tors. Marschalk & Pratt Co., New 
York, handles Underwood’s domes- 
tic advertising. 


TO OPEN THE DOOR 


TO THE 
CONSTRUCTION 
MARKET 


Multi-Billion Dollar 
INDUSTRY 


Construction Bulletin 


Constructioneer 


—_— — 


Construction Digest 


Construction News 
Monthly 


Michigan Contractor 


Dixie Contractor 


Mid-West Contractor 


and Builder 
Mississippi Valley New England 
Contractor Construction 
Rocky Mountain Southwest Builder 
struction and Contractor 
Texas Contractor Western Builder 


For Information Write: 
G. L. ANDERSON, Sec'y. 
1022 Lumber Exchange Bidg., Minneapolis, Minn. 
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WXYZ Appoints Four 

WXYZ, Detroit, has made four 
changes in its staff. John Pival 
has been named v.p. in charge of 
television. Harold S. Christian was 
named v.p. in charge of radio. 
Ralph Dawson was appointed di- 
rector of tv sales and Harold L. 
Neal sales manager of radio sales. 


DuMont Adds Salesmen 
Howard S. Kiser, formerly of 

The American Weekly, and Rich- 

ard W. Hubbell, formerly general 


manager of WGLV (tv), Easton, 
Pa., have joined the sales force of 
the DuMont Television Network, 
New York. 


Erwin, Wasey Boosts Two 

Erwin, Wasey & Co., Los Ange- 
les, has announced two promotions 
in its media department. Betty 
Wesson has been named assistant 
space buyer; June Kirkpatrick is 
now assistant time buyer. Both 
have been with the agency since 
1951. 


Rogers Joins Litho Firm 

Walter A. Rogers has resigned 
from the executive sales staff of 
Everywoman’s Magazine, New 
York, to join the sales staff of 
Snyder & Black, New York crea- 
tive lithographer. 


Hillman Appoints Tippett 

J. Russell Tippett, formerly cir- 
culation director of Dell Publish- 
ing Co., New York, has_ been 
named assistant to the publisher 
of Hillman Periodicals, New York. 
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Hawaiian Stations Join NBC 

Three Hawaiian radio stations— 
KMVI, Maui; KIPA, Hilo, and 
KTOH, Kauai—have affiliated 
with National Broadcasting Co. ef- 
fective June 1. 


BBDO Promotes Lee Offen 

Lee G. Offen, account executive 
in the New York office of Batten, 
Barton, Durstine & Osborn, has 
been promoted to branch manager 
of the agency’s Atlanta office. 


some Spots are better 


If you’re trying to make a mark for yourself... let good pictures 


pull the big audiences. 


The Television stations represented by NBC Spot Sales have 
lined up star-studded late night films that are attracting wide- 
awake adult fans. The prices are right, too! Spots in one of 

the nation’s richest retail markets come as low as $36 each. 


And late night movie spots sell! Local advertisers who depend on 
advertising for survival prove it night after night. For instance: 


For the best spot, at the right time, at the right place 
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-_ HEMPSTEAD, N. Y., March 23—A 
haberdasher named Edw. Miller, 
who operates a store here meas- 
uring 15 ft. by 80 ft., did sensa- 
tional business Thursday after 
running a starkly honest page of 
copy in Newsday. 
ce William Sullivan, who handles 
Fe advertising for the shop, said the 
| ad, which cost $350, resulted in 


Hempstead Haberdasher'’s Starkly Honest 
Copy Makes ‘Em Fight Like Cats and Dogs 


“more than a week’s normal busi- 
ness in just one day.” A normal 
week’s business at this time of 
year, he added, is about $3,000. 

The ad, headlined “Cat and Dog 
Sale,” featured the following “at- 
tractions”: 


a “About 40 or 50 beat-up, shop- 
worn shirts, mostly stripes, badly 


in need of soap and water. A few/and found a few pair of Arrow | it goes to the first guy with $12.96. 


whites, a few sports shirts, and 
anything else we can dig up. Reg. 
$3.95. Now $1. 

“All of a sudden, glove and scarf 
sets dropped dead. We're holding 
about a dozen from last year, nice 
and freshly wrapped in cellophane 
boxes, ticketed at $3.95. . .Yours for 
$1.40. Put ‘em away for Uncle 
Elmer’s Christmas present. Or for 
anyone else you don’t particularly 
like. 

“Collector’s Item: We dug deep 


shorts, white, size 40, 
price of 75¢ stamped on ’em. To- 
day, Arrow’s lowest price is 
$1.50—You can have them for a 
quarter apiece, slightly yellowed 
and mellowed with age. 


a “Anybody here wear size 39— 
long in a topcoat? We have one 
cravanetted all wool gabardine 
that the stock boy refuses to pack 
away another year. Originally $45, 


OO = cre a Pie AM 


representing 


than others 


NBC WRGB 
P KONA 
An appliance dealer sold 55 television sets with only one spot announce- WNBT 
ment in late night movies. WNBQ 
° P KNBH 
A chain of super markets just renewed sponsorship for the fourth straight KSD-TV 
year... last month achieved an average ARB of 26.7. WNBW 
° WNBK 
A two-week contest on one station’s midnight movies drew 58,011 entries. KPTV 
representing 


You, too, can win critical acclaim for your own advertising sales 
messages. Just ask your NBC Spot TV salesman to help you 


° WAVE 
frame a schedule of late night movie spots. 


KGU 
WNBC 
WMAQ 
KNBC 
KSD 
wre 
WTAM 


SPOT SALES 
30 Rockefeller Plaza, New York 20, N. Y. 


Chicago Detroit Cleveland Washington San Francisco 
Los Angeles Charlotte* Atlanta* ‘Bomar Lowrance Associates 


TELEVISION STATIONS: 
WAVE-TV Louisville 


Schenectady- 
Albany-Troy 
Honolulu, Hawaii 
New York 
Chicago 

Los Angeles 

St. Louis 
Washington 
Cleveland 
Portland, Ore. 


RADIO STATIONS: 


Louisville 
Honolulu, Hawaii 
New York 
Chicago 

San Francisco 

St. Louis 
Washington 
Cleveland 


with a| 
genuine World War II OPA ceiling | everywhere, 


29 
“From here and there and 
Ed bought these 


crummy shirts, so now we’re stuck 
for many a buck, so much it almost 
hurts: When we buy close-outs, we 
take the good with the bad, but the 
customers only buy the good. 

“We've got a couple hundred 
short-sleeve sport shirts, some with 
famous labels in, some cut out. 
Originally made to sell for $3.65 
and up. If we can get 99¢ apiece, 
it’ll be good riddance.” 

Mr. Sullivan said the shop ran 
a similar promotion about three 
years ago. But this year’s attempt 
was 25% better than the first. 


National Electric to Admasters 

National Electric Machine Shops 
Inc., Silver Spring, Md., has named 
Admasters Advertising, Washing- 
ton, to handle its advertising. The 
company, which formerly special- 
ized in precision instruments for 
the armed services, is introducing 
a number of new commercial elec- 
tronic products. 


The 
American Match 


Industry... 


... on behalf of 300,000 adver- 
tisers who used the medium dur- 
ing 1953, wishes to thank the 
following panel of judges who se- 
lected the 65 best examples of 
match book advertising in 1953 in 
65 different industries. 


ELON G. BORTON, President 
Advertising Federation of America 
BLAINE G. WILEY, Executive Sec’y 
National Industrial 
Advertisers Ass'n 
JOHN E. SHEPHERD 
American Marketing Association 
HENRY E. ABT, President 
Brand Names Foundation, Inc. 
MISS NADINE E. MILLER, President 
Advertising Women of N.Y. 
W. H. DIAMANT 
Advertising Typographers Assn. 
of America 
GORDON C. AYMAR 
National Society of Art Directors 
L. JOHN HOLDEN JR., President 
Ass'n of Advertising Men 
FRANK GIANNINOTO, Exec. V. P. 
Package Designers’ Council 
GORDON B. TAYLOR 
Management Consultant 
HENRY W. MARKS, Ass’¢ Publisher 
Printers’ Ink 
MORGAN BROWNE, Editor 
Tide 
JOHN CRICHTON, Executive Editor 
Advertising Age 
ALICE B. ECKE, Sr. Assoc. Ed. 
Sales Management 
EDWARD J. RUSSELL, Munaging Editor 
American Printer 


From the findings and comments 
of this panel a guide to help all 
advertisers in using the medium 
is being prepared. It will provide 
authoritative information on such 
topics as: 


Design keyed to product need 
Circulation control 

Unusual Distribution Methods 
Manufacturer-Dealer Programs 
The agency role 


To receive free copy when 
published write: 


Match Industry 


Information Bureau 


One East 43rd Street 
New York 17,N. Y. 


re 
D. D. Bean & Sons Co. * Diamond Match Co. 


Lion Match Co., Inc. * Maryland Match Co. 
National Match Book Advertising Inc. 


Universal Match Corporation 
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Raytheon Claims TV 
Diagnosis Booklet 


BUY MORE Has Saved ‘Millions’ 


CuHrIcaGo, March 23—Raytheon 
Mfg. Co. has saved tv owners 
TO LIVE BETTER “several million dollars in service 

fees” since the first of the year 
through distribution of a diagnostic 
b e caus e booklet, Carroll W. Hoshour, Ray- 
theon’s sales engineering director, 

asserted last night. 
THEIR INCOMES He told a meeting of Raytheon 
dealer service men that more than 
500,000 copies of the booklet have 
ARE F AR AB OVE been distributed to set owners. The 
pamphlet is intended to enable set 
owners to describe receiver trouble 
AVER AGE ! to service men by telephone, thus 
” cutting travel, labor and time 
\ costs. It contains pictures of 40 
: varieties of receiver malfunction. 
even out of ten Elks own their Literature given to service men 
describes the trouble and sug- 


homes. 51.9% are business owners. gested repair for each picture. 

11.6% are professional men. All own, K&E Philadelphia Office Bows 
. . ‘ Kenyon & Eckhardt, newly ap- 
read and believe in the only magazine pointed advertising agency for the 
. . ae P home instruments department of 
edited to their special interests. You'll RCA Victor, is establishing an of- 
fice in Philadelphia to service the 

find The Elks a special buy at $2.25 account. The office in Philadelphia 
will handle all creative writing, 

preparation of sales training mate- 

per page per thousand. rial and all art work on the ac- 


count. Some members of RCA 
Victor’s present advertising staff 
will move over to Kenyon & 
Eckhardt and become part of that 
agency’s staff as part of the re- 
M AG AZINE organization. Jack Williams, ad- 

vertising manager for the home in- 
struments department, will con- 
New York e Detroit » Chicago « Los Angeles | tinue to direct the advertising from 
Camden, N. J. 


YOU MIGHT SCORE 100 POINTS*— 


BUT. e. YOU NEED WKZO RADIO 
PULSE REPORT—100% YARDSTICK TO PILE UP SALES 


KALAMAZOO TRADING AREA—FEBRUARY, 1953 IN WESTERN MICHIGAN! 
MONDAY—FRIDAY 


. WKZO, Kalamazoo, is Western Michigan’s first station on 
ao ya aca almost every count. First in programming, first in listeners- 
—— on ba — = per-dollar, first in Pulse ratings (left) ! 
a %e % a . 
8 21 “4 - Take the WKZO news operation. According to Pulse, WKZO 
C 5 (a) 4 6 newscasts get an average rating of 12.5%, as against 4.7% for the 
D 4 4 4 next-best station! In 1953, WKZO Radio News won the annual 
E 4 4 7 Michigan Associated Press radio award, for the second year 
Misc. o “ | ow in a panel 
(a) Does not broadcast for complete six-hour No newscast availabilities at present, but your Avery-Knodel 
period and the share of audience is un. man will be glad to steer you onto some other equally good 
adjusted for this situation. WKZO buys. 


Lhe Felyer Hations 


WKZO — KALAMAZOO 
WKZO.TV — GRAND RAPIDS-KALAMAZOO 
WJEF — GRAND RAPIDS 


WKZO 


WAJEF-FM — GRAND RAPIDS-KALAMAZ 
KOLN — LUINGBUN, NESRASKA ‘0° CBS RADIO FOR KALAMAZOO 


f moUnTY — UNCOLN, NEBRASKA AND GREATER WESTERN MICHIGAN 
: WMBD — PEORIA, ILLINOIS Avery-Knodel, Inc., Exclusive National Representatives 


*Frank Selvy of Furman set this NCAA record in a 1954 game against Newberry College. 
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Getting Personal 


Gladys Huss, v.p. of R.N., published by Medical Economics Inc., 
has been working for several weeks with a supporting neck brace, 
the result of an auto accident on the Jersey Turnpike last month. 
She had slowed down to 35 m.p.h. at an exit when her car was 
rammed in the rear by another traveling at 50 m.p.h. Both vehicles 
were wrecked and hers was hurled 275 feet. She suffered a dislo- 
cated cervical vertebra. The other driver was a man, Gladys em- 
phasizes. . . 


“Voice of America” has broadcast in Burma and Indonesia an 
interview with George J. Hecht, publisher of Parents’ Magazine, in 
which Mr. Hecht gave some of his impressions on child welfare 
conditions in southeast Asia. He made a round-the-world trip last 
year... 


BUCKLEY’S BIRTHDAY—Homer Buckley (center), founder of Buckley-Dement Adver- 
tising Corp. and Robertson, Buckley & Gotsch, Chicago, is shown as he is handed a 
leather-bound illuminated presentation of thanks from the officers, on the occasion of 
his 75th birthday, March 16. Left to right, with their years of association with Mr. 
Buckley are G. Bob Greene, v.p., Robertson, Buckley & Gotsch (10 years); Marie E. 
Nyhan, treasurer, RB&G (30 years); O. E. Palmquist, v.p., Buckley-Dement (25 
years); Scott Robertson, president, RB&G (21 years); Ruth Gaherty, superintendent, 
Buckley-Dement (30 years); Clarence M. Gotsch, secretary-v.p., RB&G (1 year); Mr. 
Buckley, chairman, RB&G; Harry Delarme, v.p., Buckley-Dement (19 years); William 
J. Buckley, president, Buckley-Dement (30 years); Charles Smith, v.p., Buckley-Dement 
(25 years); and Edward J. Leahy, secretary-treasurer, Buckley-Dement (18 years). 


Due to circumstances beyond his control, Bob Potter Jr., of Rob- 
ertson Potter Co., Chicago, found himself at Wesley Memorial Hos- 
pital last week. Bob lost a badly inflamed appendix but is still 
working on some new ones for the “Let’s Have Better Mottoes 
Assn.” which he masterminds. .. 


Parenthood is ahead for Robert Rouse, account exec of West- 
Marquis Inc., San Francisco office, and his wife, Marcia. When 
Mrs. R. asked her obstetrician for an estimated date of arrival of 
the expected offspring, he said, “Some time between Sept. 6 and 
Sept. 9.” Bob checked the calendar and discovered that Sept. 6 is 
LABOR DAY and Sept. 9 ADMISSION DAY, celebrating entry of 
California into the Union... 

Patrick J. Goode, president of WNHC and WNHC-TV, New Ha- 
ven, Conn., received the fifth annual Distinguished Friendship 
Award at the annual ball of Division Seven, Ancient Order of Hi- 
bernians, at the West Haven Armory not Jong ago. Mr. Goode is a 
former postmaster of New Haven... 

Jack Steck, executive program director of WFIL-TV in Phila- 
delphia, received the distinguished service certificate, highest award 
the American Legion makes to a non-veteran, for his achievements 
in broadcasting and for his help to young entertainers... 


NEW SETUP—Standing before a wall-layout of a few of their major accounts are the 
officers of Wayne Welch Inc., Denver agency. Left to right: Austin J. McKenna, art 
director; Wayne Welch, president; Jefferson B. Armstrong, v.p.; and Jean K. Tool, 
v.p. and secretary. They were hosts to over 500 clients and friends who were on 
hand to celebrate the grand opening of their new building (shown in inset). 


Ed Hughes, who has been winding up his activities in Chicago as 
western manager of Newsweek, prior to opening the new Buffalo 
office of the magazine, was given a plaque at the March 15 meeting 
of the Agate Club in appreciation of his good work as president in 
1953... 

Jack Fischer, Harper’s new editor-in-chief, was a visitor in Chi- 
cago March 16, when he was welcomed by a group of advertising 
executives at a luncheon at the Chicago Club, sponsored by Jack 
Rutherford, the Harper-Atlantic Sales Chicago representative. Mr. 
Fischer was introduced by Les McCracken, Harper-Atlantic ad di- 
rector... 

Al Clague, art director of BBDO, Minneapolis, fell victim to one 
of the year’s best practical jokes when he returned from the agency’s 
annual meeting. In his absence, fellow art directors Harry Heim 
and Cy DeCosse got hold of lumber, wallboard, and carpenters; 
moved a table; hung a picture—and lo, the entrance to Al’s office 
completely disappeared. In return; Al cut a body-shaped hole in 
the cardboard wall, giving unsuspecting visitors the impression 
that somebody had charged right through the plaster... 
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sing it outdoors! 


“Outdoor Advertising is hard to equal when it comes 

to reaching people.” says H. L. Webster, 

Vice President of the WM. WRIGLEY JR. COMPANY. 

“WRIGLEY ’S Spearmint Gum is a product which sells to everybody 
and Outdoor Advertising is one medium 

we have found that reaches everybody, everywhere, 

regardless of age, sex, race, income or locale.” 

The WM. WRIGLEY JR. COMPANY 

has used Outdoor Advertising for over 50 years. ASK YOUR ADVERTISING AGENCY ABOUT OUTDOOR ADVERTISING 


outdoor advertising reaches the most 
people — most often — at lowest cost 


THE STANDARD GROUP OF OUTDOOR ADVERTISING COMPANTES 


444 MADISON AVENUE, NEW YORK 22 
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that will never let you down. 


But you've got to reach way up high for the best ones. 
We can help you—with color process work 


CJ ELECTRO-MATIC 


10 W. KINZIE ST., CHICAGO * DE 7-1277 


TINT GUIDE FREE 
A really handy gadget 
with full gray scale an 


in standard red, yellow 
and blue. Write or phone 


| 
| 
| 
! corresponding tone values 
| 
| 
i 


for yours. 


| Newspapers, Radio, 


TV to Introduce New & 


Reynolds Filter Tip 


New York, March 23—Newspa- 
| pers and television will be used to 
‘herald the entry of the new king- 
size, filter-tip Winston cigaret into 

the New England market 


'March 15). Radio, to a lesser ex-) 


tent, also will be scheduled for this 
kick-off drive. 

R. J. Reynolds Tobacco Co.’s 
Winston, which is priced competi- 
tively with Viceroy (a couple of 
/cents more than regular brands), 
| will be on the stands in New Eng- 


land by the middle of this week. 4 
_A little later, the exact time de- 


pending on production, Winston’s 
distribution will be extended to the 
|New York area. 

William Esty Co., agency for all 
Reynolds’ products, will handle 
advertising for the newcomer to 
the tobacco company’s family. 

The introductory tv schedule 


(AA, | , 


Advertising Age, March 29, 1954 
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HARBINGER-—A frosty pitcher of lemonade 
is featured in this color page for the Cali- 
| fornia Lemon Products Advisory Board, Los 
| Angeles, getting ready for the summer 
| season. The ad will run in Life, May 24, 
and a smaller version is scheduled for Good 
Housekeeping, Ladies’ Home Journal, Mc- 
Call’s and Woman’s Home Companion in 

June. McCann-Erickson is the agency. 


The Nation’s First Newspaper 


to bring you a Nielsen store panel report of 
foods and facts... Bimonthly invoice and 
inventory audits of this food store panel 
will express total County activity on these 
commodities. The first period to be reported 
is December 1953 — January 1954. 


Follow Your Sales 


ACTIVELY AND ACCURATELY 


In Greater Cleveland 


ek hee 


HESE continuing studies by Nielsen 

will keep you in close touch with facts 
in Greater Cleveland on the commodity 
groups and brands reported ...and so 
give you a sound basis for planning your 
sales and promotional activities. 


And too, there are many factors that 
combine to make Cleveland an ideal 
“Typical City.” 


So now, through the Plain Dealer, you 
are able to use Greater Cleveland as your 
Metropolitan Test Market .. . with a full 
and factual reporting of accomplishment. 
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fe Conducted by | 
_ THE A, C. NIELSEN COMPANY 


for 
THE CLEVELAND PLAIN DEALER 
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THESE Facts WILL BE REPORTED: 


Consumer Purchases 

Distribution 

Retail Stocks 

Retail Out-of Stock 
Dealer Push: 


Number of Months Supply 
Average Retail Buying Price 
Average Retail Selling Price 
Independent Retailers’ Gross Profit 


Displays, Feature Prices, 
Coupon Redemption 


on tuese Commodity Groups: 


BY LEADING BRANDS AND “ALL OTHER”: 


CAKE MIXES 
White, Yellow 
Angel Food, Devil’s Food 


MARGARINE 


FROZEN FOODS 
Fruits 
Vegetables 
Juices 
Meat Pies 


COFFEE 
Regular, Soluble 


PACKAGED 
POWDERED MILK 


LAUNDRY SOAPS 
Detergents 
Soap Powder 


DOG FOODS 
Dry Type 
Canned Type 


“ALL BRANDS COMBINED”: 


CAKE MIXES 
Other than above 


TEA 
Regular, Bags, Soluble 


WRITE 


BUTTER 


CAT FOODS 
Canned Type 


) if you want these reports 
to come to you . 


RKET RESEARCH DEPARTAENT a 


THE CLEVELAND PLAIN DEALER 


CRESMER & WOCDWARD, INC. 


Bie ; noe —— New York @ Chicago @ Detroit ¢ San Francisco @ Los Angeles @ Atlanta 
. ™* a <o 


will include spots and_ possibly 
cut-ins on network commercials on 
Reynolds’ telecasts in areas of 
Winston distribution. Part of the 
radio promotion will borrow time 
from network programs of other 
Reynolds products. 


FCC Hints Probe of 
TV Station Owner's 


Alleged Red Links 


WASHINGTON, March 23—The 
smoldering dispute over qualifica- 
tions of Edward Lamb, newspaper 
publisher and radio-tv station op- 
erator, burst into the open last 
week as the Federal Communica- 
tions Commission announced that 
it believes it may be necessary to 
hold a hearing before it can act on 
the license renewal application of 
tv station WICU, Erie, Pa. 

In its letter to Mr. Lamb, the 

commission said it has informa- 
tion that indicates he improperly 
,answered questions about his al- 
leged relations with so-called sub- 
versive organizations. 
_ In an immediate reply to the 
_commission, Mr. Lamb denied that 
_he has ever been a member of any 
subversive organization. He said 
'these charges have been repeated 
from time to time, and he de- 
| manded that the commission indi- 
cate the sources of the charges. 


| New England Mutual to BBDO, 
Agency Promotes Major 

' New England Mutual Life Insur- 
ance Co., Boston, has switched its 
advertising account from N. W. 
Ayer & Son to Batten, Barton, Dur- 
stine & Osborn, effective July 1. 
The Boston office of BBDO will 
‘handle the advertising. 

Ralph H. Major Jr. has been 
promoted to director of public re- 
lations of Batten, Barton, Durstine 
|& Osborn, New York. He succeeds 
W. Barry McCarthy, who has been 
named an account executive on 
the General Electric institutional 
account. Mr. Major joined BBDO 
.in 1953. He had formerly been a 
{public relations consultant to 
Standard Oil Co. (New Jersey) 
and has been associated with Hill 
| & Knowlton, and was at one time 
an editor of Cue. 


‘Philco Corp. Is First Sponsor 
_on ‘Breakfast Club’ TV Show 


Don MeNeill’s “Breakfast Club” 
‘has picked up its first tv sponsor 
a few weeks after going simulcast 
on ABC-TV. The sponsor is Philco 
Corp., Philadelphia. 
| Phileo, which has been in the 
morning show’s advertising lineup 
on radio for more than eight years, 
| will simulcast its 15-minute daily 
segment of the hour program be- 
ginning March 29 at 9:45 a.m., 
EST. Hutchins Advertising Co. is 
the agency. 
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-new eminence 


> nyms—psychologist, 


Advertising Age, March 29, 1954 


What Makes People Tick? 


Weiss & Geller’s Senior Partner Is 
Short on Copy, Long on Copy Ideas 


After 5 Years, W&G Is 
Unblushing Apostle of 
‘Motivation Advertising’ 


CuHIcaGo, March 23—Who is the 
key partner at Weiss & Geller? 

Some say Edward H. Weiss, but 
others—including the agency pres- 


ident himself—disagree. They 
point to another 

figure which has ih 
come up fast in : 

the past five 


years, in spite of 
knowing nothing 
whatever o f 
copy, layout, me- 
dia, market re- 
search or mer- 
chandising. 

What gives this 


E. H. Weiss | 
his great new | 
power around Weiss & Geller is| 
that, in the agency’s judgment, he 
knows more about the American 
consumer than any adman on 


_ Madison or Michigan avenues. 


His real label is Social Scien- 
tist. But he has a lot of pseudo- 
anthropolo- 
gist, sociologist, psychiatrist, eth- 
nologist—-depending on what cor- 
ner of humanity he’s prying into. 
Whatever his title, his metier is 
understanding human beings, find- 
ing out what makes them tick. 


= He was taken into the agency | 
about five years ago by Ed Weiss, | 
on a trial basis. Since then, he has_| 
proved so valuable to the agency’s 
22 clients and 100-odd employes) 
that Weiss & Geller now takes its | 
stand as an unblushing apostle of. 
the “social science approach to 
advertising.” 

Mr. Weiss explains his current | 
full- fledged parinership with the) 
social sciences this way: 

“The basic principle on which} 
any advertising agency operates 
is to find the secret of effectively 
focused communication. At Weiss & 
Geller we have come to believe 
that the secrets of communication | 
are directly dependent on a better | 
understanding of the secrets of the 
human mind.” 


s “For years,” he adds, “most of | 
us advertising executives have. 
been too concerned with things— | 
not enough with people; with) 
products and not with the reasons 
why people bought or didn’t buy.” 

The social scientists, Mr. Weiss 
points out, have had 50 years’ ex- | 
perience probing the desires, fears | 
and needs of people. They have) 
plumbed deeply buried motivations | 
and explored the role that preju- | 
dices, hopes and misconceptions | 
play in behavior. 

They are best equipped, the ad 
chief believes, to help advertisers 
gain contact with the consumer, to 
help them find out realistically 
what are the basic selling appeals. 
They can help replace the “crea- 
tive hunch” which constitutes the 
big risk in current advertising 
practice. 

At the same time, he adds, the 
social scientists’ depth studies of 
human behavior stand closer to the 
intuitive approach of the great 
creative men than to the “read 
most” and “sold most” appeal of 
the old-line statistical approach. 


ication and convert them into cre-| “stringers.” 
ative copy with which to reach| 
| consumers. 


| In addition, the agency now has 
a 20-man research staff of its own ‘ 
—headed by Joseph White—and a 


EXAMPLE 


NEW LOW 


special motivation research group 100 8x 10 FILM DUPLICATES 
| headed by Mrs. Mary Jane Gruns- PRICES! $2.00 each. FULL PRICE 
| feld, formerly a researcher with . 


Also all types of shadow boxes 
— made to order and stock. 


MIDDLE WEST DISPLAY & SALES CO. 
1635 W. Melrose St., Chicago 13, Ill. 


| Chicago’s Institute for Psychoan- 
| alysis. Both of these groups work 
closely with the agency’s scientific 


FILM TRANSPARENCIES 
PRINTONS 


Recently (AA, Nov. 23, '53) the DYE TRANSFERS 


| whole W&G agency went back to 


o Organization-wise, Weiss & Gel- 
ler sees itself in a new kind of| 
agency role—as the center of a 
web in which many radii lead to 
outside consultants well versed in 
social science research. The job 
the agency staff is to take knowl-| 
edge of social and personal drives | 
off the wires of scientific commun- | 


THESE 
222,000 EXCLUSIVE 
CANADIAN BUYERS? 


In Metropolitan Toronto and retail 
trading zone, 222,000 people, over 15 
years of age, read The Telegram as 
their ONLY DAILY NEWSPAPER.** 

The Telegram alone reaches this 


EXCLUSIVE market (more than the 


combined populations of Dearborn 
and Pontiac, Michigan.) 


The TELEGRAM 


DAILY gles WEEKEND 


TORONTO es CANADA 
O’Mara & Ormsbee, Inc. 

420 Lexington Ave., New York, N.Y. 

640 New Centre Bidg., Detroit, Michigan. 

Wacker Building, 221 North LaSalle Street, Chicago, Ill. 
612 South Newer Street, Los Angeles, California. 


Russ Building, 235 Montgomery Street, San Francisco, California. 


W. E. Browning, 1106 pominion Sq. Building, Montreal, Que. 


Canada by Gruneau Research Limited) 


and Staff 


Starch 


*Daniel (Represented in 


More Than 500,000 People in Canada's Richest Market Read The Telegram 
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well-worn copywriting cliches. |approach to food product adver- 
Some examples of Weiss & Gel- tising has little pull with such big 
g| ler’s rewriting of advertising max- market groups as adolescents and 
ims: | gum-chewers. 
@ In selling lingerie, home per- @ The « 
manents and other women’s prod- | 
ucts, the “get your man” 
often the worst possible 
use. 


/e@ Unless your product is just 
right, crime—or at least the tv 


crime show—does not pay. tite-coaxing product pictures and 
e The nutritional or good-health | messages. 


one sales approach for 

; "| everybody” maxim doesn’t work in 

pitch 1S selling housing—men and women 

one to have widely different motives in 
buying homes. 


e Baby pictures can sell sausages 


better than the traditional appe-| 


Advertising Age, March 29, 1954 


|@ Women read recipes for enjoy- 
ment, not to find out exactly “how 
to do it.” 


their hair; they do not respond to 
flirtatious or frivolous appeals in 
the name of romance or man-al- 
lure. What they are interested in, 
it appears, is factual data, specific 
directions and frankness about 
the practical results to be expected 
from home permanents. 
Motivation research also dis- 
closed that home permanent pros- 
pects are interested in instructions 
from another woman authority, 
emphasizing the need to do the 
job carefully—rather than making 


s Weiss & Geller says it has tested 
—and rejected—the “get your 
man” sales pitch in studies and 
campaigns for at least three edver- 
tisers—Toni division of Gillette 
Co., Holeproof Hosiery Co.’s Lux- 
ite division and H. W. Gossard Co. 

In working on the Toni account, 
|the agency says it discovered that! 
| women are “deadly serious” about | 


SEE YOURSELF—"Get your man” approach 

takes a fall in this Holeproof Hosiery cam- 

paign by Weiss & Geller. Motivation- 

minded agency decided that women want 

approval of (a) themselves, (b) other wom- 
en. 


school te brush up on their moti- 
vations. The school has since be- 
come a triple-threat course, in- 
cluding a lecture series by eminent 
scholars, psychiatrist-conducted 
“creative workshops” revolving 
around specific account problems, 
and a large social science library 
which both agency men and cli- 
ents are encouraged to go through. 


a The “creative workshops” are 
essentially psychological jam ses- 
sions revolving around specific 
account problems. First, a panel 
discussion is led by a psychiatrist 
who presents the emotional im- 
plications which surround the 
products in question. 

Then there is a detailed round- 
table analysis of the motivational 
leverage which might be applied 
to the product—mother-daughter 
relationships as they affect the 
Toni account, familial relation- 
ships as symbolized in Mogen 
David wine, and so on. 

A week or so later, a second bull 
session is held in which the W&G 
study group presents the concrete 
art, copy and promotional ideas 
generated by the previous discus- 
sion. 


= To date, the new Weiss & Geller 
“senior partner” has most often 
appeared in the toga of the psychi- | 
atrist or psychologist. And the 
agency considers him responsible 
for lopping off quite a number of 


NATION'S LARGEST TRADE TERRITORY 


Of ovr circulation 
is confined to the 


EL PASO 


CITY AND RETAIL 
TRADING ZONES 


With @ Family Coverage 
Ratio of 59.2% 


The Z1 Paso Cimes 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! | 


SHE BUYS APPLIANCES, FURNISHINGS! Your brand? 


First in percentage of married women and house- 
wife readers among the top 10 circulation maga- 
zines, Family Circle sells homemakers who are 
brand-deciding when they're furnishing, decorat- 
ing, and equipping their family-owned homes! 
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Advertising Age, March 29, 1954 


it sound too simple. 


ws The “get your man” scnovul took | of the woman in the slip or night- | 


another fall in W&G’s campaign 
for Luxite lingerie. Here, the 
agency discovered that women ac- 
tually seek approval from two 
sources—neither of them male. 
From themselves, they want reas- 
surance of their own femininity, 
the agency decided; from other 
women they crave approval and 
admiration. 

Thus convinced, W&G built a 


| Luxite campaign around woman’s | 


‘admiration of herself—the picture 


gown admiring herself in a full- 
length mirror. The copy line read: 
“See yourself in Luxite.” 

In researehing for an H. W. Gos- 
sard campaign, W&G found simi- 
larly that women didn’t buy gir- 
dles either as man-bait or to make 


basic desire, girdled or ungirdled, 
was to feel free, mobile and unin- 
| hibited, the agency found. 


their clothes hang better. Their | 


Result: a Gossard campaign us- 
ing photography to demonstrate 
girdled freedom and _ litheness. 
Weiss & Geller asserts that it set 
the pace for what is now a “light- 
weight” ad copy trend in the foun- 
dations field. 


ws Weiss & Geller ran into the tv 
crime show problem in 1951, while 
looking over its then new Mogen 
David Wine Co. account. Mogen 
David was sponsoring a network 
tv mystery show which had a good 


1 


| 
| 


listener rating. But the agency 
found it didn’t change sales. 

The trouble, according to the 
W&G research staff, was the ex- 
citement: Panic, even slight panic, 
seemed to cause memory loss, thus 
hurting product identification. So 
Mogen David, the “reassuring, 
familial” wine, proceeded to get 
itself another kind of show. 

Its current participation opus, 
“Dollar a Second,” tabs easily as a 
“show for the entire family,” and 
Weiss & Geller claims great things 


.-TO GET FAMILY CIRCLE. 


fp & 


SHE BUYS THE FAMILY GROCERIES! Your brand? 


First in pages of food advertising among 


all monthly magazines for the 


Family Circle pre-sells customers of 14 chains 
that do 40% of U.S. chain grocery volume. 


among the top 


| ie 
gq. ay 


SHE BUYS THE FAMILY CLOTHES! Your brand? 
Merchandise managers and buyers know how 
powerfully Family Circle’s fashion pages in- 
fluence 4,000,000 housewife-shoppers. Leading 
retailers promote these fashions. 


fourth year, 


ten circulation magazines! 


* , ate 8} \ 

SHE BUYS THE FAMILY TOILETRIES! Your brand? 
71% of supermarkets selling Family Circle also 
stock health and beauty products. 82% of 
readers surveyed say they also shop at drug 
stores two blocks from the market! 


market to buy— 


SHES THE BRAND BUYER FOR 4000000 FAMILIES 


You’ve often seen her in the market. Picking her brands, 
piloting her shopping cart, policing Junior—all with 
the ease of an expert. She’s the busy homemaker who buys 
Family Circle every month—and gets around to all the stores buying 
just about everything for her family and her home. 

Take “doing the house over,” for example. Starch shows that 
among the 5 top women’s magazines: Family Circle is 
first in percentage of homes redecorated and 
repainted in the past 12 months. As for the future— 
Family Circle readers have big plans—they rank 
first in index of buying intent for a majority 
of appliances surveyed by Starch. 

Facts like these make it clear. In Family Circle, 
you’re in the market to sell! The market that’s 
wealthy in housewives, chock-full of children, 
bursting with in-the-store buyers for 4,000,000 
families! Come on in our Family Circle— 
first in advertising pages gained among all 
leading women’s magazines in ’53! 
Lowest in cost per page per thousand 


IN 


i 


i FAMILY 


— youre in 
the market 
to sell! 
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|for it, both in audience and sales 
| impact. It also claims that sales 
“have quadrupled for Mogen David 
since it took over the account. 


® Not too surprisingly, the objec- 
tion to “panic” has been expanded 
around Weiss & Geller to include 
commercials as well as programs. 
In fact, Ed Weiss has been firing 
slingshots at any and all “scare” 
copy for some time. 

One of his favorite targets has 
been the cigaret companies—but 
he cites other examples. One of 
them: A hospital insurance ad 
stressing the positive theme of the 
number of dollars the advertiser 
paid out in benefits. 

Mr. Weiss says this had four 
times the pulling power of another 
which frightened its audience with 


“Why Gamble, the Odds Are 
Against You!” 
= The “one-sales-pitch shibbo- 


leth,” as the W&G research staff 
calls it, was thrown overboard in 
a drive to sell 1,000 homes—fast— 
for the Park Forest, Ill., housing 


Where a 
great 

industry 
turns for 


I. the annual 
IRE DIRECTORY, a complex radio- 
electronic industry is organized, 

coded, simplified and “indexed for use.” 
Men, firms, products —all are listed as 
vital working information for 30,000 IRE 
members who feed on facts to give their 
vast industry even greater growth. 


Never before has there been such 
need for standardization of products 
used, bought and sold in the 
radio-electronic field. The IRE DIRECTORY 
is pioneering and helping to establish 
industry-wide product standardization 
including definition of terms. 

Because of its recognized service to 
engineers, because it is their industry 
encyclopedia, the IRE DIRECTORY 

is your basic selling medium in which 
one message works 365 days of 

the year. In planning next year’s 
budget, set aside sufficient funds 

to put your best facts forward in 

the 1954 IRE DIRECTORY. 


Engineers are educated 


to specify and buy. 
| IRE DIRECTORY | 
LEN 


The Institute of Radio Engineers 


Adv. Dept., 1475 Broadway, 
New York 36, N. Y. BRyant 9-7550 
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The Oregonian is FIRST in... 
Retail Advertising ..ebecause The Oregonian 
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DAILY PORTLAND A.B.C. ZONE 


THE OREGONIAN REACHES 6 (), 7% OF PORTLAND HOMES 


your daily - 
sales coverage 


market in 
| Portland 


of the home 45.2% READ ONLY THE OREGONIAN 
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15.5% TAKE 
BOTH PAPERS 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


a 


6.5% TAKE 
NEITHER PAPER 


32.8% READ ONLY 
THE SECOND PAPER 


DATA presented here was ob- 
tained from a survey of the 
Portland, Oregon A. B. C. City 


the Oregonian wee: 


PORTLAND, OREGON interviewing at Portland homes 
wo on 226,445 Daily covered the period from Oct. 15 
Largest Circulation in the Pacific Northwest | 285,142 Sunday to Nov. 20, 1953. 
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development. In its pre-campaign 
study, the agency had concluded 
that men and women have vastly 
different reactions toward buying 
a home. 

To women, it discovered, a home 
represents a kind of “freedom” 
and a “challenge’—a place to cre- 
ate and to express herself. To the 
man, on the other hand, it repre- 
sents “security” and “return.” So 
Weiss & Geller drew up “mixed 
motive” copy appealing to both 
of these opposing demands. 

Some old copy slants based on 
nutrition and good health have 
also been questioned by Weiss & 


PUBLISHERS 


Established representative invites 

publishers’ inquiries regarding cov- 

erage of Middle-West territory. 
james k. millhouse 


PUBLISHERS’ REPRESENTATIVE 
5124 W. Irving Park Rd., Chicago 41, Ill. 


Geller motivation studies: 


s According to agency studies of 
breakfast foods, health-appeal has 


|questionable sales merits, espe- 


cially for the big adolescent mar- 
ket. The agency sees the adolescent 
as struggling to assert his inde- 
pendence and sever some of the 
ties binding him to the home and 
parental rule. 

So he rejects breakfast as 
the least-ritualistic, easiest-to-skip 
family meal—and Weiss & Geller 
can’t see him returning to it sim- 
ply because some authority tells 
him it’s “good for him.” 

Possible solution, says the agen- 
cy: Show breakfast as a family- 
centered meal. Create delight in it 
as a family ceremony. 


s Chewing gum is another prod- 
uct on which the Weiss & Geller 
psychologists have worked. In 
1948, Weiss & Geller forged a test 
campaign for Wm. Wrigley Jr. Co. 


on the theme of work-a-day job 
frustration and the relief of that 
frustration by the act of chewing 
gum (AA, Sept. 22, ’52). 

Since then, Wrigley has released 
no figures on the results of the 
test, but Weiss & Geller is still 
running it for Wrigley’s Spear- 
mint. The major portion of the 
Wrigley advertising, however, has 
continued with Arthur Meyerhoff 
& Co. and other long-time Wrigley 
agencies. 


# The traditional appetite-tempt- 
ing product picture used by so 
many food advertisers is another 
ad gimmick now under the Weiss 
& Geller gun. It got sidetracked 
last year in a campaign W&G put! 
on for Visking Corp., sausage-cas- 
ing manufacturer (AA, Feb. 16, 
53). 

Instead of sausages, the Visking 
campaign featured the Bannister 
babies, cavorting playfully, emit- 
ting grownup wisecracks and giv- 


ment. 


- £4 


NO MEN, NO TWINS—Weiss & Geller ap- 

proach is exemplified in this recent Toni ad 

which keeps attention strictly on hair treat- 

Single copy pitch: 

bleached! Yet she waves without frizzing 
or drying.” 


“Her 


ing advice on what to eat. 
A year after the campaign kick- 


‘i how LINDE Gat 
became SALES 


da 
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SEARS 


in jewelry stores 


... through JC-K 


How to market their production of magnificent man- 
made Star Sapphires and Rubies? This was a practical 
problem the Union Carbide and Carbon Corporation 
faced...for selling through jewelry stores was a new 
market for this great company. 


This was a job for the merchandising magazine 
of the jewelry trade, the JEWELERS’ CIRCULAR- 


KEYSTONE. Here’s 


how it was done... 


Linde Stars were advertised to the retail jeweler in 


JC-K exclusively . . 


. with an educational campaign 


that played up prestige and profit angles, and offered 
a merchandising program, too. As more and more 
jewelers showed an interest in the Stars, more manu- 


kK. 


on re ememansee 


wor 
awe ivcasasee pHor'? 


‘LINDE’ STARS? 


ener teeta WA COM 
po —>- need 


pineT SANS IE EY AA SOMETING, Cry 


te seonoee ves <a seratgan Sates; 


ee 
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exclusively 


facturers began to make up Linde Star jewelry —and 
advertise it in JC-K. They found the jewelers informed 


...eager...ready to promote. 


Linde, banking on the force of the continuing cam- 
paign in JC-K, is steadily expanding the use of Linde 
Stars by manufacturers... and the sales of Linde 


Star jewelry by jewelers. 


Today, America turns to the jeweler as gift 
headquarters for more and more merchandise. 
Why not ask JC-K (as Union Carbide and Carbon 
did) how you can sell more to—and through— 


jewelry stores? 


stielers (lircular-} eystone 


merchandising magazine of the jewelry trade 
A CHILTON PUBLICATION e 100 East 42nd Street, New York 17, N. Y. 
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Advertising Age, March 29, 1954 


_ off, the babies are still selling 


. tmtecom | SAUuSage faster than it was ever 
w=, mea“ Sold before, the agency claims. 


-\@ As can be imagined in an agen- 


cy with such emphasis on motiva- 
tion research, Weiss & Geller is 
a veritable stock exchange of “un- 
der the skin’ copy ideas, many of 
them apparently free for the ask- 
ing. At any rate, Ed Weiss seems 
to lay no limit or price on his 
gratis “suggestions for advertis- 
ers.” 

There is, for example, the mat- 
ter of women and recipes. Mr. 
Weiss offers this (free) suggestion 
to whomever it may concern: Find 
ways to stimulate homemakers’ 
creativeness, rather than stifle it. 
Suggest leeway, freedom of choice 
so that rigid obedience is not de- 
manded and the product rejected. 

His reasoning: “Women read 
recipe books but they don’t neces- 
sarily follow the directions. They 
read cookbooks as you might a 
mystery story—but it doesn’t fol- 
low that after reading a mystery 
you dash out and kill someone.” 

In fact, Mr. Weiss adds, women 
often resent being told exactly 
“what to do.” They often prefer to 
“create” or “adapt” rather than 
“follow.” 


= Ed Weiss admits that his agen- 
cy’s persistent courtship of the 
social scientists has curled many a 
lip around the hot-copy circuit. At 
the same time, he observes that 
many other agencies are starting 
similar coalitions. 

The W&G head warns against 
“capricious flirtations” that do not 
respect each profession on its own 
terms. He does not want his crea- 
| tive staff to become psychiatrists, 
{nor does he want his scientists- 
consultants to come up with ad 
ideas. 

Instead, he sees the two groups 

as having distinctive spheres of 
knowledge out of which they can 
achieve a “reciprocal and healthy 
partnership.” 
| Nor is Mr. Weiss apparently 
worried that his creative staff will 
drown its copywriting competence 
in a sea of depth studies. 

“We've found that knowledge of 
the social sciences does not squelch 
creativity,” he says. “Instead, it 
gives the creative force a real 
boost.” 


s On the success story side, Weiss 
& Geller points to some juicy bill- 
ings results from its tie-up with 
the academicians. In the last 18 
/months its billings have risen to 
| $12,000,000, from a little over $4,- 
000,000 early in 1952—and it ex- 
| pects to nudge $15,000,000 by the 
end of this year. 

Bulk of the new business comes 
from the giant $5,000,000-plus Toni 
_ account, acquired a year ago. Oth- 
/er recent new ones include Sealy 
|Inc. (mattresses), Terre Haute 
| Brewing Co. (Champagne Velvet 
beer) and James B. Beam Distil- 
ling Co. (bourbon). 
| In addition, the 16-year-old 
agency claims increased sales and 
billings for many old accounts, 
/notably the Mogen David account. 


15 Companies Join AFA 
as Sustaining Members 

Fifteen companies have been 
elected to sustaining membership 
in the Advertising Federation of 
America, New York. 

They are Outboard Marine & 
Mfg. Co., Milwaukee; Zimmer, 
Keller & Calvert, Detroit; the 
Tribune, Kokomo, Ind.; Norge di- 
vision, Borg- Warner Corp., Chi- 
cago; Post Tribune, Gary, Ind.; 
|Louis E. Wade Inc., Fort Wayne; 
Peninsula Herald, Monterey, Cal.; 
Wagner Electric Corp., St. Louis; 
;Moser & Cotins, Utica, N. Y.; 
'Fetzer Broadcasting Co., Kalama- 
zoo; Arbingast, Becht & Associates, 
Peoria, and in New York, The 
Ford Dealers News, Atherton & 
Currier Inc., Moore Publishing Co. 
and Jack B. Felton Advertising. 
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The April issue is the first in our history 
to go over the million-dollar mark. It 
carries more than $1,200,000 worth of 
advertising. 

This doesn’t make us first in any- 
thing, so we aren’t shouting about it 
in screaming headlines . . . We’re just 
saying ‘“‘thank you’”’ to 317 advertisers 
for their votes of confidence in The 
American Home magazine. 
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“P-O-P MERCHANDISING SERVICE” is part of the complete sales 
package available exclusively to Journal-American advertisers 


- POINT-OF- PURCHASE 
MERCHANDISING 


A N the keen competition for in-store 

display space, the fully trained 
staff of Journal-American field men 
can be your most potent ally. 

Working on a year round schedule, 
these men will build displays and 
secure valuable shelf positions for 
your product; interest non-stocking 
retailers; report on brand popu- 
larity, dealer attitudes and other 
helpful information. 


Fa aed 


SALES CONTROL OF 


THE NEW YORK MARKET 


T HE success of every sales opera- 
tion in New York rests basically on 
thorough knowledge of the market. 

This localized information, timely 
and accurately documented, has 
been compiled by the Journal- 
American in one invaluable Sales 
Control Manual. 

It can help you, as it has others, to 
exploit the full potential of Ameri- 
ca’s largest, most complex market. 


On SR AS 
ve 


A HEARST NEW SPAPER 


PIEARST 


aa 


“LARGEST HOME- 


RE-SELL more families with con- 
sistent advertising! In New York, 
the Journal-American reaches far 
more families than the two other 
evening papers...124,000 more than 
the 2nd; 242,000 more than the 3rd. 
Enjoy the advantages of Journal- 
American circulation leadership and 
its sound merchandising program. 
They give you New York’s only com- 
plete, most successful sales package. 
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Advertising Age, March 29, 1954 


Business Paper Success Story... 


SN 
\ 


The 


Ad Approach Is Called 
‘Corny’—but Wins ABP 
Awards in ‘51 and ‘53 


| New York, March 25—Dealer 
-success stories and instructions on 
‘using promotion aids are nothing 
‘new in trade paper advertising. 
But Lewyt Corp. has managed, 
through careful copywriting and 
sheer persistence, to make them 
pay handsomely. 

Gerald B. Smith, Lewyt’s adver- 
tising director, and John A. Drake, 
v.p. and account executive at 
Hicks & Greist agency, told ApvER- 
TISING AGE that the Lewyt ap- 
proach has been highly successful 


Hit Parade of y 


they Buy More because they Have More! 


in converting vacuum cleaner) 


P It’s Big. . © over 550,000 population 
Pm It’s Steady . . . unsurpassed for diversification and 
balance of industry and agriculture 


P It’s Easily Reached . . . you get saturation coverage of 
the metropolitan area, plus an effective bonus coverage of 
the 44 surrounding counties in The Star and The News. 
Write for complete market data today. 


@ Wearing apparel store sales per family in metropolitan 
Indianapolis are a good example . . . 28.9% above the 
national average.* 

The reason for this big plus factor in the Indianapolis 
market is no surprise if you consider that the city’s aver- 
age income per household is $6,943** annually, first 
among cities of over 400,000! Indianapolis has many other 
essential market advantages for you too! 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES — eee 
“Sales Management Survey of Buying Power, May 10, 1953. Se ge one Olle Fae ae Pag 


** Consumer income Supplement, 1953, Standard Rate & Data Service. 


Lewyt Uses Heavy Trade Schedule to 
Move Vacuum-Cleaner Selling Inside 


selling from door-to-door to the 
appliance dealerships. In the 
process, they pointed out, Lewyt 
/managed to win advertising awards 
‘from Associated Business Publica- 
tions two years out of the last 
three. 


# Smashing full-page copy is the 
standard Lewyt recipe, they told 
AA, and always with a specific 
and timely message designed to 
show the retailers how the com- 
pany is helping them to sell the 
product.” 

“We never run one of these ads 
unless we have something to say to 
the dealers,’ said Mr. Smith on 
this point. “If we haven’t anything 
to say we cancel the space—but we 
generally have something to say. 

“Copy is very specific, because 
we try to find something important 
to tell them, sometimes about how 
another dealer has done a big job, 
sometimes about new premiums 
which are going to be available. 


= “The vacuum-cleaner business 
/used to be entirely on a door-to- 
|door basis, but we believed, and 
have proved, that any dealer who 
can sell washing machines in vol- 
| ume can sell vacuum cleaners. 

| “We backed up our distributors 
‘and retailers from the beginning, 
‘thus making the advertising a dual 
job; so we depend on the trade 
/papers more than many manufac- 
turers do, and are very conscious 
,of their importance in the job we 
,are trying to do. 

_ “For this reason,” Mr. Smith ex- 
‘plained, “these campaigns are 
planned a long time ahead, and we 
spend a long time on them with the 
/agency’s best people—this part of 
our advertising is not brushed 
aside and entrusted to junior em- 
ployes, but handled by the ablest 
men in the agency. 

| “The success of this policy has 
proved that door-to-door selling is 
not the only way or even the best 
way to sell vacuum cleaners,” he 
added. 


'm Traffic-building premiums, de- 
signed both to stimulate sales and 
to help in sales closing, are vigor- 
ously featured in the Lewyt trade 
paper copy, which now has a six- 
year history of achievement, dating 
back to a big trade campaign 
which preceded Lewyt’s first na- 
tional consumer drive. Premiums 
have been found to work well for 
the purposes indicated, including 
of course meeting the wide array 
of competition. 

| Some of the Lewyt copy themes 
are indicated by the featured head- 
line and topic tips in a promotion 
‘book on Lewyt advertising got out 
‘by Retailing Daily, and telling 
about the 1952 spring campaign 
(March, April, May and June) 
during which there was an ad 
every other day. 

| Sample heads include: “Lewyt 
dealers get biggest outdoor pro- 
gram in cleaner history”; “Small 
town dealer sells 29 Lewyts with 
just two ads”; “Not one, not two 
but 11 national magazines this 
spring in Lewyt’s 18-day power- 
house”; “640,000,000 times Lewyt 
national magazine ads say ‘Stop at 
this display!’” “Cleveland dealer 
sells 20 Lewyts with only one ad.” 


= Mr. Drake commented that 
since the company has about 10,- 
000 dealers and distributors from 
‘coast to coast, some of the larger 
‘ones doing anywhere from $10,- 
000,000 to $25,000,000 a year, it is 
‘not hard to realize that the adver- 
‘tising addressed to them calls for 
ithe most careful attention. 
| “We don’t insult the intelligence 
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Advertising Age. March 29, 1954 


ATLAS RADIO CO. 


Cleveland, Chie 


SELLS 


with 


DOLLY:u:» PROMOTION! 


“We mpearhended Lewrt's Ontly gromation with we ed vo oo 
Craverand Press! Fo tach 1 op, we But ie Lewyt meertem don 
Plays! Que sateamen foltewed threagh wth 10 bocce 
Demos ta everyone whe came mte the store! Promotion 
BAS Bo BURKE SEY! me mediately repeated the eo and (a 
tote ep te 64 Lowyts soit!” 


~e 
_ 


Whe os «Lear wroapenn wom dee tare 182 te ger nor caee Seer VBA wine poe 


or in LEW Y 


Wartd's ONLY Vecuum Cleaner thot 


cleans rugs 4 ways atone! <= 


Weert Corperetion. vacuo Cheamer Division, Gop 8-1. 86 Brontwny, Breaaten ft, MY Se 


DO IT WITH LEWYT—This typical testimo- 

nial trade ad by Lewyt Corp. includes de- 

tails on “how we did it’’ by the appliance 
store featured. 


of people of this quality,” he said. 
“They are important people in 
their own right as well as in their 
value to the company; and adver- 
tising addressed to them has got to 
be good. 

“The advertising story is always 
specific and is always framed in 
language that will 
dealer, discussing things that will 


help him. One of the best things we 
have done was a sales appliance. 


book, built up on the company’s 
experience with dealers, and fea- 
turing 21 promotion ideas, with re- 
productions of local newspaper 
copy for which mats are furnished 
and the like. Nothing like it had 
been done in the trade before. 

“It all goes to the point that 
Lewyt promotion is a brass-tacks 
operation.” 


a The quality of the advertising is 
indicated by the fact that Lewyt 
received a 1953 ABP award for its 
advertising designed “To influence 
dealers to use sales promotion aids 


by announcing their availability . 


and by telling how to use them.” 
An earlier ABP award came in 
1951, where in the same class—ad- 
vertising to link merchandise with 
seasonal promotions—Lewyt got 
top rating. 

The judges’ comment ran: “Al- 
though the theme is old and the 
presentation is ‘corny,’ it is still 
effective and each ad packs a real 
wallop, telling the success stories 
of other dealers. It’s an attention- 
getting campaign, and the dealers 
seeing these ads will undoubtedly 
want to know more about the 
idea.” 

The Lewyt trade publication list 
includes Electrical Dealer, Elec- 
trical Merchandising, NARD Jour- 
nal, National Rug Cleaner, New 
England Appliance & Television 
News, Retailing Daily, Southern 
Appliances and Western Ap- 
pliances & Television. 


Toni Promotes Walter Hiller 


Walter N. Hiller Jr., radio and) 
television manager, has been pro- | 


moted to the new position of West 
Coast radio and television director 
for Toni Co., Chicago. Mr. Hiller 
will handle production of the com- 


pany’s educational films and tele- | 


vision filmed commercials and will 
counsel on Toni radio and televi- 
sion shows originating in Holly- 
wood, maintaining offices in Bev- 
erly Hills. 


Myers to Lohmeyer, Adleman 

Robert Myers has been ap- 
pointed art director for Lohmeyer, 
Adleman & Montgomery, Phila- 
delphia. 


Names McCann-Erickson 

Superior Electric Co., Bristol, 
Conn., has named McCann-Erick- 
son, Boston, to handle advertising 
for its consumer products. 


/moted C. Seaver Smith Jr., sales 


interest the | 


Ketchum Elects Three V.P.s_ | 

Ketchum, MacLeod & Grove, 
Pittsburgh, has prometed three de- | 
partment executives to v.p.s. They | 
are L. B. Lindquist, director of | 
radio and television; R. P. Lytle, 
associate director of public rela-— 
tions, and W. E. Pensyl, creative | 
director. 


Smith Named Sales Manager 
Childhood Interests Inc., Roselle 

Park, N.J., manufacturer of Right | 

Time educational toys, has pro-| 


Za 


promotion manager, to sales man- 
ager, with headquarters in the 
company’s New York offices. 


Promotes Phil McDonnell 

Phil McDonnell has been pro- 
moted to western advertising man- 
ager in Chicago of Everywoman’s 
Magazine. Mr. McDonnell was with 
the Journal of Commerce before 
joining Everywoman’s New York 
sales staff. | 
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VITY XK KARFFLI 
STALE SERGFAN) 


atk CORPS 
MAY 2€ 1945 


i 


~~ Aring for his mother... 


lime passes, men forget... Not so 
long ago the big B-29s, loaded with gas 
and bombs, lumbered off the Okinawa 
strips at midnight on the thousand mile 
mission to Tokyo...hazarding the dark, 
the high cold, headwinds of incredible 
force, the vagaries of weather, ground 
batteries and swarming Zeros, empty 
gas tanks. Some planes did not return. 
By now the missing men are ware- 
housed records, dimming memories to 
friends, fading photographs to their 
families . . . Time passes, men forget. 
On August 5, the news ticker tapped 
out a four line dispatch from Reuter’ s, 
datelined 8-4-53. The plow of Hideo 
Kbihara, farmer of Funaho Village, 
Honshu Island, Japan, had turned up a 
gold ring with the seal of Xavier High 
School, New York, and initials VXK. 
The News telegraph desk passed 
the story along to city desk to follow 
up. Joe Martin, News reporter, called 
on Xavier High School. Father Gerard 
Fagan, headmaster, reviewed records, 
found a name that matched the 
initials VXK—Vity Karfell, ’40. 
Husky Staff Sergeant Vity 
Kartell, radio operator on a B-29, 
died on his twenticth mission . . . when 
his plane crashed in Chiba, Japan, May 
26, 1945. His body was cremated by the 
Japanese. His ashes rest in Arlington. 


Jor Martin checked at Vity’s old 
address and found his mother, Mary 
Karfell, a gentle graying woman who 
cleans offices at night. She paled when 
Martin told her of the ring with the 


| BA SZ . 
PE | onald Smousc, drove them over. 


= 
a 


VX initials. Yes, Vity had such a 
ring. She didn’t have the fifteen dollars 
it cost, but the parish priest had liked 
Vity, made him a present of the ring. 
Was there a way she could get it back? 

Joe Martin decided to try. He phoned 
a pal in the State Department, told the 
story, and State promised help. He also 
phoned another friend, an Air Forces 
Public Information Officer. The 
wheels started to turn. 

State requested 
that the Japan Foreign 
Ministry release the ring 
tothe US Army Far East 
Command. By order from 
the Pentagon, the ring was 
“hand carried” by a Military 
‘Transport pilot roW ashington. § 
Martin was told that it would 
arrive at Governor's Island 
Friday morning, September 13. 

Martin called Mrs. Karfell, said 
he would like to stop in Friday morning. 
He picked up Col. R. J. Hern, 
First Army chaplain and Lieut. — News is really interested in the people 
it serves; and that its readers return 
the interest . . . There may be a better 
basis for an advertising medium, but at 
the minute we can’t think of any. 


Col. Herngavethe ring. Mrs. Karfell 
covered the chaplain’s hand with kisses. 
“Miracles do happen,” she sobbed. 
“Now Ihave a little bit of Vity again.” 
The largest newspaper circulation 

in America is variously explained . . . 
The News ts published in New York, 
has a big population to draw on. It’s 
tabloid, convenient in the subways. 


PHE 4 NEWS 

New York's Picture Newspaper 

More than twice the circulation, daily or 
Sunday, of any other newspaper in America 
220 East 42nd St., New York City 

.»- Tribune Tower, Chicago 

155 Montgomery St., San Francisco 


...27 Wilshire Blvd., Los Angeles 


People like its pictures, columnists, 
comics. It’s mass edited. And so forth. 
Perhaps another reason is that The 
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“It's Your Outstanding __ 
_ Promotional Opportunity _ 


|WHAM.-TV, Rochester, 


Signs with Vitapix 


WHAM-TV, Rochester, N.Y., 


| has joined the list of stockholder 
‘stations of Vitapix Corp., New 


York. This brings the total number 
of Vitapix member stations to 
more than 40. 

Stockholder stations have first 
call on all properties handled by 
the film syndication corporation, 
but its programs also are offered 
to other stations. Its availabilities 
will soon include feature length 
movies made in Europe especially 
for television. 


Olympia Homes to Evelove 
Olympia Homes, Los Angeles 
area tract builder, has appointed 
Alex Evelove Publicity, Beverly 
Hills, to handle a promotional and 
merchandising campaign for Ar- 
row Park large-family homes. The 
new development will be inaugu- 
rated in April with the first 206 
units of the 1,200-home subdivi- 


sion. 


1—Wheel track planting... dropping seed in 
wheel tracks of narrow tread tractor 

(photograph on right) 

2—WMulch-type planter... prepares soil, fertilizes, 
and plants in one operation 

3—Wide row’'planting... legumes between rows 
restore soil, shorten rotation period 

4—Fall plowing... adding shredded stalks and 
fertilizer, enriches soil during the winter 
5—Continuous mulch planting... .with fertilizer 
added gives crop every year, without rotation 
6—Strip planting in sod... alternating 80-inch 
strips of sod and corn, to rebuild land 
7—Anhydrous ammonia... 2 to 3 pounds add 
a bushel yield with any type of planting 
8—Heavy fertilization .. . five times the normal 
fertilizer amount can triple corn yield 


Eight new ways to make automobiles or 
steel, would make newspaper headlines! 

Corn, however is also a major industry... 
annual production in excess of 3 billion bushels 
(go million tons) a year, worth $4.5 billion— 
one-fifth the value of all US farm products! 

Corn is as old as history. But corn growing 
has changed more in the past ten years than 
in the previous thousand! So “8 newest ways 
to raise corn” in a recent issue of SUCCESSFUL 
FARMING was important news that affects the 
futures of hundreds of thousands of farmers. 


THe FiGHT “newest ways” were proven and 
tried... actual case histories, illustrated by 
photographs, from eight farms in six states. 

‘The new methods save and improve soil, 
make continuous corn growing possible or 
shorten rotation; save gas, machinery wear, 
working time, expense; and increase yield. 

Ifany magazine gave you as much help in 


new ways fo raise corn— 


your business—you'd appreciate it as much as 
the best farmers do SuccessFUL FARMING! 


Firry YEARs of serving the best farmers 
and their families have earned for SUCCESSFUL 
FARMING an influence no other medium can 
an unmatched market! The 


approximate 
SF farm subscriber has an average annual 
cash income around $10,000. ‘Three out of 
four are in the top 39",,, which gets 88°, of the 
national farm income. 

SF alone reaches a bloc of buying power 
equivalent to another national suburbia! 

lor new market potential—and to balance 
a national schedule—SuccessFuL FARMING is a 
superlative value, unique, indispensable. 

Ask any SF office for more information, 


MEREDITH PUBLISHING CompANy, Des Moines 


... New York, Chicago, Philadelphia, Detroit, 
Cleveland, Atlanta,SanFrancisco, LosAngeles. 


Advertising Age, March 22, 1954 


| etn ee 


SANDMAN~—Alfred Shapiro Inc., better 
known as Alfred of New York, believes 
that this ad—going out to 200 key retailers 
—will break down the reiuctance of major 
stores to use manufacturer's ads. Different 
shirts may be substituted for those shown, 
consistent with a store’s inventory. Bachen- 
heimer-Lewis, New York, is the agency. 


Box Group Honors 
Industry's Best in 
llth Annual Contest 


CuHIcAGo, March 25—The “cream 
of the carton crop” went on display 
today at the Drake Hotel here. 

Winners in its annual folding 
carton competition were = an- 
/nounced yesterday by the Folding 
Paper Box Assn., which reports an 
alltime high of 6,288 entries in its 
11-year-old competition. 

Entries were judged in four 
general  classifications—printing, 
|construction, as a potential new 
| use for paperboard and general 
| superiority according to end use. 

First award winners, their pro- 
ducers and categories are as 
follows: 


| Bauer & Black for its Cotton 
Balls, Ace Carton Corp., one and 
two-color gravure and offset litho- 
graphy group; Brownell & Field Co. 
for its Autocrat tea bags, Robert 
/Gair & Co., in the multi-color 
| gravure and offset lithography 
‘group; Sears, Roebuck & Co. for 
its Harmony House sheet and pil- 
low case ensemble. Paper Package 
'Co., one and two-color letterpress 
and flexographic printing group, 
and Sears’ Kenmore barber set by 
Paper Package Co. for multi-color 
‘in the same group. 

In the construction group, win- 
ners were: 

G. R. Godfrey Co. for its Princess 
purse display, National Folding 
Box Co., best display container, 
and Morton Salt Co. for its salt 
tablet dispenser, Richardson 
'Taylor-Globe Corp., for ingenuity 
/of construction. 

Twin first awards went to 
Humble Oil Co. and Hot Shoppes 
‘Inc. for their sun visors in the 
third category—best potential new 
volume use for paperboard. Con- 
tainer Corp. of America did 
Humble’s, and Newth-Morris Box 
Corp. of Florida handled the Hot 
Shoppes’ visors. 


# In the “end use” group, winners 
by product group were: 

Medicinal products—Sharp & 
'Dohme for its direct mailers by 
‘Sparks Corp. 
| Cosmetics, personal accessories— 
'Elizabeth Arden Sales Corp. for its 
Blue Grass and Flower Mist boxes 
‘by Robertson Paper Box Co. 

Food—The Nut Tree for its Nut 
Tree tea bags by Andre Paper Box 
| Co. 

Confections—New England Con- 
| fectionery Co. for its Necco candies 
| box by National Folding Box Co. 
| Tobacco—Mail Pouch Tobacco 
Co. for its mixtures display by 
‘Carton Service Inc. 

Textiles, wearing apparel— 
|Thomas Textile Co. for its Can- 
Can panties container by Con- 

tainer Corp. of America. 
Retail boxes—Oppenheim’s Inc. 
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Advertising Age, March 29, 1954 


Hardware—Speedway Mfg. Co.| , 
. for its Speedway power kit and 
i holster by Ace Carton Corp. 
| 
| 


Carriers—Stegmaier Brewing 
Co. for its Gold Medal _ beer 
cartons by Old Dominion Box Co. 
ag Beverages—National Distillers 
- Products Corp. for its Old Taylor 
ia whisky carton by Old Dominion 
Box Co. 

Toys—King Mfg. Co. for its Pal 

baseball set by National Folding 
| Box Co. 
} Paper and paper’ products— 
hy Sutherland Paper Co. for its 
Coronet plastic coated paper plates 
and cups. 

Miscellaneous—Bowl-O’- Beauty 
Co. for its “shadow box” by 
Gardner Board and Carton Co. 


L Ayer Inc. Names Huber Hoge 

bs Harriet Hubbard Ayer Inc., New 

‘t York, has appointed Huber Hoge 

& Sons, New York, to handle all 

advertising and promotional activ- 

* ities. Consumer magazines, busi- 
ness publications, newspapers, ra- 
dio and television will be used. The 
cosmetics maker was recently sold 
by Lever Bros. Co. and is now 
owned by Nestle-Lemur_ Co. 
Ellington & Co., New York, is the 
previous agency. 


You design a good product—make it 
well—price it right—set up distribu- 
tion—run your ads—and then what? 
All this is sheer waste without dealer 
identification. Be sure your sales pro- 
gram includes Artkraft’s* effective 
point-of-purchase signs. 
* 


PORCELAIN NEON 
DEALER SIGNS 


* 


THREE-DIMENSIONAL 


Appoints Simpson-Reilly PLASTIC DEALER SIGNS 
The Gasoline Retailer, New * 
York, has named Simpson-Reilly 
Ltd. to represent it in the 11 west-| } 


ern states. 


PORCEL-M-BOS’D 


Neonized or Non-Illluminated 


STORE FRONT SIGNS 


Artkraft® will design for quantity buy- 

ers, without obligation, a distinctive 

sign and develop a sign program that 

works. 

signs SEND TODAY FOR FREE BROCHURE 

vo Stop In and See Our Perma- 
nent Display At The Advertis- 


We too at BEATTIE-WATTS 


are specialists 


we specialize in 


: | 
: | Disp} Center, 58 Park 
| I , a New York, New York. | 
hotography | { -_ 
g p y ‘I SIGN COMPANY | 
| N gece states Metts | 
\ e ° ma, 
uf) BEATTIE-WATTS STUDIO | crogee fend new brochure on Art- | 
} Represented by TOPS IN BOXES—Among the first place winners in the 1954 display; Stegmaier Brewing Co. for its Gold Medal beer cartons; | SE auaiksonkeisxeuns eererr rr ye I 
i | | folding carton competition, sponsored by the Folding Paper Box National Distillers Products Corp. for its Old Taylor whisky. Third | PH wccccccccccccccccess soeeees seeee | 
y? | Assn. of America, are (top, left to right) Brownell & Field Co. for | row: Humble Oil Co. and Hot Shoppes Inc. for their sun visors; | BVO oo. .sercrccccecececeeseseseoess | 
“i — its Autocrat tea bag box; Morton Salt Co. for its salt tablet dis- G. R. Godfrey Co. for its counter display of purses, and Elizabeth || '*¥ S Reg. U; S. Pat. Ow. | 
y COlumbus 5-4842 | penser; Sears, Roebuck & Co. for its Harmony House sheet and Arden Sales Corp. for its cosmetics cartons. Winners in this 11th | °=——————— —— — — — — — —-' 
2 West 46 Street New York 36NY __ pillow case box. Second row: Mail Pouch Tobacco Co. for its mix annual competition are on display at the Drake Hotel in Chicago. 


PRODUCING 


more than 


38,500 
EQUESTS 


for 


MEDIA-ISSUED 
MARKET DATA 


To be published May 3 
Ad copy deadline—April 21 
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‘REFRIGERATORS 


IDENTIFIER—Ettlinger Advertising Co., Chicago, produces dealer identification signs 
like this one being offered to International Harvester Co. refrigeration dealers. The 
cardboard cutout unit incorporates a flasher light and can be produced very inexpen- 
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sively for consistent identification at the point of sale. 


Toledo Agency Helps Independent Drug 
Stores Compete with Chain Store Advertising 


TOLEDO, March 23—Independent 
druggists here are meeting the 
competition of advertising and pro- 
motion offered by chain stores and 
supermarkets through a new or- 
ganization, the Drug’ Center, 
formed by Mervin N. Levey 
Agency. 

The group is composed of 32 
druggists with yearly sales of more 
than $4,000,000. 

A campaign, prepared by the 
agency, started last October in the 
Toledo Blade. It emphasized the 
advantages of buying drugs and 
cosmetics in neighborhood stores. 
Each ad carried the Drug Center 
seal and listed each member store 
and its address. 

The Drug Center members pay 

'a fixed fee in advance of each 13- 
_week period to be covered in the 
ads, and the agency is authorized 
to solicit and complete advertising 
contracts with national manufac- 
‘turers servicing each store. The 
manufacturers deal directly with 
the agency on advertising sched- 
ules, items, tie-in displays and 
billings. 

In addition, the agency holds 
periodic meetings with Drug 
Center members to discuss mer- 
chandising programs. 


= Mervin N. Levey, head of the 
agency which he founded in 
August, 1952, is no stranger to the 
merchandising field. He has 
worked as a merchandising execu- 


This is interest This is ENTHUSIASM! ese ize tae ie’ To 


tive with Sears, Roebuck & Co., 


ledo. Since establishing his agency, 


The American Weekly creates ENTHUSIASM * 


Have you looked at the pattern of the new AMERICAN WEEKLY lately? 


It's shaped to serve the enthusiasms of the moneyed middle millions, 


today’s biggest customers for all sorts of goods. 


The 
AmenicaNWEEKLY 
: ENTHUSIASM is interest raised to the buying pitch! 


It puts your advertising right in style for selling in the new American market. 


he has acquired 19 national, re- 
gional and local accounts, and he 
attributes this growth to his 
agency’s emphasis on merchan- 
dising services. 

While with Sears in 1941, he was 
one of seven executives given the 
task of re-merchandising the com- 
pany’s soft-line departments be- 
cause of the imminence of war. 
When completed, more than 1,000 
new items were added, a new na- 
tional advertising, display and 
sales program was developed and 
Sears inaugurated the self-service 
displays that later became com- 
monplace throughout the nation’s 
stores. 


Guild Films Signs Zabach 

Guild Films Co., New York, will 
build a half-hour film telecast 
around violinist Florian Zabach. 
Production is scheduled to start on 
the syndicated series in April. The 
format will be patterned after that 
of the best-selling “Liberace 
| Show.” 


WINS Appoints Biriben a. 
Jacques Biriben has resigned as ae 

eastern manager of NBC radio spot nit | 

sales to become national sales 

manager of WINS, New York. He 


THE AMERICAN WEEKLY, 63 VESEY STREET, NEW YORK ve N. Ve had been with NBC for 18 years. 
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Salesense in Advertising... 


Effective Headlines Do Not Always 
Spell Out a Promised Benefit 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

How vitally important is the “you” ap- 
proach we see in so many headlines? “Do 
YOU Make These Mistakes in English?” 
“Does YOUR Child Embarrass You?” 
“YOUR Skin Has Never Known Such 
Luxury!” “Do YOU 
Want YOUR Children 
to LOVE You?” 

Are the best head- 
lines always objec- 
tive? Must they, for 
maximum effective- 
ness as attention-grab- 
bers, deal forthrightly 
with the reader’s wants 
and needs and satis- 
factions? Will the av- 
erage reader give his greatest attention 
only to those headlines that spell out a 
direct and immediate promise of a bene- 
fit? 

In short, are we playing it safest when 
we make a direct and unmistakable “you” 
appeal to the reader’s self-interest? 

That question is asked me frequently 
in letters from AA readers. 

We all know that the most interesting 
subject in the world to you is YOU. But 
we know, too, that you have many other 
interests. You are interested in people 
generally; for example, in Joe’s marriage 
to Marilyn. Or, perhaps, in Ike’s golf 
score, or in flying saucers, or in flight 
to the moon, or in the Kentucky Derby. 
Yet none of these things concerns your 
personal self-interest; you don’t expect 
to play golf with the President, or to fly 
to the moon, or to bet on the Derby. But 
headlines about such events as these cap- 
ture your attention notwithstanding. 


James D. Weolf 


s You are interested, as Ripley has dem- 
onstrated, in the unusual—the birth, for 
instance, of quintuplets or of a two- 
headed baby. Or, possibly, in a fish that 
climbs a tree, or in a jungle boy al- 
legedly reared by gorillas, or in a mouse 
that attacks a cat. None of these things 
relates to your personal gain. 

I am not suggesting that such non-per- 
sonal interests as these are the key to 
effective headlines. Far from it. I am 
suggesting only that headlines making 
not the slightest direct appeal to your 
selfish interests can successfully capture 
your attention and interest. I believe 
there are times when the impersonal, 
“non-you” appeal is likely to be more 
potent than the direct “you” approach. 
For example, compare these two head- 
lines: 

“Your Skin Can Be Soft, Smooth, 
Lovely!” 

“9 Out of 10 Screen Stars Are Lux 
Girls.” 

The first headline meets the usual 
specification: it talks about you and it 


spells out a benefit you yearn for ar- 
dently. But it is weak, in my judgment, 
in one important respect: the promise 
it makes is so overworked, so lacking in 
news value, so generic as to be almost 
barren of meaning. 

The second headline makes no direct 
appeal to you and promises no benefit. A 
promise is implicit, I agree, but it is not 
spelled out. Evidently the copywriter 
figured that dramatic proof of the end 
result would be more interesting and im- 
pressive than the commonplace promise. 
And it must be that his judgment was 
sound: the headline has continued basi- 
cally unchanged for nearly 30 years. 


s Consider, too, the General Tire ad that 
ran several years ago. Over a striking “X- 
Ray Proof” photograph spiked with a 
forest of nails appeared this headline: 

“Pierced by 301 Nails ... Retains Full 
Air Pressure.” 

Here again the copywriter figured that 
proof would be more impressive than 
promise. And I think he was right. Com- 
pare his headline with some such “you” 
approach as this: 

“Now You Can 
Hazard!” 

The second headline makes an explicit 
promise, to be sure, but in this expres- 
sion of promise there is no element of 
news or surprise. The promise, moreover, 
may not be entirely credible to many 
readers. I believe that the implicit prom- 
ise in the spectacular portrayal of proof 
is far more interesting and memorable 
and believable. 


Be Free of Blowout 


#® One of the unfortunate things about 
general advertising as we practice it to- 
day is the fact that we rarely know, ex- 
cept in the case of mail order, exactly 
(and sometimes not even approximately ) 
how well a given advertisement has 
performed. It runs and within a few 
days is as dead as yesterday’s newspaper 
—and that’s that. Hence it is impossible 
to prove the validity of opinions about 
advertising appeals. The General Tire 
“301 Nails” headline, for all I know, may 
not have been especially effectual. Let 
us therefore consider what happened 
when a mail order advertiser broke all 
the rules with a headline as “non-you” 
as a headline can possibly be. The story 
is an old one and has been told in de- 
tail in “The 100 Greatest Advertisements.” 
No doubt you will remember the head- 
line on the page ad in Fortune: 

“Imagine Harry and Me advertising 
our PEARS in Fortune!” 

There is no YOU in that headline, no 
objective appeal to the reader’s needs or 
hankerings, no promise of a consumer 
benefit. That headline, totally subjective, 
is strictly about “Harry and Me” and how 
astonished they are to be advertising in 
a big magazine like Fortune. We need not 
evaluate this no-promise headline as a 
matter of opinion; we know it worked. 
It has been officially described as being 
“tremendously successful.” And in 1936 


it won the Advertising Awards medal as 
the best magazine advertisement of the 
year. Would the page have done as well 
with a headline making, say, this explicit 
promise: 

“You Will Love These PEARS that 
Drip with Sweet Liquid Sunshine!” 


s I am in no way opposed to “you” 
headlines that promise benefits. I know, 
as we all know, that people care about 
any given product only to the extent 


Tips for the Production Man... 


that it serves their selfish interests. But 
it is not always possible, no matter how 
meritorious the product, to promise a 
benefit that is newsworthy and impres- 
sive—and at the same time credible. In 
sueh cases, in my opinion, headlines of a 
more subjective character may do a bet- 
ter job. There is abundant evidence that 
the attention and interest of people can be 
captured by appeals that make no ex- 
plicit, spelled-out promise of a consumer 
benefit. 


‘Revolutionary’ Is a Strong Term 
for New Printing Processes 


By Kenneth B. Butler 


(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 

The current issue of a business maga- 
zine carries a story of a new electronic 
process of depositing an image on a sheet 
of paper, known as the “smoke process.” 
The process is interesting enough, and has 
gone considerably beyond the patent 
stage. The first machine was delivered 
to the government, which will use it to 
reproduce working drawings. 

What interested me especially was the 
reference that the process may be “revo- 
lutionary.” I am always reading about 
new developments in engraving plates, 
plastics, new typesetting methods or ma- 
terials—most of them labeled “revolu- 
tionary.” This is a pretty broad term. The 
use of the word insures good readership, 
but few of the methods turn out to be 
revolutionary. 

When one reads that a new process 
which is “revolutionary” has been devel- 
oped, he thinks of it in terms of a new 
short-cut to printing which will save him 
important sums of money—to do an equal 
job for, say, about half the cost of present 
processes. 


= If you stop to analyze the total steps in 
producing a booklet, or catalog, or maga- 
zine, you will have to concede that neith- 
er smoke nor plastic nor camera is going 
to do more than reduce the total cost of 


- a completed advertising piece more than 


an iota. A lot of small revolutions added 
together may conceivably trim 15% or 
20% off the cost of producing a quality 
product—at least in our time. 

Let us assume that ink or dye can be 
deposited electronically. You still have 
to purchase layout, artwork, photography; 
you still have to purchase the equivalent 
of images of pictures reduced to proper 
size and shape. You still have to set words 
in type and you still have to proofread 
the work of that composition, even if the 
composition is done by a typist on a type- 
writer. You cannot avoid some kind of 
page makeup in which pictures, display 
lines, and text type are assembled in ar- 
tistic and orderly arrangement. 

You still have to print on paper and 
furnish ink. And printed sheets must be 


folded, gathered, stitched or bound, 
trimmed, and delivered. 


# Electronically or otherwise, paper will 
have to be fed through some kind of a 
machine and watched over by a skilled 
workman, whether he be called a press- 
man or a smokesman. The foolproof qual- 
ities, the aspects of simplicity of the pro- 
cess, are as important as the method used 
to lay the printed image. Stoppages and 
spoilage are what prevent present day 
presses from being more efficient than 
they are. And don’t underrate the size of 
investment in the equipment itself, for 
investment and depreciation are an im- 
portant phase of total printing cost. 

Total production cost of an advertising 
piece hinges of course on its complexity, 
amount of color, kind of paper, length of 
run, etc., but in general it can be said that 
a typical job might be broken down as 
follows: 


Photography, layout and art 19% 
Engravings and plates 15% 
Paper and ink 24% 
Typesetting and page makeup 14% 
Presswork 16% 
Bindery operations 12% 

Total 100% 


A saving of 15% in presswork as a re- 
sult of some new process is important, of 
course, particularly on long runs. But the 
point Iam making is that even a saving of 
15% on the presswork item amounts to 
only 2%% on the total. Hardly revolu- 
tionary. Many small savings are going to 
be needed, involving a lot of different 
components of printing, if we are ever to 
reduce production costs significantly. 


= Future economies to be made in press- 
work will be reached, in my opinion, 
through developments in converting more 
printing to the rotary principle and the 
feeding of paper in rolls, rather than in 
sheets. Any savings in rotary printing for 
moderate runs will have to be accom- 
plished without making an investment in 
curved electrotype plates, because this 
cost may nullify any savings gained by 
faster speeds. Here, offset has pointed the 
way. 

Other significant savings can come 
through more dependable feeding of pa- 
per. This will help presses maintain the 
rated hourly speeds they are capable of 
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but which they are not now attaining. 
This will also reduce the cost of paper 
spoilage, a not insignificant item. 

Despite all the efforts made to reduce 
the cost of converting the advertiser’s 
copy into type, I believe the really sig- 
nificant economies in this sphere will be 
attained in the printing buyer’s own pro- 
duction department. The big waste in 
composition at the present time can be 
laid at the door of hastily edited copy, 
slap-bang and confused production meth- 
ods. These now combine to achieve a fin- 
ished page of type often largely by trial 
and error. 

All the electronics in the world cannot 
overcome the mad, frequently inept, and 
wasteful bungling of mechanical com- 
ponents of the page that now too fre- 
quently strews the pathway from copy or 
pictures to finished page. 

It would be a different story if all type 
could be set in the advertiser’s own of- 
fice. If the man who pays the bill could 
only see, under his very nose, the waste 


On the Merchandising Front... 


that is caused by resetting, restyling, re- 
spacing, and rearrangement! 

In the bindery there will be some econ- 
omies in the future. Presses will print 
both sides of the sheet simultaneously and 
fold the completed signatures. This will 
eliminate folding as a separate operation. 
Trimming will be done at the end of the 
stitcher, automatically. Already there are 
machines which will do this. 

The significant recent “revolution” in 
paper manufacture has been the develop- 
ment of machine coated enamel. This has 
lopped off a few cents a pound, permitted 
using lighter weight papers. Printing from 
rolls instead of sheets will also slightly re- 
duce paper cost, but will call for printing 
to be designed to fit presses instead of the 
other way around as is frequently the 
case. 

From beginning to end, these and 
other developments may add up. They 
may add up to as much as 25%. But look 
for the day to be a long way off when 
printing the total piece can be cut in half. 


Study Might Solve Problem 
of ‘Customer Returns 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 

It’s been said—and with absolute truth 
—that our large retailers make less use 
of modern research than any other busi- 
ness of comparable size. There is no 
dearth of folklore and the empirical ap- 
proach in mass retailing; but of precise 
knowledge there is a great lack. 

Take one of the many problems that 
constantly irritate the large retailer and 
the department store particularly: the 
problem that is quite erroneously called 
“customer returns.” It’s a costly problem; 
in some departments returns will period- 
ically run as high as 20% of transactions, 
and I am not referring to Christmas gift 
returns. 


# The almost automatic conclusion of 
most retailers is that customer returns are 
due almost entirely to the perversity of 
the shopper. That’s why the stores in a 
single area will get together, every so 
often, in a joint campaign addressed to 
the shopper and pleading for her support 
in cutting down returns. (Whether these 
campaigns actually stimulate returns, by 
suggesting to many shoppers who seldom 
make a return that maybe they are being 
too, too “honest,” would be worth in- 
vestigating. I suspect that this is actually 
the net result.) 

But it is very plain that the lion’s share 
of customer returns is traceable to store 
faults, not to shoppers’ whims. There are, 
of course, shoppers who are “return 
prone,” just as there are factory workers 
who are “accident prone.” These few 
shoppers definitely represent a “custo- 
mer” problem but they are usually among 
the “charge account darlings,” and their 
rank abuse of the return privilege is not 
only seldom curtailed, but actually en- 
couraged. 


ws Permit me to repeat: it is the store 
that is primarily responsible for customer 
returns; not the customer. And I am not 
referring to the grand manner in which 
so many large stores promote their will- 
ingness, nay their eagerness, to accept 
returns. Instead, I have reference to sins 
of omission and commission that trace 
right back to the store itself. 

For example, my observation tells me 
that salesperson errors may account for 
almost as many customer returns as custo- 
mer changeability. And if shipping errors 


are added to the innumerable idiotic mis- 
takes that salespeople make (including il- 
legible handwriting), then there is little 
reason to question that these two store 
factors account for more returns than 
does the customer. 

Of course, it is much easier to prepare 
a few ads and a few posters urging custo- 
mers to treat the return privilege more 
considerately than it is to isolate and then 
correct the internal causes. Yet it is en- 
tirely probable that if returns that repre- 
sent purely customer whim were cut in 
half, total returns would not be cut, in 
most large stores, by more than perhaps 
10%. On the other hand, if returns direct- 
ly traceable to store system and store per- 
sonnel were cut in half, then total re- 
turns might be sliced by from 20 to 35%. 


= Perhaps from 50 to 75% of customer 
returns in certain stores are caused by: 

1. Delivery delays traceable to faults in 
the floor-selling system, the warehouse 
system, the packing and wrapping system, 
the credit system, the shipping system, etc. 

2. False promise of delivery by sales- 
people. 

3. Wrong color; wrong size; wrong style 
—all these “wrongs” traceable either to 
the salesperson, or the shipping depart- 
ment, etc. (“Merchandise shipped not 
merchandise ordered” is becoming an in- 
creasingly common complaint by the cus- 
tomer.) 

4. Merchandise received damaged or 
otherwise imperfect. (This is sometimes 
the manufacturer’s fault.) 

5. Shortage in shipment. 

6. Sent C.O.D. instead of charge. 

7. Sent to wrong address. 


s 8. Merchandise not as pictured or de- 
scribed (this refers particularly to mer- 
chandise ordered by mail or by tele- 
phone). 

9. Incorrect price. 

10. Delivery charges not correctly stat- 
ed. 

11. Failure to state second choice. 

12. The customer is “out” when the 
delivery arrives. 

13. Salesperson’s “advice” found to be 
faulty; a most common occurrence. 

14. Shipment entirely incorrect. The 
classic example, of course, is the customer 
who orders a bed lamp and gets an entire 
bedroom suite, or vice versa. 

15. Repeat on faulty shipment: the cus- 
tomer returns an incorrect shipment and 
then gets the same or a somewhat dif- 
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ferent faulty shipment. 

16. Over-selling 

The customer most certainly is not al-- 
ways right, but when it comes to customer 
returns, that rather incomplete list of 
store errors surely suggests that the prob- 
lem will never be adequately resolved by 
appeals to the shopper. 


® From the manufacturer’s side of the 
fence, this run-up of the retailer’s respon- 
sibility for a substantial percentage of 
shopper returns may suggest improve- 
ments in packaging, in instructions, in 
sizing, etc., that could help to plug some 
of the store leaks that are responsible for 
the flood of customer returns. 

But I think, too, that manufacturers 
might very well tighten up on their own 
inspection and shipping procedures. There 
is little question that the slipshod prac- 
tices that typify so much of the merchan- 
dise handling and selling in large stores 
is at least equalled by the slipshod prac- 
tices that have grown up in recent “sell- 
ers’ market years” on the inspection line 


Gentleness in Bottles 


TOR MEN OF DISTINCTION 


Many years ago, or just after Repeal, Calvert whisky was introduced with 
the promise that, if you consumed it in moderation, you wouldn’t get a hang- 

over. It had one of those two-way slogans, not uncommon in advertising, which 
the advertiser hopes the public will read one way and the authorities another. 
Anyway, the federal liquor authority finally had Calvert change its slogan 
from “Clear Heads Call for Calvert” to “Clear Heads Choose Calvert.” Now 
the slogan was only a one-way slogan, so Calvert eventually dropped it. 

Since then, however, a distiller from time to time will try to capture some 
of the magic of the no-hangover theme that helped build Calvert. Schenley 
tried it with “Sunny morning flavor’—until the same liquor authority step- 
ped in and said no. Now good Old Bushmills, lifting Schenley’s sunburst, tries 
it with the slogan, “Thousands are waking up to this fact: there’s no gentler 
whisky than smooth, flavorful, imported Old Bushmills.” Sunburst. . .waking 
up...gentler. The implication is obvious. After 20 years, however, and the con- 
sumption of millions of gallons of distilled spirits, we wonder just how fear- 
ful the drinking public is of developing a hangover. Or how gullible it is 
toward the acceptance of such a claim. 

Anybody around who still thinks the stuff cures snakebite? 


While we are on the subject of spirit-writing, so to speak, let us consider 
briefly the claim Lord Calvert is currently making. Lord Calvert, says the 
copy, is Custom Distilled. Just what this means we don’t quite know. We 
know what a custom tailored suit is and a custom made car—it’s one made 
for you and you alone and no other suit or car is exactly like it. Also, you 
get one or the other direct from a tailor or a body works. To the best of our 
knowledge, Calvert Distillers Corp. doesn’t distill individual bottles of Lord 
Calvert to one’s particular order. We would assume, therefore, that the cus- 
tom referred to is just an old advertising one. 
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and in the shipping department of many 
manufacturers. Dealer returns, like shop- 
per returns, may be traced, in significant 
degree, to the inefficiencies and inept- 
ness of the seller. 


® This is particularly true, I believe, of 
the inspection line in any number of man- 
ufacturing plants. Either inspectors who 
are fearfully astigmatic get first crack 
at these jobs, or the system, itself, does 
not permit of trustworthy inspection. 
(Perhaps electronic controls will help 
correct this situation.) It just can’t be 
denied that a whale of a lot of imperfect 
merchandise gets out into the channels 
of distribution and then the manufactur- 
er’s shipping department tends to do a 
beautiful job of adding insult to injury. 

With that thin line that separates net 
profit from net loss becoming still more 
wafer thin, the time may be propitious 
for more than a bit of “bolt tightening” 
not only in retailing but in manufactur- 
ing as well. Returns are less often the 
fault of the “returnee” than of the seller. 
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Before they tune in 


i ger. tg: The magazine that gives you first call 

f ay 

Mong. Co ~ on television’s great popularity! 
| ai Get the realism of 4 
f FINEST COLOR ‘, Unduplicated service to TV viewers forms the solid basis for 

: i ea wothiootent . ; TV GUIDE'S outstanding growth. Every copy of TV GUIDE 

i advertising in TV GUIDE. Four-color : goes into the home, is read and consulted before a set is tuned. 

. iia est pi ono laa ; Happens all seven days each week. It’s a unique opportunity | 
) 7 . . . your one chance to capture the mushrooming TViewing ie 
ee, market for your product .. . in a magazine tailored to television. | 


Don’t wait! Get full facts from your local TV GUIDE 


representative. 
*Publisher’s Estimate 


Now 20 editions serving 103 major markets throughout the U.S.A. 
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It’s peaceful, practical, but not necessar- 
ily any cheaper in the country. 

That’s the conclusion of MacManus, 
John & Adams, which shucked its lease 
in the Fisher Bldg., Detroit, to build its 
own place in Bloomfield Hills (AA, Jan. 
19, 1953). 

This is a report on a year of doing busi- 
ness in suburbia: 

By 1947, the 22,000 sq. ft. of space in the 
Fisher Bldg. was obviously inadequate for 
the agency. Secretaries were in corridors, 
creative people were doubled up in offices. 
The land (19 acres) was acquired in 
Bloomfield Hills, northwest of the city, 
in 1949; ground was broken in September, 
1951. The agency moved in late in the fall 
of °52, having been delayed by a 30-day 
carpenters’ strike during the summer. 


s The location of the agency suited most 
of the people who worked for it. A poll 
showed that 65% of the employes working 
for MJ&A in 1949 lived either north of Six 
Mile Rd. or in northwest Detroit. Every- 
one working for the agency knew of the 
planned move, and were given ample op- 
portunity to find new jobs if the new loca- 
tion should be inconvenient for them. At 
the same time, all new people hired by the 
agency were told of the impending move, 
and the agency intended to hire only 
people who would be close to the site of 
the new office. 

When the agency did move, it lost nine 
women clerical workers. The new office 
has proved to be quite an asset in lining 
up secretarial and clerical employes, be- 
cause of its convenience, and the agency’s 
management thinks the staff has been up- 
graded because of the proximity of good 
suburbs. 

The agency didn’t completely abandon 
Detroit. It kept a conference room in the 
Fisher Bldg., on the assumption that it 
might be necessary to hold meetings 
downtown. During the past year the room 
has been used twice. 

The new location has worked out well 
for many of the people. Officers W.A.P. 
John and James Adams (who drove in 45 
minutes of traffic to Detroit) are only a 
couple of minutes away. Of the Pontiac 
group, only two secretaries live farther 
than seven miles from the office. For 
people who must come from Grosse Point 
Farms, the location is fairly distant, but 
accessible to a high-speed belt highway, 
so that the travel time is only slightly 
longer than to the Fisher Bldg., and the 
traffic is infinitely less complicated. 


s There have been some surprises in the 
new location. A primary concern was eat- 
ing arrangements for the staff. The agency 
installed a “coffee bar” in the building, 
where coffee, tea and milk are on the 
house. People who bring their lunches 
may eat there if they like (the agency 
didn’t want to get into the shop cafeteria 
business, because of licensing and other 
difficulties). It did survey its employes to 
see what they customarily paid for lunch. 

There are two restaurants across the 
street from the new building. One was 
willing to put in a cafeteria and serve an 
85¢ lunch. It did, but the venture lasted 
only a coupie of months, because not 
enough agency employes used the cafete- 
ria. They eat in Birmingham restaurants 
and elsewhere. 

Many employes like the new location 
for a practical reason. They figure the free 
parking amounts to a $10 raise. In Detroit, 
shrine of the automobile, public transpor- 
tation is primitive. Everybody drives to 
work. The agency had originally figured 
on an 88-car parking lot. After surveying 
the needs of its staff, it jumped the figure 
to 128 cars. 

The agency got an unexpected bonus: 
its creative people, most of whom live in 
contiguous areas, began to come in on 


of Suburban Operation 


PARKING—Detroit’s public transportation system is primitive, and 
driving to work, alone or in a pool, is standard procedure. 
Here’s the parking lot at MacManus, John & Adams, with space 
to handle 128 cars. Bloomfield Hills is 15 miles northwest of 


Detroit. 


DOW CHEMICAL—The billing on this chemical giant has been 
growing sharply. Here v.p. Ernest A. Jones, who handles the 
Dow account, leads a discussion with other members of the 


Dow group. 


ALL THIS AND TREES—If you can see outside 
see trees and shrubs. Inside, James R. A 
MJ&A and one of the two men ever permitt«! to write Cadillac 


copy, seated at center, talks to Jack Frost, v. 
Barbier and Charles Adams, both on the Ca ‘illac account. 


time. Where it had been a battle to get 
them into the shop and behind their type- 
writers or drawing boards before 9:30 or 
9:45 before the move, most of them are 
prompt in the new location. Further, 
where there had been a tremendous temp- 
tation to start edging out a little early to 
beat the brutal 5 o’clock traffic jam, none 
exists now. A copywriter or artist can fid- 
dle with a job he wants to get out a little 
after five and still make it home in rea- 
sonable time for dinner. 

Not that the new area is wholly idyl- 
lic. Birmingham, a contiguous suburb, has 
more than doubled its population in recent 
years, and its parking problems are tre- 
mendous. It’s difficult enough so that 
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W.A.P. John, who gets regular hay fever 
shots, has the agency car cruise while he 
ducks into the doctor’s office and back out 
again to be picked up. 

Although the agency has 33,000 sq. ft. 
in the new building, it has had to rent 
adjoining space for its research and pro- 
motion departments, both of which have 
expanded sharply in recent years (pro- 
motion billing now runs around $400,000). 


® Before the agency made the decision to 
move out, it consulted the management of 
each of its clients, who agreed to the proj- 
ect. They haven’t had any reason to regret 
it since; the location of the agency, near 
the intersection of high-speed roads, has 
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MacManus, John & Adams Reports After a Year 


DECOR—The offices were decorated with furniture by such mod- 
ern companies as Herman Miller, Knoll and Jens Risom. Here 
W.A. P. John, chairman of the board (checkered vest), holds 
a meeting of the Pontiac account group in his office. 


OUTSIDE, THE SUBURBS—If you look through the windows of this 
accounting department, you’ll see houses, trees and 
there’s no snow) green grass. In foreground is v.p. Leo Hillen- 
brand, checking billings with Rosemary Zinger. 


(when 


SHUTTLE’S END—MJ&A suppliers pooled their services in a shuttle 
plan, with four deliveries a day. Here’s the production depart- 
ment, with Earl Gove, background left, talking to Kenneth 
MacQueen, v.p. and production manager. About 30 packages 
are deposited or picked up a day at the Bloomfield Hills address. 


permitted contact men to get to client’s 
offices faster than before. 

One of the traditional stumbling blocks 
in the way of shifting agencies to the 
suburbs has been a dread that their sup- 
pliers can’t or won’t provide the rapid 
service to which most agencies have 
geared themselves. In the case of Mac- 
Manus, John & Adams, the suppliers de- 
cided to form a committee and pool their 
deliveries. How did it work? 

Listen to what Walter V. Stewart, of 
Service Engraving Co. and chairman of 
the shuttle committee, reported to K. H. 
MacQueen, the agency v.p. in charge of 
production: 

“Peter Ellis Co. was selected to operate 
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Important Announcement 


to Advertisers and Advertising Agencies... 


On Wednesday, March 17, 1954, The Washington Post announced its 
purchase of the Times-Herald and the publishing of a single and enlarged 


newspaper under the masthead 


The Wash) ington Post 


(Reg. U.S. Pet. OF) 


This newspaper, now offering the best features and news-gathering 
facilities of two great newspapers, assures readers and advertisers the most 


thorough coverage offered by any newspaper in the Washington market. 


About our policy... 


“We of the staff of The Post — owners, managers, and employees — know 


that only as we conduct our affairs with integrity, courage and high pur- 
pose can we earn the respect of the people, the community and the nation 
we live to serve. We pledge The Washington Post and Times-Herald to 


such service.” 


PHILIP L. GRAHAM 
President and Publisher 


EUGENE MEYER 
Chairman of the Board 


Nationally represented by: 


Sawyer, Ferguson, Walker Company; The Hal Winter Company, Miami Beach; 
Metropolitan Sunday Newspapers; The Joshua Powers Company, Ltd., London 
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the shuttle service and their services con- 
tracted for by the committee... [they] 
have maintained the four trips a day on 
perfect schedule for the entire year, with 
only one failure on one trip... After the 
first five weeks, the method of distribu- 
ting the costs...was changed... Peter 


Ellis Co. invoices all members $5 a week 
to guarantee the service, which includes 
five deliveries or pickups. Additional 


pickups or deliveries at 75¢ each. To non- 
subscribers who wish to use the service a 
charge of $3.50 is made. At the end of the 
first year’s operation, income exceeded ex- 
penses sufficiently for everyone to get the 
last two weeks of the year’s deliveries 
for free.” 

On the average, the agency gets 30 


The Eye and Ear Department... 


packages a day in and out of the office, 
from and to suppliers. It had three exper- 
iences of delays early in the operation; 
none since, and no packages were ever 
lost. The suppliers like the service, and 
have extended the arrangement, Mr. 
Stewart noting that, “compared to each 
member making his own deliveries to 
your office, the savings have been terrif- 
a 


s Also on the plus side for the agency is 
the matter of prestige. The office, right 
alongside Woodward Ave., has turned out 
to be an excellent piece of promotion. 
From a cost standpoint, however, Mr. 
Adams says that the agency hasn’t saved 
anything. 


Time for All Good Agencies to Come 
to the Aid of Their 15% 


There seems to be a little backstage 
conversation going on about what the 
advertising agencies do for their 15% 
commission on television package shows. 
A few marginal advertisers have alleged- 
ly approached their agencies and asked 
them to waive or reduce their commis- 
sion on the package while retaining the 
15% on the time only. When the agency 
refused to take the cut, in at least one 
instance, the client shopped around until 
he got_another agency to take his offer. 

This is as good a time as any to take 
the worst possible example of a package 
show from the standpoint of agency con- 
tributions to it and see exactly what an 
agency does for its 15%. Let’s take “Ar- 
thur Godfrey & His Friends.” We'll as- 
sume a cost of $30,000 time, gross; $30,000 
talent net; $4,500 talent commission; and 
$500 commercial, gross, or a total of $65,- 
000, gross a week for one half hour of the 
show. 


s There was a slight flurry in the begin- 
ning when one agency analyzed the show, 
cost, the cost per thousand, and picked 
the stations (where there was a little 
choice). Then the top brass at CBS-TV 
called on the head man at the advertiser’s 
and pushed the sale. The agency was re- 
quested not to “mess” with the show by 
Godfrey himself. 

The commercials the agency wrote were 
laughed at by the great man and he pro- 
ceeded to adlib his own pitch. The agency 
earned about $500,000 for the year and 
principally earned it by sending over a 
small boy with the props Godfrey used— 
if he saw fit. That is the blackest case 
that can be built for relative inactivity 
on the part of an advertising agency in tv. 

If the agency were producing the God- 
frey show, it might have added a produc- 
er at $500 a week and a director at $250 
and various assistants for $75 each for a 
total of, say, $40,000 a year in salaries. 
And the agency would gladly spend the 
money if it would do any good. But God- 
frey would run his own show and that’s 
that, so why spend the money? 


# However, there is only one Godfrey 
and there are innumerable package shows 
that require constant top supervision. 
Hours are spent in research, script read- 
ing, clearing actors, contract negotiations, 
etc. 

But where a star and a top producer are 
part of a package, they control the show 
and no agency producer can do much but 
persuade. So on a number of shows, let 
us assume that a small staff of modest- 
priced agency supervisors can exist very 
well on the $250,000 they would earn on 
time alone. 

Let us further assume that a number of 
clients from now on are going to have 


an ever increasing percentage of their 
budgets in television with a good number 
of 100% color tv advertisers. 


s This certainly poses a problem for the 
advertising agencies. That is until you 
take a cold, analytical look at the prob- 
lem and see how ridiculous the 15% 
argument really is. 

In the first place, it is unrealistic to 
tie a 15% agency commission to a single 
medium. The 15% is a charge against a 
client’s gross expenditures and repre- 
sents the total agency service. It includes 
top executive thinking, merchandising 
counsel resulting in the sale of goods, re- 
search and analysis of all kinds of adver- 
tising tools, the cost of working with 
and educating salesmen in the field, store 
checks, package design and the innum- 
erable daily jobs an agency performs. Try 
and list them some time. You’ll find it 
runs many pages, single spaced, over the 
course of a year. 

In the second place, nothing is more 
ephemeral than television and tv pro- 
grams. It’s all very well for a_short- 
sighted advertiser on “Arthur Godfrey 
& His Friends” (this time as a strictly 
hypothetical example) to go out and set 
up a cut rate group to save $250,000 a 
year, but what happens if Godfrey doesn’t 
miss the tower at Teterboro? How about 
the small boy’s ability to cope with the 
problem and counsel the advertiser? 
Would you, the advertiser, rather have 
the advice of a $50,000 a year expert or 
a $10,000 a year supervisor? 


# And who’s going to pay for the ex- 
tensive research necessary to guide you in 
your replacement? And are the “pals” 
from the network going to look after your 
interests and negotiate a hard deal that 
benefits you? And are your pals from the 
network going to warn you when the 
cost of television exceeds the value re- 
ceived in relation to your sales? Are the 
small boys and the network pals going to 
counsel you how to cut production costs 
by hard bargaining? 

No, sir, they are not! The first lesson a 
man learns in life is that you get exactly 
what you pay for. You pay for 15% brain 
and that’s what you get. Not on a single 
medium but 15% worth of top thinking 
on your account that has to produce sales. 
If you pay for 7%% brains you’re going 
to be in a real hot spot when the hard- 
selling seasons come around and your 
competitors have the smart angles and 
you have your cut-rate thinking. 

The time has come for the agencies to 
come off the defensive and stop this 
foolish talk about pinning percentages to 
media. And, by the way, as selling 
gets more intense, maybe now is the time 
for a little 20%-brand counseling. 


Advertising Age, March 29, 1954 


Looking at the Retail Ads 


> By Clyde Bedell 

(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

Bank advertising and public utility 
advertising are often sterile and stodgy. 
They often fill space with amorphous 
pap that must have as much satisfying 
flavor for the normal human mind as 


strained baby food has for a stevedore. ; 


Perhaps a. decision to spend money 
for advertising is made on a high execu- 
tive level. Then there is perhaps a dele- 
gation and redelegation of responsibility, 
always on the assumption that ultimate- 
ly whoever does the advertising will of 
course be able to do advertising—wheth- 
er there is any real cerebration on the 
matter prior to the filling of space with 
gray matter, or not. 

I am sure most executives who ap- 
prove advertising appropriations labor 
under the delusion that whatever is 
called advertising is advertising. They 
believe that the act of advertising is ad- 
vertising. It isn’t. 


@ The responsibility for truly good ad- 
vertising must, ultimately, always come 
back to management. Management may 
have a lot of alibis for not getting good 
advertising—some of them valid. It may 
be able to point to many mitigating cir- 
cumstances. But it seems to me that 
management, if it is rational, should be 
able to read an ad aloud as though to 
a good friend or prospect and then ask 
itself: “Is this worth paying our money 
to say to people? What is the significance 
of the message? Will it interest people? 
Who is it talking to? Will they know it? 
Will it make any difference to them? 
Would I feel comfortable delivering this 
message myself to a friend or prospect? 
Would it sell anyone? Would it get 
either an action or reaction that will 
be valuable to us?’’ On the other hand, 
if an agency handles the business, I 
suppose management, naive in little else, 
assumes that is assurance of good, ap- 
pealing, sinewy advertising. 

According to my convictions in con- 
nection with such questions—convictions 
not based on personal predilections, but 
on what I believe I have learned from 
checking experi¢y.ce against research and 
the experiences of others—according to 
my convictions, I say, one of the above 
is an advertisement, one is not. They 
appeared in the papers the same day. 

One is an advertisement because it 
has a purposeful message to deliver (it 
delivers it convincingly) and seeks to 
make that delivery a matter of ad- 
vantage to the advertiser. 

The other is a gelatinous bog of words 
that either have no fateful story to tell, 
or that fail to come to grips with it. 


® This is not to place the blame for the 
differences I point out. But I have the 
conviction the difference goes way be- 
yond a difference in viewpoint between 
ad creators. (And I hypothesize of many 
ads in general, for I do not know the 
creators of either of these ads, or the 
circumstances under which they were 
created.) In ome case, it seems to me, 
though, that the advertiser must have, 
as a matter of intelligent policy, par- 
ticipated in a businesslike effort to make 
the ad potent. In the other, it is doubt- 
ful if that could have been true. 

Since I intend these small articles to 
be not simply an expression of opinion, 
but rather appraisals that may carry 
some constructive, intellectual nourish- 
ment, it seems worth while to point up 
the difference in two philosophies of in- 
stitutional advertising that can make all 
this difference. I have seen these two 


A Continuing Miracle... 
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Febrvory 1, 1847—October 18, 1937 


ba these days it is worth remembering now much man. The 75th Anniversary of Edison's tavention 
our generation owes to the genius of Thomas A. of che elecuric tamp is being celebraced by all 
Edison, who was born 107 years ago today. people who enjoy the freedom of light and prog- 
‘Three quarters of a century have paused since ress. The celebration is called Light's Dimond 
Edison inw emed the first practical incandescent —fubilee. 
electric lamp. But the real signiicance of this ‘The firw week of this year, the Commonwealth 
invention was in its demonstration that elecericity Edison Comipany system generated and dis: 
could not only produce a practical and inexpensive tributed more t 


source of light but also revolutionize industrial —_ million kilowatt 


elec 
progress. poses Thomas Edison enyisioned. We are proud 

This vear the electrical industry is recalling the to he a part of the industry responsible for this 
attention of Americans to the bas genius of this continuing miracle. 
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differences of approach in all quarters 
of the country. 

One is, in essence, an effort to focus at 
point of contact with the reader, for his 
absorption, whatever sublimation of part 
of the business may yield the best re- 
sults for the business. This requires 
sober, business thinking as well as ad- 
vertising creation. It requires sufficient 
penetration of the advertiser’s problems, 
so that the ad itself becomes a gem of 
residual experience and compression. 
Advertising people alone can _ rarely 
achieve this. The specific gravity of an 
ad that must sell an idea for a bank or 
a utility company, must be very high, I 
think. 

Thus, actually, a really good ad is, in 
my opinion, as much an integral part or 
expression of the business that runs it, 
as is the service the business renders, or 
its bank account. 

The other approach involves not much 
more than the making of an appropria- 
tion—the assigning of space by dates, 
determination of “timely” themes, the 
flinging of a statistic or a fact or a 
“theme” to an ad creator, the winding of 
a piece of paper in a typewriter. And 
there you are! The specific gravity of 
this kind of ad, skimmed off the sur- 
faces of a business and an advertising 
mind at one and the same time, is about 
that of an angel cake. 

And the resulting ad is about as much 
an integral part or expression of the 
business as is the sweeping compound it 
uses and forgets daily. 

* a * 

Diffusion, fluff, and generality have 
no significant “specific gravity,” and are 
hardly worth buying expensive space to 
disseminate. 
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Over 18% of all U. S. Retail Sales are concen- 
trated in the 3 compact city and suburban areas 
of New York, Chicago and Philadelphia. In these 
highly profitable sales areas, the family coverage 
of General Magazines, Syndicated Sunday Sup- 
plements, Radio and TV thins out. In this huge 
market there is no substitute for FIRST 3 
MARKETS’ nearly-2-of-every-3-family-coverage. 
In addition, FIRST 3 reaches 28% of the aver- 
age families in 263 counties outside the 3 city 
and suburban areas (where an added 13% of 
total U. S. Retail Sales are made). Make your 
advertising sell more where more is sold...it’s 
FIRST 3 FIRST. 
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New York Sunday News 


Coloroto Magazine 


Chicago Sunday Tribune 


Magazine 


Philadelphia Sunday Inquirer 
“Today” Magazine 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 ¢ Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 © Los Anyeles 17, Calif., 1127 Wilshire Boulevard, MIchigan 0259 
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Single-issue 
magazine audiences* 


LIFE .............eeeeeeeeeeee e+ 126,450,000 
° e le : Bs 2 Look seeaeeesecwncnedsneadedees cane 
The ten leading U. S. magazines Sef) = Saturday Evening Post.......14,050,000 


TS Ladies’ Home Journal........11,500,000 


Ladies’ Home Journal..................... 4,931,085 

EL a : MMAR) © totat of 60,500,000 readers 10,500,000 more than the next 
Saturday Evening Post................... 4,466,139 2 ‘ 2 : meena 

Woman’s Home Companion..............4,381,734 Pe ia xX ~eewce—A Seedy of Four Media (1063) 
Patter Clvehe.....ccccscsccccsccscscceeseccce Sgmmeneee Vay of LIFE (1950) 

Woman’s Day..............0000000ceeee+0++++3,958,197 | : * rey See 
Better Homes & Gardens.................. 3,784,291 
ck ibhs odkeeskneeideuses6senesetsenddness cee 
Good Housekeeping........................ 3,490,069 


Source: Publisher's ABC Statements—July-Dec., 1953. *Publisher’s estimate. 


2, ADVERTISING REVENUE of 


¢ RETAIL SUPPORT ® 


How business ranks 
national magazines 


Advertising 
Magazines Revenue 
Jan.-Dec. 1953 
LIFE $109,708,903 


a. Saturday Evening Post 80,865,877 
with leading magazines in daily and Sunday newspapers Ab a } <0 on.004.198 


senvary-Bomemen, 168: BetterHomes&Gardens| 27,240,924 
LIFE ......cccccccececececeeeeeeeeee-25,301,311 rs snevhies 


Good nas seeseeeeesaeees presen Ladies’ Home Journal 19,660,979 
Saturday Evening Post............4,784, Good Housekeeping 16,324,132 


LOOK. ....ccccccccceceseceeeeesseeeeee:2,765,253 oa ere 
McCall’s.........c00cccecccceeeee+++-1,876,157 — ae 
Newsweek 15,205,490 


Ladies’ Home Journal..............1,678,014 
Fee McCall’s 13,165,666 
Woman’s Home Companion.........666,224 


Lines of retail merchants’ tie-ins 


MEI dik hk aK 


BY ai ae 


LOPE OL AAT A a Cab Fa 
te 


air a a A, OF 


Source: Publishers’ Information Bureau (gross figures). 


Source: Advertising Checking Bureau, Inc. Figures are for advertising *Collier’s became a bi-weekly in August, 1953. 


tie-ins and editorial mentions (excepting Good Housekeeping seal). 


OO OE EE EEA ABE IE 


First in magazine circulation 
First in magazine audience 
First in advertising 

First with retailers 


9 Rockefeller Plaza, New York 20, N.Y. 
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Advertising Age, March 29, 1954 


Advertising Pages and Linage in National Magazines 


Official Figures for February and Year-to-Date as Compiled by Publishers Information Bureau 


Publications with an * report directly to ApvERTISING AGE 


~——— — Pages _ —_————Lines— <n | 
Feb. Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. Jan.-Feb.  Jan.-Feb. 
1954 1953 1954 1953 1954 1S53 1954 1953 
Weeklies, Bi-Weeklies, Semi-Monthlies 
. ¢s  Serreer eee 13.5 10.2 20.4 15.2 30,267 22.770 45,733 33,948 
*Christian Advocate ............ 18.8 20.1 39.2 43.0 7.779 8,308 16.207 17,805 
MT. aiken he occ skaa as 87.2 86.0 133.0 164.5 59,296 58.480 90.440 111,826 
SS eee rer ors 69.8 76.8 145.1 149.3 29,944 32,947 62.248 64.050 
RES rer eerie tare ee 24.9 18.3 52.9 38.3 24,900 18,300 52.900 38,300 
Rs eth e SS 2c pk ss EAL & 274.4 273.8 503.0 473.3 186,592 186,184 342.040 321.844 
RS errr er ree 107.1 109.9 161.6 174.7 72,828 74,732 109,888 118,796 
_. 2... SARS ee 284.2 264.1 $38.7 487.3 121,922 113,299 229.815 209,052 
Newsweek ee eee 216.0 206.4 376.5 392.9 90.720 86,688 158.130 165,018 
eo 15.5 20.5 33.1 38.1 6,504 8,608 13,896 15,980 
Saturday Evening Post .......... 265.9 292.2 502.3 548.0 180,812 198.696 341.564 372,640 
*Saturday Review .............. 74.0 75.3 152.3 145.7 31,080 31,626 63,966 61,194 
A, 18.8 16.4 33.5 34.3 20.410 17,844 36,314 37,302 
er ree er errr ee 244.6 269.9 456.9 508.8 102.732 113,358 191,898 213,696 
U.S. News & World Report ..... 196.0 198.5 385.4 385.2 82,320 83,370 161,868 161,784 
MT NE Saccncs caves 1,910.7 1,938.4 3,530.9 3,598.6 1,048,106 1.055.210 1,916,907 1,943,235 
Women's 
American Family .......ccccece 24.8 20.5 36.6 34.3 10.639 8.795 15.701 14,715 
rr errs tree ee 48.6 39.7 68.4 60.2 20,849 17.031 29,344 25,826 
tBride’s Magazine .............. 164.8 144.8 ae ae 104,153 91.514 
re 41.4 41.2 73.6 67.9 17.761 17.675 31.574 29,129 
i | 70.8 70.8 115.0 105.0 30,373 30,373 49,335 45,045 
Good Housekeeping ............ 123.8 134.2 186.6 193.0 53,110 57.572 80,051 82,797 
Ladies’ Home Journal .......... 81.3 82.5 131.2 133.5 55.284 56.100 89.216 90.780 
McCall's Magazine ............ 62.3 70.6 97.9 101.8 42,364 48,008 66,572 69,224 
Parents’ Waensine .......ccccsccs 52.0 47.4 83.0 77.6 22.308 20.335 35.607 33,290 
SS ee ee 91.3 95.0 152.0 158.5 62.084 64,600 103.360 105.740 
, rrr 28.8 44.9 46.0 70.2 12,355 19,262 19.734 30.116 
*Western Family: 
Southwest Edition ..... 31.4 34.0 53.4 54.1 13,463 14.572 22.896 23.182 
Mountain Edition .......... 27.7 30.2 47.2 48.4 11.876 12.932 20.251 20,732 
#No. Calif. Edition ......... 32.4 32.1 53.8 52.0 13.878 13,785 23.062 22.301 
Northwest Edition .......... 29.7 33.4 51.2 54.1 12.735 14,332 21.969 23.218 
UU eee 70.3 70.6 109.3 104.6 30,159 30.287 46,890 44.873 
Woman’s Home Companion ...... 63.4 63.8 94.5 97.5 43,112 43,384 64,260 66,300 
i 46.4 41.9 87.8 80.6 9.097 8.211 17,211 15,302 
en I 3 i aes ee ae 1,011.4 1,001.9 1,335.3 1,335.8 527.111 527,719 671.751 676,819 
tPublished quarterly. {See note at end of linaye tabulation. =Not included in totals. 
General 
*American Artist 27.8 30.2 50.4 57.0 11.695 12.692 21.174 23,954 
*American Forests ......... 14.0 17.8 32.8 27.7 5.880 7.476 13,790 11,648 
American Legion ............... 17.4 24.9 34.7 41.3 7.308 10,458 14,574 17.346 
American Magazine ............ 26.2 24.8 43.9 42.1 11.004 10.416 18.438 17.682 
DERE AS ee oe Tee 18.1 18.8 31.3 35.6 7.765 8.065 13,428 15.272 
ree 33.7 28.0 53.3 48.4 14,154 11.760 22.386 20.328 
Christian Herald ............... 33.4 36.2 72.4 74.0 14,329 15.530 31.060 31.746 
SEN 3-34. %45 88004500 % 04485 8.0 7.5 13.7 13.0 5,455 5.099 9,354 8.836 
ee eee 32.0 21.0 45.0 31.0 5.824 3.822 8.190 5.642 
Cosmopolitan ................. 21.7 20.3 41.0 51.9 9.309 8.709 17,589 22.265 
*Eagle Magazine ............... 49 7.8 14.3 13.0 2,886 3,256 5,986 5,454 
UE re Pree 45.5 E48 89.4 104.0 30,940 37.264 60,792 70.720 
Elks Magazine MWaxKsadeeertie ed 13.5 12.3 24.1 21.7 5,792 5.277 10.339 9,309 
Esquire Ha ey Cee eee 35.8 31.3 91.4 92.7 24,344 21,284 62,152 63,036 
*Etude Bases ese esse saeess 11.5 10.2 22.8 18.8 7.095 6.395 14,074 11,784 
PE. S.deeset ssi a3d0Gache 23.2 26.1 39.3 40.8 15.943 17,957 27.036 28.082 
Gourmet kidd teed ate 8 salle 22.2 22.0 36.0 36.4 9,524 9,438 15,444 15.616 
*Grade Teacher ............... 37.3 32.5 54.2 51.1 16.451 14,350 23,901 22,556 
Harper's Magazine ............. 20.6 20.3 38.0 36.5 8,652 8.526 15.960 15,330 
Holiday aN Sid bie gawd ww arate 47.9 44.1 101.1 76.3 32.572 29.988 68.748 51,884 
Lifetime Living ................ 21.1 12.6 36.1 15.6 9.052 5,405 15,487 6,692 
*Improvement Era ............. 26.7 25.0 46.8 46.4 11,195 10.467 19.639 19.443 
ES runes Se 28.1 27.8 51.5 56.5 19,248 18,991 35,280 38,641 
*Motor Oe eee 78.9 68.9 287.3 244.4 46,403 40,523 168.903 143,717 
National Geographic ........... 36.1 42.3 55.1 68.8 8.592 10,067 13,114 16,374 
*Our World oe ree ee 29.3 30.8 52.1 52.0 19,883 20.973 35,364 35,382 
oS errr cee 36.8 54.6 60.5 81.3 15.787 23.423 25.955 34,878 
WN 62 viiseesawsleedacs 16.8 17.2 39.5 40.4 7,186 7.364 16,910 17.303 
2 SA ere 7.9 7.5 14.7 14.0 3.408 3.219 6.334 6.009 
Redbook NE 64:6 4-0enekweade 24.8 20.5 41.3 31.0 10.639 8.795 17,718 13,299 
*Rotarian ‘ 10.2 10.5 14.7 17.0 4,282 4.404 7,208 7,194 
Ee eee — 12.5 14.5 8.420 9.756 
Town & Country ............... 47.0 60.2 88.0 100.9 31,584 40,454 59.136 67,805 
True Stee cece eee eeccesereeees 28.1 33.3 43.6 47.3 12,055 14,286 18,704 20,292 
WU Bd bok sx 0:0.0:68.4 0.0 e400 8 102.3 91.3 179.9 157.9 60,152 53,684 105,781 92,845 
Total Group eeeseeseseseees 990.8 993.4 1,940.1 1,886.8 506,390 509,817 1,019,948 988,364 
Not included in totals. +Changed from semi-monthly to monthly in April 1953; smaller page size (420 lines) in February 
1953. {January-February issues combined. 
Home 
American Home ............... 58.6 56.7 95.6 90.5 37,035 35,834 60.419 57.196 
Better Homes & Gardens ........ 110.2 129.2 172.2 187.3 69,646 81,654 108,830 118,373 
SPU WOE vc cocniadvsce’s 69.0 66.0 129.0 123.1 28,980 27,720 54,180 51.716 
a i eee rete 93.2 80.7 131.1 127.7 58,902 51.002 $2,855 80,706 
House & Garden ..............., 53.6 55.1 82.8 88.7 33,875 34,823 52,330 56.058 
signs asst capalle  e 54.8 45.0 80.4 69.5 23,509 19,305 34,492 29,816 
Living ..... evs ensecesene 46.1 40.8 70.1 65.2 29,135 25,786 44,303 41,206 
Sunset Magazine ............... 119.2 105.6 193.1 161.4 50,064 44,352 81,102 67,788 
ee ee 604.7 579.1 954.3 913.4 331,146 320.476 518.511 502,859 
Fashion 
SE eee ere © 81.0 85.8 121.4 134.2 34,749 36,808 52.081 57.572 
Oe ee ee eee 84.8 74.8 140.1 123.5 36,379 32,089 60,103 52.982 
Harper's RE Cee rere 90.4 114.7 186.6 187.5 57,133 72,490 117,931 118,500 
a err 85.2 102.3 149.5 155.4 36,551 43,887 64,136 66,667 
We Pudisavsudivivwdcst cs oe 209.5 280.1 310.6 112,686 132,404 177,023 175.776 
ME FN vas veh de dde wenn 519.7 587.1 877.7 911.2 277,498 317.678 471.274 471,497 
Movie-Romance-Radio 
Dell Modern Group: 
Modern Romances ............ 35.9 42.9 50.9 55.6 15,401 18.404 21.836 23,852 
SOE” occ osceesecies 24.4 30.2 39.3 49.8 10,468 12,956 16.860 21,364 
Sereen Stories ..........c00. 21.5 26.9 34.0 42.6 9,224 11,540 14,586 18,275 
Fawcett Women's Group: 
Motion Picture & TV Magazine . 23.5 21.0 35.8 40.0 10,082 9.009 15,358 17,160 
‘True a rae 31.1 33.1 45.9 48.8 13,342 14,200 19.691 20,935 
Hillman Women's Group ........ 13.8 13.1 24.6 20.0 5.920 5.620 10,533 8.580 
Hillman Romance Group ........ 7.6 9.2 8.9 12.6 . 3,260 3,947 3,818 5,405 
Ideal Women's Group: 
Intimate Romances ........... 22.0 23.1 31.3 36.1 9,438 9.910 13,428 15,487 
oe eer 23.6 18.3 36.3 31.9 10,124 7.851 15,573 13,685 
Movie Stars Parade .......... 23.6 18.3 36.3 31.9 10,124 7.851 15,573 13,685 
Personal Romances .......... 22.1 22.1 31.4 35.0 9,481 9,481 13,471 15,015 
cf 2 aa eee 18.1 — 26.9 a 7,765 11,540 
*Quality Romance Group ........ 6.0 6.0 12.0 12.0 2,268 2.268 4.536 4,536 
Pines Women’s Group: 
Screenland-Silver Screen ....... 16.2 25.3 27.1 . 40.0 6,950 10,854 11,626 17,160 | 
Fev Be BOD ke sis cases 11.5 — 19.6 eS 4,934 8,408 


Feb. 
1954 
*Secrets Romance Group: 
Revealing Romances .. 23.2 
Nin ancsdkdnaccs 27.6 
True Story Women’s Group: 
a 37.2 
Radio-TV Mirror ............ 25.4 
True Experience ............. 30.1 
CL | rarer 28.4 
. eee 28.0 
. & | errr err 45.5 
a ee ee 546.4 


—Pages ——- -- se Lines —_ 
Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. Jan.-Feb Jan.-Feb. 
1953 1954 1953 1954 1953 1954 1953 
21.3 31.9 29.9 9.974 9,146 13.720 12,816 
28.9 37.9 39.8 11,827 12,418 16,230 17,110 
37.1 57.5 56.4 16,002 15.916 24,668 24,196 
27.0 39.1 38.3 10,897 11.583 16,774 16,431 
30.9 44.6 42.6 12,913 13,256 19,133 18,275 
30.2 42.8 41.7 12,184 12.956 18,361 17,889 
30.5 42.3 42.1 12,012 13.085 18,147 18,061 
53.1 71.3 77.5 19,520 22,780 30,588 33,248 

“S548.5 ~ 827.7 824.6 234.110 235.031 354,458 353,165 


+Started publication in September 1953; no advertising carried until October 1953, {Started publication in October 1953. 
NOTE: Figures for each publication in the Dell, Fawcett, Ideal and True Story groups include all advertising carried by 
the group as a whole PLUS additional advertising carried by each individual publication. 


Magazine Linage Trend figures in thousands 


FEB. 4,055 


WEEKLIES 
1954 
res.| ,O¢8 | 
JAN.| 868 } 
1953 | 


GENERAL 


1954 


1953 


FEB. 


FEB. 


WOMEN'S 
1954 


san. [249]* 


1953 
FEB. Ryd 


FEB. 


BUSINESS 
1954 


FEB. 
jan. [366 | 


1953 


*Bride’s Magazine not included in January 1954 figure. 


FASHION 
1954 


FEB. 
JAN. 


1953 


reo. EZ 


HOME 
1954 


FeB.| 33/ | 
san. (/87] 


1953 
TW 320 


Business 
Business Week ....... 7 425.2 419.0 882.7 868.7 178,584 175,980 370,734 364,854 
§Dun'’s Review & Modern Industry 92.4 75.4 175.3 133.5 38,808 31,668 73,626 56,070 
*Finantial World 5... ccc cceeees 27.8 27.9 74.4 79.0 11,691 11,700 31,247 33,147 
Foreet ..... 30.1 23.5 92.7 77.8 12,642 9,870 38,934 32,676 
a, SPOTL OT Eee CURT eee 146.3 159.0 242.0 260.5 92,462 100,488 152,944 164,636 
Nation's Business 35.8 43.7 74.1 68.5 15,358 18,747 31.789 29,387 
Total Group seh wavewemean 757.6 748.5 1,541.2 1,488.0 349,545 348,453 699,274 680,770 
§Dun's Review and Modern Industry combined effective August 1953; pages and lines shown for 1953 are for Dun's Review 
only. 
Youth 
*American Boy-Open Road ...... 6.9 7.5 6.9 7.5 2.952 3,204 2.952 3,204 
a error rere 25.5 23.6 43.1 43.3 10,940 10,124 18.490 18,576 
SE Sdead de shee vx aR EN 24.5 21.5 35.2 34.9 16,660 14,620 23,936 23,732 
» . Ae. SOE RET Cee ee 2.8 1.6 3.2 2.1 1.220 676 1,412 903 
Scholastic Magazines .......... 43.9 38.7 62.2 57.5 18,438 16,254 26.124 24,150 
WO GOOD bs ieciescckcdenas 103.6 92.9 150.6 145.3 50,210 44,878 72,914 70,565 
Outdoor & Sports 
*American Rifleman ............ 53.5 47.0 105.8 93.5 22.956 20,164 45,379 40,115 
. kf Seer TT 69.7 64.0 104.6 98.3 29,901 27,456 44.873 42,171 
*Fur-Fish-Game ...... 21.3 18.6 39.7 37.4 9,155 7.975 17,038 16,039 
*Hunting & Fishing 25.3 28.7 36.7 46.8 10,850 12,319 15,749 20,096 
Outdoor Life ‘ 69.0 68.0 108.9 101.6 29.601 29,172 46,718 43,586 
Sports Afield .... 55.8 47.5 84.5 78.3 23,938 20.378 36,251 33,591 
SE rie 294.6 273.8 480.2 455.9 126,401 117,464 206,008 195,598 
Mechanics & Science 
Mechanix Illustrated .......... 82.4 89.1 150.1 163.6 18,458 19,958 33,622 36,646 
Popular Mechanics ............. 162.3 186.7 323.3 343.6 36.355 41,821 72,419 76,966 
Popular Science , 151.5 155.1 282.0 287.6 33,936 34.742 63,168 64,422 
+Science & Mechanics .......... 120.9 131.1 oe — 27,082 29,366 —— ca 
i errr er rer 517.1 562.0 755.4 7948 115,831 125,887 169,209 178,034 
tJanuary-February issues combined. 
Detective & Fiction 
££... Rererrrrirrire 17.9 24.6 28.3 36.8 7,679 10,553 12,141 15,787 
*Macfadden Men's Group ....... 66.3 63.0 100.8 97.1 28,464 27,021 43,247 41,669 
*Popular Fiction Group 15.0 14.8 25.7 28.9 3,364 3,317 5,754 6,480 
*Thrilling Fiction Group .... 8.8 10.7 17.9 21.4 1,980 2.403 4,013 4.808 
U6 Ree eee se 108.0 113.1 172.7 184.2 41,487 43,294 65,155 68,744 
Farm 
*Caeeer sé FAM occ cctccaue 72.6 76.7 117.0 112.1 31,145 32,904 50,193 48,091 
tCountry Gentleman ............ 94.3 126.6 166.0 177.3 40,455 54,311 71,214 76,062 
Far CE 06 on dees or oceans 117.3 114.4 170.5 171.9 50,322 49,078 73,145 73,745 
tFarm & Ranch—Southern 
Ar .occvescecssoces 55.0 56.2 91.8 92.8 23,595 24,110 39,382 39,811 
{Progressive Farmer .........+-. 118.1 119.5 188.5 184.1 80,308 81,260 128,180 125,188 
Successful Farming ............. 118.9 101.8 181.0 159.4 53,505 45,810 $1,450 71,730 
/ | errr rery re 576.2 595.2 914.8 897.6 279,330 287,473 443,564 434.627 
tChanged from 680-line page to 429-line page in February 1953. ¢See note at end of linage tabulation. 
Newspaper Sections (I) 
(Nationally distributed with Sunday newspapers) 
RTE TOUR oc ccccccscveses 47.9 49.0 ‘ 79.8 40.715 41,650 77,775 67,830 
SPP ERTCCRTELLEEERT ET Le 48.2 47.8 91.0 79.7 40,970 40,630 77,350 67,745 
This Week Magazine ........... 68.2 64.4 131.4 111.2 57,970 54,740 111,690 94,520 
MEE, Ganeraesin ewseds 164.3 161.2 313.9 270.7 139,655 137,020 266.815 230,095 
Newspaper Sections (II) 
(All other newspaper sections and comics) 
First 3 Markets Group .......... 34.9 37.6 71.5 60.1 29,665 31,960 60,775 51,085 
New York Mirror Magazine ...... 35.1 39.9 74.3 78.6 34,398 39,102 72,814 77,028 
New York Times Magaz.ne ...... 211.9 164.6 363.3 265.8 180,115 139,910 308,805 225,930 
Puck—The Comic Weekly .... 8.9 12.6 17.5 24.7 16,946 23,990 33,320 47,029 
. Beer errr ery 290.8 254.7 526.6 429.2 261,124 234,962 475,714 401,072 


All figures in the following groups were compiled by Advertising Age 


Comics Magazines 

=§American Comics Group: 
(Total 2 Units) 
Unit A 
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Advertising Age, March 29, 1954 


Feb. Jan.-Feb. Jan.-Feb. Feb. Feb. Jan.-Feb. Jan.-Feb. . Feb. Jan.-Feb. dan. “Feb. 
954 1953 


1953 1954 1953 1954 1953 


2,835 1,323 Newsweek-Pacific: 
2.646 2.079 Manila Edition . 
2,024 3,402 Tokyo Edition 
National Comics Group: — et 
(Total 2 Units) 3,969 3,843 ecan p 


54 
§sArchie Comic Group abe cae 
: : 20.0 ki ; : Populai 
Red Unit ; ‘ 11.0 ’ 2,173 1,922 : Mecanique Populaire 
9.1 
12.0 


§zHarvey Comics Group ........ 


"s Digest: 
Blue Unit oid ares 1,796 1,921 ’ Reader’s 
Quality Comic Group errr eee 2.268 2.268 . Australian 
§Standard Comics Group 1,512 2,079 
Total Group ‘ , 32.0 3 6,237 6,111 
SJanuary-February issues combined. Not included in totals. 


Canadian National Weekend Newspapers (Rotogravure Linage) 
La Patrie k 102.7 71.0 62,160 47,919 ; r French (Belgium) 
La Presse ! 929 80.4 60,358 50,948 French (Paris) | 
Star Weekly ; ‘ 130.4 113.4 70,154 65,436 . ; French (Provincial) 
Weekend Picture Magazine 140.3 114.0 84,125 67,944 i French (Swiss) 


aaa <n German (G 
Total Group G 363 “3788 276797 232.247 370,265 | German ys ae ? 


Canadian p~ 
anadian Home Journal ......... : F 67.3 66.8 23,710 19,584 ‘ 421 
perv Homes & Gardens .... s : 55.7 55.7 25,249 23,107 37,919 Japanese Troop : 
Chatelaine ........ . 59.7 653 25,117 26,110 44,404 _— American (English) 
Maclean's - 5 ; 107.0 107.5 47,216 44,653 E 73,066 . exican 
Mayfair ea 1 74.3 1004 25.228 23,624 ' 68,280 cn maga 
Reader's Digest: Parte al 

English Edition _ 114.0 1140 14560 14,196 . 20,748 guese 

French Edition coed 119.0 116.0 14,742 13,559 j 21,112 South African 
Revue Moderne ’ 30.6 35.9 15,445 15,879 24,403 jew Hemisphere 
Revue Populaire = F 31.1 33.7 14,848 14,669 E 23,571 Ti s Ath F 
Samedi 529 496 23,568 21,770 i 34,754 Teel ae _ . 
Saturday Night rf , 106.9 1174 41,972 41,888 79,825 | Ctme-hatin American 


Time-Canadian 146. 2 2358 2227 61.530 50,890 93,520 — 
Total Group “2. 3 10543 10850 333185 309929  S41322 507.023 | Vision 


ERESGNS! 


~ 
2nhLe 
MUoeoCoOooOOMNOCSD 


ee 
exe 
PnNPONSe 


— Lines — — 
Feb. Feb. Jan.-Feb. Jan.-Feb. 
1954 1953 1954 1953 


15,260 19,670 31,010 30,030 
26,320 23,590 51,520 44,870 


5,530 5.950 9,436 
4,590 10,052 


9,100 
14,287 
12,376 


r " Total Group 1,366.7 1,401.0 2,728.9 2,612.6 
oreign 


375,261 380,052 717,554 724,432 


NOTE: All sectional advertising of Everywoman’s, Family Circle, Woman's Day, Farm & Ranch—Southern Agriculturist 
Life lateraational: | and Progressive Farmer is reduced by application of a ratio figure to each advertisement; 
English Edition f ' ; 78.7 24,905 31,025 46.410 53,550 | of the particular edition carrying the advertisement to the total circulation of the magazine. 


this ratio is the circulation 
For example. if a page 


Spanish Edition ; 6 . 86.2 23,630 17,425 40,670 58,650 | advertisement appears in an edition representing 25°, of the total circulation of the magazine, it is counted in the totals 


Newsweek -European f ‘ \ 52.6 10,290 12,110 20,650 22,120 | as .25 pages. 


Liberace Adds Sponsors Rose to American Art Works (y O'Cedar told AA. Turner Advertis- 
Guild Films Co.’s “Liberace’| American Art Works tne, © Cedar Ventures ing is the agency. 

telecast has been sold in two more|Coshocton, O., manufacturer of) j j TV | ' 
markets, bringing its coverage to| metal signs and displays, has ap- into Evening Royal Typewriter Budget Up; 

170. The pianist’s new sponsors are | pointed Stanley T. Rose sales man- | to Boost New Mop Plans $1.5 Million Expansion 

Lee County Bank, Fort Myers, Fla.|ager. Mr. Rose formerly was as- | | Royal Typewriter Co.'s 1954 ad- 
(WINK-TV), and Cambria Sav-| sociated with National Advertising) CHicaco, March 24—O'Cedar vertising budget—its 50th anni- 
ings & Loan Assn., Johnstown, Pa.|Co., Waukesha, Wis., a subsidiary |Corp. is venturing into nighttime | versary year—is 20% greater than 
(WARD-TV). ‘of Minnesota Mining & Mfg. Co. {network television for the first)the previous high, the company 
time to introduce the Every-' }; announced. The bulk of adver- 
| wae ey a new member of its tising is in printed media, includ- 
Look at Candy Industry's | family of mops. ‘ing Business Week, Life, The Sat- 


grown-up dress—its big, newsy aeaiar clues od othe Aeyog ‘urday Evening Post, Time and 
‘s , .-° | busines d school publications. 
format. Here’s where more candy ‘the public over the “Meet Millie” business and school pu ations 


men look for more up-to-the-minute | chow, seen Tuesday nights over on & Rubicam, New York, is 
information than anywhere else. CBS-TV. The program is spon- the agency. 
We're ten years old now. sored on alternate weeks by 
We've been the leader since our O’Cedar and Carter Products Inc. 
first year—and we keep on growing. | O’Cedar’s spring mop campaign plant modernization program de- 


|also includes b&w pages in the signed to increase production capa- 


<P Canpy INDUSTRY Beiter Homes & Gardens, Country | Dy 28%. It plans to go heavily 


Gentleman, Farm Journal, Good after the youth market to increase 


Housekeeping, Household, Ladies’ | $4!€s- 
} , Home Journal, McCall’s, Modern | 
220 E. 42nd St., N. Y. 17, N. ¥. | Romances, Sunset Magazine, To-|James Boerst to Publish 
MUrray Hill 7-8771 day’s Woman, Town Journal and ‘Radio-TV Factuary’ Monthly 
Information headquarters for the biltion-dottar |True Story. The magazine drive The Radio-TV FACTuary, which 


industries they serve-“‘Candy Industry,” 


“ike Canty indeswe Corina and is aimed at promoting sponge mops.|has been published quarterly in 


during the next two years on a 


Audited Circulation — 6,262 
Don Gussow Publications, Inc., 


At its anniversary celebration | 
Royal said it will spend $1,500,000 | 


Larchmont, N.Y., will be issued 
monthly beginning in May FACT- 
uary lists all sponsored network 
radio and tv programs, alphabeti- 
cally by show titles, agencies and 
advertisers. 

The format of the booklet will 
remain the same, except the cover 
will be changed to provide adver- 
tising space. In the past this serv- 
ice has been available only on a 
yearly basis; in the future the 
listing may be bought on a month- 
to-month basis. Mr. Boerst also 
publishes a monthly spot radio re- 
port. 


Joins Meldrum & Fewsmith 

W. K. Cochrane III, formerly 
with Owens-Corning  Fiberglas 
Corp., New York, has joined the 
copy staff of Meldrum & Fewsmith, 
Cleveland. 


Moses Bros. Names Filmore 
Moses Bros., midwestern house- 
wares manufacturers’ representa- 
tive, has appointed Filmore Co., 
Chicago, to handle its public rela- 


Formula Book,” and “Bottling Industry’ | No other media are being used,’the past by James M. Boerst,| tions. 


* Bista Pre-Madeready Mats fae R.O. P. Color 
* Centrifugally Cast Patented Press Plates 


—* Direct Pressure Mats 
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Lee SS —_— —_ 6,188 2,912 4,368 Bit 
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Finance Corp. Elects Taylor 

Elliott Taylor, manager of pub- 
lic relations, advertising and sales 
promotion, has been elected v.p. of 
Pacific Finance Corp., New York. 
In addition to his new assignment 
as assistant to the company presi- 
dent, Mr. Taylor will continue to 
formulate public relations policies, 
work with community organiza- 
tions and direct stockholder and 
financial relations. 


Kellogg Corset to Betteridge 
Kellogg Corset Co., Battle Creek, 

Mich., maker of combination and 

surgical garments, has named 


Betteridge & Co., Detroit, to handle | 


its advertising. Newspapers and 
trade publications will be used. 
Previously, Tower Advertising 
Agency, Chicago, had the account. 


ROBERT EDWARDS, formerly with Farson, 
Huff & Northlich, Cincinnati, has been 
named advertising manager of Trailmobile 
Inc., Cincinnati. He succeeds Marshall N. 
Terry, who has resigned to operate Elmer 
Wheeler sales training institutes. 


| 


| Agency, Los Angeles, has been ap- 


Ad-Color to Clark Collard l 


Clark Collard Advertising| 
pointed to handle the advertising 
of Ad-Color Photo Corp., Pasadena 
manufacturer of Roto-Vue, a 
point of purchase rotating lamp 
which utilizes color film. Plans call 
for space in advertising, merchan- 
dise display, ice cream and frozen 
food publications, and direct mail. 


Three Ms Promotes Knudsen 

R. N. Knudsen, who has been a 
sales representative for the Scotch- 
lite reflective products division of 
Minnesota Mining & Mfg. Co., in 
St. Louis, has been promoted to 
sales supervisor of a _ five-state 
area—California, Washington, Ore- 
gon, Nevada and Arizona—with 
headquarters in Los Angeles. 


Mactadden Appoints Stein | 

Edward J. Stein, formerly of. 
Hunting & Fishing, has joined the 
Chicago sales staff of Macfadden 
Men’s Group. 


57 


Pioneer Insurance to White 
The Pioneer Auto Insurance Co., 
Chicago, which insures non-drink- 
ing drivers only, has named White 
Advertising Agency, Tulsa. 


— 


at its colorful best. 
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At your service — teamwork skilled through 
years of experience to capture your food set-up 


CHARLES F KUONI STUDIO 
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LIFETIME LIVING says... 


ao NEW MARKET eains at 40 


and BUSINESS MEN AGREE > 


...a new market begins at 40— 


P. S. If you have not seen LIFETIME 
LIVING, send for a sample copy on 
sold at the 
newsstands.) 22 E. 38th Street, New 
York 16, N.Y. MU 9-3564. Chicago 


your letterhead. (Not 


office: 35 E. Wacker Drive. 


a huge market of 57,000,000 adult men and women— 
by far the largest adult market in America, with the 
biggest spendable income and more time to spend it. 


As you know, medical science has provided a new div- 
idend of years and better health to those over 40—a fact 
which is fast opening up new horizons for the hosts of the 
active and alert who have passed their fortieth milestone. 


As a result, new patterns of life are unfolding: New oppor- 
tunities for travel are at hand—plans for new houses can 
be carried out—new leisure enables these people to do 
the things they’ve always wanted to do—diet and health 
habits start to change—at last there’s an opportunity for 
some luxury purchases—there’s greater opportunity and 
need for sound investment programs—and a great need 
for advance planning for retirement. 


LIFETIME LIVING pioneered in serving this market when it published 
its first issue in June, 1952. Today after 21 months of experience in 
catering to the needs of this huge segment of our population so long 
neglected by other publishers, LIFETIME LIVING knows it has 
an elephant by the tail. LIFETIME LIVING has one of the most 
enthusiastic and loyal groups of readers ever developed by a national 
consumer magazine, readers who are quick to buy all the goods and 
services offered to them which fit their needs—whether a $1.00 book 
or a $2,000 cruise. 


There’s much that we have learned about this Mature Market. Let 


us help you develop your sales to this market. Please call on us to 
do so. 


TRAVEL. 


Malcolm La Prade, Vice-Pres. 
Thos. Cook & Son, says: 


“People over 40 make up a very 
substantial proportion of today’s 
travelers since they have the time, 
money and freedom from responsi- 
bilities to enjoy leisurely journeys 
to every part of the world.” 


A. H. Diebold, Director 
American Home Products 
Corporation, says: 


“For most people medicine begins 
at forty, and the 57,000,000 people 
over forty constitute a huge and 
evergrowing market for drugs and 
pharmaceutical manufacturers. 
“LIFETIME LIVING is doing an ex- 
cellent job in providing a sales 
medium to reach this market.” 


James E. Knox, President 
Charles B. Knox © 
Gelatine Co., Inc., says: 


“Informed people after 40 watch 
their diet and seek out foods that 
favor their health needs. It's part 
of our job, and that of other manu- 
facturers who qualify to keep this 
important market truthfully — in- 
formed.” 


Emmanuel M. Spiegel, Past 
President, National Association 
of Home Builders, says: 


“The family head who has passed 
40 is a key customer in today's 
housing market. This ‘mature third’ 
of our population, by reason of its 
high earning power and social and 
economic stability, accounts for a 
very substantial share of the $12,- 
000,000,000 in new home construc- 
tion sold to American families each 


year. 


INVESTMENTS 


Walter Benedick, Executive V. P. 
Investors Planning Corporation 
N.Y.C., says: 


“Men and women over 40 years of 
age account for 73.7 per cent of 
the total share owners in the 
United States. That's eloquent testi- 
mony of the importance of selling . 
financial investments to the mature 
market." 


Hector Lazo, President 
Marketing Counsellors and 
Professor of Marketing, 
New York University, says: 


“The men and women over forty in 
America comprise 1/3 of the peo- 
ple but possess conservatively more 
than '/. of the purchasing power of 
the nation. It is safe to say that 
they influence the spending of a 
substantial balance of the popula- 
tion, especially the oft-quoted 
‘youth market’.” 
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Gives His All in Defense 
of TV Home-Type Shows 

To the Editor: It would appear 
that the Eye and Ear Department 
of the world’s greatest advertising 
journal is afflicted with myopia, 
and congenitally hard of hearing. 
The symptoms of this horrible 
syndrome are manifest by bias to 
printed media and churlish quar- 
rel-someness toward audible and 
visual communications... 


TELL AND SELL YOUR STORY — 
WITH GENUINE PHOTOGRAPHS | 


8x 10's = Post Cards 
Miniatures—Portfolios—B 


Tip-ons — 
usiness Cards 
THE GROGAN PHOTO COMPANY 
| :1275.N. Bahls St., Danville, Ilinois 


A ON eene erhteEs Go 
122 S. Michigan Ave., Phone WEbster 9.3219 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welceme. 


| | allude, of course, to that de- 
_partment’s latest misadventure in 
dismissing with an academic flick 
of pen the effectiveness of home 
i'type shows on television. Your 
man is abetted in this business by 
a head writer who calls such shows 
“poor raters.” 

The arguments are, of course, so 
patently silly as to stay one’s reply 
in refuting them—but then, there 
are so many geniuses abroad these 
days—both on and off Madison 
Ave.—that one does one’s bit in 
prevention of the spread of these 
communicable infections .. . 

Our business is to sell, not 
amaze other copywriters with our 
coyness. It is the objective of all 
good home service programs to use 


ithe visual and audible techniques 


of the medium as a vehicle for 
format most notably lacking in 


hat ts this 


“earth to hearth” 


business? 


Well, for one thing, we hired a man to 
confirm or upset some of our ideas about 
the billion dollar coal market. His quest 


led him to a national coal trade association which does 


Nee : 
: Le 


one with only 4 syllables, 


and a 4-word book, “Coal Industry Pur- 


chasing Manual.” 
MECHANIZATION 


ow 
product. It is read by 14,500 major 
buying influences in those mines 
which account for 87% of Ameri- 
ca’s coal output, 95% of coal’s 
purchases. 

UTILIZATION picks up where MECHANIZATION 
stops, never lets go ’til the ashes are ‘ 

hauled away. UTILIZATION is unique. 
It does the work of 5 books, reaching 
coal’s principal users (90% of annual 
consumption)—coal r 


a wonderful job for the industry. Having 
no idea who sent him, the people there 
dispatched him back to an outfit called 
“Mechanization, Inc.” 


That’s us! 


When we’re not hiring researchers, 
we publish two magazines with 5 syllable 
names: “Mechanization” and “Utilization,” 


“Mechannual,” 


covers coal from the mine- 
ner’s dream to the finished 


etailers and 


wholesalers, coal docks and coal handling railroads, 
manufacturers, steel and cement mills, 


stations. 


lire 


articles. 


electric utilities and municipal power 


MECHANNUAL records coal mine his- 
tory ; forecasts the future; illustrates 
progress through detailed ‘modern mine” 


_ COAL INDUSTRY PURCHASING MANUAL tells buy- 
ing influences where to find what they want to buy. 


Thus we’re the only publishing house that covers 
coal from earth to hearth. In the process of getting 


out these books, we’ve 


come to know more coal men 


and more coal users than anybody. We know a great 
deal about production methods, preparation tech- 


nique, transportation, retail sales, in- 


dustrial handling and 
lems. 


| ad 


burning prob- 


wow 


ms —wrr—ma 
If you have something to sell coal ~~~ 
producers or users, we place our coal 
authority at your service. 


echanization, Inc. 


MUNSEY BUILDING « WASHINGTON 4, D. C. 


New York + PirtssurcGH » Cwicaco + SAN FRANCISCO « Los ANGELES to you for a half-dozen editions of © 
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printed media. Your writers admit 
that the producers of the NBC- 
TV show are top-notch. How then, 
could they be so wrong as the 
article declares? And by lumping 
all home shows into one category, 
your man seems to have neglected 
the editorial duty of precision .. . 

Sixty two per cent of the na- 
tion’s television stations carry lo- 
cally produced home shows of one 
type or another .. . Almost all of 
these shows are conducted by 
women... An ivory tower denial 
of the need and demand for such 
shows, so patently at odds with 
the facts of the marketplace, 
leaves one a bit skeptical of the 
motives behind the piece... 

We cannot, of course, supply the 
sex substitute for our audiences 
the writer seems to think they so 
desperately need .. . Our attention 


/was devoted to how to sell the, 
'merchandise of those who sponsor | 


our show. 

Your man speaks of the “rela- | 
tive ease with which such shows | 
can be produced.” Ease, definitely, | 
if an inferior product is wanted. 
But for a selling vehicle, many dif- 
ficulties are presented of 
course, those who have the advan- 
tage of a home show on film es- 
cape the burdensome and costly | 
process of staging and producing, 
as it is up to the syndicator to see 
that no fluffs, waste motion, or in- 
adequate presentation occurs. 

But we are especially intrigued 
by point 3 your man wished to 
make. “Cooking hints. Since the 
advent of frozen foods, fewer and 
fewer women are interested in the 
lost art of cooking.” 

We are amazed! Our clients, who 
sell cooking appliances, foods and 
services, are amazed. Here we 
were, with our market information 
hanging out, selling more and 
more of these products to fewer 
and fewer women who weren’t in- 
terested! Gad, Godfrey, how do we 
do it? 

So magazines are read selective- 


ly and television is ephemeral? 
Who, might we ask, selects a 
woman’s program. Dad? Junior? 


Uncle Charlie? . 

If it is true, as you say, that the 
audience always has some other 
place to go or something else to 
do in preference to watching a 
show about what she is closest to 
—homemaking— is it not also true 
that she can do something other 
than read a magazine—and fre- 
quently does? She can watch a 
home show and cook. She lacks 
the dexterity to read and change 
junior or fend off a salesman and 
read at the same time. 

Could it be that our audiences 
are turning to television—and the 
home show—beciuse they do not 
get the full treatment in the 
books? ... 

H. J. STRAW, 

Assistant to the General Man- 

ager, Sales, Kelsey TV, Madi- 

son, Wis. 

The Eye & Ear Man, who has | 
spent all his business life in radio 
and tv, will certainly be interested 
to learn that he exhibits a bias | 
in favor of printed media. 


Hears News About Himself 


To the Editor: Recently we have 
been receiving mail from all over 
the country regarding a story that 
apparently was used in ApvVERTIS- 


lieve it was in the Feb. 1 edition. | 


This story was about Steve 
|Ellingson and/or his U-Bild En- 
|terprises. Since this is an article 
that apparently has attracted con- 
siderable attention and since the 
article concerns myself and my en- | 
|terprise, I should be most grateful 


Suburban Agency Welcomes 


inc AcE. I can’t be sure, but I be- | 


| your magazine containing the story. | 
I shall be most happy to send a) 


check to cover the cost the moment | 
I hear from you. 

I should like to take this oppor- 
tunity to thank you very much for 
writing this story whatever it 
might be, and hope that some time 
I might return your kindness in 
full measure. 

STEVE ELLINGSON, 

U-Bild Enterprises, Van Nuys, 

Cal. 

All the excitement was caused 
by one picture on Page 108 of the 
Feb. 1 issue. 

e 


Another Pioneer 

To tie Editor: Your story on 
Woodward & Byron, and their 
move to the suburbs (AA, March 
8) was of more than passing in- 
terest to us. 

Pritchard, Daniels & Dreher 
opened here in suburban Phila- 
delphia Feb. i with, as the enclosed 
brochure points out, much the 
same “fresh-air’’ philosophy as 
Woodward & Byron. 

Who said the days of the pioneer 
were gone? We’re happy to wel- 
come W&B to the fold. 

J. W. DANIELS, 
Priichar'd, Daniels & Dreher, 
Ardmore, Pa. 
s ° 
Merely Tonsorial 

To the Editor: It is not recorded 
whether or not Julius Caesar war- 
bled sweetly at his bath, but it is 
a matter of record that his servants 
carefully saved his facial scrapings 
and sold them at fabulous prices to 
such Romans as prized celebrated 
knickknacks. 

This bit of historical trivia is 
thrown at you as a consequence of 
your article (March 8) about 
what’s going to happen to Frank 
Sinatra’s whiskers. The increasing 
number of alarmists who draw| 
parallel between our age and that | 
of Rome will no doubt find in this | 
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just the support they need in trac- 
ing our “decline and fall.” I would 
like to point out, however, that any 
resemblance between Frank Sina- 
tra and Julius Caesar would be 
purely tonsorial. 

SMITH W. MOSELEy, 
Southeastern Advertising 
Manager, The Progressive 
Farmer, Birmingham, Ala. 

P.S. Think what John L. Lewis 
could do with his eyebrows. 


e 
Finds Shaver Stunt Revolting 


To the Editor: So a couple of 
Ruder & Finn publicity boys have 
come up with a stunt that’s sup- 
posed to make boys in the front 
row sit up and take notice! Such a 
phrase as “poor taste” is too weak 
to apply to this air-brained scheme 
that is intended to sell Norelco 
Shavers! 

I find the idea of a vial of Sina- 
tra’s shavings about as welcome as 
sitting under an easily accessible 
tree in a public park! This is, by 
far, the most revolting misuse of 
publicity ever reported! 

JEANNE FLORIAN, 

Editor & Advertising Manager, 

National Furniture Ware- 

housemen’s Assn., Chicago. 

* rs a 
Bouquets and Brickbats 

To the Editor: Mr. Bernard’s 
coverage in ADVERTISING AGE of 
my address before the Public Re- 
lations Assn. has brought to me 
many bouquets and brickbats. 

However, I wish to thank you 
for the competent and factual job 
you have done and express to you 
my congratulations for bringing 
to the foreground a subject which 


JUST ASK FOR MARIE: 


Call WAbash 2-8655 and ask for 
Marie Maize on your next multi- 
graph, mimeograph, addressing or 
mailing job. Quick pick-up and de- 
livery. fast and accurate work, plenty 
of experienced rsonnel, charges 
always in line. THE LETTER SHOP, 
Inc., 431 S. Dearborn St., Chicago 5. 
(Now in our 25th successful year.) 


_———=—=—=—=—=ee Represented nationally by 


*“] didn’t realize we lived in ‘Newark 


Newstown’! They got 228% coverage 


*way out here in Mt. Arlington.” 


NEWARK, NEW JERSEY 


O'Mara & Ormsbee, Inc. 
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is of vital interest to our industry | Stroudsburg Daily Times, when at 
and to me personally. 7 am. I had two trees felled, 
HENRY GELLERMANN, placed at the Anatomic Paper 

Director of Advertising and Mills, and that afternoon, startled 
Public Relations, Bache & Co., our readers with the announce- 
New York. ment they are holding in their 
e - ‘ hands two trees that were chopped 


P down that morning and were 
Caveat Emptor,’ Dealer's 


meant for the afternoon issue. 
Ad Warns Auto Purchasers My last connection with the 
To the Editor: 


At the recent daily field was with the White 
convention of the National Auto- Plains Daily Record. 

mobile Dealers’ Assn. in Miami| |! Still am very close to this sort 
Beach, I was impressed by the ad- | Of thing, but age prevents my con- 
dress of Douglas McKay, Secretary tinuing. ; 

of the Interior, who vehemently _ 1 want to wish everybody in the 
denounced the unscrupulous ad- @aily field the best possible in 
vertising methods of some of the !ife. 

automobile dealers. Mr. McKay, ALBERT B. ABRAMS, 
who is an automobile dealer him- | New York. 
self, urged that a thorough house- | e * e 


cleaning was needed to rid the’. ’ 
business of sharp practices. ‘King Size’ Business Papers 


I am enclosing a reprint of q Have Progressed, Reader Says 
Foley Chevrolet advertisement en- _ To the Editor: It seems that 
Stanley A. Frankel of Coronet, 
| writing in “The Voice of the Ad- 
_vertiser” of your Feb. 22 issue, 
|/completely misses Ken Butler’s 
“detects” regarding the trend to 


“king size” magazines. 

There is no argument about the 
large size (7x10”) vs. pocket size 
publications; we agree Gert S. is 
right, ““A page is a page is a page.” 
But does Stan understand that a 
“king size” publication as refer- 
red to by Butler is something en- 
tirely different from the large 
(7x10”) or Esquire size, as I feel 
sure Ken is referring to business 
papers only. 

A page of advertising in a “king 
size” book, which has an over-all 
trim size of 11%x11%4”, constitutes 
a standard 7x10” area, plus a col- 
umn of editorial content on the 
same page. This makes for greatly 
increased advertising visibility and, 
provided the editorial job is up to 
par, far greater advertising reader- 
ship. 

Ken Butler refers to this trend 
in business papers and, therefore, 
Stanley’s research, which doubt- 
less refers to consumer publica- 
tions, would not be pertinent. 

Let’s not, therefore, lead the Ap- 
VERTISING AGE readers astray, as 
there definitely is a great trend 


toward “king size” business papers advertising growth. 

and those that have adopted this InvinGc A. LESHER, 
format have almost without excep-| District Manager, Metal-Work- 
tion shown distinct progress and! ing, Chicago. 


Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. i 
The ADmatic projects a new message or idea | 
every 6 seconds on a large screen equivalent to a 
28" T V. It holds 30 slides (2" x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. | ; 
For rental or* purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. — 
1216 CHICAGO AVE. © DAVIS 8-7070 ¢ EVANSTON, Itt 


titled “Caveat Emptor,” which ap- 
peared on Page 2 of the Newark 
Evening News on March 9. In this 
manner, we hope to familiarize the 
people of our community with 
some of these reprehensible sales 
devices, and to place them on 
guard against dealing with unau- 
thorized auto dealers who resort 
to these undesirable practices. The 
enclosed advertisement was pre- 
pared by our agency, Raymond) 
Advertising Agency, Newark. | 
EDWARD J. FOLEY JR., 
President, Foley Chevrolet 
Motor Sales Co., Newark, N. J. 


Cerf Has Nothing on Us 


To the Editor: Let’s not let Ben- 
nett Cerf get ahead of us by print- 
ing verses about advertising in his 
column of This Week Magazine 
(Feb. 21). 

May I present a bit of our own 
inspiration entitled, 

Modern Day Business Philosophy 
A man built a better mousetrap 
And it certainly rang the bell. 
But he didn’t get lush 
Hiding it in the brush, 

He advertised like Hell. 

HORNER GOODNER, 
Red Oak, Ia. 


Veteran Sends Greetings | 

To the Editor: Nearing my early | 
80s, I have retired from business, | 
after 48 years in the stationery and 
greeting card fields, being presi- 
dent of The Adoma Publishing 
Co. of New York City, producing 
monthly publications for the above | 
fields. 

Ever since I left school years, 
ago, I have been interested in the | 
public press, doing  reportorial | 
work in Philadelphia and New 
York and later operating daily 
afternoon publications, first, in| 
Stroudsburg, Pa., for eight years, | 
and operating the first afternoon 
publication in White Plains, N. Y.; 
then, leaving this field to enter 
trade publications. 

I caused a sensation many years 
ago at the fifth anniversary at the 


WHATEVER YOUR 


Give your abel a lift... 


PRINT IT ON CHAMPION ALL PURPOSE LITHO 


Lift your label out of the ordinary and it'll help lift mer- 
chandise off the shelves. To turn your label into an eye- 
catcher, print it on a high quality coated label paper .. . 
Champion All Purpose Litho. 


THE CHAMPION PAPER AND FIBRE COMPANY «+ 


District sales offices in New York, Chicago, 
Cincinnati, Atlanta, Dallas and San Francisco. Distributors in every major city. 


PAPER PROBLEM 


Philadelphia, 


HAMILTON, OHIO 


Detroit, 


TRADE-MARK 


Symbol of Quality, Integrity, Service 


St. Louis, 


IT'S A CHALLENGE TO CHAMPION 
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FALSTAFF HORSEPLAY—One of the laughs at Falstaff Brewing Corp.’s New Orleans 
sales meeting was the payoff shown here when W. Coy Vinson (left), southern 
division sales manager, won a steak dinner and the ministrations of two lovely attend- 
ants, for reporting a better sales record than the midwestern division. Eating beans 
from a drab table is Roland A. Saeger, midwestern sales manager, Omaha. 
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DEFENDERS—An ad campaign aimed at strengthening the nation’s air defense 
brought laurels to the Advertising Council, Ruthrauff & Ryan, the volunteer agency, 
and Hayes Dever, volunteer coordinator. Special awards were presented by Gen. 
Benjamin W. Chidlaw of the Air Defense Command to (left to right) F. Bourne Ruth- 
rauff, v.p. of the agency; Stuart Peabody of Borden Co., new chairman of the Adver- 
tising Council, and Mr. Dever, who is head of public relations for Copital Airlines. 


FAMILIAR FACES—At the Assn. of National Advertisers spring meeting in Hot Springs, Va., last week, 
these familiar faces in the advertising business were seen. Left to right are Jack Phillips, B. T. Babbitt Co.; 
Roger Greene, Philip Morris & Co.; George Mosely, Seagram Distillers Corp.; Al Brown, Best Foods Inc.; 
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MILLIONAIRES—When Newsweek topped 1,000,000 net paid, 
magazine executives decided on a surprise party for president 
Malcolm Muir (second from left) and Theodore F. Mueller (third 
from left), publisher. Telling how the new high circulation was 


COMPARISON PROVES—Milwaukee, of all places, was the scene for this interna- 

tional toast between Vernon S. Mullen Jr. (left), advertising director for Miller 

Brewing Co., and Henry M. Robinson, advertising and merchandising director for 

Ind Coope & Allsopp, operator of 11 breweries in Great Britain. Mr. Robinson paid 
a visit to the famous Miller Inn to compare flavors and ad techniques. 
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reached, with gestures, is Charles Kinsolving, New York ad man- 
ager. Others, from left, are D. W. Norris, William Hennessy, Gib- 
son McCabe, Art McAnally, William Cashin, Harry Thompson, 
Edward Davis and Art Stein. 


MISS FOUR A’s—Mimi Cummiskey, secre- 

tary at MacManus, John & Adams, Bloom- 

field Hills, Mich., was selected by applause- 

meter acclaim during the spring meeting 

of the Four A’s Michigan Council, as Miss 
Four A‘s for 1954. 


Walt Boone, Dow Chemical Co.; John Alden, Norwich Pharmacal Co.; Gus Shallberg, Borg-Warner Corp.; 
“Bud” Carey, Goebel Brewing Co.; William Carter, William Carter Co., and Russell Applegate, E. |. du Pont 


WINS OVER 


JOIN THE MARCH OF DIMES 


NAUGNA, FOUNDETION f OF PANTER GORALTRM 


CHICAGO TYPOS—Some of the awards in the 27th. Exhibition of Design in Chicago Printing, sponsored Grown,” designed by Bruce Beck; Marshall Field & Co.’s newspaper ad, “Never Underestimate the Power 


the Society of Typographic Arts, went to (left to right) Chrysler Corp.'s Airtemp booklet, “There’s Money 
in the Air,” designed by Morton Goldsholl; General American Transportation Corp.'s ad, “As Industry Has by Lindell Mabrey. 


of a Handkerchief,” designed by Lynne Park, and the March of Dimes poster, “Win Over Polio,” designed 
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daily and 
Sunday 
newspapers 
in Detroit... 


ETROIT 
EANS 
USINESS 


the sales-producing medium 


The proof is that The News 
carries nearly twice 

as much advertising 

linage as either one 

of the other 2 newspapers! 


Weekday Circulation 443,791—Sunday Circulation 544,622 ABC 9/30/53 


The Detroit News 


THE HOME NEWSPAPER 


Eastern Office: 110 E. 42nd St., New York 17. * Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. * Pacific Coast: 785 Market Street, San Francisco, Calif. 
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Selling to Institutions... 


| 
| ‘Individuals’ for Eaters-Out Lead 


SALTINE CRACKERS 


baked by NABISCO 
deal individual cvack ; 
to Boxes at Home, Nabisco Discovers socom 
| Two-Fold Sales Results sold in increasing volume to these Youll Lens by 6 big adoncagu 
" a ‘important consumers. whew you servos 
Help Explain Nabisco’s Selling is handled by the com- ssaikin’ " tees teat ei 
_ 20-Magazine Schedule -pany’s regular sales force by ee ee 


direct contact with prospects in 
the institutional fields, and has 
been entirely successful, since the 
points emphasized both in the ad- 
vertising and in the sales approach 


the bone aamh = wo Dysagposcy * 


oe ly: oda “ave 


New York, March 25—Implaca- 
ble enemy of the cracker-barrel, 
. advertise in the paper, where national Biscuit Co. has for some- 


36. « 
people look for all that’s going on thing more than five years been 


in town .. . in the stores .. . in the intensifying its attack on wasteful | are strongly calculated to appeal to| oc: + gearmiophyn ae es 
streets . . . at the counters . - -/ and unsanitary handling of crack-| users. The avoidance of waste by| =: Pt 

it on club . . . court house and lers and other products by pro-| breakage and spilling, and the ob- — 
schools. 


vious sanitary advantages of foods 
individually wrapped and served) 


viding individually-wrapped small 


“BAYONNE CANNOT BESOLD packages for the individual user in 


SAMPLING APPROACH—One reason given for National Biscuit Co.’s heavy, large- 
FROM THE OUTSIDE” 


THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
NATIONALLY REPRESENTED BY 


BOGNER & MARTIN 


all types of public eating places. 
These have been intensively ad- 
'vertised in the journals reaching 
food-service management—from 
the corner drug store to the big 
hotel or restaurant—and have been 


instead of being taken out of a| 
larger package by hand, are) 
stressed, as well as the fact that 
all of the items offered are also 
among what are termed “Amer- 
ica’s Home Favorites.” Customers 


space trade schedule is the “sampling effect’’—institutional eating is viewed as o 

testing-ground for the conversion of home cracker-consumers. Typical two-color 

spread, above. carries sampling a step farther and offers free samples to trade 
customers. 


will like them, in other words, be--| at home. It makes a well-rounded 
cause they are known through use sales attack. 


= “Another advantage which is of 
value difficult to estimate is that, 
on the other hand from customer 
appreciation because of home use, 
_institutional use constitutes a con- 
'tinuing process of sampling,” a 
|National Biscuit executive told 
' ADVERTISING AGE. 

“With most of the company’s 
volume handled by the grocery 
| trade over the counter, the contri- 
| bution of the ‘individuals’ to this 
| volume can be of growing impor- 
tance, both in their own sales and 
in gaining new retail buyers 
|through the sampling.” 


= Leaders among the individual 
‘packages now on the market for 
use in all types of places where 
large numbers eat include Premi- 
um saltine crackers—‘‘an old 
standby, all dressed up and ready 
to serve,” as an attractive com- 
pany booklet distributed to the in- 
stitutions puts it, adding the com- 
ment that ‘‘Waste is eliminated and 
handling time slashed—patron ac- 
ceptance multiplied.” 

Besides the crackers—now re- 
ported as the eighth best-selling 
item on the company’s astonishing 
\list of well over 300—Nabisco of- 
fers “fountain treats,” the first 
|such to be individually wrapped; 
'Dandy oyster crackers, and Ritz 
crackers. 


j 
| 


i 


Color Tv in 
Sioux City Sue-land 


Recently Bekins Furniture Store showed eleven pieces on 
KVTV—a davenport, two chairs, three tables, a rug, two 
lamps, two pictures. Immediately after the program, a lady 
telephoned Bekins to say, “I'll take the whole bundle of 
everything you showed on KVTV a few minutes ago.” 
When asked what colors she wanted, her reply was, 
“Just send me the same colors you showed on KVTV.” 


|g The average eater-out can un- 
_doubtedly recall when the popular 
individual package of saltine 
crackers was first served him with 
/his soup, and when it was so dif- 
ficult to get the tightly-wrapped 
cellophane off that something like 
a burglar’s jimmy was needed for 
the job. 

Nabisco was perfectly aware of 
this difficulty and of the exaspera- 
tion which it caused. The firm 
worked unceasingly on the prob- 
lem of an easily removable tear- 
_ tape. 
| The answer was of course a 
tape with a loose end, which has 
for some time been used on the 
|Nabisco cracker packages. The 
| other “individuals” are packed in 
'small envelopes, one end of which 
can be easily torn off or open. 


Commercial: 
Even in black-and-white, commercials get a compatible 
reception in Sioux City Sue-land, where there are more tv | 
sets: than in France, West Germany, Denmark, Itoly, Japan, 
and The Netherlands combined. (In real money, this means 
more than 85,000 sets.) 


1 a John Gorsuch, institutional sales 
: director for the past five years, 
| and a veteran of many years be- 
1 fore that with Nabisco, has had a 
1 lot to do with the development of 
1 the “individuals,” and with their 
| ‘successful promotion to hotels, 
| restaurants, hospitals and _ soda 
fountains. So has John H. Tyner, 
! 
! 
| 
1 
| 
l 
! 
! 
| 


advertising director for the in- 
stitutional division. 

Nabisco, in fact, has a huge 
trade advertising schedule, nearly 
‘all of it in color pages and spreads. 
The list includes: 
tetic Assn. Journal, American 
Restaurant, Camping Magazine, 
Club Management, College & Uni- 


SIOUX CITY, IOWA 


EKVTV. a Cowles Station, is under the same management 
as WNAX-570, the radio station that for 30 years has 
successfully served one of the world’s major agricultural 
regions, the five-state area known as Big Aggie Land. 


American Die- 
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versity Business, Diner, Drive-In & | 
Restaurant, Fountain & Fast Food, 
Fountain, Luncheonette & Diner 
Magazine, Hospital Management, 
Hospitals, Hotel Bulletin, Hotel 
Gazette, Hotel Management, Hotel | 
Monthly, Hotel World-Review, In-| 
stitutions Magazine, International | 
Steward, Modern Hospital, Post! 
Exchange and Restaurant Man- 
agement. 

Needham & Grohmann is the 
agency. 


Gardner Appoints Simons 
James F. Simons, formerly man- 
ager of the Nashville branch of 
Griswold-Eshleman, has_ joined 
Gardner Advertising Co., St. Louis. 


-‘SIMPSON-REILLY, LTD. 
Publishers Representatit 


5 * 


LOS ANGELES MALLIBURTON BLDG. 
SAN PRANCISCO CENTRAL TOWER 


PLAN DRUG MEET—When the National Assn. of Chain Drug 
Stores meets next month in Hollywood Beach, Fla., the program 
for a one-day business session will largely be in the hands of 
advertising agency men. Here’s the committee (seated, left to 
right): Hal Grafer, McCann-Erickson; William Young, William 


“a 


Esty Co.; C. B. (Chuck) Larsen, exec. v.p. of Cunningham Drug, 
and Lyle Purcell, Batten, Barton, Durstine & Osborn. Standing 
are Arno Johnson, J. Walter Thompson Co., and James Peckham, 
A. C. Nielsen Co. Kenneth Bonham, American Home Products, 
co-chairman of the committee, is missing from the picture. 


bey. ws 
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L———! Names Hunter-Tewksbury 
—— | 


Hunting & Fishing has appointed 
Hunter-Tewksbury Co. to repre- 
sent it on the Pacific Coast. 


In AHURRY 
Use Filmeck'’s 
Low Cost - High Quality 


FILM SPOTS 


Our 35 years experience has tought vs 
how to cut corners and keep costs down 


Sate acaate 
@ FILMACK STUDIOS 


1323 S. WABASH AVE. CHICAGO, ILLINOIS 


Most active building market in the U. S. 


if you want to capitalize on the 
continuing Southern _ building 
boom here is information that 
will help you. 

Unlike thickly urbanized re- 

gions where large dealers pre- 
dominate, in Dixie the medium 
and small town trade make up 
the larger portion of the building 
supply market. Dealers of these 
communities sell over 50% of 
the building materials used in the 
South and Southwest. 
To more profitably exploit your 
current Southern opportunity the 
dual type of coverage SOUTHERN 
BUILDING SuppPLies offers is re- 
quired. You want action from 
the metropolitan dealers. You've 
also got to have it with the 
smaller outlets, because they sup- 
ply the bulk of the business. 

Reach both sides of the market 
with SOUTHERN BUILDING Sup- 
pLies. Over 10,000 retailers and 
wholesalers of building materials 
and lumber read SBS. These 
readers are your most important 
dealers in 3,685 cities and towns, 
large and small, in the South and 
Southwest. 

Cost of a regular schedule in 
SBS is modest. Place monthly 
space now. Your returns will be 
more than satisfying. 


GuDING SUPPLIES 


“ = 


806 Peachtree St., N.E., Atlanta, Ga. 


building 


A. SOUTH AND SOUTHWEST—32.5% 


B. East North Central... .19.6% 
C. West North Central .. 3.7% 


D. Middle Atlantic .....15.1% 

E. New England ....... 5.8% 

GC. Weed ssssisessccsscdenee 
Chart shows percentages by geo- 


graphic sections of dwelling units 
built in the country last year. 


Indications already are clear that 
when Ist quarter figures for 1954 
are in, building material suppliers 
will see the South and Southwest 
again leading the field in activity. 


NBP - BPA 


SOUTHERN 
BUILDING 
SUPPLIES 


Has Built-In Trap | 
| for Poster Artists 


Toronto, March 23—When the | 


/new subway officially opens here | 
March 30, 62 advertisers will be’ 
' comforted by the fact that destruc- 
| tive subway artists will be far off 


their home grounds. | 

In most underground systems, 
small (and large) fry can’t resist | 
tearing, smearing or cartooning ad- | 
vertising posters. Main reason: the 
posters are so temptingly close at 
hand. 

In the Toronto subway, early 
planning has wrought an ap- 
parent advance victory over the 
moustache-artist corps: all poster 
frames are permanently attached 
to central steel pillars between the 
| two rows of tracks. 


@ Backed by this powerful bar- 
rier between poster and _ public, 
Transit Advertising Co. Ltd., To- 
ronto, has experienced no dif- 
ficulty in space disposal. An adver- 
tisers’ rush contracted all space in 
a matter of days early last year. 

Another compelling attraction 
may have been the 3-D effects 
made possible by a frame design 
that allows the use of six inches in 
depth. The poster rate is a flat 
$50 monthly per display, with 
contracts covering a 12-month 
period for units of six displays. 

Number of displays facing each 
platform ranges from 10 in the 
smallest station to 29 in the 
largest. All displays are to be ro- 
tated to various sections within 
each station and also from station 
to station, and no one advertiser 
will be represented in all stations 
at one time. 

Transit Advertising estimates 
12,000,000 riders will view the 
posters each month. 


KH]J-TV Joins DuMont; 
Network Boosts O’Grady 


The DuMont Television Network 
will shift its Los Angeles affilia- 
tion from KTTV to KHJ-TV, effec- 
tive April 1. The latter station is 
owned by General Teleradio, prin- 
cipal stockholder of Mutual Broad- 
| casting System. The contract gives 
| KHJ-TV a network affiliation for 
| the first time. 

James F. O’Grady, area super- 
visor in the station relations de- 
| partment of the network, has been 
| promoted to manager of the sales 


, 
| service department. 


KDYL Names Layton, Hillock 

Stanley W. Layton of the KDYL- 
TV sales staff has been appointed 
a salesman for KDYL, Salt Lake 
|City. Robert N. Hillock, formerly 
| with KCCC-TV, Sacramento, Cal., 
was named to the KDYL-TV sales 
staff. 


New Toronto Subway improve your ‘54 profit-picture — look South! 


can help you increase your 
Southern volume quicker 


In their fields, these magazines are the “home-town” business 
guides of the South-Southwest. They deal with Southern personali- 
ties; with Southern successes and Southern problems. Here in 
this market, they are first in circulation; far-and-away tops in 
readership. Your advertising in any Smith publication shares this 
higher readership. It ties old associations to you more tightly . . . 
and wins the friendly regard of thousands of new prospects who 
can be persuaded to push your line. Check below now. 


Automotive volume up — 3 out 
of 4 wholesalers in the South- 
Southwest anticipate 6% to 15% 
gain for 1954. Use SouTHERN 
AUTOMOTIVE JOURNAL’s 30,300 
monthly; cover practically every 
worthwhile outlet in the market. 


You get 15,000 circulation guar- 
anteed monthly with SOUTHERN 
APPLIANCES, the “big size” jour- 
nal that covers the market selling 
35 to 40% of the nation’s house- 
hold appliances. Air-conditioner 
market over 3 times as good here! 


Southward industry! 
lions of dollars of Southern and 
Southwestern buying power un- 
touched by national journals. Use 
SOUTHERN Power and INbusTRY. 


Sells the textile industry. The most 
complete unit coverage and thor- 
ough penetration of U. S. textile 
buying power available is given you 
by TEXTILE INDUSTRIES. 


Hardware volume pin-pointed. 
Over 50% of the business here 
comes from dealers in South's 
small cities and towns. SOUTHERN 
HARDWARE delivers the complete 
package for you, metropolitan, 
rural and urban. 


Sells the electrical contractors, 
distributors, inspectors, chief elec- 
tricians, engineers of utilities, 
REA co-ops, industrial, large 
service plants. To complete na- 
tional coverage, add ELECTRICAL 
Soutn’s 12,000 monthly now. 


Reach mil- 


W. R. C. Smith Publications 
806 Peachtree St., N. E., Atlanta 5, Ga. 
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it’s still true today!... 


53 heads at 
walt FRAMER 


productions 
are better than one! 


The 52 members of our staff and YOU 

are an unbeatable combination. Consisting 
of specialists in every phase of packaged 
show production, the Walt Framer 
Organization and facilities can help you 
give life to your idea — or do the entire 
job from conception to counter. A quarter 
century of accomplishment says we're 


Scientific Study 
of Distribution Is 
Needed: McCabe 


| Newark, N. J.. March 23—More 
scientific distribution has become 
a desperate need in the American 
| economy. 

| Thomas B. McCabe, president 
‘of Scott Paper Co., told the Sales 
| Executives Club of northern New 
Jersey here yesterday that our 
economy rests on three legs—re- 
search, production and distribu- 
tion. The latter has not had the 
benefit of the scientific study 
which has contributed so much to 
development of research and pro- 
duction, he said. 

Distribution must be surveyed 
with the same intense, penetrating 
scientific study to which research 
and production have been sub- 
jected, the former Federal Reserve 


dustry and educational institutions 
to unite in a program of funda- 
mental research that will go deep- 
er into the heart of distribution 
problems. 


s “The principal objectives of 
such research,” he said, “should be 
the reduction of marketing costs 
with consequent lowering of prices 
and the widening of markets. 
“Sales, production. employment 


and earnings would be given 
greater stability through better 
knowledge of how to. stimulate 


consumption. The new products on 
which our economy depends could 
{be more effectively introduced at 
llower costs. 
. re 
“Such a study,” he said, “might 
jallow us to understand why some 
| products cost the consumer twice 
what they cost to manufacture. It 
might help us solve traffic and 
storage problems, or develop en- 
jtirely new distribution methods. 
The possibilities are endless. 
/ “Done with the vigor and intelli- 
| gence that have characterized oth- 
ler major pursuits in the past by 
jindustry and 
| McCabe said, “such research could 
| mean a wonderful! dynamic growth 
|for the U. S. and all countries.” 


Scott & Fetzer Drive Uses 
‘Welcome Kirby Man’ Theme 


Scott & Fetzer Co., Cleveland 
manufacturer of Kirby vacuum 
cleaners, is using the theme ‘“Wel- 
come Your Kirby Man” in its cur- 


‘ 5 . | 
Board chairman said. He urged in- | 


universities,” Mr. | 


j 
| 


LADY EXECUTIVES—Dorothy Whitney, Annette Talbert and Elizabeth Pike (left to 
right) have been named v.p.s of Benton & Bowles, New York. The three new offi- 
cers, currently copy group supervisors, have been with the agency for a number of 
| years. 


‘Hartford Test Set Appoints Reilly. Brown 

Quinn & Delbert Boot & Shoe 
for Hi-Shine Polish | Mfg. Co., Marlboro, Mass., has ap- 

pointed Reilly, Brown & Willard, 

Hartrorp, March 24—Wolco| Boston, to handle advertising for 
| Products Inc., manufacturer of Hi-/jits line of juvenile ski, cowboy 
| Shine shoe polish, will launch anj|and engineer boots. A campaign 
intensive test campaign March 31/for the new company opens next 
to run through the spring in the|month in national trade media. 
Hartford trading area. 

Hi-Shine, is said to be a new Ludgin Elects Baxter, Rink 
concept in the shoe polish field. It! John H. Baxter. creative direc- 
}is packaged to combine a WaxX-|tor and a member of the plans 
based polish with automatic appli-| board, and George A. Rink. senior 
|cator, which works like a lipsticK| account supervisor, have been 
in its application to the shoe. It! elected v.p.s of Earle Ludgin & 
|sells in various colors at 69¢ retail.|Co.. Chicago. 
| Initial advertising calls for a _ 
}continuing campaign in the Hart- 
‘ford Courant and Hartford Times, 
|}and 190 to 200 radio spvots on three | 
Hartford radio stations—WCCC, | 
WONS, and WTIC for an eight-} 
week period. 
| Hicks & Greist, New York, is 
lthe agency. 


Snails In Trees? 


Orange trees, that is. 

We use them in Central Florida 
to keep insects out. Snail colonies 

| save millions in spraying material. 

O’Keefe’s Promotes Clogg Snails and oranges and cattle are 

Allan C. Clogg, Quebec region) big news in Central Florida, where 
advertising manager of O’Keefe’s| there are no horse races and few 
‘Brewing Co. Ltd. Toronto, has} bathing girls, but plenty of real 
|been promoted to sales goon) barn 
land assistant advertising manager! Money comes not from hoss bets 
}at the head office in Toronto. lin our area, but from hard work. 


| , |. That's why Central Florida i 
‘Plume Joins ‘Metal-Working | s why Central Florida is a 


stable, buying market for your ad- 
Gifford W. Plume Jr., formerly | vertising. _— ial 


Orlando Sentinel-Star 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


| 


j 


| with Versa-Mil Co., New York, 
| has been appointed New England 
sales representative of Metal- 
Working. published by Sutton 


good. We'd like the opportunity of 


rent campaign in Good House-| pyplishing Co., White Plains, N.Y. 


keeping, Life and Ladies’ Home} 
Journal. Purpose of the ads, which | 
make no attempt to sell a prod- 
uct, is to create consumer accept- 
ance of the Kirby man who sells 
from door to door and to arouse 
the housewife’s curiosity. 

The company reports its sales- 
men are breaking sales records 
using ad reprint Carr Liggett 
Advertising. Cleveland, handles 
the account. 


proving it to you! We're at your service. 


Creator and Producer of "Top-Rated"... 


.. our 
methods are mod- 
ern... our crafts- 
men are tops... 
our determination 
to please is un- 
swerving. Result: 
Engravings of out- 
standing quality. 
Color and black- 
and-white. 


STRIKE. 
IT RICH 


Our business is photo cngravings . 


Three Appoint Central Ad 

Central Advertising Agency, Li- 
ma, O., has been named to handle 
advertising for Alfred Hale Rub- 
| ber Co. Inc., North Quincy, Mass., | 
manufacturer of Rajah rubber, 
soles and heels: Crown Controls. 
Co., New Bremen. O., maker of TV | 
antenna rotators, electric saw. 
drills, temperature controls and) 
arrowheads, and Celina Mfg. Co., 
Celina, O., producer of laundry, 
tubs and livestock watering foun- | 
tains and feeders 


THE BIG 
PAYOFF 


Snare to Malone, Moore 

Malone, Moore Associates, New 
York, has been appointed to han- 
die advertising for Frederick 
Snare Corp., New York contract- 
ing engineer. 


WALT 


_, FRAMER 
SSS propuctions 


Thomas F. McGrath 


AND ASSOCIATES 
‘PHOTO ENGRAVINGS + DAY AND NIGHT SERVICE 
160 €. WLINOIS ST., CHICAGO 11, ILLINOIS 
Telephone DEtaware 7-5142 


| 
Sophie Marblestone to Miller 
Sophie F. Marblestone has been 
named account executive and di- 
picnwrs of public relations of W. 
Oakes Miller & Associates, St.) 
| 
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February Sales of Chain Stores 


—-——-February——---—. % Gain -~——~———Two Months-- - 
1954 1953 or Loss 1954 1953 
Food Chains 
ORE. aheseaccs $ 20,444,367 $ 18,210,755 +12.3 $ 41,125,181 $ 36,399,704 
a $3,555,129 81,153,287 + 3.0 164,887,484 160.790,545 
National Tea .... 37,799,454 34,083,677 +10.9 77,292,829 71,528,867 
SOE oscasess 120,355,792 117,669,162 + 2.3 241,885,618 233,017,952 

Group Total ...$262,154,742 $251,116,881 + 4.4 $ 525,191,112 § 501,737,068 
Mail Order 
“Sears, Roebuck .. 175,555,700 196,347,392 —10.6 
rere 7,191,468 8,336,624 —13.7 13,155,723 15,744,425 
“Montgomery Ward 53,130,978 62,442,667 —14.9 

Group Total ..$235,878,146 $267,126,683 —11.7 $ 13,155,723 $ 15,744,425 
Drug Chains 
PEE, wadnes ae 4,093,033 4,201,530 — 2.6 8,200,565 8,615,516 
Walgreeen ...... 13,886,718 13,974,202 — 0.6 28,046,534 28,799,741 

Group Total ..$ 17,979,751 §$ 18,175,732 —1.1 $ 36,247,099 $ 37,415,257 
Variety and Miscellaneous 
Bond Stores ..... 4,511,840 5,235,066 —13.8 10,677,864 11,887,975 —10.2 
Butler Bros. 8,764,444 9,192,261 -— 4.7 17,248,863 18,239,593 — 5.4 
«Diana Stores Corp. 1,764,381 1,839,308 — 4.1 17,632,016 18,789,337 — 6.2 
Edison Bros. 4,550,209 4,712,382 — 3.4 8,876,556 9,454,931 — 6.1 
Gamble-Skogmo 8,130,620 8,917,817 — 8.8 15,455,440 17,321,471 —10.8 
Grant, W. T. .... 16,579,910 15,383,407 + 7.8 31,633,724 30,641,424 + 3.2 
‘ Grayson-Robinson 

eae 5,633,399 5,377,631 + 4.7 52,877,754 59,458,361 —lil) 
oGreen, H. L. ... 6,451,194 6,309,961 + 2.2 a 
Howard Stores Corp. 1,433,859 1,526,925 — 61 2,967,893 3,253,045 — 8&8 
“Interstate Dept. 

a Fae 3,662,760 3,687,032 — 0.7 — 
Kinney, G. R. Co. 2,180,000 2,087,000 + 4.5 4,188,000 4,202,000 — 0.3 
Kresge, S. S. ... 21,104,889 20,704,450 + 19 40,838,200 41,315,886 — 1.2) 
*Kress, S. H. ... 11,019,095 ae 21,803,312 ————-_-  — 
Lane Bryant, Inc. . 4,202,130 4,498,966 — 6.6 8,039,156 8,521,497 — 5.7| 
Oe re 7,463,219 7,932,437 — 5.9 —| 
OGD ceccess. 6,587,050 6,572,416 + 0.2 12,596,259 12,791,784 — 1.5) 
*McLellan Stores . 3,447,186 3,548,548 — 2.8 —_ 
©Miller-Wohl Co. . 1,969,419 2,085,462 — 5.6 19,982,762 21,497,455 — 7.0) 
Murphy, G. C. ... 10,715,251 11,283,417 — 5.0 21,177,676 22,585,138 — 6.2 
National Shirt Shops 988,758 1,124,210 —12.0 1,951,132 2,231,343 —12.6 
Neisner Bros. .... 3,787,184 3,989,639 — 5.1 7,290,693 7,824,739 — 6.8) 
Penney, J. C. .... 59,451,693 60,784,141 — 2.2 122,949,844 126,495,728 — 2.8 
Rose's 5-10-25 .. 1,311,997 1,282,009 + 2.3 2,461,836 2,520,950 — 2.3) 
‘Shoe Corp. of 

America ...... 3,382,098 3,259,124 + 3.8 7,250,212 7,064,183 + 2.6) 
4Sterchi Bros. 

 4ar 0 eas 917,230 933,467 — 1.7 14,870,337 16,196,003 — 8.2) 
Western Auto .... 13,075,000 13,327,000 — 19 23,001,000 24,307,000 — 5.4 
Woolworth, F. W. 46,197,072 46,189,886 ae 88,839,919 91,804,689 — 3.2 

Group Total ..$248,262,792 $251,783,962 — 1.4 $ 532,807,136 $ 558,404,532 — 4.6 

Combined Total $764,275,431 $788,203,258 — 3.0 $1,107,401,070 $1,113,301,282 — 0.5 
“Four weeks and eight weeks. “One month period. *Not included in totals. ‘Seven month period. 


“Twelve month period. “Four weeks and nine weeks. 


Semantics at FTC: | 


Members Swap Verbs 
on Meaning of Ad 


WASHINGTON, March 24—Mem- 
bers of the Federal Trade Com- 
mission crossed pens today on the 
validity of a hair tonic ad which 
advised the public to “Depend on 
Your Barber’s Recommendation.” 

The majority, which included 
Chairman Edward Howrey and 
Commissioners Albert Carretta and 
James Mead, felt the ad implied 
that “barbers are qualified to diag- 
nose and treat disturbances of the 
hair which might be caused by or 
related to diseases.” 

The minority— Commissioners 
John Gwynne and Lowell Mason 
—huifed that the case resembled 
“the proverbial tempest in a tea- 
pot.” 

An opinion by Commissioner 
Gwynne—his second since joining 
FTC last year—contended, “The 
barber is qualified to advise you 
as a barber in the field in which 
barbers normally operate. His ad- 
vice to a person suffering from 
some scalp disease might be to con- 
sult a doctor... 


= “I suspect that on every work- 
ing day thousands of people do 
consult their barbers in regard to 
hair and scalp care. They will be 
interested to learn that an agency 
of the federal government now 
proposes that they go first to their 
physician or perhaps their psychi- 
atrist.” 

All this fuss stemmed from ad- 
vertising used by Ar. Winarick 
Inc., New York, for “Jeris antisep- 
tic hair tonic.” 

The hearing examiner who han- 
dled the case has registered his 
unconcern: 

“About the meaning to the pub- 
lic of any particular advertisement 
there may well be honest differ- 
ences of opinion,” he commented, 
“but there are certain principles 
which should be controlling. State- 
ments should not be read out of 
context. Words of simple and well 
established meaning should be ac- 
cepted at their ordinary connota- 


tion. The advertisement should be 


considered in relationship to the 
product advertised. 


a “The product at issue in this. 
proceeding is a hair tonic, not al 
medicant. The general public) 
would not look upon the advertise-| 
ments of a hair tonic with the 
same expectancy as they would) 
upon an advertisement of a medi- | 
cant having alleged curative pow-_ 
ers. The language used by the re-| 
spondents is simple language 
which those of even the most mod-_ 
est education should be able to, 
read and understand. There is’ 
nothing mysterious or involved in| 
the phraseology. Respondents’ 
product is harmless.” 

The commission also split over 
the implications of the phrase “re- |, 
lieves...excessive falling hair.’ | 
The examiner had held that this 
phrase meant merely that massag- 
ing and cleansing removes hair 
which would normally fall out. 

But the majority said “relieves” 
implied that the product does more | 
than remove loose hair. 


| 
Alfred Schedules Six-Page Ad 


The summer issue of Gentry will | 
have six consecutive full-color | 
bleed pages featuring Alfred of | 
New York leisure shirts, each ad) 
taken by a leading store. As a) 
Father’s Day mailing piece for lo-| 
cal retailers, Alfred has arranged | 
to drop the names of the stores in 
the Gentry ad, leaving just the ads, 
which will be bound in a cover. 
Bachenheimer-Lewis, New York, 
is the Alfred agency. 


Publisher to Friend-Reiss 


Citadel Press, New York book 
publisher, has appointed Friend- 
Reiss-McGlone, New York, to di- 
rect its advertising. Promotions 
are planned for both the trade 
book and mail order divisions. 
Magazines and newspapers will be 
used for an expanded mail order 
campaign. 


Scope Art Formed in N. Y. 


Paul Sherry, artists’ representa- 
tive, and Herman Zuckerman, de- 
signer and studio head, have) 
formed Scope Art at 4 W. 40th St., | 
New York. | 


JOHN T. HALL, formerly account executive 


-and copy-contact man at Richard A. Foley 


Advertising Agency, Philadelphia, has left 

the agency to open his own advertising and 

public relations office at 1512 Walnut St., 
Philadelphia. 


3 Join Strauchen & McKim 
Strauchen & McKim, Cincinnati, 
has named Gene Botts assistant art 
director. Terrne C. Carter and 
John B. Liemberger have been ap- 
pointed to the production staff. 


65 


Joins National Family Opinion | Opinion Inc., a commodity market 

Robert E. Dunn, formerly with research organization, as sales and 
McCann-Erickson, has joined the service representative. The com- 
Chicago office of National Family | pany’s headquarters are in Toledo. 


TORONTO DAILY STAR 


has by far 

the LOWEST MILLINE RATE 
of any daily newspaper 

in Canada! 


There’s no doubt about it— 


_... and no doubt that 
sell goods and services. 


If you want your catalogue to be a best seller, be 
sure it has a cover — preferably, a cover of Buckeye — 
the good-looking, long-wearing cover stock that has 
long been the first choice of advertisers, printers and 


agency production managers. 


colors. 


of Good Paper in Hamilton, Ohio, since 1848. 


THE BECKETT PAPER COMPANY, Makers 


covers sell books... 


PRACTICAL 
PARES 
TEOCHNOLENGY 
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THE ADVERTISING MARKET PLACE § 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
Preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


HOW ABOUT CALIFORNIA? 
Somewhere in the frozen East is an all 
‘round man with agency experience who 
has been nursing the idea of getting into 
business for himself, but would like to 
locate where the sun shines and life is 
worth living. He's probably a good con- 
tact man, knows how to layout a rough 
and write good copy and most important— 


able to sell. He can be somewhere in the | 


25-45 age bracket, probably married. If 
he has had ‘‘one man agency" experience 
and plenty of drive he would fit this pic- 
ture perfectly, because he would have full 
responsibility of a small operation now, 
with plenty of potential. This can be a 
straight salary, profit sharing or small in- 


vestment arrangement, with increasing in- 
terest as desired. For the right man we 
will write an attractive ticket. Please 
give us a complete resume of your ex- 
perience and submit samples of your 
work. Photo desirable. Highly confiden- 


tial 
Box 6260, ADVERTISING AGE 
200 E. Ilinois St. Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. Ha 7-1991 Chicago 


ASSISTANT ACCOUNT EXECUTIVE 
Good knowledge of agency functions nec- 
essary. Copy and contact on a variety of 
accounts required. Ability to work with 
small group and a strong desire to help 
vourself and grow with us are vital. Chi- 
cago loop agency. 

Box 6253, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


Young Copywriter willing to assume re- 
sponsibility. Excellent opportunity for 
young creative writer assisting heads of 
retail ad division and sales promotion di- 
vision for nation’s leading manufacturer 
of quality men's clothes. Opportunity to 
make your own future. Retail or mail 
order ad experience desired. Men's cloth- 
ing experience helpful but not essential. 
Chicago area resident. Write, giving ex- 
perience and educational background, to 

Box 6252, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 


| BROKER. Young, growing offset plant of- 


EXPERIENCED SPACE SALESMAN 

for Chicago office of 5 trade papers all 
published by the same firm. Salary, in- 
centive plan, and expenses. Telephone 
Central 6-5164 in Chicago. 

Creative copywriter with executive abili- 
ty. The right man will head up retail ad 
division of nation’s leading quality cloth- 
ing manufacturer—will do planning, con- 
tact and creative work. Executive posi- 
tion. Should be 30-35 with 5 or more years 
experience in retail advertising, including 
men’s wear. Chicago area resident. Ex: 
cellent opportunity with room for growth. 
Write, giving experience and educational 
background, to Box 6257, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 

LIFE PERSONNEL SERVICE 
Advertising—Publishing—Radio—TV 

for employers and qualified applicants 
105 West Monroe DE 2-3885 Chicago 
OFFSET PRINTING SALESMAN OR 


fers good opportunity to Salesman or Bro- 
ker with a following. We have capable 
organization and do fine work. Liberal 
terms if you qualify. 
Box 6230, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 


POSITIONS WANTED 


LOOKING FOR AN AGENCY PARTNER? | 
Young executive with solid merchandising | 
background wants to join small agency. 
Interested in securing new business and 
building volume on quality accounts. 
Box 6251, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


CUPY WRITER: 10 yrs. exper.-agcy, 
publ'r, mfr. Wide variety products, con- 
sumer and industrial, All media exc. TV- 
copy, layout, merchandising, contact. Age 
35; educ. NU. Will relocate Midwest, 
South, West. Avail. April 15. 

Box 6263, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING MANAGER 
Sales producing one-man _ department. 
Creative copy, layouts, artwork & produc- 
tion, all media. Highly recommended in 
electronics & household products promo- 
tion to industry & consumer. Age 35, univ. 
grad. $8500 to start. 
Box 6254, ADVERTISING AGE 


Would This Unusual Combination— 
In One Man—Be Valuable To You! 


AGENCY MANAGER * COPY CHIEF ¢ 


CREATIVE DIRECTOR * ACCOUNT EXEC. 
Successful director of branch agency seek- 
ing salary plus part ownership on shares 
opportunity. Knows complete agency pic- 
ture. Industrial, consumer background. 
Age 37. $20,000 bracket; possib.e flexibility 
depending on offer. 
x ADVERTISING AGE 

200 E. Ilisnois St. Chicago 11, Il. 


9 COPYWRITERS 


$7,000 — $35,000 
Outstanding selected opportunities 
with agencies in the Chicago area. 
Food — Consumer — Industrial 
VIVIAN J. HILL, DIRECTOR OF ADVERTISING 


O’Shea Employment System 
(America’s Largest) 
64 E. Jackson Chicago WA 2-1884 


801 Second Ave. New York 17, N. Y. 


Copy Cub, $75 Week Worth, Some agency 
experience. Bright, Personable, Excellent 
background. Avail. after April 15. Please 
write Apt. #14, 158 E. 32nd St., NYC 


FREE LANCE WRITING 
Speeches for executives. Articles for 
Trade, Technical and House Magazines. 
Experienced in wide range of subjects: | 
Sales, Statistics, Pensions, Insurance, | 
Controllership, Product Promotion, ete. | 
Retainer or per job basis. ' 

Box 6258, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


REPRESENTATIVES WANTED 


PUBLISHERS’ REP—NEW ENGLAND 
THE CONTRACTOR Magazine, semi- 


monthly in plumbing-heating-air con- 
ditioning field, seeks publishers’ repre- 
sentative for New England area. Give 


ANdover 3-4424 full details. 1733 Grand Central Terminal 
BANKERS BLDG. CHICAGO 11, ILL. | Bldg., New York 17, N. Y 
PRODUCTION ASST. REPRESENTATIVES AVAILABLE 


Young man or woman experienced in 
handling production of catalogs, dealer 
aids, direct mail, etc., wanted by leading 
mfr. of educational products. Also to 
generally assist busy ad. mgr., partici- 
pating in budget planning, keep advertis- 
ing accounts and cost controls. Chicago 
location. 
Box 6261, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 
BARNARD 

A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Ill. 


Advertising Assistant. Large home fur- 


nishings manufacturer offers excellent op- 
portunity for young man to learn adver- | 


Acct. Exec. ..Young Trainee. . . .$4000 plus m t ; 

Acct. Exec. . .Agcy. Exp........ $7500 plus | tising and merchandising in national a 

Copywriter...Appl. Exp....... $8000 vertising department. Some experience | 

Adv. Mgr....Dept. Store...... $5200 desirable but not necessary. Write aon | 
NATIONAL VOCATIONAL SERVICE 6239, ADVERTISING AGE, 801 Second | 

510 Wilson Bldg. Syracuse, N. Y.| Ave.. New York 17, N. me 


Space Salesman in New York wanted for 
group of professional publications. Some 
experience in drug field desired. State 
full details of age, salary desired, <tc. in 
first letter. 
Box 6265, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


ACCOUNT EXECUTIVE 
With desire for better surroundings ont} 
service or help. Fast growing Chicago | 
agency has servicing or brokerage deal 
for you. } 
Box 6266, ADVERTISING AGE | 

200 E. Illinois St. Chicago 11, Ill. 


ACCOUNT EXECUTIVE. Financially- 
strong, long-established Agency of Mid- 
western city of 150,000 offers splendid op- 
portunity for young man (25-35) with 
some Agency experience, yen for Selling 
and urge to get ahead. Give complete 


history, including previous earnings 
(confidential). Will interview about May 
Ist. 


Box 6262, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


Top flight representatives wanted for New 
Process Full Color Film Transparencies- 
called “Color Chromes’” ©. Sun-tested- 
proved non-fading - for use in window 
and outdoor’ signs-merchandising’ dis- 
plays, etc. 

Middle West Pictorial Company 

1635 W. Melrose St. Chicago 13, Il. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago | 


“Our 43rd Year” 
WANTED: PUBLISHER 


Industrial magazine exper. necess. 
For full-responsibility position. 
Base salary in $12,000-$15,000 range 
INDUSTRIAL EDITOR $9,000 
Material handling a/o appl. exp. 


GLADER CORPORATION 


Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


express them in words. 


please don't apply. 


formance. 


will do. 


WANTED 
ACCOUNT EXECUTIVE TO HELP 
KICK OUR BOSS UPSTAIRS 


We've grown fast but solidly. We are still growing. The fu- 
ture looks good. This means we must build our organization 
to prepare for the growth we know will come. 

It also means a wonderful opportunity for a good creative 
account executive with enough seasoning to quickly win the 
acceptance of some key accounts now being handled by our 
president. In addition to assuming an important share of 
responsibility on these accounts the man we seek must also 
be able to function as “line backer” on other accounts. 
ABILITY TO SPARK ADVERTISING AND SELLING 
IDEAS IS IMPORTANT—We expect the man we seek to be 
able to write good copy, not that he’d have to write all his 
own stuff, for we have a capable copy staff, but because this 
man must be thoroughly an advertising man and to us that 
means being able to contribute sound advertising ideas and to 


EXPERIENCE WITH CONSUMER GOODS IS ESSENTIAL 
—We specialize in national and regional accounts offering 
consumer goods and services—hard goods, foods, apparel, etc. 
AGE RANGE 35 to 50—We prefer a man in his mid-forties 
but getting a man, in good health, with the right ability and 
experience is more important than how old he is. Hard work 
goes with the job so if you are past that stage in your career 


SALARY—Commensurate with ability, experience and per- 


Sound like the spot you've been looking for? Then write us 
today telling us why you are the man for the job. Send a 
complete résumé of your experience and state starting salary 
expected. Please include a recent photograph—a snapshot 


BAKER/JOHNSON & DICKINSON 
740 N. Plankinton Avenue 
Milwaukee 3, Wisconsin 


PUBLISHERS INTERESTED IN 
NEW ENGLAND BUSINESS 


FINE OFFSET LITHOGRAPHER 
WANTS PRESSWORK 


Buy direct and save! We have com- 
plete modern facilities to serve you 
que and efficiently. Confidential 
ealing with our principals only. 
Box 820, Advertising Age, 200 
Illinois St., Chicago 11, Il. 


SCOTT PERSONNEL, INC. 
ANNOUNCES 
a new placement service for men 


and women in advertising and re- 
lated fields. Inquiries invited. 


59 E. Madison DE 2-6440 Chicago 3 


Advertising representative covering New 
England territory is looking for an estab- 
lished publication whose advertising sales 
are lagging in this area. 
Box 6256, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y 


PUBLISHERS } 
Established and successful advertising re- | 
presentative with New York office and 
small sales staff wants to represent and 
work exclusively for one or possibly two |! 
publications. If your publication needs | 
this extra and personal attention in the 
Eastern area, write: 

Box 6259, ADVERTISING AGE 


—DISTRIBUTORS— 


For new advertising product in 
U. S. areas. 
promotion and advertising support. 
@ about $5,000 investment in your 
own business—no franchise fee, Write—giving 
personal data, highlights of past experience 
and references—all in strict confidence. Per- 
sonal interview for those meeting our high 
standard of qualifications. 
29 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


National 
wil 


801 Second Ave. New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


AD AGENCY FOR SALE 
Unusual opportunity to buy small Mich. | 
Ave. agency on flexible basis. 1746 sq. ft. | 
area; use all or sub-let. Fully equipped; 
can include corporate loss carry-over. | 

Box 6264, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


| 
| 
| 


MISCELLANEOUS 


FINE AGRICULTURAL ART 
Write for illustrated brochure. 
JOHN ANDREWS | 
7265 No. 36 Omaha, Nebraska | 
Newest, space-saving WORKBENCH; 1. 
48"’, w.24’’, h.33"; compl. equipped, shipped 
FOB knocked down, minutes assembled, 
only $9.95. RIOLEMAD, Palatka, Fla. 


YOUNG 
EXPERIENCED 
GROCERY ACCOUNT 
EXECUTIVE | 


... Knows merchandising and 
advertising of grocery items 
from warehouse to garbage || 
can. Looking for position with 
potential. Write: 


Box 832 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


WE NEED 
ANOTHER Goop | 
INDUSTRIAL | 
COPY WRITER | 


—who has proved his ability | 
and is ready to move up to | 
a big agency and a promi- |! 
nent national account. 


This job offers interesting | 
copy work on a wide variety || 
of heavy industrial products 
—comfortable, congenial 
working conditions—a sal- 
ary that keeps step with 
ability. Write about your- 
self, what you’ve done and 
what you’re doing NOW in 
the actual creation of good 
industrial advertising. 


Some technical training or 
experience is desirable. 
Box 834 


ADVERTISING AGE 
200 E. Illinois St. 


Chicago 11, IIl. 


FRANCHISES AVAILABLE 


A few fully protected area franchises are 
available for our top quality litho services, 
including art, plates, single and multi- 
color presses, and bindery. Our location 
permits economical production and serv- 
ice to any part of the nation. If you are 
a well-rated graphics art firm or broker, 
this is a chance to expand your produc- 
tion facilities without cost, retain busi- 
ness you may be losing, and add profitable 
new accounts. Drop us a line for full 


details. 
ADVERTISING AGE 


Box 835 
200 E. Illinois St. Chicago 11, Ill. 


TOP FLIGHT 
CREATIVE DIRECTOR 


Would you like to move into a 
large fast growing agency? We 
are seeking an all around man, 
preferably from a small agency, 
for position of Creative Director. 
This man will aid in development 
of new copy themes, new radio 
and television approaches and 
new copy platforms. Give full 
particulars and salary desired. 


Box 833 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


* 


Personnel Consultant 
to cAdvertising and the Graphic cArts 


| & OuUG SM 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 


fer over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
; FRanklin 2-3280 


AD MANAGER 
WANTED 


Sales Vice-President wants Adver- 
tising Manager capable of assuming 
additional responsibilities as execu- 
tive assistant. Nation’s largest man- 
ufacturer of high fidelity equipment 
and electro-acoustic products, with 
outstanding record of progress. En- 
tire sales philosophy is built around 
large engineering department, in- 
tegrity of product, and creative mer- 
chandising. Every day is an _ excit- 
ing challenge . . . truly the limit to 
your future is your own horizon. No 
challenge should be too big, no 
chore too humble. Corwrne abil- 
ity essential; promotions should be 
part of your forte. Age 25-35. You 
can live in South Bend or rural 
communities nearby. If it sounds in- 
teresting to you, tell me why you're 
our man! 

Lawrence LeKashman, Electro- 


Voice, Inc., Buchanan, Michigan. 


Advertising Age, March 29, 1954 


CED Outlines Public 
and Private Steps 
to Avoid Recession 


WASHINGTON, March 22—In a 
comprehensive report on the pub- 
lic and private actions which can 
protect the nation from serious re- 
cession, the Committee for Eco- 
nomic Development pointed out 
today that individual businesses 
can contribute to stability “by 
developing new products to satisfy 
new wants, applying improved 
production methods to reduce costs 
and bring more products within 
the reach of more people, and 
selling constructively.” 

The CED report on “Defense 
against Recession” outlined the 
anti-recession cushions in the na- 
tional economy and pointed out 
that the government can move 
rapidly and effectively to bolster 
the economy by sharp reductions 
in taxes and increases in public 
works spending as the economic 
situation requires. The report also 
emphasized the importance of fast, 
comprehensive reporting of busi- 
ness trend statistics in a period of 
change. 


# On the subject of sales policy, 
the report warned that “sales ef- 
fort is often one of the first things 
cut when sales decline. This is 
partly because sales effort is easy 
to cut and partly because advertis- 
ing budgets are commonly deter- 
mined by rule-of-thumb ratio to 
sales. 

“In some situations this may be 
justified. The market for particu- 
lar products may become so un- 
responsive to selling effort that the 
return per dollar of sales effort 
declines. But this is not univer- 
Sally true, especially in a recession 
in which a decline of consumers’ 
discretionary spending plays a 
large part. Such a situation, with 
funds available but spending de- 
ferred, offers opportunities for 
profitable sales effort, particularly 
in the promotion of improved 
products.” 


Abner J]. Gelula Adds 
Hosiery Account, Moves 


Abner J. Gelula & Associates, 
Philadelphia, has been named to 
handle advertising and promotion 
for Lanolized Inc., New York 
hosiery manufacturer. Using full- 
color pages in Sunday supplements 
starting April 18 followed by na- 
tional magazines and television in 
early fall, the company will in- 
troduce its new hosiery finishing 
process which impregnates pure 
lanolin in nylon hosiery. 

The agency will move into larger 
quarters in the Wilford Bldg. on 
April 1. 


Jax Beer Promotion Set 

Jackson Brewing Co., New 
Orleans brewer of Jax beer, this 
year will repeat its “Cues for 
Barbecues” promotion of last year. 
The storewide promotion will fea- 
ture four barbecue recipes printed 
on six-can cartons. The recipes 
will serve as a “shopping list” for 
items throughout the store, in- 
cluding meats, paper goods, prod- 
uce and other items. Hanger signs, 
posters and other display material 
will be offered grocers and the 
promotion will get support starting 
April 29 with half-page newspaper 
ads and radio and tv announce- 
ments. Fitzgerald Advertising 
Agency, New Orleans, is the Jack- 
son agency. 


Gotham Names Leon Sills 

Leon H. Sills has been ap- 
pointed sales manager of Gotham 
Advertising Displays, New York 
manufacturer of window and 
®ounter displays made by the silk 
screen process. Mr. Sills has been 
associated with M. D. Lasky Co., 
Newark, and the J. L. May Co., 
New York. 
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C’EST MAGNIFIQUE—Bernard Villemot (second from right), French poster artist, | 

keeps Fred Boulton, v.p. of J. Walter Thompson Co., entertained with a Gallic wit- | 

ticism while Mme. Villemot (French cinema actress Christiane Barry) listens appre- 

ciatively to John Breunig, v.p. of Foote, Cone & Belding. The occasion was a cock- 

tail party for M. Villemot, given by Bert Ray, head of Bert Ray Studios, Chicago, 

and Mrs. Ray. During his stay in America, M. Villemot is giving a course in design 
for the Art Directors Club of Chicago. 


Home Laundry Equipment Got Big Boost in 
1953 Newspaper Ads: Ad Checking Bureau 


CuHIcaco, March 23—Home}| 
laundry equipment came in for a) 
substantial increase in advertising 
space in newspapers during 1953, | 
according to the yearly report of | 
the Advertising Checking Bureau. 

Automatic washer advertising in 
81 cities skyrocketed from 864, 917) 
column inches in 1952 to 1,200,857 | 
inches last year, ACB reported. | 
The city carrying the most auto- | 
matic washer advertising in its 
newspapers was’ Boston—which 
was near the top of the list in 
newspaper advertising for all 
major appliances. 

Advertising space for electric 
dryers in 73 cities increased from 
163,868 column inches in 1952 to 
261,701 inches in 1953. 


a Meanwhile, only a slight in- 
crease was noted in linage devoted 
to standard washers and gas 
dryers. Standard washers received 
a total of 433,812 column inches in 
1953, compared with 412,332 col- 
umn inches in 1952. Gas dryer ads 
amounted to 49,418 column inches 
in 1952 and 53,071 inches last year. 

Refrigerator advertising rose 
slightly from 2,424,483 column 
inches in 1952 to 2,447,439 inches 
in 1953. Linage was tabulated in. 
110 cities. Freezer advertising in 
newspapers in these same cities 
fell a little to 534,636 column 
inches in 1953, compared with 
542,742 inches in 1952. 


s Electric range advertising in 68 
cities increased from 350,300 col- 
umn inches in 1952 to 399,993 
inches in 1953. The leader among 
the brands studied had 18% of 
the total linage. Cities where elec- 
tric range advertising was heaviest 
were Asheville, N. C., Boston, 
Charlotte, Miami, Nashville and 
Salt Lake City. 

Television sets, as usual, led all | 
other appliances in newspaper ad- 
vertising. Tabulations in 108 cities 
revealed that tv set advertising in 
1953 was 6,351,421 column inches, 
with 518,000 column inches being 
run on the heaviest advertised 
brand. 

Radio set advertising in 108 
cities was only about one-eighth 
that of tv set space, or 785,775 col- 
umn inches. 

The bureau’s tv and radio set | 
report in 1952 was based on tabu-_ 
lations in only 52 cities, so figures | 
for the two years are not compar-| 
able. | 


Adrian Price Joins Lippit 

Adrian S. Price has joined Jules. 
Lippit Advertising, New York. Mr. 
Price was formerly creative direc- 
tor of Reid Associates Advertising. 
The agency has been appointed to 
handle advertising for Thorens Co., 
New York distributor for the Swiss | 
high fidelity phonographs and mu 
sic works manufacturer. | 


k x) South Bend, Indiana, some 259 manufacturers produce 

b& a wide variety of products—from toys to transmission 
Ve equipment. Gross cash farm income in the South Bend 

x, \ market is a whopping $122,000,000! One newspaper, 

© \ “* the South Bend Tribune, covers this great market. 


THAT’S DIVERSITY! 


There’s nothing like diversity to make life interesting. It’s 
good fora city, too! Makes for prosperity and stability. In 


~ Write for free market data book, “Test Town, U.S.A.” 


@ Core 


The South Bend, Ind. Market: 
7 Counties, 1/2 Million People 


een F. A. Miller — Pres. and Editor Franklin D. Schurz — Secy. and Treas. 
STORY, BROOKS & FINLEY, INC. * NATIONAL REPRESENTATIVES 


@ Incredibly rich farm market—produces 11% 


@ Thorough coverage of rural Missouri, Kansas, 
Oklahoma and Arkansas 


of all U. S. farm income. 


@ Outstanding farm editorial prestige, char- 


acter and appeal. 


@ A powerful merchandising tool. 
@ Fits any distribution or sales pattern. 


@ Most economical farm paper rate structure in 
America—lowest cost per thousand. 


Kansas City 


1729 Grand Ave. 


HArrison 1200 


202 5. Stote St. 15 €. 40th St. 
Chicago vesie 9.0532 New Vouk oni sere 
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Government May Crack Down on Beer 


Ads Stressing Low Calorie Content 


(Continued from Page 1) 
imitating them) and never, 
blows the whistle to bring in gov- 
ernment officials to referee. 


never 


claims now being made by other 
brewers.” 

Last summer the National Bet- 
ter Business Bureau made an in- 


Whether the Schaefer campaign | vestigation of Piel’s ads, Mr. Da- 
had anything to do with it or not, 
it coincided neatly with the deci- 


Less filling...more delicious. too! 


Ne other Beer 6 so low io Cakorien vt tastes v0 zood! 


wEW YORAS Fee 


BEER 


ene eae ee ae ae ane 
eee eee 


sion of the ATTD to take a hand 
in the beer situation. Letters were 
dispatched this week to the two 
principal brewer associations. 
They closely followed the pattern 
of letters already written to Krue- 
ger and Ballantine; those letters 
had already produced changes in 
the breweries’ copy in the states 
where ATTD has jurisdiction. 

There was indication that ATTD 
might be getting ready to toss the 
Piel case back to the Federal 
Trade Commission. FTC—and the 
National Better Business Bureau— 
had already had one run-through 
on the Piel case. 


® George W. Davidson, v.p. of 
Piel Bros., said that ATTD had 
referred Piel’s advertising to the 
Federal Trade Commission over 
a year ago. The Piel ads, Mr. 
Davidson said, have never claimed 
that Piel beer was not fattening, 
or contained less calories. All they 


who drink for enjoyment 


prefer real hee. vl 


Folks 


have ever claimed, he said, is that 
Piel beer has less non-fermented 
sugar than other beer brands. 
This has been substantiated by a 
continuing series of tests made by 
Piel, he said, adding that every- 
thing claimed in Piel’s advertising 
can be proved in the laboratory. 
When the FTC was studying the 
Piel case, Mr. Davidson said, the 
company offered to submit data 
and tests and was quite willing to 
go into any of its claims in any 


way the commission wanted. After| = David Bland, advertising man-|the eight months of 1952 that this 


some time had passed, Piel was 
told by FTC that no action was 
contemplated. 

“We would welcome an impar- 


tial hearing on the whole subject,” | vertising is being prepared in’ slowly and it is not possible at 


'vidson said, and gave the brew- 
‘ery a clean bill of health. 

| This was confirmed by Allan 
| Backman, exec. v.p. of the bureau. 
He said that he personally visited 
{the brewery and studied labora- 
| tory tests which included 20 to 30 
\different brands of beer. He 
|agreed that Piel’s advertising nev- 
‘er has claimed that its product is 
less fattening or has fewer calo- 


iiries. From his investigation and 
istudy of the brewery’s ads at the 


time, he said, Piel’s advertising 
was not objectionable. 

The bureau is on record, Mr. 
Backman pointed out, as being op- 
posed to claims that any beer is 
non-fattening. 

While there are no specific com- 
plaints on file with the bureau at 


Piels hae less NFS. aid 
Cate ron tormented 5 ge 
Thats why #8 lighe and 
dry a8 @ beer can be @ 


o 


present on beer advertising, Mr. 
Backman said that the bureau has 
been considering some of the cur- 
rent ads and may take action on 
some of them because of their 
objectionable claims. 


= The U. S. Brewers Foundation 
told AA it had not received the 
new letter from Mr. Avis, which 
outlined the ATTD’s position on 
claims that one beer is less fatten- 
ing than another. A similar letter 
from Mr. Avis was sent to the 
foundation’s members last spring, 
after the USBF received it. 

The lithe and lissome lasses who 
customarily adorn beer advertis- 


2 = aes 


Ballantine Beer watches your belt line 


tile fexeet calories thes .oy other leading beer 


non-fattening and less filling qualities are 
Department's alcoholic and tobacco tax 
Complaint is that many claims in beer a 


“and are anxious to cooperate in 
every way we can.” 

Krueger launched its current 
‘advertising campaign in January. 
Its theme is that you can enjoy 
Krueger beer and never worry 
about your weight, because of 
ithe company’s brewing methods, 
‘which it advertises as “protein 
rest.” This is alleged to arrest the 
| calory content of the brew. 


s The company has distributed 


Mw F wy 
wert tucy watch her step 


toppers oc longer hep” 


You can enjoy 
Krueger Beer 
and still watch 
your weight! 


Dew Sane, 


ARE BELT-LINE ‘BELTS’ QUESTIONABLE?—Current beer ads which stress low calories, 


reportedly frowned upon by the Treasury 
unit and the Federal Trade Commission. 
ds cannot be substantiated scientifically. 


ROBERT L. MEGOWEN 


MANCHESTER, MAss., March 23— 
Robert Lee Megowen, 60, co- 
founder of Salerno-Megowen Bis- 
cuit Co., Chicago, in 1933, died 
here last night. 
| Born in Alton, Ill., Mr. Megow- 
,en started his career in the bond 
|department of the Harris Trust & 
Savings Bank in Chicago. 
; formed his own investment bank- 
‘ing house, Megowen & Co., 


He | 


in| 


1,000,000 copies of a booklet on / 1915 and served as an Army cap- 
“The Modern Way to Watch Your tain during World War I. After 
Weight,” in which it is stated that | the war he was a v.p. of Counsel- 


beer has fewer calories than a 


| Krueger is supposed to have an | Salerno-Megowen was formed 
‘average calory count of 100-105, | eight years later, and Mr. Megow- 


an eight-ounce glass of Krueger man & Co. and Goodwillie & Co. | 
‘and in 1925 became secretary- | 
glass of orange juice. The glass of |treasurer of United Biscuit Co.) 


‘compared with about 110 calories | 
in orange juice, 165 calories in 
'whole milk, 110 calories in carbo- | 
‘nated soda. | 

“The popular current mania for 
slimness,’”’ Mr. Bland said, ‘“‘has to, 
be reckoned with by the brewing | 
industry. There has been a modifi-| 
cation in brewing methods to pro- | 
duce beer that is dry, less filling | 
and more refreshing.” Most people | 


en served as a v.p. and director 
until his death. He was also presi- 
dent of Megowen Educator Food 
Co., Lowell, Mass. 


BARBARA E. LLOYD 


New York, March 23—Barbara 
E. Lloyd, 25, for the past two 
years radio and television pro- 
duction assistant in charge of ra- 
dio casting for Batten, Barton, 


Advertising Age, March 29, 1954 


‘Absurd Opinions 
of a Few,’ Jessel 
Terms TV Ratings 


CuHicaco, March 24—In what 
sounded very much like a fare- 
well to television, George Jessel 
sounded off this week with an 
explosive—and _hilarious—attack 
on the purveyors of tv popularity 
ratings. 

Performing in his best emcee 
manner for the largest crowd ever 
assembled before the Chicago TV 
Council’s rostrum, Mr. Jessel 
lashed out savagely at the whole 
ratings system, which he charac- 
terized as “the absurd opinions of 
a possible few—if any.” 

Making the Trendex system his 
special antagonist, the famed en- 
tertainer proceeded to throw 
everything from vaudeville gags 
to large tomatoes at the pollsters, 
charging them with (1) superfici- 
ality, (2) arbitrariness, (3) tyran- 
ny and (4) the throttling of young 
talent. 


= “I spoke recently in 70 cities for 
ABC,” Mr. Jessel reported. ‘“Dur- 
ing the tour I asked everywhere 
for people to come forward who 
had gotten Trendex phone calls— 
offered them perfume, cartons of 
cigarets, boxes of cigars. I never 
found one person who'd gotten a 
call.” 

On the other hand, Mr. Jessel 
‘continued, “Everywhere I went, 
people were imitating Tallulah 
Bankhead. This certainly meant 
that they were watching her. Yet, 
her show had such a small rating 
it was taken off the air.” 


s By something more than impli- 
cation, Mr. Jessel also indicted 
the admen who constituted a big 
share of his audience. Referring 
‘to the dropping of his ‘“‘Comeback” 
(ABC-TV) show several months 
ago by Sealy Inc., Chicago, the 
|irate entertainer said: “I was fired 
‘by Weiss & Geller.” 
“I was never so embarrassed in 
;my life,” he commented warmly. 
| (Reportedly, Gemex watchbands 


are convinced that beer is fatten- | Durstine & Osborn, died March | and B. B. Pen Co.—of which Mr. 


ing, he added, because “‘old-fash- | 
ioned notions die hard.” 


es “Proof of this,’ he said, “is 
shown by the fact that since 1947 
there has been a drop of 9% in|! 
per capita beer consumption, 
whereas tea, coffee and soft drinks 
have increased. But even soft 
drink manufacturers have been 
forced to come out with beverages 
with less sugar and less calories, 
because of the craze for non-fat- 
tening drinks. 


ing don’t get there by accident. In 
its “ABC of Beer Advertising,” is- | 
sued last year, the foundation lec- 
tured its members mildly: 

“Beer is relatively nonfattening, 
and brewers want to dispel any 
misconception to the contrary. 
This can best be done by implica- 


tion, through showing slender, at- 
tractive people in beer advertise- 


“What are brewers supposed to 
do?” he asked. “If we improve our 
brewing methods and produce a 
beer with less calories, why 
shouldn’t we be allowed to say so 
in our advertising?” 

At P. Ballantine & Sons, New- 
ark, no executives were available 
for comment. 


ments.” 

Hence the gaunt clothes-horses 
of beer advertising. In the founda- | 
tion’s view, fat is as much to be 
avoided as any talk about the! 
alcohol in beer. On this subject, | 
the advertising booklet was con- 
siderably more stern: 

“Beer is a beverage with such a 
mild alcoholic content that any 
attempt to play it up would be 
downright misleading. Distillers 
must say how much alcohol their 
|product contains. Brewers should 
|never mention it.” 


ager of G. Krueger Brewing Co., 
| Newark, told AA that Krueger has 
been working closely with the 
|ATTD, and that the brewery’s ad- 


Strong, Cobb Reports Loss, 
Chlorophyll Division Drops 


Strong, Cobb & Co., Cleveland, 
reports a loss of $256,335 for the 
year ending Dec. 31. Net sales were 
$8,921,844, compared with sales of 
$11,611,255 and net income of 
$406,764 in 1952. This was the 
first year that the company has 
|}operated at a loss in at least 11 
years. 

In its report to stockholders the 
| company said: “Sales of the Amer- 
‘ican Chlorophyll division for the 
12 months of 1953 were approxi- 
/mately half of those reported for 


division operated as a part of 
| Strong, Cobb & Co. Research in 
pharmaceutical and industrial uses 
‘of chlorophyll is progressing 


20 in Mt. Sinai Hospital. 
Before joining BBDO, Miss 


WABD here and with Music Corp. 
of America. Her brother, George 
R. Lloyd, is associated with Gen- 
eral Outdoor Advertising Co. 


HARLEY H. NOYES 


One pA, N. Y., March 25—Harley 
H. Noyes, 59, v.p. and advertising 
director of Oneida Ltd., silverware 
manufacturer,. died yesterday in 
Miami. Mr. Noyes had been associ- 
ated with Oneida Ltd. since 1918. 
Before that he had spent a few 
years as a copywriter in several 
New York ageiicies. At Oneida he 
became advertising manager, man- 
ager of the Néw York office, as- 
sistant sales director and sales di- 
rector. In 1947 he was promoted 
to v.p.-end director of advertising. 

Mr. Noyes was active in the 
American National Retail Jewelers 
Assn., in which he was an expo- 
nent of full cooperation between 
retailers and manufacturers in ob- 
taining fair trade laws to prevent 
price cutting. ~ 

He was a director of the Audit 
Bureau of Circulations and a mem- 
ber of the Assn. of National Ad- 
vertisers and the Jewelers Vigi- 
lance Committee. 


GORDON S. GRIFFIN 

RACINE, WIs., March 23—Gordon 
S. Griffin Jr., 35, an account ex- 
ecutive for Western Advertising 
Agency, died March 22 after a brief 
illness. 

Born in Indiana, Mr. Griffin was 
graduated from Purdue University 


local safety council in Ft. Wayne, 


Lloyd had been with tv station) 


in 1941. He was associated with the | 


| Jessel is a director—are dropping 
j/his current ABC television opus, 
effective April 11.) 

Mr. Jessel’s suggestion for a 
change? Nothing, except to stop 
suffering potentially great per- 
formers to “live and die and blush 
unseen” (sic) because of “some 
stenographer’s morning-after mis- 
take or some kind of screwy phone 
call.” 


JUNIUS P. FISHBURN 

WASHINGTON, March 25—Junius 
P. Fishburn, 58, president of the 
Times-World Corp., Roanoke, died 
of a cerebral hemorrhage here 
yesterday after leaving a hearing 
of the Federal Communications 
Commission. He _ had _ testified 
briefly on competing applications 
by his company and Radio Roan- 
oke Inc. for a Roanoke television 
station. 

A native of Roanoke, Mr. Fish- 
burn received a Litt. D. degree at 
Princeton in 1919 after having 
served in the Navy in World War 
1. He became president of the 
Times-World Corp. in 1923. The 
company publishes the Roanoke 
Times and the Roanoke World- 
News, and operates radio station 
WDBJ. 

Mr. Fishburn was active in 
business and social affairs in 
Roanoke, and active in the Amer- 
ican Newspaper Publishers Assn., 
American Society of Newspaper 
Editors, Southern Newspaper Pub- 
lishers Assn. and the Chamber of 
Commerce of the U. S. 


Louis Benito Opens Agency 
| Louis Benito has opened Louis 
| Benito Advertising in Tampa, Fla., 


Mr. Davidson said. “As a matter| keeping with ATTD requirements. | this time to say when any impor-|Ind., and with the National Safety in the Tampa Theater Bidg. Mr. 


of fact, we may take some action 
ourselves because of some of the 


“We seem to be in agreement 
with the division,” Mr. Bland said, 


joo results of this work will be in 
evidence.” 


| Couneil before joining Western in 
1946. 


been formerly was v.p. of Grif- 
fith-McCarthy, Tampa. 
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DESIGN IN CHICAGO PRINTING 


society of typographic arts 


MARCH 27 THROUGH MAY 2 


al The Aut Institule of Chevago, 


for engravings and this space, the STA thanks Collins, Miller & Hutchings, Inc. 
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Ad Drive Boosts Olive Sales | 

The Olive Advisory Board, San 
Francisco, which launched a five- 
year program for ripe olives, re- 
ports a 68% increase in sales in 


1953 over the base year of 1948-49. Home, Better Homes & Gardens, Chromatic Names Sanders 


Advertising featuring olives in 


Good Housekeeping, Ladies’ Home 


Sol Sanders, formerly assistant 


hamburgers, meat balls and other Journal, McCall’s, Sunset Maga-'to the president of Walker & Cren- 


dishes will be continued in 1954, 
with ads appearing in American 


Negotiator—--------+4 


BERNARD P. GALLAGHER 


147 West 42nd St., New York 36, N. Y., LAckawanna 4-1631 


for the purchase and sale 
of publication properties 


\zine, Today’s Woman and True 
| Story. J. Walter Thompson Co., 
San Francisco, is the agency. 


Erwin, Wasey Names Kraus 

George Kraus Jr., formerly mer- 
‘chandising and account executive 
|of Paris & Peart, New York, has 
been named sales promotion man- 
ager of Erwin, Wasey & Co., Los 
Angeles. 


shaw, has been named director of 
public relations and advertising 
for Chromatic Television Labora- 
tories, New York. 


-KNXT Appoints Perez 


Robert Perez, formerly an ac- 
count executive with Gore Bros. 
Engraving Co., Los Angeles, has 
been named sales service coordi- 
nator for KNXT, Los Angeles. 


Incorporating 


new facilities 


advertising agency 


operation 


in Canada 
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185 BLOOR STREET EAST TORONTO 


After thirty-five successful years in downtown 
Toronto, we have moved to more spacious quarters 
in this new building, specifically designed for 


modern advertising agency operation. 


In these well-equipped surroundings, personnel 
previously located in several buildings will all be 


assembled on the four upper floors. 


The new Toronto office facilities will help to 
improve all operations of our constantly expand- 
ing business. This expansion has come, and is 
continuing to come, mostly from our established 


Advertising 
Merchandising 
Public Relations 


Cockfield, Brown & Company Limited 


WINNIPEG, 


MON 


Commercial Research 


clients, some of whom we have worked with 
for over 30 years—many others for 10 to 25 years. 


We believe that the outstanding abilities, 


training and experience of our many heads and 


hands are the reasons why our volume of business 
is larger than that of any other Canadian 


advertising agency. They may also be the reasons 


which they were searching. 


TREAL, TORONTO, 


why so many national advertisers have investi- 
gated Cockfield Brown facilities in recent years 
and now, as clients, have found the service for 


VANCOUVER 


Pentland McFarland & Baker | 
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Coming 
| Conventions 


*Indicates first listing in this column. 
March 30-April 1. Point of Purchase 
| Advertising Institute, annual meeting, 
Hotel Statler, New York. 

April 4-6. American Public Relations 
Assn., 10th anniversary convention, Shel- 
ton Hotel, New York. 

April 5-8. American Management Assn., 


annual packaging exposition, Atlantic 
City. 
April 11-13. Institute of Newspaper 


Controllers & Finance Officers, national 
spring conference, Jefferson Hotel, Rich- 
mond, Va. 

April 12-18. National Advertising Agen- 
cy Network management conference, 
Boca Raton, Fla. 

April 20-22. American Newspaper Pub- 


lishers Assn., annual meeting, Waldorf- 
' Astoria, New York. 
April 22-24. American Assn. of Ad- 


vertising Agencies, annual meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 

April 23-25. Fourth District, Advertising 
Federation of America, annual conven- 
tion, Soreno Hotel, St. Petersburg, Fla. 

April 28. Brand Names Day, annual 
|convention, Brand Names Foundation, 
Waldorf-Astoria, New York. 

April 29-May 1. Southern California Ad- 
vertising Agencies Assn., Deep Well 
Ranch, Palm Springs. 

May 4-7. Assn. of Canadian Advertisers, 


annual conference, Royal York Hotel, 
Toronto. 

May 9-12. National Newspaper Promo- 
tion Assn., annual convention, Andrew 


Jackson Hotel, Nashville, Tenn. 
May 14. International Advertising Assn. 


(formerly Export Advertising Assn.), 
sixth annual convention, Hotel Plaza, 
New York. 


May 23-27. National Assn. of Radio and 
Television Broadcasters, annual conven- 
, tion, Palmer House, Chicago. 
| May 24-25. Inland Daily Press Assn., 
| spring meeting, Congress Hotel, Chicago. 

May 24-26. National Assn. of Trans- 
portation Advertising, 13th annual meet- 
'ing, Blackstone Hotel, Chicago. 
| May 24-30. National Business Publica- 
‘tions, annual spring meeting, White Face 
|Inn, Lake Placid, N. Y. 

June 2-4. National Sales Executives 
| convention and sales equipment fair, Con- 
{rad Hilton Hotel, Chicago. 

June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The 
| Homestead, Hot Springs, Va. 
| June 6-8. Magazine Publishers Assn., 
|35th annual meeting, the Greenbrier, 
White Sulphur Springs, W. Va. 

June 13-16. American Marketing Assn., 
annual conference, Ambassador Hotel, 
_ Atlantic City. 

June 14-17. National Industrial Ad- 
vertisers Assn., 32nd annual convention, 
Hotel Sheraton-Mt. Royal, Montreal, Can. 

June 16-17. National conference of busi- 
ness paper editors, Washington, D. C. 

; June 20-23. Advertising Federation of 
| America, 50th annual convention, Hotel 
| Statler, Boston. 

June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
vention, New Orleans. 

June 23. U. S. Trade Mark Assn., an- 
nual meeting, Hotel Pierre, New York. 

June 27-30. Advertising Assn. of the 
West, 51st annual convention, Hotel Utah, 
Salt Lake City. 

*July 3-4. National Assn. of Advertis- 
ing Distributors, The Greenbrier, White 
Sulphur Springs, W. Va. 
| Sept. 18-21. Advertising Specialty Na- 
| tional Assn., annual specialty fair, Palmer 
House, Chicago. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 
| Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C., 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 


Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. Agricultural Publishers 


Assn., annual convention, Chicago Athlet- 
ic Club, Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hote] 
| Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
| tions, 40th annual meeting, Drake Hotel, 
| Chicago. 
| *Oct, 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jefferson, 
St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 


| Burke Promoted to V. P. 


| Frank Burke, who has been edi- 
| tor of Radio-Television Daily in 
New York for the past 10 years, 
has been named a v.p. of the pub- 
lishing company. 


2, ie cya =e = tt, SUR tok sleet re eee a Pr te Pe ag ies.) be eee Sat Ae fee ee te ie ik aot FIRES, ae See pe, eee ee ” re ie At ee ite eet 2a. & LTA PS Pa Me We Re ae RP a me. eo te Fe Eee ed ek eS” 5 2 rr a iil Be ie Be RR Pal 
ose Peed siege ier er Wun Reena Filo, Sapna BE aR Bae Soe Fy cae LP oa OUON reuttss Wm TRANS 7 SHO ROO a on RRA Lat ley i ee aaa owe Ls ea Pi Shia. <r ot See ea at Fhe Abe Ry AaB me PAGE Bi id Re RR LI aR eh “C5 Sh, hci har Na ee SE 
PINE ee eee eee rece thas nah : : S RAS TR cats ahr ate Digit he aE pen ye Rte Tee it ph Siegel a) 8 fies: fe eg ae ah ogi ne oa tae eg = ah ies Pe He RN ak yen Sip ae ve ee as 
ik. aan ag eae oti GEES A HO Ma Eppes nai Es FEIN Tar! gets ac ink MOS enn gh ne Mea eee SR Tee ats RS Peg res SO aun y's. oie tT. See sagem wl nhl Sey ae eg gs Ph Bye wer aha Mar IN cele cm i eae tag rok Sane ey | ae cay 
Si eagig oo genet CEE Sina fee ence or Canepa ian 2. Sol agen PMCS M gr gle ocak ot fete Re 7 ee cee: tf ete A ea tie oe a) AY AG aa See Oak On ee Ek See pee set Uo Pi ges OOP Ra eit ore joie h SL NTE JPL ta peach i SiR ES en +2 I Se aeRO Sy 
eS ty ae ted Se, OMS ea oe be eh Ore Ay eee eS? A ratte A Wied arti Saka, aero euietd i a, eae : +2; Raeaiainae in Gee eee oe Pe ee PS ae ero ene tate Meg a ee : meant [at 2a ee Bir Gate aga Rte ees ek hs 

& j rf. Ee aS a Anas Ne Ee epee A ON at Lea oy fs ; Sy" bo eae sy geen Re : z oS vies pect ¥ z ee ee ae ae el 5 
Se pas : S ore z K eee $e * i 1 : tre a : 2 ; : Rr gee ce - ; ; to : 4 odes hes 

Fe oe i ‘ ‘ ¢ <P alm “ : P et ‘ 5, ¢ a ey Bee ane cas Ke Jae , ‘ Paes t Pili 
eee a. — 5 ela tt ee 
et ' nd Pe 
oe er, " 
i ‘ 
A 
a Ow 
Di, 
: ee 8 | | 
4 PO , 
459 a; ! 
- yo hie 
4 2 ee 

- a ee vias j ’ 

ee | 

eS or  — 

Seah Be ee } } 
- z | i ; 
ae ee Bi cg 

4 — = - 
eo ge : | 
3 = . ° oe 
: ee 
; | 
| i 
| t 
2  - 7 es a 
' 
* sl a | 
Lg . ‘% Be : : 
ee ‘ : : ‘ #&, : { 
a, Ss = er | 
ss Rag Sigh ® r Bee ies 
‘ae are . Se ; © Sage 4 Be oe 
re > eee VT = = = oe \ 
: a ’ ve = 5 eres ee ig % 

bie. bes Pre Ss . rage q 
pak ete ee 4 ee 
Seuee: 3 me iq Fe = 3. 
reo: Tee 4 See : ore 
ae ’ ~ i, z A | N i — 

sir — | : Z | . , bic gis 
slg teoe Zz, ae ey BS Xe } 
e ok 7 A te ld . eee { 

ee? ; he ee < ee 
aa pee \ Ee illite 
_ =r Y Re as Das 
7 Besyics ae ae oe 
aa ' t Ph“ RT, 
re ee N 3 satis 
P oe elec. 
. f ~ & 4 
4 of \ Sa es | co 
* . : : 
: "3 q fy Si 
a e N q ach Ss, & 
= 4 - f 
; Po Ba 
* - \ a } | exis, 
* | i ¥ 
. = 2 ¥ 
' - % 
: : } 3 
ge oo i a 
Paap , a ar 
een — i | _—— | 
i * . - 2 
all : ae 3 
‘ as wae 
” Wh ane 
ae a 2 se a ee 
tae sr . : : 
4 Tos P ay aria) 

\ eagte -- seek. | 
eee. a copa Aa 
pes ei 
er _ , . 
mer Pe . = 

sl - ie as 
‘ 
ts i “tf ag P| : : : . 
gia = = opiate 
oes i, a 
nee ~ feat 

as Pe gs : - a an 

a / —| sce 

ere eA -_ g 
Cees / eae ae 
eke > rable 
ee : - a w — = ee: ’ 
ot es ‘ § 
oe g - L- eo 
ree ” Nite J 
2 ie * hae 
: fees —= 4 a ' Ne 

R buLOInG os ae SS p a 
hee 82 ao pea 
' / a 
a . —~ A ccs 4 
R PO: ; 2 
: s 
Zee ’ ----—_ , “ ry 
Paves L P \\ ft S P oe 
: b aienmah \ 7 _— Sie , 
se Sel = _ it i 
rs. eae. 
ac ae i f 
cae : rine 
eres ifn 
nie ie ™ pos 
tie é ae 
i ecg = 
oe \ ital i 
OE ae: 
S oe ig 
com ae Fe } 
a 2 x aid ; é 
: eee 
“ae tga 
ay Me ite) 
ptt ale Bet. 
Pepe ae | 
E ee 
‘ i } 
Smid 
ee act 
Foch is es 
ariel pee 
fai Roars 

ee aes 

a 7 ee, 
agees cee 

ire, sib 
a na t mses 
ERS 
ft ae 
' a 
; i 
3 i 
- o : 
e. 
} : i 
: | : 
* ee 
a Po . 
7 ee : : 

| = 

} oes) 

“ 5 : r , FS . - ¥ . “ far a ae * ba * ct : - 

[7a ‘ “ SD lg oe wee Be tO ee. SRL pu) Qs ent Cr ae ce ee ey ee nds. Pn oS nl Pe ia a A . ae Ge oe we 5 ee el: Sy eae tyson ey re ‘ be ae be ees ere. kr eh eae ee pee pe é 


Advertising Age, March 29, 1954 


Y&R, B&B Regain 
Bulk of General 
Foods Accounts 


(Continued from Page 1) 
items which it has been handling. 

GF refused to comment on rea- 
son for the agency realignment. 
There were indications, however, 
that the re-assignment of the 
FC&B accounts to the “traditional” 
General Foods agencies—Y&R and 
Benton & Bowles—marked a sort 
of official end to a policy of ex- 
ternal expansion upon which Gen- 
eral Foods was reported embarked 
some years ago. 

The addition of FC&B to the GF 
agency stable apparently was orig- 
inally based on the assumption 
that a considerable number of new 


products would sooner or later be 
marching under the GF label, in- 
cluding some that might be ac- 
quired by purchase. Indirectly, the 
current agency move may indicate 
that recent rumors that GF might 
be interested in acquiring the bus- 
iness of other large package goods 
producers are not well founded. 
When FC&B became General 
Foods’ third agency in 1945—after 


‘15 years in which all advertising 


was handled by Y&R and B&B— 
the company said the third agency 
was added because of “the growth 
and recent acquisition of General 
Foods and the prospects for fur- 
ther postwar development.” 

Whatever lay behind GF’s de- 
cision to realign its agencies, it 
apparently was not sales dissatis- 
faction. The grocery trade gen- 
erally seems to think that the 
cereals handled by FC&B for Gen- 
eral Foods were in good shape and 
moving strongly. 


GF SETS UP SEVERAL 
NEW PRODUCT GROUPS 

New York, March 24—Several | 
major changes have been made in 
the operational setup of General 
Foods’ associated products division. 

Until recently, three product 
groups reported to the division’s 
marketing manager. These were 
the Jell-O and Minute groups, the 
institutional group and the Certo 
and Calumet group. Jell-O and 
Minute products have shown such 
continuing growth, the company 
reports, that they are being set up 
as separate groups. 

James D. North, until recently 
v.p. of Market Research Corp., has 
joined GF as manager of the mar- 
keting department of the associ- 
ated products division. All groups 
mentioned above will report to 
him. He was previously with GF, 
in 1937-47, as sales and advertising 
manager for Post cereals. He was 
also associated with Foote, Cone & 
Belding at one time. R. H. Bennett 
continues as general manager of 
the division. 


® Robert H. Davidson, formerly 
product manager for Jell-O prod- 
ucts, has been named _ product 
group manager for the newly or- 
ganized Minute group. Two new 
product managers will report to 
him: Peirce C. Ward, who will 
handle Minute rice, and Robert C. 
Littauer, who will be in charge of 
Minute tapioca, potatoes and other 
products. 

Three new product managers 
have been appointed in the Jell-O 
group headed by George R. Plass, 
product group manager. They are 
David W. Thurston, Jell-O gela- 
tin desserts; Willard P. Brown, 
Jell-O puddings and pie fillings, 
and William P. Dunham, Jell-O 
instant puddings. 

Joseph Axelrod will remain as 
product group manager of the in- 
stitution-D-Zerta group, but will 
have a new product manager, Da- 
vid J. Hopwood, reporting to him 


HARD AT WORK—Ward Maurer, Wildroot Co., intai 


his ¢ 


e in between 


P 


two agency men—Walter Ayers, Brooke, Smith, French & Dorrance, and Robert Healy, 
McCann-Erickson—at the ANA Hot Springs spring meeting. 


CORRIDOR CONFERENCE—Stopping for a 
were (left to right) Charles Rice, American Viscose Corp.; Frank Marshall, G. F. 
Heublein & Bro., and Ralph Harrington, General Tire & Rubber Co. 


chat between sessions at the ANA meeting 


on all products of the group. 


Ad Institute Speakers Urge Manufacturers, 
Agencies to Reap Profits of Foreign Trade 


Cuicaco, March 25—Manufac- 
turers and advertising agencies 
must realize that they can reap 
large profits by putting forth an 
all-out selling effort abroad. 

This was the consensus of 
speakers today at the Midwest In- 


ternational Advertising Institute— | 


the first joint meeting of the Ex- 
port Managers Club of Chicago 
and the International Advertising 
Assn. of New York. 

Criticizing the ‘shortsighted- 
ness” of business men, Harvey 
Scribner, president of Russell T. 
Gray Inc., said: “The bulk of the 
advertisers are dead on their feet 
when it comes to seeing the po- 
tential of foreign trade.” Mr. 
Scribner urged manufacturers to 
use hard hitting advertising to 
build up new and greater markets 
abroad. 


# Turning to one of the major 
obstacles to foreign trade—the lack 
of adequate market research— 
Richard H. Hobbs, v.p. of Irwin 
Viadimir & Co., said agencies are 
trying to get proper data, but 
there is a need for some sort of 
effective international agency to 
make information available to all. 

Media in some regions of the 
world, it was pointed out, are 
helping the U. S. advertiser. 
Mexico, especially, has cooperated 
in many instances with promotions 
of U. S. businesses. 

Jere Patterson, promotion man- 
ager of Life International, said 
newspapers in Mexico City aided 
Sears, Roebuck & Co. by pub- 
lishing special sections to promote 
“Beauty Week at Sears.” Mr. 
Patterson also cited a Mexican 
movie theater which permitted 
Lux soap to use point of sale 
material in its lobby. 


s According to A. M. Martinez, 
exec. v.p. of Caribbean Networks 
Inc., New York, television has not 
had any major effect upon foreign 
markets because sets are priced 


too high and few are available. He | 


said there are only 50,000 sets in 


Mexico and they have been sold at | Herald presses, which came to it| Flite-Fuel for cars. Outdoor posters and 


100% profit to dealers. He added 
that stations are scarce because of 
the high cost of equipment. 

On the subject of problems 


‘arising from an ad agency’s opera- 
tions overseas, speakers agreed 
that the creative end of the job 
should be controlled by the home 
|office, but that foreign agents 
\should be permitted enough free- 
|dom to develop creative ideas. 
Fred Spence, Grant Advertising, 
|said his agency has found that an 
effective way to train export 
specialists is to bring natives of a 
particular country to the U. S., 
teach them procedures and then 
send them home to work in junior 
positions, with the hope that they 
can become executives. 


® Referring to ad copy for a 
foreign market, J. H. Serkowich, 
ad manager of Le Tourneau-West- 
inghouse Corp., Peoria, Ill., said 
his company uses the same 
basic principles overseas as _ it 
follows in U. S. ad campaigns, 
making copy tell the story of the 
performance of its machinery. 

Carl C. McWade, advertising 
manager of Skil Corp., tool man- 
ufacturer, declared that his com- 
pany has found that workers 
abroad are unskilled and most 
plants are inadequate compared 
with American standards. For 
these reasons, he said, ad copy 
must be simple and must explain 
how easy it is to use the U. S. 
product. 


Corcoran, Others from 
Washington Rejoin ‘Tribune’ 
Charles Corcoran, who has been 
circulation director of the Wash- 
ington Times-Herald, has joined 
the Chicago Tribune as adminis- 
trative assistant to Howard Wood, 
who was named business manager 


rejoining the Tribune staff include 
Thomas Furlong, who was man-} 
aging editor of the Washington pa- | 
per and becomes city editor of the. 
Tribune; cartoonist Daniel Hol-)| 
land, and E. R. Noderer, formerly | 
on the foreign staff. 
_ The Tribune reportedly has not 
yet decided whether the Times-| 


las part of the deal with the Wash- 


ington Post, will be moved to Chi-| 


cago. They may be sold to an out- 
|side organization. 


‘House Tackles Bill 
Authorizing Census 
of Manufactures 


WASHINGTON, March 25—The 
‘first step toward legislation au- 
‘thorizing special ¢ensuses of bus- 
iness and manufactures covering 
1954 will be taken Monday when 
la House post office and civil serv- 
ice subcommittee takes up H.R. 
8487 clearing the way for the cen- 
suses. 

The bill is sponsored by Rep. 
Charles S. Gubser (R., Cal.), 
chairman of the subcommittee. A 
Similar bill (S. 3121) has been 
introduced in the Senate by Sen. 
Frank Carlson (R., Kan.), chair- 
man of the Senate post office and 
civil service committee—the leg- 
islative committee responsible for 
census matters. 

A number of interested private 
individuals, including the mem- 
bers of the special census evalua- 
tion committee, under Dr. Ralph 
Watkins, director of research of 
Dun & Bradstreet, are expected 
to appear in support of the legis- 
lation for the censuses. 

The evaluation group, appointed 
by Commerce Secretary Sinclair 
Weeks to determine the effective- 
ness of existing census programs, 
said in its report last month that 
Congress made a_ serious error 
when it refused to appropriate 
funds for manufacturing and busi- 
ness censuses covering 1953. 


@ In accepting the recommenda- 
tion of the evaluating group, Sec- 
retary Weeks reported that no 
censuses can be taken in these 
fields until 1958, under existing 
law. He asked Congress to pass 
special legislation permitting an 
immediate census in order to 
guard against a complete break- 
down in the government’s statisti- 
cal work in the economic fields. 

Census officials recognize that 
Monday’s hearing is only the first 
of a number of legislative steps 
that will be necessary before work 
on the censuses can begin. 

After the necessary authoriza- 
tion has passed both houses, the 
bureau must still return to Con- 
gress and obtain the estimated 
$13,000,000 that will be needed to 
do the job. 


Hudson, Nash Merger Okayed 

The consolidation of Hudson 
Motor Car Co. and Nash-Kelvina- 
tor Corp. into American Motors 
Corp. (AA, Jan. 18) moved closer 
to completion this week as stock- 
holders of both companies ap- 
proved the proposal. The plan must 
now be okayed by financial con- 
cerns interested in the companies. 


ANNOUNCING PHILLIPS 66 
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sew con raps the herbie of the cuprr e:ietion gaseline 
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CBS Makes Room 
for $10,000,000 
in P&G Programs 


(Continued from Page 1) 
hour and one quarter-hour period 
for the country’s top advertiser 
five days a week. 


= Two of Columbia’s best selling 
personalities were asked to move 
over to make room for the audi- 
ence participation shows, both of 
which dispense most of their priz- 
es to people in unfortunate cir- 
cumstances. 

One half-hour will be taken 
off Arthur Godfrey’s 90-minute 
morning tv program Monday 
through Thursday. Garry Moore, 
who is almost SRO for advertisers 
for 30 minutes three days a week 
and an hour for two, will be asked 
to move from the 1:30 p.m. period 
to 10 a.m., EST. 

Godfrey will continue his 90- 
minute, across-the-board schedule 
on radio. 

For some time now there have 
been reports that his CBS bosses 
wanted to ease the work load on 
their top grossing performer, Mr. 
Godfrey, who last year underwent 
a major hip operation. One of 
Arthur’s morning sponsors, Snow 
Crop, has served cancelation no- 
tice on the show, but unless other 
advertisers are planning similar 
moves somebody among the other 
nine participants on that high- 
rating show will be left outside 
looking in when the cutback takes 
effect in July. 


# Mr. Moore will have the same 
amount of hour-less time a week 
that he does now, but some of his 
11 sponsors may find 10 a.m. a less 
attractive time than 1:30, although 
CBS said his advertisers will move 
with him. His old time period will 
be filled by “Welcome Travelers.” 
The new still-to-be selected P&G 
drama will go into the 1:15 to 1:30 
p.m. spot. 

“On Your Account” will be 
carried from 4:30 to 5 p.m., EST 
—its present period on NBC. 

With the 4 to 5 p.m. hour va- 
cated by P&G, NBC plans to lift 
the face of its afternoon program 
structure. In the 3 to 4 p.m. spot 
this season, Kate Smith has not 
been a rating success. P&G gave 
the lack of carryover audience 
from this show as one of the rea- 
sons for the move to CBS, where it 
hopes to get a better cost-per- 
thousand on the shows. 

NBC’s daytime plans call for the 
presentation of two solid hours of 
soap operas in these periods. One 
hour will probably be devoted to 
a favorite project of Pat Weaver, 
“Hometown, USA,” with a gener- 
al theme and setting for four sep- 
arate stories slotted back to back. 


Publisher Fights 
TV Station Grant 


| 


| 
' 
| 


| 
} 


as Too Competitive 


WASHINGTON, March 25—The 
Federal Communications Commis- 
sion has been asked to set aside 
a tv grant on the grounds that it 
will hurt the business of a news- 
paper publisher. 

The unusual protest was filed 
by Clarksburg Publishing Co., 


|Clarksburg, W. Va. The. publisher 
said the tv station, which would 
'be built by Ohio Valley Broad- 
casting Co., would be “direct com- 
petition” for advertising dollars. 

READY FOR TAKE-OFF—Weekly newspaper | Clarksburg Publishing Co. has 
ads and farm publication inserts are in-|a morning, afternoon and Sunday 
troducing Phillips Petroleum Co.'s new 66 paper. Ohio Valley Broadcasting 
Phillips’ tv programs in 26 markets will also Corp. is owned by interests with 
back the new gas, which incorporates re- | Bawapapese — Sane West Virginia 
cently released aviation gasoline compo-| Cities, radio stations in three cit- 
nents. Lambert & Feasley, New York, is the \ies, including Clarksburg, and a 

Phillips agency. tv station in Wheeling. 
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Seraphine Starts PR Agency 
Gene Seraphine, formerly pub- 
lic relatiams director for comennet 
Airlines, has formed his own pub- 
lic relations agency, 
phine Associates, at 270 Park Ave. a 
New York. The company will) 


association, 
public relations. 


(Continued from Page 2) 

specialize in industrial, technical, might cause employes who must 
aviation and tourist relocate, the company has insti- 
tuted a policy of financial aid. In 


600 Moving Vans Take General Foods 
ce" sex. from Park Ave. to White Plains, N. Y. 


addition to paying their entire 
moving bill, GF will pay employes 
a month’s salary or $1,000, which- 
ever is less. It will also pay the 


THE QUAD.-CITIES 


THE ALLEN-MLAPP CO 


, ee es \ 


3rd IN AUTO SALES 


Among the 11 Standard Metropolitan Areas of lowa-lllinois 
2 56% of Auto Sales are on the Illinois Side! ‘ 


allowed. 


ation payment for vacating their 
apartments, the company has vol- 
unteered to make such payment. 
As a further aid in relocating per- 
sonnel, the company hired a hous- 
ing specialist to help find apart- 
ments and homes for GF person- 
nel. 

To date, 85% 


Plains. 


s The new GF building is a mod- 
ern, air-conditioned structure cov- 
ering about three acres of a 46- 


‘what with telephones 


Account Executive 

FRANK W. JULSEN 
RUTHRAUFF & RYAN, Ine. 
CHICAGO 


WRITES MR. JULSEN: 


“As you probably know, I have Advertising 
Age sent to my home rather than to my 
office. As an account executive, my days 
are full on several busy accounts. What 
with telephones jangling all day long, a 
steady flow of visitors, copy and art om 
I have little time on the job to sit down 
and really read Advertising Age. 


“AA is too important to me to skim through. 
Hence, after trying office reading, I took 
the next logical step and changed my sub- 
scription to home delivery. 


FREE 


ae vith er 


Jangling 5 


HE CAN'T REALLY READ 


AD AGE ON THE JOB 


“Now, in the quiet and privacy of my ‘den’ 
at home, I can spend as rauch time as nec- 
essary to get the maximum from Ad Age. 
And, believe me, it’s my most useful trade 
publication.” 


We can’t think of a word that might em- 
bellish Mr. Julsen’s panegyric. We can only 
suggest that you act on his experience on 
getting the maximum benefit from AA. As 
an extra persuader to get you started NOW, 
we offer you... FREE... with your one- 
year subscription a copy of “Salesense in 
Advertising,” a compilation of Jim Woolf's 
articles written especially for Advertising 
Age! 


Advertising Age 
Dept. M29, 200 E. Illinois St., 


Chicago 1], Ill. 


Please enter my 1-year subscription to Advertising Age and mail it 
to my home address. I am to receive FREE a copy of James D. 
Woolf's, “Salesense in Advertising.” 


I home My Name annem 

ae! subscription 

oe ripto , = Zone. State. 
ose ual (1 My check for $3 is enclosed. (Bill me later. 


eee 


federal income tax on the amount 


In addition, a travel allowance. 
for increased transportation costs | 
will be provided. To employes who) 
are penalized with a lease-cancel- | 


of the 1,200 em-| 
ployes have elected to go to White | 


| 


Advertising Age, 


March 29, 1954 


NEW GF HEADQUARTERS—This is the entrafiée of the New General Foods building at 
250 North St., White Plains, N. Y. 


acre development. It contains 357,- 
000 sq.ft. of floor space, of which 
218,000 are occupied by offices. 
The remainder contains an em- 
ploye cafeteria, dining rooms, 
lounge, recreation room and me- 
chanical and service areas. Two 
parking lots adjacent to the build- 
ing can accommodate more than 
650 automobiles. 

One section of the building has 
seven modern test kitchens. These 
/will be operated by the home 
‘economics staff for proving GF 
| products. 

All offices are equipped with 
fluorescent lights recessed in 
soundproofed' ceilings. Sunlight 
will penetrate every working area 
/some part of the day. 

Although the building is only 
three stories high, it is equipped 
with four elevators and 16 banks 
of escalators. Floors are covered 
with asphalt tile, and private of- 
fices are furnished with rubber- 
‘cushioned carpeting. A modern 
/medical department will be oper- 
-ated under the supervision of a 
fulltime physician. 


# Organizing the big switch to 
White Plains was assigned to the 
office services department. Mov- 
ing time had to be arranged so as 
not to interfere with office opera- 
tions. Arrangements were made 
for services to be maintained, such 
as telephone, mail, messenger, 
maintenance, typing, reception, 
etc., at both locations. Two switch- 
boards are being operated, and 
mail for departments in White 
‘Plains has been shuttled there by 
‘auto. A close running inventory 
has been kept on the hundreds of 
‘types of letterheads, forms and 
|other supplies of office stationery 
/carrying the New York address so 
| that those materials might be near- 
‘ly exhausted by moving time. 
| General Foods moved into its 
fone Ave. address here Jan. 1, 
/1925; before that its headquarters 
| had been at Battle Creek, Mich. 


Butcher Polish Names Ayer 

Butcher Polish Co., Boston mak- 
_er of floor and furniture wax, has 
named N. W. Ayer & Son to direct 
its advertising. Ayer has been 
working with the company for the 
past year on new product develop- 
ment, including a washable floor 
wax called Green Stripe liquid 
| self-polishing wax. The company 
also makes and distributes Butcher 
Boston polish and Butcher White 
Diamond wax. 


Bristol to Noyes & Sproul 


| Bristol Laboratories Inc., New 
York, has appointed Noyes & 
Sproul, New York, to handle ad- 
_vertising for a new group of prod- 
ucts. Robert E. Wilson, New York, 
continues to handle certain phases 
of Bristol advertising. 


Heatter Adds Sponsor 


Jackson & Perkins Co., Newark, 
will sponsor the Tuesday news 
commentary of Gabriel Heatter on 
Mutual starting April 6 at 7:30 
'p.m., EST. Maxwell Sackheim & 
'Co., New York, services this ac- 
| count. 


Dorrance & Co. Moves 


Dorrance & Co., advertising 


promotion specialist, has purchased 
its own building at 126 E. 37th St., 
New York. 


product story 


Carrying industry’s product news to industry 
has been our job since 1933. 

Men in responsible positions know how to prod- 
uce their product. They are alert to the ways of 
improving it. 

Maybe you have a new material or component 
part that will make the product function better. 
Or a new piece of equipment that will perform 
better, faster or with less waste. Their search for 
information that will help them do a better job 
never ceases. 

Industrial Equipment News readers use IEN as 
a tool. They respect its editorial integrity. And any 
issue may contain product information that will 
solve one of their pressing problems. 

You want your advertising message seen. It will 
be seen in IEN . .. each ad is next to reading. After 
IEN has been examined it is kept on the desk for 
frequent reference. 

You want to reach the men responsible for speci- 
fying and buying your product. IEN reaches them 
with your message when they are looking for 
products like yours. 

You want to do this job at minimum cost. IEN 
costs only 14¢ per sales contact; $150 to $160 a 
month; $1,800 a year. 


pO) fs 
Write for NEW : 


Industrial - 
Equipment 


News | 


Thomas Publishing ompany 
461, Eighth Avenue, New Yor 


AFFILIATED WITH THOMAS REGISTER 


OF AMERICAN MANUFACTURERS 
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Griesedieck, with New Agency and 
$2,000,000, Opens ‘Battle of Brews’ 


(Continued from Page 3) 
president of the brewery, “Why are 
you so enthusiastic about the new 
GB beer? Frankly, aren’t all beers 
about the same?” 

Ed Griesedieck introduced the 
crew to brewmaster Ed Vogel, who 
with “see-for-yourself” tests and 
demonstrations of how beers are 
made, eventually gave the agency 
an idea for its campaign. 


® The Krupnick team went out 
and interviewed  brewmasters, 
brewery executives, workers, 
wholesalers, retailers—and finally 
consumers. 

After five months and 13,000 
miles of travel, the K&A crew 
presented a 12-hour pitch to its 
prospect, the gist of which was: 

“Don’t worry about giving up 
baseball broadcasts—they bring 
only ‘gratitude’ sales. What you 
need is a solid merchandising and 
advertising program to. create 
genuine, volume consumer de- 
mand.” 

In blunt language, the Krupnick 
agency told Griesedieck that it 
must face the following facts: 

The big national breweries see 
an opportunity to make another 
automotive industry out of the beer 
business by saturating the nation 
with products and thereby forcing 
the smaller breweries out of busi- 
ness. In support of the argument, 
the agency pointed out that 171 
breweries have gone out of busi- 
ness in the U. S. since 1946. “Get 
bigger or get out of the beer busi- 
ness” is the unmistakable hand- 
writing, the agency said. 

Griesedieck Bros. hired the 
agency and gave it almost $2 000,- 
000 for the 1954 promotional pro- 
gram, largest in GB history. 


® Much of the agency’s data per- 
tained to the St. Louis’ beer 
drinkers market. It showed that 
the consumer knows his beers by 
brand. Also, history showed there 
are no long term champions in the 
St. Louis beer market. Therefore, 
reasoned Krupnick, current leaders 
are vulnerable. . 

On March 21, the endorsement 
campaign broke. The opening shot 
thanked St. Louis for cooperating 
in the “most exhaustive beer sur- 
vey ever made for a_e single 
brewery.” Also, the advertising 
signaled the beginning of the most 
concentrated marketing  test— 
spending the most advertising dol- 
lars in the shortest space of time in 
a limited market—in the history of 
the brewing industry, Krupnick 
told AA. 

Fortified by new packaging and 
labeling, the new  Griesedieck 
beer—“Brewed the Old World Way 
for the Taste of Today’’—is on the 
market. The “thank you” adver- 
tisement in the campaign—which 
also includes outdoor, radio, tel- 
evision and point of sale material— 
is signed by Krupnick & Associates 
for basic research direction; Dr. 
Ernest Dichter of the Institute for 
Research in Mass Motivations for 
taste tests and preferences; Edward 
G. Doody & Co. for public opinion 
sampling, and Raymond Loewy 
Associates, industrial designers, for 
package research and design. 


@ Next Sunday another two-page 
ad will run in both St. Louis 
dailies, formally announcing the 
new beer and packaging, and the 
campaign will continue on _ its 
hard-hitting way. 

The agency estimates that more 
than 25,000 St. Louis area residents 
have been contacted, directly or in- 
directly, during the survey period 
for their opinions on taste pre- 
ferences or packaging. The coming 
summer months, when beer con- 
sumption hits its peak, will test 
the selling power of GB advertis- 


,ing through measurement of sales 
curves of the four St. Louis 
breweries which are vigorously 
competing for the local market. 
De Puy Promotes Freeland 

| Malcolm K. Freeland, advertis- 
_ing director, has been promoted to 
associate publisher of De Puy Pub- 
lications, Des Moines publisher of 
| Northwestern Banker and Under- 
writers Review, monthly trade 
|publications. He joined the com- 
pany in 1946 as an associate editor, 
and succeeds the late Ralph W. 
Moorhead. 


KEX Promotes Rudolph 

Robert E. Rudolph, formerly of 
the sales staff, has been promoted 
to sales manager of KEX, Portland, | 
Ore., radio outlet. 


There’s MORE THAN MEETS 
The “I” in ILLINOIS 


There are NO ICEBERGS in Peoria... but glacial de- 


posits centuries ago have helped make the value of 
Illinois farms HIGHER* than in any other midwest state. 


Peoria, the distributing center for this rich farm area. 
is worthy of the “A” schedule. In Illinois, the Peoria 
market is 2nd Only to Chicago ... and you can cover 
the rich PEORIArea effectively ONLY with The Peoria 
Journal Star. 


* $28,357 average per farm — 1/1/53. U.S. Dept. of Agriculture. 


| PEORIA JOURNAL STAR 


Daily Circulation Exceeds 100,000 
Covers All Peoriarea 


6s ml 


260,000 


Journal Star 


Pepulation 


Coverage Marie te Memes 


| Represented Nationally by WARD-GRIFFITH CO.., Inc. 


No. 3 in a series of RanE CREATURES: 


elevator. 


doesn’t fail. 


THE ONE-WING BOASTY BIRD can’t make headway with one wing tied, 
but still he wants to keep trying 


A BOASTY BIRD is an advertiser who pur- 
posely flies in the face of experience —even 
though he knows it’s harder that way. 


He'd rather climb stairs on his hands and 
knees than take a comfortable ride in an 


And he'd rather use an advertising method 
that might succeed in place of a method that 


Fortunately he’s a rare creature. 


This message prepared by Bureau of Advertising, American News- 
paper Publishers Association, and presented in the interest of 
better understanding of newspapers’ role in selling today, by the 


The advertising that always does its job, of 
course, is newspaper advertising. It’s basic. 


Very few manufacturers or advertisers, for 
example, would even dream of trying to intro- 
duce a new product without using newspapers. 
Because only the newspaper reaches just about 
everybody in town...regularly...day in and 
day out. 


No wonder it’s basic for advertisers! 


All business is local...and so are all 
newspapers! 


TOLEDO BLADE 
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J. T. CROSSLEY 


Los ANGELES, March 23—J. T.. 


Crossley, 56, partner in Crossley & 
Jeffries, Los Angeles agency, died 
today of a heart ailment. 


Mr. Crossley was at one time. 


advertising director of the Port- 


|land Oregonian before coming to} 


Los Angeles in 1935. At different 
times he was with J. Walter 
Thompson Co., Hudson Motor Car 
Co., and Consolidated Vultee Air- 
craft Co. He became a partner in 
'Crossley & Jeffries four years ago. 


FORT WAYNE 


TOPS FOR TEST__ 


Ist m midwest in cities of 75,000—150,000. 


2nd in nation in same group. 


6th in nation for all cities of all size.* 


*Sales Management, Nov. 10, 1953 


THERE'S A REASON—Valuable cooperation on all test campaigns. 
Write for the ‘‘Golden Zone’’ Market Book 


Represented by Allen-Klapp Co. 


; 


b. 


FORT WAYNE NEWSPAPERS, INC. 


agent for 


The News-Sentinel THE JOURNAL-GAZETTE 


ak sas | 
4 


New York - Chicago - Detroit 


| 


(Continued from Page 1) 


some group of qualified, sincere 
and impartial judges rather 
than some source which issues 
awards as a means of enriching or 
promoting itself.” 

The founder and president of 
the Fashion Academy during these 
attacks was Emil Alvin Hartman. 
In discussing his “persecution” by 
the bureau, Mr. Hartman grew 
livid, and trembled with fury at 
what he considered the bureau’s 
vindictive and unreasonable at- 
titude. 


# The bureau centered its atten- 
tion on two facets of the awards— 
how were they made, and was the 
Fashion Academy compensated by 
the winners. 


Seagram s Gin ts 


so Dry and Smooth 


it's almost a 


martini in itself. 


——— 


Seagram’s Golden Martini 


isa 


cagrams 
acini: Lote 


DISTILLED DRY 


YU Martini 


Gin The Golden Touch 


of Hospitality 


SEAGRAM-DISTILLERS CORPORATION, NEW YORK CITY. 90 PROOF, DISTILLED DRY GIN, DISTILLED FROM AMERICAN GRAIN 


awards which bear names which | 
the public would associate with) 


Fashion Academy Award Is Back on 
Griddle as FTC Fans New Legal Fire 


At the same time, the New York 
state department of education be- 
gan to dig into the Fashion Acad- 


/emy, asking the source and amount 
of 


scholarships awarded to it. 
This represented serious trouble 
for Mr. Hartman. Since 1938 the 
state has required supervision of 
private trade schools, which are 
licensed annually. In 1951, the de- 
partment oversaw about 240 trade 
schools, and in the preceding year 
“four or five” licenses failed to be 
renewed. The department wanted 
to find out from the Fashion 
Academy whether — scholarships 
were given, what amount of mon- 
ey went into them and what was 
the basis and procedure of making 
scholarship awards. 


a These inquiries were centered 
on a single point: Did the academy 
get paid by the recipients for the 
awards it made to them? 

Mr. Hartman always insisted 
that they did not. He admitted that 
the registrar of the school (his 
wife, Ann Hellinger Hartman) 
wrote to recipients asking if they 
were interested in supporting the 
work of the academy in training 
young designers. If so, they were 
invited to contribute scholarship 
funds. (A scholarship in 1951 cost 
$2,520.) He insisted vehemently 
that there was never an agreement, 
explicit or tacit, that the manufac- 
turer would contribute prior to 
his receiving an award. 

He asserted that when a man- 
ufacturer or his agent had sug- 
gested a contribution as a condition 
to receiving an award, the man- 
ufacturer had been shunted aside 
and his product withdrawn from 
consideration. 


s Nettled and irate, Mr. Hartman 
told AA in an exclusive interview 
(AA, July 9, ’51) that he was in- 
tending to change the status of the 
award—to turn it into a “Gold 


Seal of Fashion Approval” and of- | 


fer it on a franchise basis to man- 
ufacturers who could qualify. If 
the state education department 
didn’t let up on him, he threatened 
to change the Fashion Academy 
into a non-profit institution, thus 
removing it from the department’s 
jurisdiction. 

Mr. Hartman refused, however, 
to say what winners had contrib- 
uted to the scholarship fund, or 
what percentage had contributed 
to the scholarship fund. At the 
time, AA’s' own investigation 
among a half-dozen recipients of 
the award showed that every one 
had purchased one or more schol- 
arships. Ford was generally be- 
lieved to have been the largest 
contributor after it won _ the 
award—allegedly the giant motor 
company contributed $50,000 or 
more. 


a None of these things apparently 
happened. On Dec. 10, 1951, Mr. 
Hartman, then 57, died from a 
heart ailment. 

At his death, any plans for 
changing the character of the 
award were suspended. Mrs. Hart- 
man—now charged with Alexander 
H. Cohen with misrepresenting the 
award and using it as part of a 
scheme to “enrich themselves 
personally’’—took over the acad- 
emy, of which she is now the sole 
owner, according to the FTC com- 
plaint. 

Some time after Mr. Hartman’s 
death, the awards again began to 
appear in advertising, although 
they lacked the prominence ac- 
corded to the original winners. 


a The National Better Business 
Bureau reports it has not made a 
recent investigation of the Fashion 
Academy. 
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The state education department 
apparently has let the matter of 
licensing the Fashion Academy 
rest with its legal division. The 
legal division is understood to feel 
that the Fashion Academy is a 
trade school and requires a license, 
but AA was given to understand 
that the school has not applied for 
a license. 

Neither Mrs. Hartman nor Mr. 
Cohen was in New York when the 
FTC complaint was handed down. 
Mr. Cohen, who his office said was 
traveling in the Midwest, issued 
the following statement: 

“The Federal Trade Commission 
is under a complete misapprehen- 
sion and misunderstanding cover- 
ing the functions of the Fashion 
Academy Gold Medal Award. The 
complaint does not accurately state 
what is being done, and all of this 
will be developed after the neces- 
sary hearings. 

“We are fully confident that the 
end result will be a dismissal of 
the complaint.” 


a Mr. Cohen is identified as public 
relations director for the Fashion 
Academy and president of Cohen & 
Associates. 

Gilbert Weil, prominent New 
York advertising attorney (he was 
an associate of the late I. W. 
Digges), represented the Fashion 
Academy in its jousts four years 
ago with the National Better Busi- 
ness Bureau and with the state de- 
partment of education. Mr. Weil 
told AA, however, that he has not 
represented the Fashion Academy 
since Mr. Hartman’s death in 1951. 

Charles Segal, now the attorney 

for the academy, did not discuss 
the financial angles of the FTC 
complaint, but told AA that the 
commission is laboring under a 
/misapprehension as to the purpose 
| of the academy’s awards. 
| 
|@ “When all the evidence is in,” 
| Mr. Segal said, “I am quite confi- 
| dent that the FTC will dismiss the 
|/complaint. The academy’s medals 
are given for effectiveness in de- 
|sign only, and are not intended to 
| be an indorsement by the academy 
‘of any product. 
“There may have been abuses in 
'the past by advertisers,” Mr. Segal 
'conceded, “but there have been no 
abuses or misrepresentations by 
anybody who has received an 
academy award in the past two 
years since I have been attorney 
for the academy. 

“We tell recipients of the 
awards that if they see fit to ad- 
vertise they should not say that 
the award represents anything but 
an award for effectiveness in de- 
sign.” 

Mr. Segal, acting as a Fashion 
Academy spokesman, also under- 
took to clear up certain points: 


® As for the state licensing—‘We 
are a school of fine arts, not a 
trade school, and we don’t need a 
license.” ‘ 

As for the scholarship funds— 
“That record is open to éxamina- 
tion. Examination will show that 
time and time again we have given 
awards with no compensation, 
direct or indirect. We’re ‘proud of 
the money we’ve received for 
scholarships [Mr. Segal placed a 
scholarship at the same amount, 
$2,520]. Not a dollar of scholarship 
funds goes to any other purpose.” 

As for Mr. Cohen’s role in the 
school—“‘We needed someone to 
handle the public. We get hun- 
dreds of applications for awards, 
and we give only about 25 a year.” 
If Mr. Cohen was able to get some 
of the recipients as clients, that 
wasn’t the school’s problem, Mr. 
Segal indicated. 

As for who recently received 
awards—‘Why, Air France, Stude- 
baker, International Business Ma- 
chines—the very top of the heap.” 

Mr. Segal repeated one of the 
late Mr. Hartman’s cardinal points. 
“Essentially we’re a school—the 
award is entirely aside.” 
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Duane Jones Pays 
Reported $10,000 
in Contract Suit 


(Continued from Page 1) 
going to pile $13,762 on top of that 
because he owed Rill nothing in 
view of some losses sustained on 
Rill’s accounts. 

The whole thing started late in 
1951, according to Rill’s complaint, 
when he and Jones reached an 
“oral agreement.” This called for 
Rill to work for Jones as an ac- 


Irving Rill 


Duane Jones 


count executive for “an indefinite 
term.” Rill was to get 40% of the 
net income collected by Jones Co. 
on accounts Rill would bring into 
the agency. In the case of coopera- 
tive advertising for Vitamin Corp., 
it was 


net. 

ws Rill said the deal called for the 
quarterly statements of what Rill 
accounts had spent, as well as the 


commission share that was ear- 
marked for him. Payment to him, 


later agreed that Rill’s! 


| Zast Minute News Flashes  (CfF’s Birthday Program Just Grew and Grew; 


ments over Lux video theater and 


NEw York, March 26—Spreads 
Saturday Evening Post throughout 


Kimball Co., New York, to handle 


_ices, public relations, and a long list of other activities. A similar pro- |Motor C 
| posal last year was defeated by a citizens’ budget committee. At the! ), qe 


Needham, Louis Reportedly Has Part of Campbell 
CAMDEN, March 26—Needham, Louis & Brorby, Chicago, repertedly | 
has been named to handle a new product made by Campbell Soup Co. | 
Testing of the product is slated to start soon. | 
j 

| 


Introductory Campaign Scheduled for Blue Rinso 

New York, March 26—Lever Bros. Co. begins distribution next. 
month of its new blue Rinso detergent (AA, March 8), along with a) 
new 23% richer Rinso soap, offering three special package deals in 
different sections of the country. These will include half-price and 10¢ | 
bonus coupon offers to purchasers of both new products. Advertising 
breaks May 1 with large-space newspaper insertions in major markets, 
four-color spreads in 11 magazines during May and June, announce- 


lected tv spots. Hewitt, Ogilvy, Benson & Mather is the Rinso agency. 


Magazine Spreads Will Aid ‘54 Kaiser's Debut 


following newspaper copy that appeared from coast to coast March 22) 
and 23, all through William H. Weintraub & Co., New York. Other pro- | 
motion will include support on the Lowell Thomas news broadcast | 
over CBS, outdoor boards in more than 20 cities, and newspapers. 


Bennett Bates to Join Orr Creative Staff 

New York, March 26—Bennett Bates, v.p. and creative supervisor Will use green and black newspaper ads 
of Dowd, Redfield & Johnstone, will join the account management | 
group of Robert W. Orr & Associates early in April. Mr. Bates worked 
with Mr. Orr at Lennen & Mitchell and was with Erwin, Wasey & Co. 


Utica Brewing Names Abbott Kimball Co. 
Utica, N. Y., March 26—Utica Brewing Co. has appointed Abbott 


Schuyler lager beer and ale. Farquhar & Co. is the previous agency. 


N. Y. Agencies to Be Taxed; Other Late News 


|@ The city of New York plans to extend its 3% sales tax to cover com- 
share would drop to 30% of the) mercial services including advertising agencies, sales and buying serv- | 


the Godfrey daytime show and se- 


in Life, Newsweek, Time and The 


April will promote the 1954 Kaiser, | : 


advertising and promotion for Fort | 
| 
| 


Glatt BAB ng 


HOW! AMERICAS FIRST CLERESER 


Rem 3 


‘3 tas) re memes 


<<! 


4 sas pvOenes space 


ECONOMY-—B. T. Babbitt Inc., New York, 


such as this to push its new giant economy 

size Bab-O. The company says it is the 

first to offer two sizes of cleanser on a 

national scale. Dancer-Fitzgerald-Sample, 
New York, is the agency. 


Auto Bazaars Used 
by Packard to Move 
Leftover ‘53 Models 


March 25—Packard 
ar Co. is using mass sales 
alers in key areas to move 


DETROIT, 


; ‘Ne; American Assn. of Advertising Agencies, AA was told a copy of the the last of its 53 models. 
Jones agency to supply him with | city’s tax proposal is being studied. Estimated annual yield of the| 


proposed tax extension is $28,000,000, but some tax authorities think 
| it is likely to run as high as $35,000,000. 


|e Organization of the New York affiliate of the National Institutional 


added Rill, was to be made at the, Food Manufacturers’ Assn. got under way at a meeting held at the 
time he got the statements. Mean-| Hotel Biltmore March 26 with the election of the following officers: 
while, he was to get a $2,500-a-| Linwood F. Brown, General Foods, president; Neil Thomas, Thomas J. 
month drawing account against Lipton Inc., v.p.; Jack Mullin, Canada Dry Ginger Ale, secretary, 
commissions. This routine was fol- @®d Henry Wood, Durkee Famous Foods, treasurer. 


lowed, said Rill, except that $13,-| e An assignment for the benefit of creditors has been filed against 
762 is still owed him. | Allan Peters, Geoffrey, Roberts & Morris, New York agency, following 

He added that Jones ended his} Mr. Peters’ resignation as president and director (AA, March 22). Ac- 
employment at the agency in| counts receivable of about $25,000 are listed against outstanding in- 


August, 1952, after telling him that gebtedness of approximately $35,000. An audit is now being made. 
he (Jones) was uncertain about | a > in Britai its first batt! th 
continuing in the agency business. | ® Commercial television in Britain won its first battle as the measure 


(This was during Jones’ squabbles | Passed the House of Commons last Thursday night (March 25), 296 
with Scheideler, Beck & Werner.) | to 269. The bill has a long way to go before final approval, but com- 


Rill’s contentions, the jury was_ mercial tv is expected in some parts of the island within 16 months. 


told by Thomas F. Boyle, attorney| e Jacob Ruppert’s 1954 advertising budget for Knickerbocker Beer 
for Jones, are “so much nonsense.” | will hit $3,000,000, “substantially higher than °53 and a 75% increase 


“Duane Jones denied under oath | over the amount spent in '50, the year before Knickerbocker beer was 
during pre-trial examination that introduced.” Schedules call for 33% to be spent for tv spots, 21.5% 
he owed Rill any money,” the law- for newspapers, 10.5% for radio, 17% for outdoor, 3.5% for magazines, 


| 1.3% for business papers and 13.2% for point of sale materials. Biow 


yer said. Boyle added that he 
would connect Rill with “fraud, 
double-dealing, concealment from 
his employer and negligence.” 


# Boyle also told the jury that two 
of Rill’s accounts, Holgar Co., 
which markets a hair straightener, 
and Reddi Distributors, instead of 
making money for the Jones agen- 
cy cost the agency “thousands of 
dollars.” In the case of Reddi, 
Boyle said, Rill arranged for the 
agency to spend advertising funds 
that wouldn’t have to be paid back 
to Jones unless Reddi made sales. 

In questioning Rill and a second 
witness, Boyle attempted to estab- 
lish that Rill owned a 25% interest 
in Holgar at the time he brought 
the account to the Jones agency, 
and that Holgar, which was started 
on $10,000, spent so much on in- 
ventory, packaging, a fee to U. S. 
Testing Co. and other items that 
it had little or no money left with 
which to pay the Jones agency for 
its services. 

Boyle tried to establish that Rill 
held 25% of the Holgar stock, but 
Rill denied this, declaring he had 
an “ownership interest” of 25% in 
the company, “but I wasn’t a 
stockholder at any time.” 

It developed that this holding 
was not in Rill’s name, but in the 
name of his lawyer, Milton A. 
Bass, who represented the agency 
man in this action. Rill said Bass 
was his financial adviser. 


es His Holgar interest, Rill testi- 


Co., New York, is the agency. 


fied, came from Eve Wygod, secre- 
tary of the company, in return for 
services rendered, which included 
“helping her sell the idea of the 
company to a group of potential 
stockholders.” 


stand, she testified that Rill got 
his interest in the Holgar Co. “be- 
cause he was a very valuable ad- 
vertising man” who would get 
“the utmost work from any agency 
for a minimum amount of money.” 

Under Boyle’s questioning, Miss 
Wygod said that MHolgar was 
formed in October, 1951, and that 
it started with “$10,000 paid in.” 
She said that between $2,000 and 
$3,000 was paid to U. S. Testing, 
about $1,500 was spent on inven- 


for packaging and between $2,000 
and $3,000 for a show in July or 
August, 1952. 

Earlier, Rill testified that he 
brought Holgar to the Jones 
agency in March, 1952, and that 
he didn’t know if Holgar had 
paid bills amounting to about 


spent by the agency on the Hol- 
gar operation. 

As for Reddi Distributors, 
| Boyle told the jury the arrange- 
ment for payment if sales went 


/up resulted in the Jones agency |plant at Appliance Park, 15 miles | nouncer, 


When Miss Wygod took the, 


tory, between $1,500 and $2,000) 


$3,700, which Boyle said had been | 


GE Major Appliance 
Shuffle Splits Ad 
Section Five Ways 


LOUISVILLE, March 25—In the 
latest in a long series of General 
Electric decentralization moves, 
|GE’s major appliance division is 
abolishing its over-all advertising 
section and replacing it with five 
different sections—one for each 
department. 

Under the new arrangement 
each of the five major appliance 
departments—refrigerator, range, 
home laundry, electric sink and 
room cooler—will have a separate 
advertising manager and_ staff. 
Paul Wassmansdorf, until recent- 
ly advertising manager for the 
whole division, becomes ad mana- 
ger of the refrigerator department, 
and R. R. Frederick has been ap- 
pointed ad manager of the range 
department. 

Advertising managers for the 


other departments have not been 
named, but are expected to be an- 
Wass- 


/mounced next week, Mr. 
|mansdorf told AA. 
The division has also finished 


| transferring its offices from Louis- 


‘ville to the main GE appliance | 


Sales have started in Buffalo 
and Washington with dealers in 
each city conducting operations 
from a central lot. Prices range 
from $700 to $1,000 off list, ac- 
cording to newspaper ads. 

Packard representatives in Wash- 
ington reported that the cut-price 
sale was off to a “terrific” start 
there Thursday, with about 50 cars 
sold. The sale was planned as a 
three-day event, but officials said 
it might go over to early next 
week if response continues. 

Similar sales moved 244 cars in 
Detroit, 167 in Boston, 97 in At- 
lanta and 65 in Miami, Packard 
officials said. 

A Packard spokesman said the 
company had from 500 to 600 ’53 
models before the cleanout opera- 
tion began. The company recom- 
mends that dealers charge dealer 
cost plus $140 gross profit, sales- 
men’s commissions of $25 for the 
Clipper and $35 for higher-priced 
models, the factory advertising as- 
sessment (about $65) and trans- 
portation. 


Oldsmobile Offers 
‘Slick’ Commercials 


on Awards Program 


New York, March 26—Oldsmo- 
bile, which sponsored last night’s 
Academy Awards presentation on 
NBC video and radio, would be a 
likely contender for a _ sponsor’s 
Oscar. 

Produced by D. P. Brother & Co. 
in Hollywood, where most of the 
action in the motion picture in- 
dustry’s big night took place, the 
commercials were a skiliful com- 
bination of unobtrusiveness and 
hard sell. 

Paul Douglas, who used to be a 
radio announcer before he turned 
movie star, played the key role in 
the Oldsmobile interludes. His as- 
signment was to make the transi- 
tion from the slickly produced 
proceedings on stage, where a 


istream of Hollywood craftsmen 


paraded across to accept filmdom’s 
most coveted award, without loss 
of audience or interest. Once over 
the bridge from the show to the 


|commercial, actress Betty White 


and Oldsmobile’s regular an- 
Bob Lemond, came in 


| spending $27,000 and getting paid ‘outside the city, the new refriger-|with the “reasons why” the cars 


about $5,000. 


ator ad chief said. 


on stage were a good buy. 


Will Use Four TV Nets, Cost About $725,000 


New York, March 26—General 
Foods’ anniversary celebration on 
| Sunday night (March 28) will rate 
as the biggest ever on television. 

By mid-week what started out 
to be a two-network telecast to 
i/mark the 25th year of the com- 
/pany’s operation under its present 
name had expanded to a four- 
|network affair of blanket coverage 
|/in many major markets. 

Practically everybody who looks 
at television on Sunday between 8 
and 9:30 p.m., EST, will see the 
GF sponsored program of excerpts 
from Rodgers and Hammerstein 
Broadway musical hits. In a great 
many cities the viewers will have 
/no choice. In Baltimore, Washing- 
ton, Chicago, Boston, Cincinnati, 
Columbus, Philadelphia, Detroit 
and Cleveland, among other mar- 
kets, all the stations will carry 
this telecast. 


# In New York, a seven-station 
market, viewers will have a two- 
program choice during this period 
since General Foods’ extravangan- 
za will be seen on only six of the 
city’s seven stations. WOR-TV will 
not carry the show; the advertiser 
reportedly decided not to include 
this station because it currently is 
involved in an American Federa- 
tion of Musicians strike. 

The program, originally set as a 
two-network show on CBS and 
NBC, will be carried on all four 
major networks. ABC and Du- 
Mont were added this week. The 
list of stations cleared was growing 
hourly. As this story went to press, 
258 of 363 U.S. stations were 
slated to carry the show. Station 
orders were still going out and the 
lineup was expected to include 
98% of the country’s stations by 
the time the curtain goes up on 
the mammoth tv celebration. It 
looked as though every tv city in 
the U.S., plus five in Canada, 
would get the General Foods super 
musical. 


e Young & Rubicam is putting the 
show together for the food manu- 
facturer and will produce the 
commercials. The opening sponsor 
credit will spotlight Clarence 
Francis, chairman of the board, 
who will welcome the tv audience 
'on behalf of the 19,000 employes 
of General Foods. 

This will be one of the last of- 
ficial duties for Mr. Francis, who 
is slated to retire from his post 
March 31. He already has opened 
an office in Washington and is 
serving as a special consultant to 
President Eisenhower on the prob- 
lem of the agricultural surplus. 

Actress Anna Lee will deliver 
the live commercials, which will 
emphasize the  easy-to-prepare 
products—Maxwell House instant 
coffee, instant Sanka, Jell-O in- 
stant pudding, Birdseye frozen 
food, Swans Down cake mixes 
and Minute rice. Other products 
also will get in on the promotion, 
but first attention will go to these. 


ws At the outset most estimates of 
the cost of this show—the biggest 
thing of its kind since last year’s 
Ford anniversary tv celebration— 
were put at $500,000. The well 
calculated guesses have now been 
boosted to $725,000 to pay for air 
time on the additional stations. 

Asked if General Foods were 
not fearful of antagonizing poten- 
tial customers in some cities by 
depriving them of any tv program 
choice and making them feel like 
a captive audience, a spokesman 
for Young & Rubicam said: 

“General Foods decided to buy 
all four major tv networks, be- 
cause of the demand from stations 
which wanted to carry the show... 
and if the people are a captive 
audience, we hope they’ll be the 
happiest captive audience anybody 
ever saw.” 
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Nielsen Promotes Four 


‘Business Paper Success Story... 


John L. Sullivan, Joseph Kelson , 
Weber, William G. Keith and Da-| 
vid N. Nelson have been promoted 
to client service executives in the | 
radio-television division of A. C 
Nielsen Co. Messrs. Sullivan anc 
Weber will be in the New York of- 
fice and Messrs. Keith and Nelson 


«| 


in the Chicago office. /coupon business paper ads (a) to 
ane ‘develop business leads and (b) to 
NBC Adds Two Aftiliates ‘test media and copy, Markel Serv- 


NBC-TV has added two western ice Inc. has been able to cut its 
stations to its network: KBES-TV, | cocts per inquiry received by 
Medford, Ore., as an intercon- | ¢1g 52 over a three-year period. 
nected affiliate, and KIEM-TV, | 
Eureka, Cal., as a non-intercon- 
nected affiliate. 


Procter & Gamble * 


SELECTS 


MADISON 
WKOW-TV 


FOR 
DAYTIME TELEVISION 


sive underwriter and safety engi- 
‘neering affiliate of the American 
Fidelity & Casualty Co., wanted to 


line up general insurance brokers, 


who would write liability policies 
for truck and bus fleets. Since 
Markel branch offices sell and 
service in the larger cities, empha- 
sis was placed on developing in- 
terest in smaller cities and towns. 

An analysis of 30 to 40 insur- 
ance business publications was 
made to determine their respective 
coverage of particular areas which 
the advertiser wanted to reach. 
Coupon advertising was placed in 
12 of those papers. 


= In 1951, the advertiser’s cost 
per inquiry received was $27.56. 
In 1952 the media schedule was 
changed substantially, but the same 
number of publications (12) and 
the same number of yearly inser- 
tions (70 over-all) were used. As 
a result of the media and copy 
‘changes, cost per inquiry re- 
‘ceived was cut to $10.03. 

| In 1953, number of media was 
,reduced to the eight which had 
_ proved most effective, and the 
/number of insertions in each was 
increased somewhat. Cost per in- 
quiry was shaved to $9.04. 

Total inquiries received in ’51 
were 1,699. In °52, inquiries to- 
taled 2,198. In ’53, inquiries re- 
ceived from the eight publications 
were 2,314. 


*Now sponsoring ‘Search for 


Tomorrow" every afternoon 


Monday through Friday. 


MADISON, WIS. 


Represented nationally by 
- HEADLEY-REED TV | 


s 


WS 


KELLY-SMITH CO. 


National Representatives 


WESTERN NEW YORK’S GREAT NEWSPAPER 


EDWARD H. BUTLER 
Editor ond Publisher 


Markel Cuts Inquiry Cost Two-Thirds 
with Coupon Ads to Insurance Brokers 


RicHMOND, March 24—By using; 


In 1951, Markel Service, exclu-, 


The increased number of in- 
quiries and consequent lower cost 
per inquiry were direct results of | 
media and copy testing, Robert J.) 
Weill, executive v.p. of Lester Har- 
rison Inc., Markel’s agency, told 
AA. 

Since the same number of inser- 
tions is planned for each publica- 
tion each year, and little seasonal 
|fluctuation in business is noted, 
each magazine and each ad can be 
carefully evaluated on the basis of 
response, Mr. Weill said. 

The agency prepares two new 
ads, generally somewhat different 
from the series currently running, 
and these are introduced at six- 
month intervals. 


ws These new ads take the place 
of the two current ads which have 
yielded the lowest responses. 
Hence, the campaign shows fresh 
new ideas seasonally. Actually, Mr. 
Weill said, certain of the ads have 
stayed at the top of the “producing 
list” for as long as 18 months be- 
fore yielding to newer approaches. 

Since every ad appears in each 
publication the same number of | 
times, and is couponed and keyed 
for immediate recognition, a com-)| 
plete record on the effectiveness | 
of every insertion can be kept. | 

This check on responses pulled | 
by each magazine on each ad has| 
enabled the agency to evaluate the 
many magazines in the field and to 
gradually narrow down the list of 
publications to those which will 
yield the most for every advertis-| 
ing dollar spent by Markel. 

For example, for the period from 
Feb. 1 through June 30, 1953, the, 
company received 534 inquiries) 
from 27 coupon ads in eight insur- 
ance papers. Returns were broken 
down to show returns for each ad 
run in each publication by states 
and cities. 


# In its advertising, Markel goes 
directly to the point in addressing 
insurance brokers. “Don’t let truck- | 
bus profits pass you by,” it urges 
in one ad. ‘Easy, extra profits are 
yours when you write Markel truck | 
and bus insurance. 

“You’re in high gear all the time 
when you present the Markel Plan) 
to your truck and bus contracts. | 
You’re never bogged down with 
details and irritating follow- 
through. You open...Markel takes 
over completely.” 

Ten reasons why Markel truck 
and bus insurance is easy to sell 
are now listed in all ads. These in- 
clude: 24-hour engineering service 
along the insured firm’s route; day 
and night claim service; safety | 
meetings for driver personnel; a. 
research program on safety meth- 
ods and devices; a_ non-profit 
Washington bureau for the in-| 
sured’s use; an award system for) 
safe drivers; lower premiums based | 
on loss experience; regular me- 
chanical inspection of rolling stock; 
highway driver-checks by camera- 
equipped Markel patrol cars, and 
a traffic-hazard report service. 

This reason-why type of copy 
pulls inquiries. Copy tests proved 
that when it was purposely omit- 
ted replies fell off substantially. 


® When an inquiry is received, 
the company sends the broker a 
follow-up kit for his files. These 
are standard file-cabinet folders 
which contain detailed information 
about Markel Service and Ameri- 
can Fidelity & Casualty Co., plus 
how-to-sell information that en- 
ables the average broker to present 
the Markel story in an intelligent 
and interesting manner. 

But so far, neither Mr. Weill 


'ings are being made is obvious be- ten publications in the insurance 


iten, and undoubtedly many of these These are: Best’s Insurance News, 


/rate is high. Markel records show services. This advertising is still 
‘substantial sales directly attribut- experimental, however, and there 


reducing accidents and holding) 
down claim costs of policyholders. Gardner Appoints Two 


Field, “is shown by the fact that; has been named assistant to the 


nor the company has been able to 
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INQUIRY PULLER—A 
sample of coupon ad- 
vertising used by 


‘ Markel Service Inc. 
Markel truck and bus insurance Why it's easy to sell MARKEL Richmond Va ra 

is simple to sell , . . and you don’t track and bus inserance 1 d se 
po tf welila corvice detail <phinssaiiiens tabliilis No procure leads rom 
2 ae ae oe insurance brokers in- 

Agents — this makes good sense. Its easy to make te . . 
i ee, chica te eh eedan Sole. ¢ CO eager nee site oni Soe — Py selling 
You simply cflet thee the {acts aboot Markel Service ¢ seas eentiieiihne ens ticles truck and bus insur- 
Yow don’t have to veil. Markel is KNOWN by evely © Woanicy xipertinn OF ori rg vtook ance. Built around 

operator in the irameportation hesimess. No technical (© taguanr driver sats % cenere sevones cam = 

“oo "facinating he fo Som snasard “seve saree reason-why copy 
..othen Markel experts take over completely leaving Ne rth tee Smet singw wntt or Mast aperstons points and return 


you tree fur further prospecting. 


W's bong-range profits too because recards prove that 
aasered’s renew auisanatically year alter year. 
Don't pas over this cacy way to extra predits. 
‘Mail the coupon today and you're on your way! 


> Manners Seevice, Ive. 

+ Richmond, Wa, Depa. : 
2 Gentlemen: You. I am interested in selling this = 
hind of coverage. Without obligation, send me =< 
Sat cae all the details on Markel Servier and : 


coupon (lower right), 
the ads have cut Mar- 
kel’s cost per inquiry 
by $18.52 over a 


EE the 16-Point Plan to Prodi . 
MARNE CeRvIER we. KA oe three-year period. 
Etioninates The Cyuse To Ulimunate The Accidvet ingly — Lester Harrison Inc., 
Sectaieteatingh Gemctin Cossgemy ten come 2 New York, is the 
bese meat =; 
‘The tecgest stork company im the world bye Cay. tome Sesto. " 
é. speviaiicing § it mater corriey ter oe frocks 0 boses Enea tgesanesseeeceessansseeooeee sireececes agency. 


devise a system that will enable, volving the company’s insured ve- 
them to know precisely how many | hicles dropped 10,000.” 
closings are made as a result of) 

specific inquiries. That more clos-,|@ This year, the company is using 


cause more policies are being writ- field for its coupon advertising. 


are a result of the advertising. Insurance Field, Insurance Record, 

But it is impossible to say how Local Agent, National Underwriter, 
many, because in most cases brok- Rough Notes, Spectator, Southern 
ers file information for future use. Insurance, The Standard and Un- 
Frequently, however, an inquiry derwriters Review. 
from a broker is occasioned by the; In addition, Markel places ad- 
broker having a specific prospect, vertising in several transportation 
in mind. |publications to tell fleet-owners 

When this occurs the conversion | about the benefits of the company’s 


able to advertising responses. ‘is no current schedule. 
_ Currently, plans are being con- 
= Markel Service was organized in sidered for outdoor displays along 
1930 by Samuel A. Markel, board the nation’s highways to tell bus 
chairman of American Fidelity & and truck drivers about the im- 


Casualty Co., for the purpose of portance of Markel Service. 


The continuing effectiveness of, C. Theodore Weeks, formerly a 
its role, according to Insurance| buyer for Kroger Co., Cincinnati, 


accidents keep declining each year| merchandising director of Gard- 
although the total number of AF&C ner Advertising Co., St. Louis. 
insureds increases. In 1950, for in- Charles B. Shank has joined the 
stance, 25% more vehicles were in- agency as a copy group supervisor. 
sured than in the preceding year, He was formerly with Foote, Cone 
yet the number of accidents in-|& Belding, Chicago. 


SERVICE; 


From markup 

through proofreading... 
at the lowest 

final cost to you! 


Agency Ad Composition 
POOLE BROS. INC - Chicago 
WAbash 2-6800 
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i 235-247 EAST 45TH STREET * NEW YORK CITY 17 © NEW YORK © VANDERBILT 6-1263-4 | 


February 19, 1954 


Mr. Jack C. Gafford 
Advertising Director. 
ADVERTISING REQUIREMENTS 
801 Second Avenue 

New York 17, N. Y. 


Dear Mr. Gafford: 

We do not mind at all telling you that we are highly pleased 
with the results we are obtaining by advertising in your 
magazine, ADVERTISING REQUIREMENTS. 


Requests for our descriptive material, which we can definitely 
trace back to our ad,are coming in from all parts of the U. S. 


We can only say that we compliment you on the fine work you are 
doing and wish you continued success. 


Very esta Mihi 


BAUER ALPHABETS INC. 


V. Harand, Manager 
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McCall's —3rd Largest of All Magazines 


a ae ae we oo ee ee ee ee ee Te ee ae 


Ladies’ Home Journal 
McCall’s. . 
Saturday Evening Post . 


. 4,557,861 


Woman's Home Companion 


a 446 6 4 66 


McCall’s— 2nd on the Newsstands 


Ladies’ Home Journal 
McCall’s..... 
Saturday Evening Post . . 
Better Homes & Gardens 
True Confessions 


1,584,543 


ABC 2nd 6 months, 1953 


Today —when the whole nation is concerned with getting products used — 
McCall’s itself is being used in more homes than ever before. 


McCall's circulation for the last six months of 1953 is over 4,557,000... 
highest 6-months in its history. Third highest among all magazines. Now 
second in the nation in newsstand sales. 


This growth has a special significance in these times... 


McCall’s is continually selling its readers on achieving a better standard of 
living...made possible through the use and purchase 
of America’s products. McCall’s gives its readers the 
how-to information and ideas they need and use in 
buying for their homes and families. 


This gets products used. 


For the nation, then, McCall’s is playing 
an increasingly important part in keep- 
ing things moving. 

For the advertiser who’s looking for 


action it’s the right place to tell 
his story. 


MecCalls keeps things moving! * 
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